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In  Washington,  D.  C. 
to  sell  the  most .  .  . 


you  must  use  the  Post 
.  .  .  customer  coverage^ 
holds  the  answer .  .  . 


ask  the  Post  to  prove  it! 

^  Our  representative  will  gladly  show  you  the  simple  solution 
to  what  has  previously  been  a  complex  space  buying  problem 
— how  best  to  translate  circulation  into  sales  in  the  growing 
Metropolitan  Washington  market.  These  powerful  new  facts 
— "7  Answers  to  Customer  Coverufte^ — all  point  to  the  same 
conclusion.  It  takes  only  a  few'  minutes  to  show.  Contact  our 
representative  today! 

tPa0|itt0tott  float 

Representetl  by  Sawyer,  Ferguson,  W  alker  Company — (icorgc 
D.  Close,  Inc.  (Pacific  Coast) — Metropolitan  Sunday  INewspapers 
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fThen  better  automobiles  are  built  BUICK  will  build  them 


Face  to  face  with  this  1951  head¬ 
liner —  you  know  that  it  has  a 
fresh  and  sparkling  beauty  such  as 
you’ve  never  seen  before. 

There,  sure  enough,  is  a  bumper— 
massive,  strong.  There  are  25  sturdy, 
stamped-steel  grille  bars— mounted 
to  “give”  and  come  back  unharmed. 
There,  boldly  standing  guard,  are 
two  stout  and  stunning  “bumper 
bombs”— and  for  good  measure,  two 
more  husky  uprights  flank  the 
license  plate. 

There,  in  short,  is  beauty  with  a  duty 
—to  give  the  finest  front-end  protec¬ 
tion  yet  devised. 

But  that,  friends,  is  only  the 
beginning. 

Yoott  KEY  TO  Greater  value  a 


Proudly  wearing  this  “push-bar” 
forefront,  you  find  a  stellar  line-up  of 
SPECIALS,  SUPERS  and  ROADMASTERS 
which  set  new  standards  of  all¬ 
round  satisfaction. 

New  “white-glow”  instrument  mark¬ 
ings  give  greater  clarity  at  night. 
New  glare-and-heat-reducing  glasst 
tames  the  sunbeams  in  daytime 
driving. 

New  power  gives  the  special  record 
thrift  and  performance.  New  double¬ 
depth  Foamtex  cushions  give  the 
roadmaster  restful  new  luxury. 
New  fabrics  smarten  all  interiors— 

'fOptionaf  at  extra  eoet— available  on  moet  models.  (Not 
'presently  available  in  California  or  MoMoehueette) 


and  new  ports  embellish  the  fenders 
of  all  Series. 

Yes,  there’s  plenty  new  to  thrill  you 
in  these  spanking ‘new  Buicks— but 
don’t  overlook  the  tried-and-true 
thrill  of  Fireball  power— and  Dyna- 
flow  Drive*  — and  the  unsurpassed 
smoothness  of  riding  on  coil  springs 
on  every  wheel.  There  is  still  no 
other  car  in  the  world  with  these 
standout  features. 

Any  way  you  size  it  up,  the  smart 
buy  for  ’51  is  Buick.  Go  see  your 
Buick  dealer  now,  and  find  out  what 
gospel  truth  that  is. 

^Standard  on  ROADMASTER,  optional  at  extra 
cost  on  other  Seriee, 

Standard  equipment,  aeeeeeoriea  and  trim  illuetrated 
are  subject  to  change  without  notice. 


‘Smuet  Stuff  BttMti 


BUICK  DiviMion  o/  GENEBAL  MOTOB8 
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MATERIAL 

MAKER 


A  highly  specialized  machine  for  *'  5»** 

making  those  materials  which  are  used  so  extensively  « 

in  every  composing  room:  Rules,  Leads  and  Slugs, 
in  continuous  strips  or  cut  to  labor-saving  lengths;  Column  Rules 
and  Strip  Ornamental  Borders;  Single-Column  Want-Ad 
Rules,  Braces,  also  Cut-Off  and  Decorative  End  Dashes;  24,  30 
and  36-|>oint  "high”  and  "low”  metal  base  and  furniture. 

Descriptive  folders  on  the  MATERI.VL  M.VK.ER  and  the 
MONOTYPE-THOMPSON  available  on  request. 


Making  type 
and  decorative  material 
of  the  highest  quality,  the 


monow^ 


.  .  .  IS  III  every  respect  a 
complete  type  foundry. 
Monotype  character  mat¬ 
rices,  to  and  including 
48  point,  are  available  for 
casting  on  this  machine. 


LANSTON  MONOTYM  MACHINI  COMPANY,  34th  at  Locust  St.,  PhMadolphIa  3,  Pa, 
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INDEX 
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Are  you  using 

this  master  index  to  the  news? 

When  you  want  accurate  information  in  a  hurry,  there  is  no 
•  substitute  for  the  famous  NEW  YORK  TIMES  INDEX  .  .  . 

published  annually  in  volume  form  and  in  twice-a-month  supple¬ 
ments. 

As  an  accessory  to  your  clipping  files,  it  eases  the  pressure  on  your 
staff  by  offering  these  three  advantages: 
la  It’s  the  quickest  way  to  locate  a  news  item  or  story  in  your  file  of 
The  New  York  Times,  the  newspaper  of  record. 

2a  It’s  a  handy  guide  to  the  news  published  in  your  newspaper  or  any 
other,  for  the  publication  date  of  each  item  is  shown.  And  there 
are  some  20,000  news  items  indexed  in  each  semi-monthly  supplement. 

3a  It’s  a  reference  work  all  by  itself.  Each  issue  of  the  Index  summarizes 
thousands  of  news  items — so  thoroughly  in  many  cases  that  further 
research  is  unnecessary. 

It’s  the  only  service  summarizing  and  classifying  news  alphabetically 
by  subjects,  persons,  organizations.  Once  you  have  put  The  New 
York  Times  Index  to  work  in  your  shop  you’ll  never  want  to  be 
without  it !  Send  your  order  in  today  at  these  low  rates : 

Domestic  Foreign 

Twice-monthly  Indexes  with 

Cumulative  Annual  Volume  ....  $50  a  year  $51  a  year 

Twice-monthly  Indexes  only . $35  a  year  $35  a  year 

Cumulative  Annual  Index . $35  a  year  $36  a  year 

Sfljje  Ncto  ifork 
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Newspaper  Admen  Facing 
Tough  Competition'  from  TV 


Advertiser  Spokesman  at  NAEA 
Urges  'Thought'  on  Rotes,  Circulation 
By  George  A.  Brandenburg 


Chicago — Newspapers  must  be 
prepared  to  meet  tough  competi¬ 
tion  from  television  by  getting 
their  houses  in  order,  both  as  to 
selling  and  pricing  policies,  speak¬ 
ers  emphasized  at  the  annual  meet¬ 
ing  here  this  week  of  the  Newspa¬ 
per  Advertising  Executives  Associ¬ 
ation. 

More  than  600  members  atten¬ 
ded  the  three-day  session  in  the 
Edgewater  Beach  Hotel.  They 
were  reminded  by  Harold  S. 
Barnes,  director  of  the  Bureau  of 
Advertising,  ANPA,  that  no  mat¬ 
ter  whether  total  advertising  dol¬ 
lars  are  “up,  down  or  equal,” 
the  newspapers  are  going  to  bump 
into  rough  opposition  from  com¬ 
peting  media. 

Cites  Three  Problems 
NAEA  membeis  were  told  by 
Ralph  C.  Robertson,  director  of 
media,  Colgate  -  Palmolive  -  Peet 
Co.,  that  television  is  a  “money 
gobbler”  that  will  foree  newspa¬ 
pers  to  give  some  serious  thought 
to  correcting  three  perennial  prob¬ 
lems;  ( 1 )  maldistribution  of  cir¬ 
culation;  (2)  forced  combinations; 
(3)  local-national  rate  differen¬ 
tials. 

Mr.  Robertson  discus.sed  two  ad¬ 
ditional  counts  against  newspapers, 
speaking  as  chairman  of  the  News¬ 
paper  Steering  Committee  of  the 
Association  of  National  Adver¬ 
tisers: 

1.  The  “evil  practice”  of 
double  billing,  enabling  a  distribu¬ 
tor  or  retailer  to  collect  for  coop¬ 
erative  advertising  from  a  manu¬ 
facturer  at  a  higher  rate  than  the 
distributor  or  retailer  actually  pays. 

2.  A  newsprint  shortage  with 
accompanying  inequities  from  the 
standpoint  of  national  advertisers. 

Baillie  and  Laurence  Speak 

Serving  as  an  oyer-all  backdrop 
to  the  competitive  advertising  pic¬ 
ture  for  1951  was  the  ever-present 
danger  of  war  and  the  effect  on 
advertising  of  this  nation’s  ex¬ 
panding  defense  program.  Guest 
speakers  reviewed  the  world  situa¬ 
tion: 

Hugh  Baillie,  president  of 
United  Press,  gave  his  impressions 
of  the  “Two  Russian  Fronts”  in 
Asia  and  Europe.  {See  page  54.) 
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the  larger  daily  newspapers  is  a 
distinct  disadvantage,  and  I  urge 
certain  publishers  to  re-examine 
their  distribution  patterns  to  deter¬ 
mine  whether  they  are  still  pub¬ 
lishing  newspapers  or  if  they  have 
gradually  become  daily  magazine 
publishers.” 

He  reminded  his  listeners  that 
commendable  as  the  higher  price 
to  readers  may  be,  there  is  a  limit 
to  the  amount  that  newspapers  can 
get  readers  to  pay  and  still  deliver 
the  “intensive  coverage  of  your 
markets  that  is  the  proper  function 
of  newspapers.  What  that  limit  is 
should  be  under  intensive  study 
continuously.” 

Forced  Combinations 
Turning  to  forced  combinations, 
Mr.  Robertson  asserted  that  na¬ 
tional  advertisers  believe  the  cost 
of  distribution  can  be  reduced  by 
elimination  of  such  “uneconomic 
practices”  as: 

1.  Forcing  of  a  newspaper’s  cir¬ 
culation  beyond  its  natural  distri¬ 
bution  area. 

2.  Forcing  of  two  daily  newspa¬ 
pers  on  the  consumer  in  combina¬ 
tion  with  each  other  or  in  combi¬ 
nation  with  a  Sunday  paper. 

3.  Forced  sale  of  advertising 
in  two  papers  when  the  advertiser 
should  only  use  one  of  them; 
either  because  of  budget  limita¬ 
tions,  limited  distribution  or  lim¬ 
ited  potential  in  the  area  where 
one  of  the  papers  may  have  most 
of  its  circulation. 

4.  Blindly  following  a  price  pol¬ 
icy  that  has  merely  evolved  over 
the  years  instead  of  a  price  policy 
that  establishes  rates  for  all  classes 
of  trade  in  proportion  to  the  cost 
of  doing  business:  in  other  words, 
rates  based  on  "the  cost  per 
column.” 

Concerned  About  Newsprint 

Referring  to  “rumblings  of  a 
paper  shortage.”  Mr.  Robertson 
said  there  are  things  that  could  be 
done  differently  to  solve  a  paper 
shortage  than  were  done  during 
World  War  II.  He  suggested: 

“If,  instead  of  stubbornly  stick¬ 
ing  to  the  price  policy  of  forced 
combinations  which  are  economi¬ 
cally  unsound — at  least  unsound 
for  all  advertisers  whose  budgets 
won’t  permit  them  to  use  both 
morning  and  evening  newspapers 
in  markets  where  competition  still 
exists — you  would  adopt  realistic 
optional  combination  rates,  you 
could  save  paper  and  hurt  no  one. 

“By  realistic  optional  combina¬ 
tions  I  don’t  mean  rates  for  the 
individual  papers  that  are  so  high 
that  any  advertiser  would  be  nuts 
not  to  take  advantage  of  the  com¬ 
bination  rate.  I  mean  a  rate  for 
{Continued  on  next  page) 


William  L.  Laurence,  New  York 
Times  science  reporter,  dis¬ 
cussed  the  hydrogen  bomb  and  the 
world  outlook  for  peace  at  the 
Tuesday  luncheon. 

Condemn  Double  Billing 

The  convention  condemned  the 
double  billing  as  dishonest  in  a 
resolution  intro<luced  by  Alfred 
Stanford,  New  York  Herald  Tri¬ 
bune,  chairman  of  the  NAEA- 
ANA  committee,  and  seconded  by 
Richard  J.  Jones,  Portland  (Ore.) 
Oregonian. 

The  resolution  stated:  “Re¬ 
solved:  That  the  practice  of 
double  billing  be  unreservedly  con¬ 
demned  as  dishonest  and  that  all 
advertising  directors  pledge  them¬ 
selves  to  police  their  local  situa¬ 
tions  to  eradicate  any  chance  of 
its  inadvertent  occurrence.” 

James  Gediman.  Hearst  Adver¬ 
tising  Service,  opposed  it  on  the 
ground  such  a  statement  did  not 
reflect  dignity  on  the  convention 
and  dealt  with  a  situation  that  is 
“a  remote  and  rare  practice" 
among  newspapers  generally. 

Hits  Double  Billing 

Mr.  Robertson  had  previously 
charged  that  newspapers  “that 
would  not  think  of  being  guilty 
of  double  billing  happen  to  have 
let  blank  newspaper  invoices  leak 
to  distributors  who  were  not  ad¬ 
verse  to  Ailing  in  rates  for  space 
that  were  actually  higher  than  na¬ 
tional  rates.” 

Further,  he  said,  there  is  the 
“highly  questionable  practice”  of 
delivering  to  retailers,  who  place 


cooperative  advertising,  at  the  end 
of  a  contract  year,  a  big  rebate 
for  lower  rates  earned  due  to  the 
placement  of  space  far  in  excess 
of  the  contract  signed  at  the  be¬ 
ginning  of  the  year. 

“It  may  be  argued  that  the  news¬ 
paper  has  no  responsibility  to  see 
that  the  rebate  is  properly  divided 
with  the  manufacturers  for  whom 
cooperative  advertising  has  been 
placed  and  hilled  at  the  contract 
rate,  and  I  might  agree  with  that 
premise  but  actually,  the  newspa¬ 
per  may  have  cheated  itself  out  of 
a  goodly  share  of  the  billing  rep¬ 
resented  by  the  rebate.”  said  Mr. 
Robertson. 

“I’ll  even  admit  that  all  the  evils 
of  cooperative  advertising  aren’t 
the  fault  of  media,  that  manufac¬ 
turers’  representatives  sometimes 
encourage  petty  chiseling  and, 
thereby,  secure  temporary  advan¬ 
tages,  but  please  believe  me,  these 
advantages  are  purely  temporary 
for  all  concerned.  ...  In  the  long 
run  there  is  no  substitute  on  the 
part  of  either  the  manufacturer 
or  retailer  for  consumer  demand, 
and  advertising  monies  that  are 
pocketed  instead  of  being  spent 
never  built  consumer  demand  for 
anyone.” 

Charges  Maldistribution 

The  ANA  spokesman  prefaced 
his  criticism  of  newspaper  policies 
and  practices  by  stating  that  as 
an  advertising  medium  newspapers 
have  such  universal  acceptance 
they  do  not  have  to  be  sold  as  a 
medium  —  “advertisers  generally 
only  want  to  know  how  they  can 
be  used  more  effectively.” 

“I'm  strongly  of  the  opinion  that 
certain  newspapers  have  extended 
their  coverage  areas  much  too  far 
from  home  plate,”  he  declared. 
“The  maldistribution  of  some  of 


1950  Linage  Greatest 
In  Newspaper  History 


The  52-city  measurement  by 
Media  Records  shows  that  news¬ 
papers  of  the  United  States  pub¬ 
lished  the  greatest  advertising  vol¬ 
ume  in  history  in  1950. 

Total  advertising  was  6% 
greater  than  in  1949,  and  28.6% 
greater  than  in  the  “target  year” 
1929.  Compared  with  1933  linage, 
the  low  mark  in  the  23  years  of 


measurement,  the  1950  total  was 
129%  higher. 

Newspapers  in  the  52  key  cities 
carried  2,440,149,576  lines  of  ad¬ 
vertising  last  year.  This  was  round¬ 
ly  138,0(X),(X)0  lines  more  than  in 
1949  and  the  fourth  consecutive 
year  in  which  the  amount  exceed¬ 
ed  two  billion  lines. 

{Continued  on  page  56) 
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Tough  Competition' 

continued  from  page  5 


each  paper  based  on  the  cost  of 
manufacture  plus  a  legitimate 
profit,  with  an  incentive  for  the 
quantity  buyer  who  can  profitably 
use  both  papers.” 

Chalked  up  in  favor  of  news¬ 
papers,  he  said,  are  the  Continuing 
Study  of  Newspaper  Reading,  gro¬ 
cery  store  audits,  consumer  panel 
studies  and  consumer  preference 
surveys.  “These  projects  have  all 
helped  materially  to  sell  newspaper 
advertising,”  he  added. 

“But  I  think  you  are  now  facing 
a^  tougher  competitor  for  the  ad¬ 
vertiser’s  dollar — ^television — ^than 
you  have  ever  faced  before.  I 
urge  you  to  urge  your  publishers 
to  realistically  re-appraise  the 
problems  of  selling  newspaper 
space  so  that  you  can  compete  in 
the  coming  battle  of  ‘dollar  swal¬ 
lowers’  with  a  far  better  chance 
for  success.” 

Twentyman  Boosts  Newspapers 
“The  Newspaper’s  Right  to  the 
Retailer’s  Advertising  Dollar”  was 
presented  by  Jeff  Twentyman,  ad¬ 
vertising  director.  Metropolitan 
Clothing  Co.,  Dayton,  O.  A  heavy 
user  of  newspaper  advertising,  Mr. 
Twentyman  asserted  “the  newspa¬ 
per  is  the  most  direct  route  be¬ 
tween  the  retailer  and  his  cus¬ 
tomer.” 

He  pointed  out,  however,  that 
other  forms  of  advertising  are  con¬ 
tinually  seeking  the  retailer’s  dol¬ 
lar,  yet  newspapers,  competi¬ 
tively  speaking,  “seem  satisfied  to 
sit  back  and  accept  the  situation 
with  an  uncanny  sense  of  calm.” 

He  showed  examples  of  his 
store’s  ads  to  indicate  how  effec¬ 
tively  a  retailer  can  use  newspa¬ 
per  space  in  putting  across  brand 
name  goods.  He  also  presented 
examples  of  strong  institutional  ads 
and  another  type,  termed  semi-in¬ 
stitutional,  “to  make  the  customer 
afraid  to  go  to  any  other  store  for 
goods  without  first  coming  to  the 
Metropolitan.” 

AANR  Presentation 
Members  of  the  American  As¬ 
sociation  of  Newspaper  Represent- 
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atives  staged  a  case-history  pres¬ 
entation  with  the  help  of  a  half- 
dozen  advertising  managers  who 
told  how  they  have  used  AANR 
sales  material. 

“Take  the  Witness”  was  the  title 
of  the  AANR  program,  presented 
by  Lee  Ward,  Ward-Griffith  Co,, 
AANR  president,  assisted  by  James 
Gediman,  Hearst  Advertising  Serv¬ 
ice,  and  Douglas  Taylor,  J.  P.  Mc¬ 
Kinney  &  Sons. 

Testimonial  letters  showing  the 
healthy  regard  for  newspapers  and 
their  sales  representatives  were 
read  into  the  record  from  the 
Media  Men’s  Association  of  New 
York,  Franklin  Bell  of  H.  J.  Heinz 
Co.,  and  the  Grocery  Manufac¬ 
turers  of  America. 


Agencies  Need  Data 

Wilson  Condict,  St.  Louis  (Mo.) 
Globe-Democrat,  reporting  for  the 
NAEA  committee  on  agency  re¬ 
lations,  stressed  the  problem  of  in¬ 
dividuality  of  newspapers  in  get¬ 
ting  their  story  before  agency  ex¬ 
ecutives. 

“Each  newspaper  brings  to  each 
agency  a  slightly  different  ap¬ 
proach  and  a  slightly  different 
angle,”  he  said,  “because  each 
newspaper  must  reflect  its  individ¬ 
uality  and  the  impact  of  its  par¬ 
ticular  readership.  Having  ab¬ 
sorbed  this  information,  they  must 
get  it  so  clearly  and  definitely  cata¬ 
logued,  that  they,  in  turn,  can  re¬ 
flect  this  importance  of  your  news¬ 
paper  to  their  clients  and  thereby 
get  you  an  order.’’ 

Mr.  Condict  asserted  newspapers 
“live  in  a  virtual  goldfish  bowl.” 
He  said  ABC  reports  newspapers’ 
circulations.  Media  Records  re¬ 
ports  advertising  linage  and  Stand¬ 
ard  Market  Data  form  gives  the 
salient  details  of  their  market. 

“You  must  give  them  (agencies) 
accurate  and  authentic  informa¬ 
tion  about  your  newspaper,”  he 
said,  “that  is  not  available  in  the 
published  reports.” 

Heindel  New  President 

Louis  E.  Heindel,  Madison 
(Wis.)  Newspapers,  was  elected 
president,  succeeding  George  G. 
Steele,  Philadelphia  (Pa.)  Bulletin. 
Other  officers  are: 

Herbert  G.  Wyman,  Pittsburgh 
(Pa.)  Post  Gazette,  first  vice- 
president;  Laurence  T.  Knott, 
Chicago  Sun-Times,  second  vice- 
president.  Robert  C.  Pace,  Allen¬ 
town  (Pa.)  Call-Chronicle,  was 
re-appointed  secretary-treasurer. 

Newly  -  elected  directors  are 
Phil  Buchheit,  Spartanburg 
(S.  C.)  Herald-Journal;  J.  Garrett 
Noonan,  Louisville  (Ky.)  Courier- 
Journal  and  Times;  Leon  Kondell, 
Passaic  (N.  J.)  Herald-News;  Wil¬ 
son  W.  Condict,  St.  Louis  (Mo.) 
Globe-Democrat;  G.  P.  Swason, 
Spokane  (Wash.)  Spokesman  Re¬ 
view  and  Daily  Chronicle;  and 
Thomas  H.  Johnstone,  Ottawa 
(Ont.)  Journal,  the  latter  succeed¬ 
ing  Harry  Saul,  Winnipeg  (Man.) 
Free  Press,  resigned. 

George  J.  Auer,  sales  manag¬ 
er,  Moloney,  Regan  and  Schmidt, 
New  York,  NAEA  past  president 


NEW  NAEA  OFFICERS— Left  to  right:  Louis  E.  Heindel,  Madisw 
(Wis.)  Newspapers,  president;  Laurence  T.  Knott,  Chicago  Sun-Tuna, 
second  vicepresident;  and  Herbert  G.  Wyman,  Pittsburgh  Post-Gazetti, 
first  vicepresident. 


(1934),  was  presented  an  honor¬ 
ary  life  membership  in  the  asso¬ 
ciation. 

NAEA’s  summer  conference 
will  be  held  in  the  Cosmopolitan 
Hotel,  Denver,  Colo.,  June  24-26. 


Creative  Selling 
Is  Stressed 

Two  promotion  managers — 
Otto  Silha,  Minneapolis  (Minn.) 
S/ar  and  Tribune,  and  E.  H.  Burge- 
son,  Madison  (Wis.)  Newspapers 
— presented  in  “Olsen  and  John¬ 
son”  style  some  profit-making  sales 
presentations,  stressing  importance 
of  “sharpened  selling  tools”  to  aid 
advertising  salesmen. 

They  cited  examples  of  the  Chi¬ 
cago  Tribune’s  use  of  creative  sell¬ 
ing,  proving  that  it  is  possible  to 
sell  sound  marketing  and  copy 
ideas  to  national  advertisers. 


Research  Important 
“Every  one  of  the  Tribune  pres¬ 
entations  revolves  around  a  hard 
core  of  research,  much  of  it  ob¬ 
tained  from  the  Tribune’s  exten¬ 
sive  consumer  panel  studies,”  ex¬ 
plained  Mr.  Burgeson.  “With  this 
program  of  creative  selling — dig¬ 
ging  up  new  business  and  stress¬ 
ing  the  importance  of  adequate 
schedules  in  newspapers  —  the 
Tribune’s  gain  in  national  adver¬ 
tising  for  1950  was  twice  the 
average  for  the  country.  Editor 
&  Publisher  shows  an  8%  gain 
in  general  advertising  for  all  news¬ 
papers,  while  the  Tribune’s  gain 
was  twice  this  figure,  with  approx¬ 
imately  a  19%  increase  in  total 
national  linage  for  the  year  of 
1950.” 


of  all  time  last  November,  as  a 
result  of  the  promotion,  based 
on  research  and  backed  up  with 
a  hard-selling  sales  force. 

The  Pittsburgh  (Pa.)  Press’ 
continuous  consumer  panel  was 
cited  as  an  example  in  which  the 
newspaper  was  able  to  show  a 
leading  department  store  that  it 
was  losing  2%  of  its  potential 
summer  volume  by  early  closing. 
The  store  stayed  open  and  greatly 
improved  its  sales  position,  with 
added  linage  for  all  Pittsburgh 
papers. 

The  two  promotion  managers, 
to  the  tune  of  the  constantly  ring¬ 
ing  cash  register  on  stage,  pre¬ 
sented  other  promotion  successes, 
including  the  Detroit  (Mich.) 
Free  Press,  New  York  Journal- 
American,  Philadelphia  (Pa.)  In¬ 
quirer  and  the  Madison  Newspa¬ 
pers.  The  latter  papers  have  b^n 
using  a  standardized  selling  pack¬ 
age  that  wins  new  retail  accounts 
and  increases  linage  on  old  ones. 

“Get  your  promotion  depart¬ 
ment  to  help  you  on  this  business 
of  creative  selling,”  they  conclud¬ 
ed.  “Get  them  to  help  you  sharp¬ 
en  your  selling  tools  to  help  you 
sell  more  advertising.” 


Peel  Tells  New 
Ad  Census  Data 


New  arrangement  of  data  for 
use  by  marketing  and  advertising 
men  was  cited  by  Roy  V.  Peel, 
director.  Bureau  of  Census,  in  dis¬ 
cussing  with  NAEA  members  new 
bases  for  advertisers  in  the  1950 
census. 


This  principle  of  creative  selling 
has  be^  particularly  effective  in 
the  general  grocery  field,  they 
pointed  out.  As  a  result  of  selling 
marketing  and  copy  ideas,  the  Tri¬ 
bune  was  first  in  1950  in  grocery 
manufacturers’  advertising,  they 
stated,  reading  a  long  list  of  ac¬ 
counts  in  which  color  pages  figured 
prominently. 

Using  a  cash  register  to  “ring 
up”  sales  results,  the  pair  told  the 
story  of  the  South  Bend  (Ind.) 
Tribune’s  market  data  booklet  and 
its  test  town  efforts.  They  present¬ 
ed  the  sales  planning  behind  the 
Minneapolis  papers’  classified  ad¬ 
vertising  promotion,  featuring  the 
theme:  “You  get  so  much  for  so 
little  with  a  Star  and  Tribune 
want  ad.”  The  Star  and  Tribune 
had  their  greatest  classified  month 


“Two  of  these  new  arrangements 
for  1950  are  the  metropolitan  area 
data  and  the  state  economic  area 
data,”  he  said.  “A  third  is  the 
‘urban  fringe’  information  cover¬ 
ing  the  suburbs  of  cities  of  50,000 
or  more  population,  areas  that 
may  be  equated  with  the  subur¬ 
ban  home  delivery  circulation  ter¬ 
ritory  of  newspapers.” 

Mr.  Peel  highlighted  the  prog¬ 
ress  of  the  1950  census  reports 
by  classification.  He  warned,  how¬ 
ever,  that  present  plans  for  nor¬ 
mal  operations  of  the  Census  Bu¬ 
reau  may  be  affected  by  the  na¬ 
tional  defense  program.  Loss  of 
trained  personnel  to  defense  agen¬ 
cies  is  being  felt,  he  stated.  “All 
of  these  things  have  an  effect  on 
the  tabulation  and  timing  of  pub¬ 
lication  of  1950  census  data,”  he 
added. 
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POINTING  WITH  PRIDE  to  Rochester  <N.  Y.) 
ad  series,  Leon  Kondell  holds  interest  of  Wil¬ 
liam  J.  Hay  (Passaic,  N.  J.)  and  Lawrence 
^bhs  (Portland,  Me.)> 


CASH  REGISTER  RINGS  when  there’s  crea¬ 
tive  selling,  say  Promotion  Managers  E.  H. 
Burgeson  (Madison)  and  Otto  Silha  (Minne¬ 
apolis)  at  Chicago  NAEA  parley. 


ALL-GIRL  AD  STAFF  from  Monroe  (I>a.)  News-Star  is 
represented  hy  Ad  Manager  Irene  S.  Reid,  at  left,  and  her 
assistant,  Mildred  Youngblood,  who  meet  to  compare  notes 
on  ad  executives’  session. 


THE  DOTTED  LINE  on  an  ad  contract  means  more  to  J. 
Newton  Poindexter  of  Martinsville  (Va.)  Bulletin  and  S.  A. 
McCutcheon  of  Spartanburg  (S.  C.)  Herald-Journal  than  the 
Mason-Dixon  Line. 


INTENT  on  ad  exhibit  are  (left  to  right)  E.  F'.  Dierker,  Day- 
ton  (O.)  Journal  Herald;  Robert  K.  Drew,  Milwaukee  Journal; 
and  Robert  A.  Wolfe,  Dayton  News. 

editor  &  PUBLISHER  for  January  27.  1951 


HONORED  with  Life  Membership,  Past  President  George  J. 
Auer  waits  for  Past  President  Harold  V.  Manzer  to  finish 
presentation  speech.  President  George  Steele  is  seated. 


NAEA  REPORTS 


Barnes  Sees  ‘Rough’ 
Competition  Ahead 


LONG  HOP 


from  Denver  was 


Chicago — Newspapers  in  1951 
face  the  “roughest,  toughest  com¬ 
petition  this  business  has  ever 
seen”  regardless  whether  or  not 
total  advertising  dollars  are  up, 
down  or  equal,  Harold  S.  Barnes, 
director.  Bureau  of  Advertising, 
ANPA,  told  NAEA  members. 

Speaking  at  the  Tuesday  morn¬ 
ing  session  devoted  to  Bureau 
activities,  Mr.  Barnes  referred  to 
competing  media,  stating: 

Cites  Competition 

“Magazines.  They’re  out  to  re¬ 
gain  the  No.  1  slot.  They’re  pound¬ 
ing  local  impact  and  merchandis¬ 
ing  cooperation  harder  than  ever. 
And  they  have  no  paper  problem. 

“Radio.  The  m^ium  that  re¬ 
fused  to  be  buried.  Back  as  big 
as  life.  And  under  Ryan’s  leader¬ 
ship,  the  Broadcast  Advertising 
Bureau  is  going  to  do  effective 
work — on  the  local  front  as  well 
as  the  national  front. 

“TV.  No  matter  what  happens 
to  set  production,  TV  is  going  to 
spellbind  a  lot  of  advertisers.  It’s 
going  to  sop  up  a  lot  of  dollars 
that  used  to  go  to  other  media. 

Mentions  Newsprint  Hurdle 

“And  there’s  a  fourth  competi¬ 
tor — one  we  didn’t  face  last  year 
or  the  year  before.  It’s  not  so 
much  the  tightness  of  newsprint 
as  the  fear  of  advertisers  that 
newspapers  won’t  be  able  to  ful¬ 
fill  their  schedules.  In  some  cases 
it’s  genuine  fear — in  others  mere¬ 
ly  an  alibi  for  not  using  newspa¬ 
pers.  Either  one  is  a  difficult 
hurdle  to  get  over. 

“Okay.  So  the  competition  is 
going  to  be  tougher  than  ever. 
What  do  we  do  about  it? 

“If  newspapers  merely  want  to 
hold  their  present  competitive  po¬ 
sition  in  1951,  we’ve  got  to  work 
even  harder — we’ve  got  to  show 
even  closer  teamwork — ^than  ever 
before. 

Offers  2-Point  Program 

“We  at  the  Bureau  believe  that 
there  are  two  things  that  must  be 
done: 

“1.  Develop  new  sources  of  ad¬ 
vertising  revenue. 

“2.  Keep  our  present  customers 
sold. 

“To  my  way  of  thinking,  we 
could  afford  to  forget  new  sources 
of  advertising  revenue  if  we  con¬ 
centrated  all  our  efforts  on  keeping 
our  present  customers  sold.  Be¬ 
cause  that  wouldn’t  merely  help 
us  hold  our  position  in  1951 — it 
would  help  consolidate  and 
strengthen  our  position  next  year 
and  the  year  after  that — and  then 
some. 

“Before  you  call  that  an  exag¬ 
geration,  let  me  give  you  two 
facts. 

“Not  long  ago  one  of  our 


friends  in  the  representative  busi¬ 
ness  analyzed  the  national  ac¬ 
counts  over  a  two-year  period  in 
two  of  the  papers  that  he  repre¬ 
sented.  These  were  both  big,  well- 
edited  newspapers  in  large  and 
prosperous  cities.  This  is  what 
he  found: 

“Half  of  the  national  accounts 
this  year  did  not  use  his  paper 
the  year  before.  And — half  of 
the  national  accounts  that  were 
in  the  year  before  dropped  out 
this  year. 

“Fifty  per  cent  is  a  dangerously 
high  mortality  —  unless  you’re 
selling  gold  bricks  or  the  Brook¬ 
lyn  Bridge.  If  for  every  two  na¬ 
tional  customers  you’ve  got  to 
get  one  new  one  just  to  keep  even 
with  the  game,  you’re  merely  do¬ 
ing  a  100-yard  dash  on  a  tread¬ 
mill. 

“Now  for  fact  number  two — 
the  reason  why  the  mortality  is 
so  high.  Two  examples  —  both 
from  the  same  classification.  And 
both  sizzling  hot  off  the  griddle. 
I  won’t  name  the  classification  or 
the  accounts — but  I  think  you’ll 
recognize  them.  They  both  hap¬ 
pen  to  be  color-comic  schedules 
but  the  principle  is  the  same. 

Gives  Case  Histories 


made  by  M.  D. 


Townsend  of 


West-Holliday 
Co.  despite 


fractured  foot. 


Eric  G.  Johanson 


of  Pueblo 


Chieftain  and 


Numa  L.  James 


of  Rocky 


Mountain  News 


greet  bim. 


“Case  History  A:  Curtailed  both 
the  number  of  papers  and  the 
number  of  insertions.  Reason: 
Neglect  to  keep  the  client  and 
the  agency  sold  on  the  effective¬ 
ness  of  the  medium  whereas  other 
media  kept  reselling  themselves. 
This  advertiser  had  advertised  so 
consistently  and  for  so  many 
years  that  newspapers  acted  as 
though  they  had  a  first  mortgage 
on  the  advertising  budget. 

“Case  History  B:  This  adver¬ 
tiser  let  its  sales  force  decide  on 
whether  or  not  to  continue  an 
important  hunk  of  its  newspaper 
effort.  The  vote  was  80%  against 
newspapers. 

“Now,  of  course  those  salesmen 
aren’t  the  world’s  best  judges  of 
what  is  good  advertising.  That’s 
not  the  point.  The  impiortant 
point  is  this: 

“fVe  hadn’t  sold  those  sales¬ 
men  on  the  value  of  newspapers — 
but  the  radio  and  magazine  boys 
certainly  had  sold  them  a  bill  of 
goods. 

No.  1.  NAEA  Project 

“It  was  to  correct  this  situation 
that  the  Bureau  and  its  Plans 
Committee  developed  the  plan 
‘More  Profits  from  National  Ad¬ 
vertising.’  Your  president  gave 
this  project  a  terrific  start  when 
he  named  this  committee: 

“Chairman,  Garrett  Noonan, 
Louisville  (Ky.)  Courier-Journal 
&  Times;  Sam  R.  Bloom,  Dallas 
(Tex.)  Times  -  Herald;  Don  U. 
Bridge,  Gannett  Newspapers;  Ver¬ 


non  Brooks,  Scripps  -  Howard 
Newspapers;  Thomas  J.  Cochrane, 
New  York  News;  Robert  K.  Drew, 
Milwaukee  (Wis.)  Journal;  Karl 
T.  Finn,  Cincinnati  (O.)  Times- 
Star;  C.  L.  Fountain,  Lancaster 
(Pa.)  New  Era  and  Intelligencer 
Journal;  W.  J.  Garner,  Peter¬ 
borough  (Ont.)  Examiner;  Emile 
A.  Hartford,  Los  Angeles  (Calif.) 
Times;  Lewis  Hill,  Columbus  (O.) 
Dispatch;  Richard  J.  Jones,  Port¬ 
land  (Ore.)  Oregonian;  Godfrey 
Kauffman,  Washington  (D.  C.) 
Star;  Harry  Keller,  Philadelphia 
(Pa.)  Bulletin;  Harold  V.  Man- 
zer,  Worcester  (Mass.)  Telegram 
and  Gazette;  Fred  F.  Rowden,  St. 
Louis  (Mo.)  Post-Dispatch;  Wil¬ 
liam  Waddell,  Elizabethton 
(Tenn.)  Star;  Delwyn  J.  Worth¬ 
ington,  Cresmer  &  Woodward; 
and  Russell  Young.  Seattle 
(Wash.)  Times. 

“You’ll  note  that  on  it  there 
are  both  newspaper  advertising 
executives  and  publishers’  execu¬ 
tives.  This  is  a  truly  industrj'- 
wide  operation.  It  needs  —  and 
deserves — the  joint  efforts  of  the 
NAEA,  the  AANR  and  the  Bu- 


frequently  be  hostile  to  business, 
selling,  and,  above  all,  to  advertis¬ 
ing. 

“Hostile  to  business,”  he  said, 
“because  hostility  to  business  on 
almost  any  basis  makes  good  pol¬ 
itics.  Hostile  to  selling  on  the 
ground  that  selling  in  a  time  of 
shortages  is  unnecessary.  Hostile 
to  advertising  on  the  basis  that 
it  is  economically  unsound  when 
selling  is  not  needed  to  sell 
goods." 

Mr.  Cone  suggested,  however, 
that  advertising  can  help  “a  tem¬ 
porary  planned  economy”  in  two 
ways:  (1)  it  can  be  used  boldly 
to  keep  the  proposition  clear  and 
and  to  confine  controls — by  tell¬ 
ing  the  truth  about  consequences 
wherever  these  may  be  in  doubt; 
(2)  it  can  help  to  sell  ideas — to 
make  right  ideas  understood  and 
to  make  bad  ideas  abhorrent. 


U.  S.  Must  Live 
A  Third  Better 


Cone  Tells  New 
Role  of  Advertising 

Chicago — Advertising  is  going 
to  have  to  operate  in  “an  entirely 
new  climate”  in  helping  to  sell 
the  philosophy  behind  the  Ameri¬ 
can  plan  and  in  keeping  brand 
names  alive  through  company  ad¬ 
vertising,  Fairfax  M.  Cone,  chair¬ 
man,  Foote,  Cone  &  Belding.  de¬ 
clared  in  his  talk  before  NAEA 
members. 

The  Chicago  agency  executive, 
chairman  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies, 
warned  that  this  climate  may 


C  H  I  c  A  G  o — Americans  must 
learn  to  live  a  third  better,  Arno 
H.  Johnson,  vicepresident  and  di¬ 
rector  of  media  and  research,  J. 
Walter  Thompson  Co.,  New  York, 
told  NAEA  members. 


“The  opportunity  exists  for 
Americans  to  improve  their  stand¬ 
ard  of  living  by  one  third  within 
the  next  five  years  and  at  the 
same  time  invest  $200  billion — 
of  $40  billion  a  year  —  in  the 
security  of  a  strong  defense,”  laid 
Mr.  Johnson. 

Increased  efficiency  in  selling  is 
needed,  said  Mr.  Johnson,  to 
match  productive  ability  in  order 
for  total  consumer  market  for 
goods  and  services  to  expand  by 
1955  to  over  $245  billion,  or  one- 
third  greater  than  in  1949. 
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naea  reports 

Grass  Roots’ 
Plan  Told  to 


Selling 

Admen 


Chicago  —  Selling  national  ad- 
veitising  at  the  local  level  was 
dhcussed  by  J.  Garrett  Noonan, 
Louisville  (Ky.)  Courier-Journal 
and  Times,  in  presenting  to  NAEA 
a  plan  for  “More  Profits  from 
National  Advertising.” 

Mr.  Noonan,  assisted  by  Ted 
Weil,  manager  of  national  adver¬ 
tising  for  the  Louisville  papers, 
showed  how  newspapers  can  do  a 
more  effective  selling  job  through 
district  managers  and  salesmen, 
distributors,  wholesalers,  salesmen, 
dealers  and  retail  salespeople. 

Must  Assist  Bureau 
“Too  often  the  lack  of  knowl¬ 
edge  and  indifference  of  these 
people  toward  newspaper  adver¬ 
tising  works  up  from  the  bottom 
to  undo  the  good  selling  that  has 
been  done  by  the  Bureau  of  Ad¬ 
vertising  at  the  top  levels,”  said 
Mr.  Noonan.  “This  factor  is  not 
only  a  serious  handicap  to  the 
Bureau’s  original  selling  of  news¬ 
paper  campaigns,  but  it  also 
works  adversely  on  results  at  the 
consumer  levels.” 

Mr.  Noonan  said  the  newspa¬ 
pers’  course  is  twofold:  (1)  ex¬ 
pand  use  of  newspapers  by 
national  advertisers  presently  run¬ 
ning  campaigns  in  newspapers; 
(2)  develop  new  business. 

“The  only  way  we  will  ever  get 
any  national  advertiser  to  con¬ 
tinue  to  use  newspaper  advertis¬ 
ing,”  he  said,  “is  for  his  adver¬ 
tising  in  our  papers  to  produce 
satisfactory  sales  results.” 

Need  Help  of  All 
The  Bureau  cannot  do  the  work 
necessary  to  insure  the  success  of 
any  campaign,  he  pointed  out. 

“We  must  realize  that  our  ob¬ 
ligation  to  our  national  advertisers 
and  to  our  own  best  interest,  does 
•W  end  merely  with  the  publica¬ 
tion  of  his  advertising,”  said  Mr. 
Noonan. 

“It  is  the  opinion  of  your 
Naea  officers,  directors  and  the 
‘More  Profits’  Committee,  that 
we  must  show  every  representa¬ 
tive  of  a  product  manufacturer 
and  every  retailer  stocking  news¬ 
paper  advertised  products  how  he 
can  make  more  money  for  him¬ 
self,  through  the  promotion  of 
these  advertised  products,”  he 
continued. 

“We  must  tell  these  people  all 
about  newspapers — and  why  they 
are  such  a  powerful  force  in  every 
community. 

Cites  Magazine  Efforts 
“What  a  fotce  .  .  .  1,700  news¬ 
papers  telling  the  same  story  .  .  . 
'n  about  the  same  way  ...  to 
groups  with  the  same  interests 
•  •  .  with  the  same  planned  pro¬ 
gram  .  .  .  week  after  week  .  .  • 
over  and  over.  ...  It  would  be 


a  force  so  terrific,  no  home  office 
could  ignore  the  local  level  opin¬ 
ions  and  recommendations  that 
would  flow  back  from  it. 

“It  is  my  opinion  that  we  would 
never  be  on  the  defensive  again 
refuting  the  claims  of  Life  maga¬ 
zine  and  its  so-called  ‘local  im¬ 
pact.’  Nor  would  it  be  necessary 
for  us  to  expose  the  fallacies  of 
the  Crowell  -  Collier  story  that 
Magazine  advertising  is  local  ad¬ 
vertising.  Saturday  Evening  Post 
or  any  other  magazine  would  not 
get  an  attentive  ear  from  manu¬ 
facturers,  on  their  influence  at 
the  retail  sales  level. 

“Three  months  ago  your  ‘More 
Profits  From  National  Advertis¬ 
ing’  committee  met  in  New  York 
and  spent  an  entire  day  with 
Rusty  Barnes  and  his  key  Bureau 
executives,  planning  a  presenta¬ 
tion  to  sell  national  advertising 
at  the  local  level.  The  outline 
was  then  turned  over  to  John 
Ottinger,  Promotion  Director  of 
the  Bureau,  to  develop  into  a 
presentation.” 

The  presentation  has  been  pro¬ 
duced  in  two  sections  .  .  .  and 
in  two  different  forms  .  .  .  slide 
and  panel  .  .  .  and  both  are  avail¬ 
able  to  every  newspaper  that  can 
use  both,  he  explained. 

The  panel  presentation  was  de¬ 
signed  primarily  for  use  with  re¬ 
tailers,  he  said.  It  was  developed 
for  smaller  cities  where  there  are 
few  if  any  wholesalers,  distribu¬ 
tors  or  branch  offices.  The  other 
presentation  is  a  slide  film,  de¬ 
signed  for  use  primarily  in  dis¬ 
tributing  point  cities. 

Gaines  Discusses 
Lost  Retail  Sales 

Chicago — Through  an  expand¬ 
ed  continuous  retail  panel,  now 
covering  1.500  families,  the  Pitts¬ 


burgh  (Pa.)  Press  is  able  to  fur¬ 
nish  retail  advertisers  with  “bench¬ 
mark  measurements”  of  successes 
and  failures  in  providing  families 
with  merchandise  they  required, 
according  to  Earl  J.  Gaines,  adver¬ 
tising  director  of  the  Press. 

He  pointed  out  that  store  adver¬ 
tising  appropriations  never  repre¬ 
sent  more  than  4  or  5%  of  the 
store’s  total  business,  but  lost  sales 
to  the  stores  may  represent  as 
high  as  45%. 

Reviews  ‘Lost  Sales' 

Mr.  Gaines  said  this  is  particu¬ 
larly  true  in  the  home-furnshings 
division.  “Most  retailers  are  not 
conscious  of  the  tremendous 
amount  of  walkoate,"  he  declared. 
“Very  little  analysis  has  been  done 
on  this  subject.” 

Based  on  the  Pittsburgh  Press 
panel  findings,  Mr.  Gaines  sugges¬ 
ted  that  more  time  and  study  be 
devoted  to  what  happens  to  cus¬ 
tomers  when  they  go  into  a  given 
retail  outlet.  He  outlined  the  fol¬ 
lowing  review  by  departments  of 
“lost  sales”: 

Hardware  and  housewares, 
18%;  boys’  wear,  26%;  infants’ 
items,  28%  men’s  wear,  22%;  do¬ 
mestics,  24%;  girls’  wear,  29%; 
women’s  wear,  27%;  home  fur¬ 
nishings  and  major  appliances, 
45%. 

The  Pittsburgh  study, shows  that 
26%  of  the  families  who  buy  at 
Sears’  five  retail  stores  account  for 
60%  of  the  dollar  sales,  Mr. 
Gaines  pointed  out.  “The  per  cap¬ 
ita  of  this  26%  is  $46  a  month 
while  the  per  capita  of  the  re¬ 
maining  74%  is  only  $11.05,”  he 
added. 

Retailers  Interested 

“Very  much  of  our  material  has 
been  picked  up  by  the  Department 
Store  Economist  and  reviewed,” 
said  Mr.  Gaines.  Apparently,  this 
type  of  information  is  getting  re¬ 
sults  by  leader  retail  outlets  in 
the  United  States,  as  after  each 
analysis  in  this  publication,  we  re¬ 
ceive  requests  for  information. 

“It  seems  to  us  that  perhaps 
there  must  be  a  great  need  in 


many  cities  for  this  type  of  infor¬ 
mation  or  else  we  wouldn’t  be 
getting  so  many  requests  for  the 
material. 

“The  Hecht  Department  Store 
has  asked  us  to  put  them  on  our 
mailing  list  for  each  and  every 
individual  analysis.  We  have  re¬ 
ceived  many  complimentary  let¬ 
ters  from  this  store. 

Plan  to  Continue 

“We  at  the  Pittsburgh  Press  are 
planning  on  continuing  with  this 
panel  and  know  that  each  succeed¬ 
ing  year  makes  it  more  valuable. 
We  also  know  that  it  is  difficult 
for  most  cities  to  institute  such  a 
program,  due  to  the  cost  factor. 

“We  happen  to  be  fortunate 
here  inasmuch  as  we  are  using 
only  retail  information  out  of  the 
panel.  The  owner  sells  the  other 
material  to  business  houses  and 
commercial  firms. 

“We  do,  however,  have  exclu¬ 
sive  rights  on  ail  retail  informa¬ 
tion.  As  far  as  we  are  concerned 
at  the  present  time,  it  is  very  eco¬ 
nomical  because  other  clients  are 
sharing  the  cost.  We  probably 
wouldn’t  be  so  well  sold  if  we 
were  forced  to  bear  the  entire  fi¬ 
nancial  burden.” 

Steele  Sounds 
1951  Keynote 

From  preliminary  estimates,  it 
would  appear  that  newspapers  in 
1950  for  the  second  consecutive 
year  have  retained  their  position 
as  the  biggest  national  advertising 
medium,  in  terms  of  dollar  invest¬ 
ment,  President  George  G.  Steele, 
Philadelphia  (Pa.)  Bulletin,  told 
NAEA  members  at  their  opening 
session. 

“Our  job — yours  and  mine — is 
to  see  that  we  stay  ‘on  top’,”  de¬ 
clared  Mr.  Steele  in  urging  sup¬ 
port  of  the  Bureau  of  Advertising 
plan — “More  Profits  from  Nation¬ 
al  Advertising.” 

Stresses  Local  Selling 

“Stripped  of  all  high  sounding 
titles,  this  plan  simply  outlines  a 
procedure  showing  newspapers, 
{Continued  on  next  page) 


SCRIPPS-HOWARD  advertising  office  managers  attend  their  17th  annual  conference  in  Chicago.  Left 
to  right:  Stewart  Kehler  of  the  Cincinnati  office,  Lewis  Fidler  of  New  York,  Wylie  Stewart  (standing) 
of  Dallas,  James  Jones  of  Detroit,  Yemon  Brooks,  director  of  the  General  Advertising  Depulment, 
W.  A.  Daniels  of  Chicago,  Allen  Stanley  of  San  Francisco,  George  Horton  of  Philadelphia,  and 
Harold  Riesz,  New  York,  director  of  promotion  and  research. 
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NAEA  REPORTS 

Kynett  Urges  Closer 
Agency  Relations 


of  the  cash  discount,  they  adopt  it. 
More  power  to  their  sagacity.  And 
more  speed  to  the  few  who  con¬ 
sciously  or  unconsciously  are  rid¬ 
ing  the  coattails  of  sound  thinking 
on  your  part.  We  look  forward 
to  the  day  when  the  cash  discount 
problem  is  a  page  in  history.” 


Chicago — Speaking  in  the  dual 
capacity  as  president  of  the  Audit 
Bureau  of  Circulations  and  as 
chairman  of  the  newspaper  com¬ 
mittee  of  the  American  Associa¬ 
tion  of  Advertising  Agencies,  H.  H. 
Kynett,  Aitkin-Kynett  Co.,  Phila¬ 
delphia,  stressed  certain  fundamen¬ 
tals  for  better  relations  between 
newspapers  and  agencies. 

He  told  NAEA  members  that 
greater  understanding  and  interest 
in  ABC  is  essential  to  meeting 
“the  impact  of  rugged  economic 
conditions”  ahead.  He  made  spe¬ 
cial  mention  of  the  joint  action  of 
the  AAAA,  Association  of  Na¬ 
tional  Advertisers  and  American 
Marketing  Association  in  recom¬ 
mending  standards  for  media  mar¬ 
ket  data  for  uniform  population 
breakdowns. 

Favors  Standard  Forms 
“The  standard  market  and  data 
form,  coupled  with  ABC  audit 
reports,  is  a  short  cut  to  media 
comprehension  that  can  reflect  it¬ 
self  strongly  in  the  cost  and  time¬ 
saving  so  desirable  in  periods  of 
stress,”  said  Mr.  Kynett.  “1  hap¬ 
pen  to  think  it  can  do  consider¬ 
ably  more  —  for  instance,  save 
some  of  the  paper  wasted  in  gaudy 
promotions — promotions  that  are 
by  no  means  lacking  in  the  daily 
mail.” 

Despite  endorsement  of  such 
market  and  media  data  forms  by 
NAEA.  AAAA  and  the  Bureau  of 
Advertising,  he  pointed  out  the 
latest  figure  from  Four-A  head¬ 
quarters  shows  only  169  newspa¬ 
pers  have  adopted  such  forms. 

Turning  to  ABC  retail  trading 
/.one  rules,  now  under  study  by  a 
special  Central  Committee  of 
ABC  newspaper  members,  Mr. 
Kynett  commented  as  follows: 

Discusses  Trading  Zones 
“Last  fall,  a  group  of  publish¬ 
ers  were  mightily  concerned  over 
the  revisions  of  retail  trading 
zones.  Some  of  them  even  felt 
that  once  a  retail  zone  was  estab¬ 
lished,  it  was  defined  for  all  time 
and  that  any  revision,  especially 
if  it  tended  to  conform  to  the  new 
Bureau  of  Census  delineation  of 
metropolitan  areas,  was  depriving 
the  newspaper  of  a  God-given  (but 
publisher-determined)  right. 

“The  purpose  of  the  Retail 
Irading  Zone — to  give  the  buyer 
a  delineation  of  a  market  area  ap¬ 
proximating  accuracy  —  was  over¬ 
looked.  In  brief,  lack  of  under¬ 
standing,  or,  if  you  like,  igno¬ 
rance  of  the  factors  that  go  to 
make  an  ABC  report  added  up  to 
confusion  and  angry  misunder¬ 
standing.” 

Mr.  Kynett  suggested  that  if  re¬ 
tail  trading  zones  are  to  be  effec¬ 
tive,  they  must  have  credibility 


with  buyers.  “They  must  approxi¬ 
mate  accuracy,”  he  said.  “They 
must  reflect  fair,  impartial  sur¬ 
veys  in  terms  of  the  present  and 
not  of  the  past.  Unless  the  buyer 
is  willing  to  accept  the  retail  trad¬ 
ing  zone,  in  turn,  comprehend 
what  it  represents,  it  is  a  mean¬ 
ingless  term,  not  even  taken  for 
granted.” 

Urges  Standard  Billing  Forms 
Fiom  the  standpoint  of  agency 
relations,  Mr.  Kynett  urged  gen¬ 
eral  adoption  of  standardized  bill¬ 
ing  forms.  He  noted  that  a  sim¬ 
plified  form  for  use  by  newspapers 
has  been  prepared.  He  recom¬ 
mended  adoption  of  the  new  form. 
He  also  suggested  standardization 
on  payment  dates,  pointing  out  that 
at  present  there  are  16  such  dates, 
ranging  from  the  “10th  of  the 
month”  to  “30  days.” 

He  called  for  greater  attention 
to  rate  protection,  commenting 
that  “the  rash  of  rate  increases 
over  the  past  few  months  is  as 
understandable  as  it  is  disconcert¬ 
ing.”  Not  enough  rate  increase 
announcements  state  specifically 
whether  or  not  they  are  taking  ad¬ 
vantage  of  cancellation  clauses,  he 
stated. 

“What  we  .ire  concerned  with  is 
the  degree  of  rate  protection,  the 
time  and  methods  of  announcing 
an  increase,  the  specifications  in¬ 
volved,”  he  explained.  “Some 
standard  for  rate  announcements 
would  be  invaluable.” 

Optional  Insertion  Dates 
Mr.  Kynett  also  touched  on  op¬ 
tional  insertion  dates,  a  practice 
that  is  growing  under  the  impact 
of  newsprint  shortages.  “Some  ad¬ 
vertisements  are  readily  susceptible 
to  optional  dates,”  he  said.  “Others 
depend  for  greatest  effectiveness 
on  coincidental  merchandising 
campaigns  where  salesmen  make 
use  of  copies  of  the  paper  in  daily 
calls.” 

Probable  solution,  he  said,  de¬ 
pends  on  close  cooperation  with 
the  individual  agency — to  make 
certain  there  is  a  mutual  under¬ 
standing  of  the  newspaper’s  and 
the  advertiser’s  problems.  “You 
have  a  problem  there,”  he  said, 
“  and  so  have  we.  Let  us  work 
closely  to  minimize  the  exjent 
of  it.” 

Mr.  Kynett  again  emphasized 
the  cash  discount  as  important  to 
stability  of  agency  financial  struc¬ 
tures.  The  2%  cash  discount  was 
cited  as  a  major  reason  for  the 
few  agency  insolvencies. 

“Only  74  newspapers  throughout 
the  country  fail  to  give  the  cash 
discount,”  he  said.  “That  74  is 
10%  less  than  the  number  of  some 
months  ago.  As  publishers  recog¬ 
nize  and  understand  the  efficacy 


Steele  Keynote  Talk 

_ continued  from  page  9 

large  or  small,  in  big  cities  or  in 
small  towns,  how  to  lay  before 
manufacturers’  district  managers 
and  their  salesmen,  the  true  and 
startling  facts  about  newspaper 
coverage  —  local  influence  and 
sales  power,”  he  explained. 

“If  all  newspapers  of  the  coun¬ 
try  would  get  behind  this  plan  and 
follow  the  simple  procedure  out¬ 
lined  in  the  Bureau  pamphlet, 
‘More  Profits  From  National  Ad¬ 
vertising’ — newspaper’s  place  at 
the  top  of  the  heap  would  become 
so  impregnable  that  it  would  be 
impossible  to  blast  us  out  of  first 
place.” 

This  project — a  plan  to  sell  na¬ 
tional  newspaper  advertising  at 
the  local  level — can  and  should 
become  the  most  important  proj¬ 
ect  ever  launched  by  NAEA,  he 
asserted. 

“Don’t  let  anybody  ever  tell 
you  that  any  advertising  medium 
can  ever  take  the  place  of  news¬ 
paper  advertising,”  said  Mr.  Steele. 

“But  more  important,  don’t  just 
you  yourself  know  that  this  is 
true — stop  keeping  it  a  secret — 
get  out  and  tell  those  manufactur¬ 
ers  representatives,  those  distribut¬ 
ors,  and  wholesalers — those  peo¬ 
ple  whom  your  competitors  are 
calling  upon  and  telling  tall  tales 
— get  out  and  see  these  people 
and  tell  them  that: 

Cites  Wide  Readership 
“  ‘Everybody  who  reads,  reads 
a  newspaper’.  That  they  read  it 
when  they  want  to  read  it  and  as 
long  as  they  want,  not  just  at 
4:30  or  10:30  or  some  other 
scheduled  time. 

“That  they  read  it  because 
they  want  to  read  it — and  they 
want  to  every  day — .  They  want 
our  newspapers  so  much  that  each 
week  they  spend  $17,000,000  for 
them,  —  each  month  $74,000,000. 

“That’s  why  in  1949,  national 
advertisers  spent  in  newspapers 
over  445  million  dollars — more  in 
1950 — ^to  place  newspapers  on  top 
of  the  heap. 

“Doing  this  job  is  vital  to  the 
future  of  all  newspapers — equally 
vital  to  your  own  individual  fu¬ 
ture. 

“It’s  important,  first  to  sell 
newspaper  advertising  as  such  on 
the  local  front.  If  a  manufacturer 
doesn’t  pick  newspapers  in  the 
first  place — if  he  picks  magazines 
or  radio  or  television — all  you  can 
do  won’t  get  a  schedule  in  your 
newspapers. 

“After  that  job’s  done,  it’s 
equally  important  to  make  sure 
you  do  a  good  job  of  selling  your 
own  newspaper  as  a  national 
media.” 


Changing  Retail 
Ad  Scene  Noted 

Newspapers  can  expect  a  lot 
of  changes  in  the  retail  field, 
Karl  Moore,  director  of  the  Bu¬ 
reau’s  Retail  Division,  told  NAEA 
members.  Shifts  in  availability  of 
desirable  merchandise,  because  of 
shortages,  raise  three  primary 
questions,  he  stated.  Ad  managers 
should  consider: 

( 1 )  What  retail  linage  sources 
will  shrink?  (2)  What  sources  can 
be  expanded?  (3)  What  are  some 
of  the  new  sources  of  revenue 
than  can  be  developed? 

Mr.  Moore  urged  newspapers 
to  give  more  attention  to  planned 
sales  programs  for  retailers  so 
that  stores  can  make  peak  promo¬ 
tions  pay  off. 

“More  chain  store  operators 
are  happier  with  newspapers  than 
ever  before,”  he  said,  adding  that 
there  are  at  least  36  chain  or¬ 
ganizations  planning  to  use  news¬ 
papers  in  more  markets,  or  more 
newspapers,  or  enlarging  their  ad¬ 
vertising  schedules  in  that  me¬ 
dium. 

William  Green,  assistant  direct¬ 
or  of  the  Bureau,  presented  a  new 
sales  brochure,  entitled:  “Why 
Not  Climb  on  the  Band  Wagon?" 
The  brochure  is  designed  to  show 
retailers  how  they  can  get  more 
national  advertising  support  from 
manufacturers  at  the  local  level. 

John  Ottinger,  Bureau  promo¬ 
tion  manager,  told  of  a  county- 
by-county  breakdown  of  the  cir¬ 
culations  of  14  leading  magazines 
in  comparison  with  newspaper 
circulations.  The  data,  he  ex¬ 
plained.  is  designed  to  show  the 
comparatively  scanty  coverage  of 
magazines  as  contrasted  with  the 
impact  of  newspapers. 

Small  Accounts  Important 
Greater  attention  must  be  paid 
to  small  retail  accounts  in  order 
to  offset  possible  linage  losse 
from  department  stores  and  appli¬ 
ance  dealers,  it  was  pointed  ooL 
Last  year,  55%  of  total  retafl 
linage  came  from  women’s  and 
men’s  wear  and  home  furnishings, 
Bureau  spokesmen  stated.  Much 
of  the  volume  in  home  furnish¬ 
ings  came  from  television  set  ad¬ 
vertising.  which  is  likely  to  dry  up 
during  1951,  they  added. 

The  Bureau  is  seeking  to  raise 
$1,500,000  for  its  1951  budget,  an 
increase  of  about  $400,000  ovff 
its  1950  income,  said  Board  Chair¬ 
man  Irwin  Maier. 

Harvey  A.  Huff,  New  Bruns¬ 
wick  (N.  J.)  Daily  Home  News, 
NAEA  chairman  of  the  U.  S.  Sav¬ 
ings  Bond  Committee,  presented 
a  skit  with  the  cooperation  of 
Treasury  Department  officials  on 
the  importance  of  continuing  bond 
advertising  under  local  sponsor¬ 
ship. 

The  value  of  a  copy  and  layout 
department  was  stressed  by 
Charles  D.  Armel,  Columbus  (0.) 
Dispatch  sales  promotion  manag¬ 
er.  The  Dispatch  copy  department 
is  writing  106  regular  accounts,  be 
said,  including  run-of-paper  and 
Sunday  magazine  roto. 
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Comics,  Social,  Sports 
Draw  Top  Readership 


How  People  Are  Reading  the 

A  tabulation  of  median  readership  by  types  of 
the  following  from  138  studies: 


Reader  interest  in  newspaper 
editorials  and  editorial  page  ar> 
tides,  which  mushroomed  during 
World  War  II,  has  dwindled  in.  the 
postwar  years  and  has  been  re¬ 
placed  by  renewed  interest  in  com¬ 
ics,  society  and  sports  items. 

Statistical  proof  of  this  is  con¬ 
tained  in  a  summary  of  the  138 
surveys  of  the  Continuing  Study 
of  Newspaper  Reading,  published 
this  week  by  the  Advertising  Re¬ 
search  Foundation. 

Back  to  Prewar  Levels 
A  comparison  of  prewar,  war¬ 
time  and  postwar  studies  reveals 
that  readership  preferences  have 
returned  to  prewar  standards  in 
almost  every  category.  Strongest 
comeback  was  in  men’s  readership 
of  society  news  or  pictures,  which 
rose  to  a  postwar  median  percent¬ 
age  of  39  from  a  wartime  29;  the 
prewar  level  was  42.  Women’s 
readership  of  society  pages  is  up 
to  80^  from  a  wartime  77%,  but 
is  still  short  of  the  prewar  86%. 

Men’s  readership  of  editorial 
pages  is  higher  than  that  of  wom¬ 
en,  the  summary  shows,  but  both 
pups  reflect  a  drop  in  interest 
since  VJ  Day.  Editorial  readership 
percentages  for  men  in  prewar, 
wartime  and  postwar  studies,  re¬ 
spectively,  ar«  41,  54  and  37;  other 
editorial  page  items:  83,  86  and 
78.  For  women  the  same  statistics 
are:  editorials — 25,  35,  25;  other 
editorial  page  items — 80,  80,  76. 

Women’s  readership  of  sports 
news  and  pictures,  which  declined 
from  48  to  28  during  the  war 
yep,  is  now  31.  Men’s  reader- 
ship  of  sports  pages  for  the  same 
period  is  80.  73  and  74. 

Both  men’s  and  women’s  me¬ 
dians  for  radio  programs  and  news 
dropped  during  the  war  years.  The 
womp’s  median  has  continued  at 
^  since,  while  men’s  readership 
has  dropped  still  further  to  37. 

I  Occupational  Variance 
Reader  preference  patterns  vary 
■diarply  by  occupational  groups, 
•he  summary  shows.  Readers  are 
divided  into  four  classifications: 
A.  business  and  professional;  B, 
'»laried;  C,  skilled,  and  D,  un¬ 
skilled.  A  and  B  readers  show 
greater  interest  in  editorials  and 
•htancial  news,  while  C  and  D  give 
Peatei  attention  to  comics  and 
radio. 

Men’s  readership  for  editorials 
runs:  A— 55,  B— 50,  C — 42  and 
1^36.  For  comics:  70,  75,  82 
*nd  82.  Women’s  editorial  read¬ 
ership  in  the  same  order  is  41,  35, 
76  and  22;  for  comics:  68,  74,  79 
and  81. 

Attention  paid  to  society  items 
**  33  points  greater  in  the  smallest 
immunities  than  in  the  largest. 
Radio  news,  on  the  other  hand,  is 
■^d  20  points  more  in  communi¬ 
ties  of  over  500,000  than  in  those 


of  under  50,000.  Editorials  and 
financial  news  also  appear  to  have 
lower  readership  in  the  smaller 
cities,  but  no  definite  trend  is  es¬ 
tablished. 

Interests  Are  IxKtal 

A  breakdown  of  leading  news 
stories  reveals  an  increasing  inter¬ 
est  in  local  news  since  the  end  of 
World  War  II.  Eight  of  the  1 1 
best-read  stories  on  the  men’s  post¬ 
war  list  and  seven  on  the  women’s 
postwar  list  are  local  items. 

Highest  scoring  news  story 
among  men  for  all  138  studies  is 
a  report  of  the  ending  of  World 
War  II  in  Europe  which  appeared 
in  the  Indianapolis  find.)  News  in 
May,  1945;  this  story  appears  No. 

7  on  the  women’s  list.  Leading  in 
women’s  readership  is  a  report  of 
the  death  of  a  local  judge  which 
ran  in  the  Lima  (O.)  News  in 
February,  1950;  this  was  No.  7  on 
the  men’s  list. 

Scoring  high  readership  among 
both  men  and  women  is  a  report 
of  Hitler’s  death  which  the  Utica 
(N.  Y.)  Observer-Dispatch  printed 
in  November,  1945. 

Other  best-read  stories  on  the 
men’s  list  are:  Million-Dollar  Fire 
Ruins  Two  Buildings  Of  Historic 
Dunlop  Flour  Mills  On  James; 
7  Killed  In  Airliner  Crash;  ‘War 
Imminent’:  Chamberlain;  Sioux 
City  Blast  Kills,  Injures  Scores; 
Wind  Hurls  New  $6,400,000  Nar¬ 
rows  Span  Into  Sound;  R.A.F. 
Steps  Up  Power  of  Blows  At  Huns; 
Daring  Raid  Frees  513  From  Jap 
Prison  Camp. 

Other  stories  heading  the  wom¬ 
en’s  list  are:  Bednasek  Had  Mo¬ 
tive  Quite  Some  Time,  Prosecutor 
Thinks;  Mrs.  Burritt,  Awaiting 
Husband,  Plans  ‘Private  EJetective 
Work’;  Walks  Again  After  13 
Years;  Boake  Carter  Dead,  Radio 
Commentator;  Local  Marine 
Killed  And  Second  Wounded;  Dr. 
George  W.  Stoler  Dies  Unexpec¬ 
tedly  In  His  56th  Year;  Confession 
in  Degnan  Kidnap-Killing. 

Outranked  by  Pictures 

All  10  of  the  stories  on  the 
men’s  list  and  seven  on  the  wom¬ 
en’s  list  were  front-page  items. 
Even  these,  however,  were  consis¬ 
tently  outranked  by  picture  pages 
and  outstanding  news  photos,  the 
summary  indicates.  Even  society 
photographs  attract  greater  atten¬ 
tion  than  news  stories  among 
women  readers.  Editorial  cartoons 
follow  news  stories  closely  in 
men’s  readership. 

An  analysis  of  the  3,188  news 
photos  included  in  the  138  studies 
indicates  that  reader  interest  in¬ 
creases  as  picture  size  increases. 
Cuts  of  four-column  size  and 
larger  registered  the  highest  aver¬ 
age  scores,  63%  for  men  and  68% 
for  women.  More  women  than 
men  look  at  pictures  in  every  size 


All  pages  .  60% 

Front  pages  . 98% 

Picture  pages  .  88% 

General  News,  Sports,  Society 
and  Women’s  pages  with  ad¬ 
vertising  . 61% 

General  News  pages  with  adver¬ 
tising  .  64% 

Women’s  and  Food  pages  .  20% 

Society  pages  .  35% 

Sports  pages  .  68% 


Men 

Median  Rank 
60%  6 


Paper 

pages  includes 

Women 
Median  Rank 
70%  7 

97%  1 

91%  2 


27%  8 


group,  the  summary  shows. 

Pictures  on  national  defense, 
foreign  war  news  and  accidents 
and  disasters  attract  greatest  atten¬ 
tion  among  male  readers;  women 
prefer  photos  of  children  and  ba¬ 
bies.  human  interest  items  and 
crime.  Picture  pages,  taken  as 
units,  receive  slightly  more  atten¬ 
tion  than  even  the  highest-scoring 
news  photos  among  both  men  and 
women  readers. 

Columnists’  Rating 

Highest  scoring  columnists  (in 
six  or  more  studies)  in  the  order 
of  men’s  readership  are:  Drew 
Pearson,  Westbrook  Pegler,  Ray 
Tucker,  Paul  Mallon,  Marquis 
Childs,  Thomas  L.  Stokes,  David 
Lawrence,  Walter  Lippmann, 
George  E.  Sokolsky,  Dorothy 
Thompson  and  Frederick  C.  Oth- 
man. 

Heading  the  women’s  list  are: 
Eleanor  Roosevelt,  Dorothy 
Thompson,  Westbrook  Pegler, 
Drew  Pearson,  George  E.  Sokol¬ 
sky,  Walter  Lippmann,  Thomas 
L.  Stokes,  Paul  Mallon,  Ray  Tuck¬ 
er  and  Marquis  Childs. 

Leading  panels  among  men  are: 
They’ll  Do  It  Every  Time,  Mister 
Breger,  Everyday  Movies,  Cuties 
and  Out  Our  Way. 

Everyday  Movies.  The  Neigh¬ 
bors,  Side  Glancc-s,  These  Women, 
Cuties  and  Life’s  Like  That  scored 
highest  among  women  readers. 

The  15  leading  comic  strips  in 
order  of  men’s  readership,  among 
those  tested  in  six  or  more  studies, 
are:  Dick  Tracy,  Nancy,  Blondie, 
Gasoline  Alley,  Henry,  Little  Or¬ 
phan  Annie,  The  Nebbs,  Joe  Pa- 
looka.  Mutt  and  Jeff,  Kerry  Drake, 
Li’l  Abner,  Moon  Mullins,  Rip 
Kirby,  Smilin’  Jack  and  Wash 
Tubbs. 

The  six  leading  comics  on  both 
men’s  and  women’s  list  are  the 
same,  although  in  a  somewhat  dif¬ 
ferent  order.  Leading  in  women’s 
readership  are:  Blondie,  Nancy, 
Gasoline  Alley,  Dick  Tracy,  Hen¬ 
ry,  Little  Orphan  Annie,  The 
Berrys,  Dixie  Dugan,  Cap  Stubbs, 
Boots  and  Her  Buddies,  Ella  Cin¬ 
ders,  The  Gumps,  Mary  Worth’s 
Family,  Rip  Kirby  and  Tillie  the 
Toiler. 

(For  advertising  readership 
summary,  see  page  14.) 


Pals  Become 
Sports  Editors 
In  Houston  Shift 

Houston — ^Two  new  sports  edi¬ 
tors,  men  who  have  been  side- 
kicks  for  years  in  the  newspaper 
business,  were  appointed  in  Hous¬ 
ton  last  week. 


Clark  Nealon,  41,  sports  editor 
of  the  Houston  Press  since  1946, 
resigned  to  accept  a  similar  posi¬ 
tion  with  the  Houston  Post. 

And  George  B.  Wright,  40,  as¬ 
sistant  sports  editor  of  the  Press 
for  five  years,  was  named  his  suc¬ 
cessor. 

Mr.  Nealon,  a  graduate  of  Texas 
A.  &  M.,  returns  to  the  Post  after 
a  10-year  absence.  He  got  his 
start  as  a  cub  sports  writer  on  the 
San  Antonio  (Tex.)  Light  in  1931. 
In  1936  he  went  to  the  Post  sports 
desk  where  he  remained  until  1941, 
when  he  entered  the  Army.  Fol¬ 
lowing  his  discharge  he  returned  to 
the  Light  for  a  brief  period,  then 
joined  the  Press  where  he  became 
makeup  editor  and  then  sports 
editor. 

On  the  Post  he  succeeds  Clyde 
La  Motte,  who  has  accepted  a  po¬ 
sition  on  the  Press  city  desk. 

Mr.  Wright,  who  attended  Rice 
Institute  and  Texas  Tech,  broke 
into  newspapering  with  the  Hud¬ 
son  Newspaper  group  in  the  Lower 
Rio  Grande  Valley  of  Texas  in 
1937.  He  spent  three  years  on  the 
Harlington  (Tex.)  Valley  Morning 
Star,  the  last  as  sports  editor.  In 
1941  he  moved  to  the  sports  de¬ 
partment  of  the  San  Antonio  Light, 
and  five  years  later  came  to  the 
Press. 
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Nixon-Douglas  Contest 
Coverage  Measured 

By  Campbell  Watson 


Stanford  University,  Calif. — 
Charges  of  unfair  newspaper  treat- 


The  papers  studied  included 
seven  “independents,”  two  nom- 


ment  which  emerged  from  rival  po-  inally  Democratic — the  Los  Ange 
litical  camps  during  the  last  Cali-  /es  Daily  News  and  the  Bakersfielc 
fornia  election  have  been  meas-  Californian — and  three  with  Re 


Douglas  Nixon 

Favorable  . . .  39.5  35.4 

Unfavorable  .  19.4  17.3 

Net  ....  plus  20.1  plus  18.1 
Index  score  . .  2.0 

“This  favored  index  is  not  a 
measure  of  ‘bias’  if  ‘bias’  implies 
a  deliberate  intent  to  favor  one 
candidate  as  against  the  other,” 
Dr.  Bush  reported.  “While  ‘bias’ 


How  Papers  Scored 

Scores  reported  in  the  Staa- 
ford  University  measuremcat 
of  news  content  in  the  Nizoa< 
Douglas  election  campaign: 
SUPPORTING  DOUOL.AS 

Content  Index 
Favored  Seace 
I.oit  Anzeles  News  . .  DoukUs  75.7 
Ventura  Star-Free 

Press  . Douxlas  63.1 

SUPPORTING  NEITHER 


Journalistic  Studies. 


A  “favored  index”  —  which  is  the  San  Diego  Union. 


les  Daily  News  and  the  Bakersfield  contributed  to  the  ‘fav- 

fornia  election  have  been  meas-  Californian — and  three  with  Re-  some  instances,  sev- 

ured  in  a  detailed  study  by  the  publican  or  independent  Republic-  I  1  considerations  may  also 
Stanford  Univeisity  Institute  for  an  affiliation  —  tbe  Los  Angeles  cxplam  the  score.  These  are  the 
Journalistic  Studies.  Times,  San  Francisco  Chronicle  [^clative  efficiency  of  the  candi- 

Qnri  nur,,  I!  ■  dates  news  bureaus,  the  relative 


size  of  the  newspapers’  news  holes. 


the  measure  of  the  spread  between  Three  coders  worked  on  the  and  various  editorial,  mechanical 
favorable  and  unfavorable  state-  project,  analyzing  a  total  of  8,08 1  and  business  considerations  in- 
ments  printed  durmg  the  U.  S.  statements  —  expressions  denoting  volved  in  the  repiating  of  pages. 


Senate  campaign  between  Robert 
Nixon  and  Helen  Gahagan  Doug- 

by^T“pSts”  Neutral  and  unfavorable  scores  of  the  two 

Five  of  the  neu/Qnanerc  Jn  the  Tabulation  of  these  “statements”  candidates,  and  the  29.2  index 
sample  favored  DougL  Of  these  classifications  showed  that  the  score  averaged  by  the  12  papers 
two  endorsed  her.  One  endorsed  studied  gave  approxi-  was  the  average  of  scores  which 

neither  candidate,  and  two  en-  f  ™ 


a  complete  idea,  either  pro,  con 
or  neutral. 


But  the  “favored  index”  is  the 
spread  between  the  net  favorable 
and  unfavorable  scores  of  the  two 
candidates,  and  the  29.2  index 


SHrramento  Bee  . .  . . 

Donxlas 

7.t 

SUPPORTING 

NIXON 

Bakersfield 

Californian  . 

DouRias 

6Ji 

San  Francisco  News. 

Doniclas 

9.* 

Mar>’ftvllle-Yuba  City 

Appeal-Democrat 

Nixon 

1.6 

San  Dleso  Union  .  . . 

Nixon 

16.( 

.Sacramento  Union  . . 

Nixon 

27Jt 

Los  Angeles  Times  . 

Nixon 

93.5 

Ia>s  Anselee 

Examiner  . 

,  Nixon 

118.( 

San  Francisco 

Chronicle  . . 

.Nixon 

68.1 

San  Francisco  Call 

Bulletin  . 

.Nixon 

96.7 

Entire  Sample  . 

,  Nixon 

29.7 

dorsed  Nixon. 

Press  ‘Alerted,’  ANG  Reminds 


mately  the  same  total  space  to  ranged  from  75.7  for  Douglas  to 
each  candidate.  Neutral  statements  1 18.9  for  Nixon. 


were  approximately  the  same  in 
total.  Nixon  had  a  slight  edge  on 


Restraint  in  News  Columns 


for  Nixon  indicating  this  compara¬ 
tive  freedom  from  “editorialized" 
news  writing. 

That  newspapers  themselves 
need  such  a  survey  as  this  was  in¬ 
dicated  by  the  fact  that  the  BakerF 


The  AmenVan  r.,;iH  .V.  r  ui  .  .  %  A  ■  Tlic  political  storics  Studied  field  Californian  and  the  San  Fran- 

which  hnanreH  the  ctiiHu^  th  ’  favorable  Statements  made  in  ^(,owed  restraint  from  editorialized  cisco  News,  which  were  supportinf 
TeS  Jh  the  dozen  papers  during  the  cam-  statements  in  the  news  columns.  Nixon,  actually  favored  ^ugla! 

fi  Sued  to  the  faet  he  f  J*  ’  ^  ^  Of  ‘h®  Statements  analyzed,  in  the  content  of  their  papers  on 

^eriaVaie^eH  ^  It  ■  u  u.  •  -  *6%  Were  objective  and  14%  the  average  score  for  Uie  entire 

Tlniversitv  neii/c  reiloL  Continuing  the  tabulatioih  It  failed  to  attribute  statements  to  election  campaign.  These  scores 

nrrtiiiH  h^  A  rt'  1  ^  •}  "'as  found  that  almost  70 /c  of  the  specific  sources.  In  scoring,  a  were  5.5  by  the  Californian  and 

would  be  under  impartial  surveil-  unfavorable  statements  referred  to  In  7  n  for  th^  in  oHdit.on  th. 


lance  during  the  campaign. 


AS  '“8  uougias  Qf  statements  analyzed,  in  the  content  of  their  papers  on 

45.2 /e.  .  I  -  86%  were  objective  and  14%  the  average  score  for  the  entire 

Continuing  the  tabulatiori,  it  jq  attribute  statements  to  election  campaign.  These  scores 

was  found  that  almost  70 /c  of  the  specific  sources.  In  scoring,  a  were  5.5  by  the  Californian  and 
unf^crable  statements  referred  to  single  qualifying  adjective — as  in  2.0  for  the  News.  In  addition,  the 
the  Douglas  candidacy.  Only  about  clause,  “the  attractive  Mrs.  Sacramento  Bee,  supporting  neither 


More  important  than  the  sur-  30%  of  the  unfavorable  references  Douglas” — was  sufficient  to  cause  candidate,  came  up  in  the  surve; 
vey’s  results  is  the  fact  that  a  new  were  about  Nixon.  Positive  re-  jj^g  Ustjog  of  an  unattributed  state-  with  a  7.9  index  in  favor  of  Doug- 
method  of  content  analysis  has  porting  prevailed  on  both  sides  of  j^g^j  las 

beeen  demonstrated,  reports  Dr.  Ihe  political  fence,  with  only  one-  There  was  a  wide  variation  in  While  the  guild’s  selection  ol 
Chilton  Bush,  director  of  the  In-  third  of  the  statements  used  about  jjjg  coverage  given  the  Senatorial  the  Nixon-Douglas  campaign  for 
stitute.  This  new  method,  which  both  candidates  classed  as  neutral,  campaign  by  the  newspapers  sur-  this  survey  appears  to  be  based  on 
supplants  the  antiquated  theory  Re  -  emphasizing  the  differential  veyed.  This  ranged  upward  to  charges  of  unfair  press  treatment 
that  the  proof  of  election  reporting  between  space  allocations  to  the  1 ,644  statements  —  about  40  col-  afforded  the  candidacy  of  Mrs. 
equality  consists  of  receiving  pro-  candidates  and  the  preponderance  umns  of  news,  as  each  statement  Douglas,  that  issue  did  not  come 
tests  from  both  sides,  can  be  used  of  unfavorable  comment  in  one  averaged  two  column  inches — by  up  frequently  in  the  campaign 


by  newspapers  in  several  ways.  direction  or  the  other,  not  only  the  Los  Angeles  Times. 


stories  studied.  The  analysis  of 


“An  example  would  be  to  test  statements  about  each  Well-qualified  and  alert  coders  propaganda  themes  shows  0.1  per 

the  efficiency  of  legislative  report-  candidate  about  equal  in  number  simplified  the  grading  procedure,  cent  of  the  statements  favorable 
ing  from  the  State  capital,”  Dr.  ^ut  often  the  favorable  comment  Dr.  Bush  reported.  The  system  set  to  Douglas  were  on  unfair  news- 
Bush  observed.  Inquiries  already  exceeded  the  unfavorable  for  each  up  was  designed  to  assure  simple  paper  treatment.  Unfair  pr» 
have  come  from  other  states  from  nominee  as  reported  by  individual  classification  of  the  “statements”  charges  totalled  2.9%  of  tht 


parties  interested  in  learning  the  newspapers.  _  ... 

measurement  methods  used  in  the  The  “favored  index”  measure  The  assumption  of  the  coders  Nixon.  Propaganda  trends  were 
analysis.  A  detailed  explanation  set  up  by  Dr.  Bush  was  obtained  was  that,  since  every  expression  by  measured  only  on  the  editions  ot 

of  the  method  used  in  this  study  is  adding  and  subtracting  the  a  candidate  or  an  avowed  support-  three  dates  during  the  campaign¬ 
being  prepared  for  publication  in  favorable  and  unfavorable  state-  er  was  only  for  the  purpose  of  ■ 

a  technical  journal.  Dr.  Bush  re-  ments  made  about  each  candidate,  advancing  the  cause  of  a  given  Pod  CrOSS  Ads  R©adY 

ported,  adding  that  reprints  will  be  and  then  obtaining  the  spread  be-  candidate,  such  “statements”  au-  .  ,  of  the  America 

sent  on  request.  tween  the  two.  .As  such  it  is  not  a  tomatically  classified  themselves  as  „  ,  p  ^  receivine  Pi*® 

Sept.  I  to  Nov.  7  Checked  percentage,  but  merely  an  index.  favorable  or  unfavorable.  A  total  .  .  *  dvertising 


as  pro,  con  or  neutral 


propaganda  themes  unfavorable  to 


A  dozen  California  newspapers  —  - -  -  .  .  .  .1.-  .  -  -r  - 

were  used  in  the  sample.  T^se  cisco  Chronicle,  for  example,  had  this  automatic  c.assifying  category 

-  -  r  •  »  _ • _ _  Qfr4_  o _ A? _  w _ 1 _ A. 


ments  made  about  each  candidate,  advancing  the  cause  of  a  given  Pod  CrOSS  Ads  R©adY 
and  then  obtaining  the  spread  be-  candidate,  such  “statements”  au-  ,  ,  .  .1,-  America 

tween  the  two.  .As  such  it  is  not  a  tomatically  classified  themselves  as  _  ^  nr**  rpreivine  Pla® 

percentage,  but  merely  an  index.  favorable  or  unfavorable.  A  total  „  ,  j  w  a  Av/rticim 

The  analysis  ol  ,he  San  Fran-  of  86%  of  .he  s.a.en.enU  fell  into  iL'^'ea^patn^ 


Suggestive  Judgment 


were  selected  to  represent  various  Douglas  a  24.8%  favorable  Suggestive  Judgment 

size  communities,  nominal  political  ^nd  45.6%  unfavorable  statement  jj,  classifying  the  remaining 
affiliations,  regions  of  the  state,  score,  or  a  net  minus — ^unfavor-  14%,  coders  used  subjective  judg- 
type  of  ownership — chain  or  inde-  — index  of  20.8.  For  Nixon  nient  only  when  statements  were 

pendent,  and  Sunday  as  well  as  percentages  were  57.7  favor-  made  by  news  writers  without  at- 

daily  publication.  The  study  ex-  unfavorable,  or  a  tribution  as  to  source.  In  every 

tended  daily  over  the  period  from  plus— favorable — score  of  47.6.  j-ase  the  three  coders  agreed  unani- 

Sept.  1  to  Nov.  7.  The  addition  of  the  two  scores —  mously  on  the  “direction”  of  the 


March.  All  the  newspaper  adv«- 
tisements  in  the  new  campaip 


In  classifying  the  remaining  guide  were  prepared  as  a  public 
14%,  coders  used  subjective  judg-  service  by  Compton  Advertising, 
ment  only  when  statements  were  |nc. 
made  by  news  writers  without  at-  ■ 


daily  over  the  period  from  plus— favorable — score  of  47.6.  ^ase  the  three  coders  agreed  unani-  Mrs.  Goldin  a  VP 

Sept.  1  to  Nov.  7.  The  addition  of  the  two  scores  mously  on  the  “direction”  of  the  Lawrence  Valenstein,  president 

The  resultant  sample.  Dr.  Bush  *  statement.  Nor  was  difficulty  met  q  Advertising  Agency.  Inc- 

reports,  represents  45.5%  of  the  ^  applying  a  list  of  predetermined  announces  the  appointment  of 

daily  and  Sunday  circulations  of  criteria  which  had  been  provided  Florence  Goldin  as  a  vK*- 

California  newspapers,  with  daily  One  Close  to  Zero  Index  for  these  cases,  it  was  learned.  president  of  that  company.  Miv 

circulation  weighed  on  a  six-day  The  San  Francisco  News  came  The  index  score  of  the  unattrib-  Goldin  joined  Grey  1 1  years 


Nixon. 

One  Close  to  Zero  Index 

The  San  Francisco  News  came 


president  of  that  company.  Mrs- 
Goldin  joined  Grey  II  years 


basis.  Every  woid  of  the  news  of  within  two  points  of  the  perfect  uted  statements  made  by  writers  as  counsellor  for  its  home  furni^ 

the  entire  campaign  appearing  in  index  score  of  zero,  denoting  equal  was  5.8  for  Nixon,  with  a  plus  ings,  cosmetics  and  fashion 

these  papers  was  analyzed.  reporting,  showing:  15.7  for  Douglas  and  a  plus  21.5  accounts. 
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BENJAMIN  FRANKLIN  FIGURES  IN  THE  WEEK'S  EDITORIAL  CARTOONS 


LIKE  THAT  ON  THRIFT 

Russell,  Los  Angeles  (Calif.)  Times 


WORTH  REPEATING 

Alexander,  Philadelphia  (Pa.)  Bulletin 


SHADES  OF  BEN  FRANKLIN! 


Justus,  Minneapolis  (Minn.)  Star 


At  71,  Gen.  MacArthur 
Makes  Jet- Age  News 

By  Earnest  Hoberecht 


Tokyo  —  A  man  who  has  fur¬ 
nished  a  great  deal  of  copy  for  the 
press  will  be  71  years  on  Jan.  26 — 
and  still  very  much  in  the  news. 
He  is  General  of  the  Army  Doug¬ 
ins  MacArthur. 

The  family  name  already  was 
well  known  in  the  press  when 
Douglas  was  born  in  Arkansas  in 
1880.  His  father  was  Lieut. -Gen. 
Arthur  MacArthur,  hero  of  the 
Spanish-American  War  in  the  Phil¬ 
ippines.  Almost  since  the*  time  he 
was  born  his  son  has  kept  the  fam¬ 
ily  name  in  print  —  often  in  very 
controversial  affairs. 

Too  Young  for  Memoirs’ 

The  fact  that  MacArthur  will  be 
U  does  not  mean — as  everybody 
knows — that  he  has  ceased  to  be 
good  copy.  Neither  does  it  mean 
he  is  ready  to  end  his  career  and 
write  his  memoirs.  One  of  his 
friends  told  me  just  the  other  day, 
“The  General  still  feels  too  young 
for  that.” 

General  MacArthur  is  very 
much  aware  of  the  press.  He  likes 
hot  news  and  likes  to  get  it  fast. 

In  his  Tokyo  headquarters  he  re¬ 
ceives  regularly  throughout  the 
•lay  the  latest  dispatches  from  the 
wires  of  the  three  main  American 
news  services.  He  likes  to  leave 
his  office  in  time  each  day  for 
lunch  in  order  to  be  at  home  for 
the  afternoon  news,  a  broadcast 
from  -America  relayed  by  the  local 
Armed  Forces  radio  station. 


{The  writer.  United  Press  Man¬ 
ager  for  Japan,  has  covered  Gen¬ 
eral  Mac  Arthur’s  headquarters 
ever  since  World  War  II  and  now 
fr  in  charge  of  U.P.’s  Korean  War 
coverage. ) 


Unlike  many  prominent  public 
figures.  General  MacArthur  does 
not  hold  press  conferences.  Only 
once  since  World  War  II  has  he 
met  the  foreign  press  corps  sta¬ 
tioned  here  in  Tokyo.  That  was 
at  a  luncheon  at  the  Tokyo  Cor¬ 
respondents’  Club  early  in  1947. 
His  sudden  announcement  on  that 
occasion  that  he  would  say  a  few 
things  on  the  record  had  newsmen 
grabbing  for  pencils  and  paper — 
and  writing  on  table  cloths. 

Only  a  Few  Interviews 

His  regular  practice  is  to  issue 
statements  and  other  official  news 
to  newsmen  in  handouts  from  his 
headquarters  public  information 
office. 

During  all  the  years  of  the 
occupation,  he  has  given  only  a 
few  on-the-record  interviews.  How¬ 
ever,  he  sometimes  talks  with  in¬ 
dividual  newsmen  who  call  at  his 
office.  The  usual  hour  for  these 
sessions  is  6  p.  m. 

The  Korean  War  has  brought 
General  MacArthhur  into  closer 
contact  with  members  of  the  work¬ 
ing  press  than  at  any  time  since 
the  end  of  World  War  II.  Usually, 
when  he  flies  to  the  Korean  War 
front  he  takes  with  him  several 
of  us  who  have  been  covering  his 
headquarters  for  a  number  of 
years. 

These  trips  customarily  begin 
with  our  getting  a  call  from  Mac- 
Arthur’s  aide.  Col.  Larry  Bunker. 
We  go  to  the  General’s  office  at 
the  appointed  hour.  MacArthur 
generally  begins  by  saying,  “I 
know  you  gentlemen  are  busy  and 
I  won't  take  up  much  of  your 
time.”  Then  he  outlines  his  trip 
and  asks  us  if  we  want  to  go. 


Naturally,  we  do.  This  means 
we  are  at  the  airport  outside  of 
Tokyo  and  ready  to  go  about  half 
an  hour  before  he  arrives. 

On  the  plane  we  sometimes  talk 
at  length  with  him.  It  is  under¬ 
stood  that  everything  is  off  the  rec¬ 
ord  unless  permission  is  granted 
otherwise.  On  this  point  General 
MacArthur  is  far  less  concerned 
than  his  staff  members. 

Likewise  MacArthur  is  far  less 
worried  about  his  own  safety  and 
personal  security  than  these  others 
are  for  him. 

When  three  or  four  of  us  are 
with  him  on  his  trips  he  always 
sees  to  it  that  v/e  get  our  story, 
asks  us  when  we  want  to  release 
it,  and  does  all  he  can  to  help  with 
communications.  On  some  of  the 
big  events,  like  Inchon,  MacArthur 
has  personally  briefed  us.  These 
briefings  are  excellent,  and  so 
thorough  that  his  Intelligence  of¬ 
ficers  turn  almost  gray  with  worry. 

Riding  around  the  front,  Mac¬ 
Arthur  travels  in  a  jeep.  Those 
of  us  who  are  invited  to  join  his 
party  follow  in  other  jeeps.  We 
all  agree  that  MacArthur  gets  too 
close  to  the  front  for  our  own 
health. 


Chicago — ^The  American  News¬ 
paper  Publishers  Association  filed 
a  petition  in  the  United  States  Cir¬ 
cuit  Court  of  Appeals  here  Jan. 
25  to  review  and  modify  the  order 
entered  by  the  National  Labor  Re¬ 
lations  Board  against  the  Interna¬ 
tional  Typographical  Union,  and 
members  of  its  Executive  Council 
on  Oct.  28,  1949. 

In  its  petition,  the  AN  PA  re¬ 
quested  the  court  to  affirm  and 
enforce  those  portions  of  the  or¬ 
der  holding  the  Union  and  the  in¬ 
dividual  members  of  the  Executive 
Council  guilty  of  violating  certain 


When  it  comes  tto  climbing  hills 
and  getting  around,  the  General 
has  outdistanced  the  press,  many 
times.  1  remember  well  that  he 
was  panting  far  less  than  1  when 
we  finally  got  to  an  observation 
post  on  a  steep  hill  overlooking 
the  Han  River  outside  Seoul. 

He  appears  to  be  in  excellent 
health.  His  doctor  insists  that 
he  is. 

He  still  stands  straight  and  still 
smokes  a  pipe.  Lately  the  trend 
has  been  away  from  corncobs  to 
briars — perhaps  a  news  item  in 
itself. 

Hessell  Tiltman,  president  of  the 
Tokyo  Correspondents’  Club  and 
Far  East  correspondent  for  the 
London  Daily  Herald,  said,  “Gen¬ 
eral  MacArthur  at  71  is  as  erect 
and  soldierly  in  his  bearing,  and 
as  mentally  agile  in  his  grasp  of 
world  problems,  as  when  I  first 
met  him  IS  years  ago. 

“Future  historians  will  record 
that  throughout  his  long  and 
unique  career.  General  MacArthur 
has  been  guided  by  two  great 
principles:  the  first  is  his  concep¬ 
tion  of  democracy,  the  second  his 
concept  of  Christianity.” 


provisions  of  the  National  Labor 
Relations  Act.  AN  PA  said  the 
NLRB  had  failed  to  seek  a  court 
decree  for  enforcement. 

The  Board  found  the  ITU  guilty 
of  violating  the  Act  in  seeking  to 
maintain  closed  shop  conditions 
and  also  directed  the  union  not  to 
strike  or  encourage  strikes  to  re¬ 
quire  publishers  to  employ  only 
union  members  in  their  composing 
rooms  or  as  foremen  of  their  com¬ 
posing  rooms. 

ANPA  asked  the  court  to  review 
the  question  of  “bogus”  composi¬ 
tion  and  ITU  coercion  of  locals. 


ANPA  Goes  to  Court 
For  Order  Against  ITU 
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THE  ADVERTISING  SURVEY 

Newspaper  Ads  Attract 
Increasing  Readership 


By  Erwin  Knoll 

A  CONTINUOUS  upward  trend 
in  newspaper  advertising  reader- 
ship  is  shown  in  an  analysis  of 
the  first  138  surveys  of  the  Con¬ 
tinuing  Study  of  Newspaper  Read¬ 
ing. 

The  138-9tudy  summary,  pub¬ 
lished  this  week  by  the  Advertis¬ 
ing  Research  Foundation,  discloses 
that  ad  readership  now  compares 
favorably  with  that  of  news  and 
editorial  features. 

Postwar  Gains 

The  summary,  which  compares 
studies  made  in  prewar,  wartime 
and  postwar  years,  shows  a  sizable 
upswing  in  men's  readership  of 
advertising  since  the  end  of  World 
War  II.  Wartime  decreases  are 
more  than  compensated  for  in 
postwar  gains,  which  include  sub¬ 
stantial  increases  over  prewar 
levels  in  every  classification  ex- 
c^t  amusement  advertising,  which 
held  its  own  at  a  median  reader- 
ship  of  44%. 

Women’s  readership  of  newspa¬ 
per  ads  also  has  continued  at  a 
high  level  since  the  end  of  World 
War  II.  Averages  equalling  or 
exceeding  corresponding  prewar 
and  wartime  figures  were  noted 
in  all  but  two  classifications. 

Slight  decreases  are  registered 
in  women's  readership  of  national 
ads  (down  to  58%,  four  points 
below  the  wartime  figure  and  one 
point  below  prewar)  and  amuse¬ 
ment  ads  (down  to  58%,  two 
points  below  wartime  and  one 
point  below  prewar). 

High  Rate  for  Classified 

Greatest  gains  in  readership  by 
both  men  and  women  were  made 
in  Classified,  with  men’s  figures 
for  the  three  periods  being  32, 
40  and  44%;  women’s  38,  48  and 
48%. 

The  summary  reveals  a  strong 
increase  in  male  readership  of 
department  store  advertising,  tra¬ 
ditionally  a  women’s  stronghold. 
Men’s  readership  in  this  classifi¬ 
cation  was  at  a  median  of  39% 
in  the  prewar  years,  dropped  to 
34%  in  wartime,  but  has  risen 
to  44%  since  VJ  Day.  Women’s 
percentages  for  the  same  classi¬ 
fication  are  87,  81  and  88%. 

A  breakdown  of  advertising 
readership  by  city-size  groups 
shows  that  population  size  has  no 
significant  effect  on  reader  inter¬ 
est  in  any  department  except 
Classified.  Median  readership  of 
classified  ads  rises  31  percentage 
points  among  men  and  40  per¬ 
centage  points  among  women  as 
city  size  decreases.  Men’s  read¬ 
ership  of  Classified  is  an  average 
of  52%  in  communities  under 
50,000  and  21%  in  communities 


over  500,000.  Women’s  reader- 
ship  in  the  same  city  size  groups 
is  60%  and  20%. 

The  summary  includes  a  break¬ 
down  into  four  readers’  occupa¬ 
tional  groups  —  A,  business  and 
professional;  B,  salaried;  C,  skilled 
and  D,  unskilled — ^based  on  62,- 
487  individual  interviews.  Definite 
variations  in  ad  readership  are 
indicated:  skilled  and  unskilled 
workers  accord  higher  attention 
to  each  kind  of  advertising  than 
do  men  in  the  business,  profes¬ 
sional  and  salaried  categories.  A 
similar  pattern  is  shown  for  wom¬ 
en’s  readership,  though  variations 
are  not  as  great  as  in  the  men’s 
group. 

Men’s  readership  percentages 
for  display  advertising  in  groups 
A  through  D,  respectively,  are 
72,  78.  81  and  82; 

29,  35,  40  and  41.  Women’s  per¬ 
centages  in  the  display  category 
are  92,  94,  95  and  96;  Classified 
— 34,  39,  45  and  48.  (Housewives 
are  classified  according  to  the 
breadwinner  of  the  family.) 

No  Difference  in  Sections 
A  page-by-page  breakdown  of 
readership  reveals  that  there  is 
little  difference  in  the  attention 
paid  to  first  and  second  sections 
of  a  newspaper.  A  slight  prefer¬ 
ence  is  shown  for  left-hand  pages. 
Of  2,203  left-hand  and  2,201 
right-hand  pages  studied,  reader- 
ship  medians  for  both  men  and 
women  were  3  to  4  percentage 
points  higher  for  left-hand  pages. 
An  ad  is  frequently  the  attracting 
power  of  a  news  or  feature  page, 
the  summary  points  out. 

Readership  varies  widely  for 
the  4,240  national  advertisements 
of  70  lines  and  over  included  in 
the  summary.  Medians  for  the 
138  studies  show  that  54%  of  the 
men  and  60%  of  the  women  read 
some  national  advertising  in  the 
average  daily  issue. 

The  all-study  national  leader 
in  male  readership  is  an  ad  placed 
by  a  newspaper.  A  five-column, 

I, 550  line  institutional  insertion 
by  the  Milwaukee  (Wise.)  Jour¬ 
nal,  which  appeared  in  the  Cin¬ 
cinnati  (O.)  Times-Star  on  Dec. 
2,  1943  was  read  by  73%. 

The  women’s  all-study  national 
leader  is  a  selling  advertisement 
in  color  which  Folger’s  Coffee 
ran  in  the  Houston  (Tex.)  Post 
on  Feb.  16,  1949. 

The  138-study  summary  also 
contains  lists  of  the  10  leading 
advertisements  in  22  national  and 
17  local  categories.  The  138  news¬ 
papers  examined  since  1939  rep¬ 
resent  a  combined  circulation  of 

II, 107,379  and  a  total  of  6,141,- 
100  lines  of  advertising. 


Tat  Boy's  Diet' 
Heavy  on  Mail! 

Chicago — The  “Fat  Boy’s  Diet,” 
a  serialization  of  Elmer  Wheeler’s 
book  by  that  title  (published  by 
Prentice-Hall)  has  proven  to  be  a 
record-breaker  for  mail  response 
at  the  Chicago  Daily  News. 

The  Daily  News  received  21,938 
requests  by  mail  for  the  calorie 
counter  offered  free  in  connection 
with  Mr.  Wheeler’s  dieting  series 
for  the  first  five  days  of  publica¬ 
tion. 

In  addition,  the  Daily  News 
personnel  service  department  has 
given  away  3,580  of  the  little  yel¬ 
low  cards  and  another  1,000  have 
been  distributed  by  Daily  News 
staff  members.  Requests  for  the 
calorie  chart  have  been  received 
from  17  states. 

Mr.  Wheeler’s  book  has  been 
prepared  for  syndication  by  the 
Daily  News  and  will  be  offered 
through  General  Features  Corp., 
using  the  Daily  News  condensed 
version  and  illustrations. 


Standard  OU  Co. 

Classi^d —  Plans  Coast  Campaign 

San  Francisco— The  Standard 
Oil  Co.  of  California  will  soon  be¬ 
gin  publication  of  a  series  of  in¬ 
stitutional  advertisements,  to  run 
half-page  in  550  Pacific  Coast 
newspapers  and  other  publications. 
The  advertisements  will  answer 
questions  received  from  individu¬ 
als  about  company  policies  and 
operations. 

Park  &  Tilford  Ads 
To  Set  New  High 

Park  &  Tilford  Distillers  Corp. 
will  spend  more  on  hs  1951  liq¬ 
uor  advertising  than  in  any  of  its 
111  years  of  operations,  with 
newspapers  sharing  in  the  in¬ 
crease. 

In  addition,  color  will  be  used 
for  the  first  time  in  selected  news¬ 
papers  in  P&T  markets. 

Newspapers  will  get  full-page 
ads  featuring  the  company’s  liq¬ 
uors  and  wines,  and  large-space 
copy  plugging  four  types  of  P&T 
whiskies. 

In  dollars,  the  total  budget  for 
the  four  domestic  whiskies.  Re¬ 
serve.  Private  Stock,  Kentucky 
Bread  and  Bottled-in-Bond,  will 
top  1950  by  26%. 

Bab-O  and  Glim 

B.  T.  Babbitt,  Inc.,  has  set 
the  1951  advertising  budget  for 
Bab-O  and  Glim  at  a  record  com¬ 
pany  high  to  support  precedent- 
making  campaigns  in  radio,  tele¬ 
vision  and  newspapers. 

Bab-O  will  be  promoted  in 
every  major  metropolitan  market 
area  with  four  -  color  advertise¬ 
ments  in  Sunday  comic  and  grav¬ 
ure  supplements.  The  new  Glim 
theme  will  be  brought  before  the 
public  through  extensive  and  con¬ 
sistent  use  of  daily  newspapers  in 
major  markets. 


Treasury  Poliq^ 
Permits  Normal 
Ad  Budgets 

Advertisers  were  advised  this 
week  that  the  new  Excess  Prohts 
Tax  law  permits  continuance  of 
normal  advertising  expenditurei 
A  full  report  on  the  Treasury 
policy  was  issued  this  week  by 
the  Association  of  National  Ai 
vertisers  after  consultations  be 
tween  ANA’s  Government  Rela¬ 
tions  Committee  and  executives 
of  the  Internal  Revenue  Bureau. 

“In  substance,”  said  George  S. 
McMillan,  committee  Chairman, 
“the  policy  has  not  changed  at 
all  since  it  was  first  defined  in 
1942. 

“Most  types  of  good  will  and 
public  policy  advertising  arc  (k- 
ductible  as  well  as  regular  com¬ 
mercial  advertising.” 

Political  Ads  Questioned 
However,  ANA  cautioned,  sp^ 
cific  ads  involving  matters  in  the 
area  of  political  controversy 
“may”  in  some  cases  be  disal- 
lowi^. 

But,  the  Committee  said,  the 
responsibility  of  corpiorations  as 
good  business  citizens  to  speak 
out  on  matters  of  broad  policy 
is  in  no  way  inhibited. 

“Where  a  corporation  advocates 
self-interest  legislation  to  the  vo¬ 
ters — legitimate  as  that  function 
can  be — rather  than  using  adver¬ 
tising  to  discuss  items  of  current 
interest  with  prospects,  customers, 
investors  or  employes.”  said  the 
Committee,  “then  that  corpora¬ 
tion  under  the  law  may  not  be 
able  to  charge  such  advertising  as 
a  business  operating  cost  for  pur¬ 
poses  of  taxation. 

“That  some  advertising  of  this 
character  is  being  questioned 
should  command  the  attention  of 
advertisers.” 

Purpose  Should  Be  Clear 
Paul  B.  West,  ANA  president, 
said  advertisers  “need  to  make 
doubly  sure  it  will  be  clear  from 
our  advertising  copy  that  the  pur¬ 
pose  of  giving  expression  to  our 
views  on  public  policy  is — and 
will  be  understood  by  the  public 
— as  being  for  the  enhancement  of 
good  will  for  our  companies  and 
brands  and  not  interpreted  as  lob¬ 
bying  to  influence  specific  legis¬ 
lation  unless  the  latter  is  in  fact 
the  case.” 

Treasury  policy,  it  was  stated, 
allows  good  will  advertising  “in 
reasonable  amounts”  as  a  legiti¬ 
mate  expense  of  corporations  en¬ 
gaged  in  military  production.  La¬ 
bor  relations  advertising,  is  con¬ 
sidered  on  its  own  merits  in  each 
case. 

■ 

Philip  Morris  Drive 
Newspapers  have  been  assigned 
a  key  role  in  the  1951  push  for 
Philip  Morris  cigarets,  using 
dailies  across  the  country.  Tenta¬ 
tive  plans  were  drawn  at  a  sales 
meeting  in  New  York  last  week. 
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Full  of  flavor,  low  in  cost!  That’s  the  theme  of  a  variety  of  menus  and  special 
T  dishes  "cooked  up”  in  the  Cleveland  Plain  Dealer’s  own  kitchens  for  the 
P.  D.’s  host  of  loyal  readers.  Rich  in  appeal  and  appearance,  but  economically  thrifty, 
hese  food  suggestions  are  followed  enthusiastically  each  day  in  The  Home  Economics  pages. 

t  Plain  Dealer-minded  homemakers  will  show  you  the  way  to  greater  sales 
volume  for  your  food  products  and  services  in  the  rich 
^  northern  Ohio  market  of  Cleveland  and  26  adjacent  counties. 


^  PLAIN  DEALER 

\  Cleveland's  Hitme  Newspaper 


CrcMmt-r  H  WfMMlward,  Inr.,  Nrw  York,  Ohirago,  Detroit,  San  FranrifK'o,  l.o«  Angelea 

A.  S.  Grant,  Atlanta 


PUBLISHER  for  January  27,  19.^1 


Daily  Plants  ‘A-Bomb’ 
In  Times  Square,  N.  Y. 


Lobbyist  Report 
Would  List  'News' 


An  “atom  bomb”  was  planted  in 
a  locker  in  Times  Tower  in  the 
heart  of  Times  Square  at  what  is 
known  as  the  crossroads  of  the 
world  this  week  after  “saboteurs” 
had  brought  it  in  from  the  sea  in 
an  unopposed  “invasion”  of  Long 
Island. 

The  stunt  was  staged  with  fright¬ 
ening  ease  by  N  e  w  s  d  a  y,  Long 
Island  tabloid,  of  which  Alicia 
Patterson  is  editor  and  publisher, 
to  prove  that  the  Reds  could  land 
an  A-bomb  on  Long  Island  with¬ 
out  encountering  the  Coast  Guard, 
down  to  a  present  strength  of  28,- 
000  from  a  wartime  strength  of 
171,200. 

From  the  64-page  regular  edi¬ 
tions  of  the  newspaper  on  Jan.  23 
Alan  Hathway,  managing  editor, 
lifted  news  stories,  pictures,  maps, 
editorials  and  cartoon  dealing  with 
the  exploits  of  the  staff  “sabo¬ 
teurs”  to  make  up  an  eight-page 
Washington  '  Edition,  copies  of 
which  were  distributed  to  all  legis¬ 
lators  in  Washington  and  Albany. 

Seaworthy  Newsmen 

The  “saboteurs”  to  land  the 
simulated  A-bomb  were  picked 
from  Newsday’s  staff  not  only  for 
their  abilities  as  reporters  and  pho¬ 
tographer,  but  because  they  know 
the  sea.  They  were  Photo  Editor 
Richard  Morseman  (1st  Class  Pho¬ 
tographers  Mate,  USNR,  2  years 
sea  duty).  Reporter  Bob  Pfeifle 
(Sgt.  USA  Transport  Service,  3  Vi 
years  sea  duty).  Reporter  Kirk 
Price  (2nd  Mate,  Maritime  Ser¬ 
vice,  4  years  sea  duty).  Reporter 
Bob  Hollingsworth  (Chief  Radio 
Operator,  Maritime  Service,  3 
years  sea  duty). 

The  newsmen  took  their  simu¬ 
lated  atomic  bomb  in  a  small 
trunk  out  to  sea  in  a  diesel  fishing 
trawler,  acting  the  part  of  an 
enemy  submarine.  When  the  skip¬ 
per  sighted  three  long  flashes 
from  a  shore-based  light,  he 
chugged  in  just  500  yards  offshore 
and  launched  an  inflated  Navy  air¬ 
craft  rescue  raft. 

Abandoned  CG  Station 

Newsday’s  saboteurs  paddled 
ashore  with  their  bomb,  keeping 
a  rendezvous  at  the  deactivated 
Mecoxe  Coast  Guard  Station,  sold 
by  Federal  authorities  to  a  beach 
club  after  the  last  war.  They  land¬ 
ed  just  10  miles  down  the  beach 
from  Amagansett,  where  four 
Nazi  saboteurs  came  ashore  from 
a  submarine  in  1942. 

“At  a  70-mile-an-hour  clip  the 
‘saboteurs’  sped  west  along  the 
Montauk  Highway  and  across  the 
narrow  Shinnecock  Bridge — a  na¬ 
tural  but  unwatched  roadblock 
point — along  State  Route  24  to 
Riverhead  and  through  the  Suf¬ 
folk  County  seat  to  Jericho  Turn¬ 
pike,”  wrote  Mr.  Pfeifle. 

“They  passed  three  State  Police 


Barracks,  four  township  police  sta¬ 
tions,  one  village  headquarters, 
and  along  the  Northern  State  Park¬ 
way,  all  without  challenge,”  he 
added. 

The  four  rough-looking  charac¬ 
ters  in  water-soaked  clothing  did 
not  excite  attention  when  they 
stopped  for  gasoline.  They  boarded 
the  8th  Avenue  subway  line  at 
Jamaica  with  their  trunk  and  came 
into  the  city  at  the  rush-hour  of 
the  morning  without  attracting  an 
inquiring  glance. 

Bunked  in  Times  Tower 
“At  8  A.  M.,  a  little  less  than 
six  hours  after  the  ‘bomb’  was 
smuggled  ashore,  it  was  bunked 
in  a  locker  under  Times  Tower,  set 
to  do  its  deadly  work  at  theater 
time  that  night,”  stated  Mr.  Pfeifle. 

An  editor’s  note  accompanying 
the  news  stories  asserted: 

“The  sea  coasts  of  America  are 
open  to  attack.  The  facts  here 
contained  are  not  news  to  the 
Reds.  They  know  our  weaknesses 
better  than  do  most  of  us.  We 
have  known  little,  and  apparently 
have  cared  little  about  our  coast 
line. 

“We  must  have  a  revitalized 
Coast  Guard,  small  boat  patrol 
and  thousands  of  spotters  under 
Civilian  Defense.  We  need  these  ; 
things  in  addition  to  disaster  units 
calculated  to  act  after  catastrophe 
has  fallen.” 

In  an  editorial  entitled  “No 
Time  to  Hide,”  Newsday  warned 
that  destruction  need  not  be  air¬ 
borne. 

Score  of  Photos 
More  than  20  photos  illustrated 
the  three  news  stories.  Photo  Edi¬ 
tor  Morseman  used  infra-red  film 
and  flash  in  a  reflex  type  camera 
to  avoid  detection  for  photos 
taken  on  board  the  trawlers.  On 
the  “invasion”  beach  less  precau¬ 
tion  was  used.  Open  flash  bulbs 
were  employed  repeatedly  with  a 
standard  4x5  press  camera,  but 
drew  no  curiosity.  Candid  shots 
on  the  subway  and  in  Times 
Square  were  taken  with  a  Contax 
35mm. 

A  Coast  Guard  (Semper  Para- 
tus-Always  Ready)  cartoon  was 
drawn  by  Cliff  Rogerson,  staff  ar¬ 
tist. 


Harrisburg,  Pa.  —  The  “plant¬ 
ing”  of  news  and  the  “influencing” 
of  editorials,  as  part  of  the  art  of 
legislative  lobbying,  would  have  to 
be  reported  to  Officials  of  the 
Pennsylvania  General  Assembly 
under  the  provisions  of  a  proposal 
to  register  lobbyists. 

Under  provisions  of  the  bill,  a 
registered  lobbyist  would  have  to 
report  “the  names  of  any  papers, 
periodicals,  magazines  or  other 
publications  in  which  he  has  caused 
to  be  published  any  articles  or  edi¬ 
torials  .  .  .”  bearing  on  the  legis¬ 
lation  he  is  employed  to  support 
or  oppose. 


Brewer  Urges 
Printers'  Union 
To  Have  Vision 


Newspaper  Plants 
Exempt  irom  Order 

Washington — Neither  newspa¬ 
per  plants  nor  radio  facilities  are 
affected  by  the  order  placing  new 
commercial  building  construction 
under  limitation  orders. 

“Printing  and  duplication”  es¬ 
tablishments  will  be  subject  to  spe¬ 
cial  authorization,  if  not  already 
under  construction,  but  this  cate¬ 
gory  does  not  include  newspaper 
plants. 

However,  if  the  building 
is  to  contain  space  other  than 
that  used  for  newspaper  produc¬ 
tion  or  broadcasting,  it  will  be 
subject  to  the  order. 


N  Ew  Bedford,  Mass.  —  Typo¬ 
graphical  Union  leaders  and  Basil 
Brewer,  publisher  of  the  New  Bed¬ 
ford  Standard-Tones,  exchanged 
compliments  at  a  party  here  Jan. 
21,  marking  the  60th  anniversary 
of  the  local  union. 

Mr.  Brewer  was  introduced  to 
those  present  as  the  head  of  an 
organization  that  has  grown 
“from  the  little  acorn  it  was  to 
the  mighty  oak  it  is.” 

The  publisher  congratulated  the 
union  on  its  longevity  and  then 
voiced  an  appeal  that  it  “guard 
well  those  institutions  of  freedom 
and  opportunity  which  have  made 
its  growth,  prosperity  and  strength 
possible.” 

“Of  course,”  he  said,  “the  ITU, 
and  every  organization  in  this  land, 
necessarily  is  weighted  with  self- 
interest,  but  it  must  be  an  intelli¬ 
gent,  not  a  narrow  conception  of 
self-interest. 

“We  must  have  the  vision  to 
see  that  the  union  can  never  be 
stronger  than  the  industry  with 
which  it  is  connected  and  that 
whatever  injures  the  industry  on 
which  the  union  is  based  injures 
the  union  and  the  job,  as  has  been 
so  often  demonstrated  in  New 
England  and  elsewhere.” 


^ » Greater  Miami 


First  and  Fastest-Growing  Market  in  the  Fastest-Growing  State 
East  of  the  Rockies ! 


greater  MIAMI  (Dade  County) 


1940 

267,739 

137.600.000 

6U.500.000 

90,472 

67.847 

102.073 

68.667.000 

218.000 

1,993,902 

428,791,000 


Populotion 

Retail  Sales 

(Ratail  Sole»,  Florido) 

Dwelling  Unit* 

Telephonei 

Automobile  RegWroliont 
Gojoline  Sole,  (in  gol^) 

Electric  Kilowott  Hour. 

Po»t  Ottice  Receipt. 

Check  Cleoronce. 

the  MIAMI  HERALD 

.  .  .  76,031  ’”,985 

Doily  CirculotKsn  ^  203,746 

Sunday  Circulation* 

Adverti.ing  Linoge* 

•M«4>a  *«•'* 


19S0 

489,838 

588,800,000 

2,336,000,000 

183,461 

166,443 

198.276 

123,286,000 

780.000 

5,303,696 

2,274,295,000 


Gain 
•  1% 
328% 
280% 
103% 
145% 
94% 
80% 
258% 
166% 
430% 


m 


iO 


80.735 

14,384,838  35,024,774 

•  •Av4it  tunaii  •»  Citcvtatio" 


131% 

152% 

143% 


Stock  Table  Changed 

San  Francisco — New  styling  in 
stock  market  quotations  is  now 
provided  by  the  San  Francisco  Ex¬ 
aminer.  The  name  of  the  stock 
now  appears  first  in  the  columns 
of  New  York  Exchange  tables, 
with  the  number  of  shares  after 
the  name. 

^  The  innovation  is  designed 
for  quicker  selection  of  the 
stock  the  reader  is  interested  in,  it 
is  explained  by  Charles  St.  Peter, 
financial  editor. 


Here’s  proof  positive  chat  Greater  Miami 
has  not  only  achieved  full  status  as  one  of 
the  nation’s  major  year -’round  markets,  but 
continues  to  be  one  of  the  fastest-growing 
areas  in  the  country  as  well. 

The  figures  reveal,  too,  that  The  Miami 
Herald  -  from  the  standpoint  of  coverage, 
circulation,  and  linage  ~  has  more  than  kept 
pace  with  this  record-breaking  achievement. 

It  it  truer  today  than  ever  before,  the  one 
completely  dominant  medium  in  the  thriving 
Greater  Miami  market  area  it  The  Miami 
Herald  ~  one  of  the  nation’s  great  newspapers. 


MIAMI —An  Intornotlonnl  Mnrknt 


KMm  8.  KNIGHT.  Publisher 

STORY  RROONS  A  FINLEY,  Notionol  *ap> 

A  S.  GRANT,  Atlanta 

Affiliated  Stations  -  WQAM,  WQAM-FM 
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Once  Again  uie  proudly  make  our 


“ANNUAL  STATSAAENT" 


Th&re  can  he  only 

one  First 

and  linage  figures 
pro\/e  that  in 
Philadelphia  ^ 
the  first  neu)spaper 
isThe  Inquirer 


n 


D5t)  ^The  Inquirer 
published  more  than 

36,000,000  lines  of 

Advertising 


OVER  5,500,000  MORE  LINES  THAN 
THE  SECOND  NEWSPAPER  PUBLISHED 

This  is  the  largest  volume  of  advertising  ever  published 
by  any  Philadelphia  newspaper  in  any  year  and  repre¬ 
sents  a  gain  of  more  than  1,. '>00,000  lines  over  1949. 

SOURCE:  ffecorrh 

ifoth  the  l\QVtHEH  ami  the  second  paper  publish  7  days. 


Nloui  in  its  \ 

Consecutive  Year  o-f  Total  j 
Advertising  Leadership  ■ 
in  Philadelphia! 


t:irrutation  ;  Daily  —  B78,OH  I  —  Sunday  — 1,128,901 

llnqtthrer 

Philadelphia  Preterm  The  inquirer 


Cxduave  Adyarriting  Represenfatirat;  ROBERT  R.  BECK,  Empire  State  Bldg.,  N.Y.C,,  Longacre  5-5232;  EDWARD  J,  LYNCH,  20  N.  Wacker 
Drive,  Chicago,  Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  Representatives.-  FITZPATRICK 
A  CHAMBERLIN,  155  Montgomery  St.,  Son  Francisco,  Garfield  1-7946  *  1127  Wilshire  Boulevard,  Los  Angeles,  Michigan  0578. 
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Kef auver  Drops  O  #  ^  / 

'Demand/  Seeks  *-^”**^*  -^akei 

5v01irr*A  Announcement  in  the  Louis- 

■MUXVi^t;  r/Uia  ville  (Ky.)  Courier-Journal:  “The 
Washington — Senator  Estes  Ke-  ladies  of  the  Cherry  Street  Church 
fauver  has  backed  out  of  his  fight  have  discarded  clothing  of  all 
with  the  Indianapolis  News,  but  kinds.” 


he’s  still  determined  to  find  who 
gave  that  paper  “a  confidential 


Quote  in  the  Kansas  City  (Mo.) 


and  unronfirmed’  report  of  the  Star:  “I  even  wear  jewelry  when 
Senate  Crime  Committee’s  investi-  |  go  to  bed — a  necklace  or  a  pine 
gating  of  gambling  in  Indianapolis,  in  my  haid." 

(E  &  P,  Jan.  20,  page  8.)  ■ 

tov  coLLECTjON  awry 

r-HaLoSd 

based  on  the  report  be  discontin-  i  •  i.  •  *1. 

I  -.1  .u  •  -j  *  -Ir.,  IS  chairman  of  the  committee 
ued.  The  Senator  laid  the  incident  n  .•  j  it  at 
tr,  on  «  1  collectittg  damaged  boys  to  be  sent 

to  an  unfortunate  choice  of  Ian-  oi 

•  L-  _ „  1  to  the  state  Home  for  Boys  at 

®  •  u  -  jamesburg,  where  repairs  will  be 

Explaining  that  he  should  have  distributed 

thp.  “nranntii,  orphanagcs. 


used  the  words  “urgently  request¬ 
ed”  in  place  of  “demanded,”  Sen¬ 
ator  Kefauver  conceded;  “Of 
course,  I  have  no  authority  to  di- 


PoLiCE  STORY  in  the  Solano 
(Calif.)  Republican:  “Police  Chief 


rect  a  paper  to  cease  publishing  Clift,  who  was  wearing  hightop 
anything.  I  certainly  don’t  want  boots  and  was  minus  his^  uniform, 
to  interfere  with  the  freedom  of  exhibited  his  credentials.” 
the  press.”  • 

Subpoenas  Withdrawn  News  story  in  the  Greensboro 

Subpoenaes  which  Senator  Ke-  (N.  C.)  Daily  News:  “A  census 
fauver  had  directed  to  the  publish-  bureau  report  revealed  today  that 


cr  and  to  Managing  Editor  Eugene  Southern  girls  do  marry  at  an  early 
S.  Pulliam  have  been  withdrawn,  urge.” 

Their  only  purpose,  the  committee  • 

chairman  said,  was  to  seek  infor- 

mation  on  how  the  unconfirmed  Jud^GS  AnnounCGd 
reports  which  were  believed  to  be  r*--  ‘Dmim  Awrrrri 
under  lock  and  key,  became  the  iQsn 

newspaper’s  possession.  Chicago— Judges  for  the  1950 


Bergen  Record 
Has  1950  Gross 
Of  $2,189,192 

Hackensack,  N.  J. — In  his  an¬ 
nual  report  to  payroll  partners. 
Publisher  Donald  G.  Borg  said 
gross  revenue  of  the  Bergen  Eve¬ 
ning  Record  Ck>rp.  in  1950  was 
$2,289,192,  as  compared  with 
$2,001,192  in  1949. 

Advertising  accounted  for  76% 
and  circulation  for  22%  of  the 
gross,  Mr.  Borg  related.  Expendi¬ 
tures  for  1950  ran  to  $1,795,187, 
as  compared  with  $1,619,330  in 
1949.  The  172  year-around  sal¬ 
aried  employes  received  $888,000 
and  270  part-time  correspondents 
and  others  received  $87,500. 

The  newsprint  bill — for  a  daily 
average  34-page  paper  of  45,000 
circulation  —  was  $356,000  in 
1950;  $311,000  in  1949. 

Net  profits  for  1950  were  $394,- 
000.  or  $12,000  more  than  in 
1949.  Bonuses  and  salary  divi¬ 
dends  added  to  base  minimum  pay 
made  the  average  annual  salary, 
including  everyone  from  pub¬ 
lisher  to  office  boy,  $5,165,  or 
$99  a  week  (the  base  average  is 
$45). 

■ 

W-G  Appointed 

Ward-Griffith  Co.,  Inc.  has  been 
appointed  to  represent  the  Lake 
Charles  (La.)  Southwest  Citizen 
in  the  national  advertising  field. 


plained  the  unofficial  and  confi¬ 
dential  nature  of  the  report  and 


the  press.  Oakland 

The  second  wire  stated:  De  You 

“Supplementing  my  telegram  of  4,  Calif, 
yesterday.  I  agree  fully  use  of 
words  ‘urgently  request’  discon¬ 
tinuance  of  publication  by  Indian¬ 
apolis  News  unconfirmed  and 
confidential  report  should  have 
been  used  instead  of  the  word 
‘directed.’  Subpoena  to  Mr.  Pul¬ 
liam  was  for  purpose  of  obtain¬ 
ing  such  information  he  could 
give  us  in  the  interest  of  protect¬ 
ing  the  security  of  the  committee 
and  its  confidential  reports.” 

Upon  receipt  of  the  telegram, 

Mr.  Pope  said:  “I  felt  sure  that 
when  Senator  Kefauver  Under¬ 
stood  the  exact  basis  of  our  pro¬ 
test  he  would  join  us  in  recog¬ 
nizing  the  importance  of  keeping 
our  basic  freedoms  absolutely 
clear.  He  is  certainly  one  of  the 
strongest  defenders  of  those  free¬ 
doms  in  the  Senate.” 


Liquor  Copy 
Writers  Gagged 
By  French  Low 

By  G.  Langelaon 

Paris — One  of  the  strangest 
laws  in  the  history  of  advertising 
has  just  been  promulgated  by  the 
French  Government.  It  concerns 
the  advertising  of  “aperitifs” — ap¬ 
petizers  and  similar  alcoholic 
drinks. 

Advertising  of  such  drinks  was 
forbidden  by  a  law  of  1941,  passed 
by  the  Vichy  Government  but  still 
on  the  statute  books  of  the  Fourth 
Republic. 

Producers  of  “aperitifs”  and  the 
like,  after  much  agitation,  have  at 
last  got  this  law  abrogate,  but  it 
has  been  replaced  by  another  law 
that  restricts  advertising  to  “the 
name  and  composition  of  the  prod¬ 
uct,  the  name  and  address  of  the 
maker,  the  wholesalers  and  retail¬ 
ers.” 

Any  recommendation  or  slogan 
that  goes  beyond  indicating  “ex¬ 
clusively  the  name  and  composi¬ 
tion  of  the  product”  may  not  legal¬ 
ly  be  used. 

Inquiry  of  leading  advertising 
agencies  discloses  that  since  it  will 
be  impossible  to  say  in  words  any¬ 
thing  about  an  aperitif  or  liqueur 
advertised,  aid  of  the  artist  will 
’  be  sought  to  depict  the  pleasure 
'  and  advantages  of  the  product  ad¬ 
vertised. 


Senator  Kefauver.  who  enjoys  a  Heywo^  Broun  Award  were  au- 
reputation  for  frank  and  open  dis-  this  week  by  Wade  R. 

cussion  with  the  Washington  press  Franklin,  Chicago  Sun  -  Tim  , 
corps  and  was  the  speaker  at  this  chairman  of  the  Broun  Award 
week’s  luncheon  at  Ae  National  Conundtee.  They  are. 

Press  Club,  had  been  asked  for  Dr.  Chilton  R.  Bush,  director, 
explanation  by  Publisher  James  S.  Institute  for  Journalistic  Studies, 
Pope  of  the  Louisville  (Ky.)  Cour-  Stanford  University;  Joseph  Henry 
ier-Journal  in  his  role  of  chairman  Jackson,  San  Francisco  (Calif.) 
of  the  ASNE  Committee  on  Free-  Chronicle  book  editor;  and  Dick 
dom  of  Information.  He  sent  two  Pearce,  San  Francisco  (Calif.) 
telegrams  in  reply.  The  first  ex-  Examiner  rewriteman. 


Mr.  Franklin  said  all  entries 
must  be  in  the  mail  by  Feb.  1 


the  fact  that  no  one  had  been  au-  and  should  be  sent  to:  Broun 
thorized  to  make  it  available  to  Award  Committee,  San  Francisco- 


Oakland  Newspaper  Guild,  429 
De  Young  Bldg..  San  Francisco. 


Everything  in 
Baltimore 
revolves 
around 


irF-li" 


do  it  the  easy  way 

IN  CHESTER.  PENNA. 

Ui«  the  fast  "special  delivery"  medium  .  .  .  and 
be  certain  the  full  weight  of  your  advertising 
message  Is  delivered  directly  to  Delaware  County 
.  .  .  use  the  Chester  Times.  Do  it  the  easy  way, 
with  the  County's  only  hometown  daily.  Where 
your  dollar  buys  more  circulation  in  this  busy 
Industrial  Pennsylvania  market  than  nearby  Phila¬ 
delphia  papers  .  .  .  and  at  lower  cost  per  1000. 

Chester  Times 

Natlomal  Representatives:  STORY,  BROOKS  &  FINLEY 
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WHO  SELLS  YOUR  PRODUCT? 

WHO  BUYS  YOUR  PRODUCT? 

WHAT  IS  YOUR  COMPETITION  DOING? 


If  your  product  is  listed 
below — we  have  the  answer 


^  ^  (0, 


^  U  Jd 


I  ^***  **«*«^ 


N-Q 


Write  for 


your  copy 
TODAY! 


500  typical  Cleveland  area  homes  record  daily  and  report 
monthly  on  the  buying  of  36  basic  grocery  commodities.  The 
112-page  report  for  the  year  ending  September,  1950,  is 
now  ready  and  includes  buying  analyses  of  the  following 
products  . . . 


POWER  TO  DO  GOOD  -POWER  TO  MOVE  GOODS 


All  PurpoM  Flour 

Buttor 

Poncoko  Flour 

OtoomorgorlM 

Bitcuit  Mix 

Shortoning 

Pio  Crust  Mix 

Frozon  Juicos 

Coko  Mix 

Frozon  Fruits 

Gingorbrood  Mix 

Laundry  Bor  Soaps 

Hot  Roil  Mix 

Scouring  Powdors 

Muffin  Mix 

Housohold  and  Paint  Cloanors 

Othor  Proporod  Mixos 

Wotor  Softonors 

Whito  Brood 

Bloochos 

Coffoo 

laundry  Starch 

Instant  Coffoo 

Housohold  Woxos  and  Polishos 

Pockogod  Too 

Toilot  Cako  Soaps 

Too  Bogs 

Pockogod  Soaps 

Cold  Corools 

Tuna  Fish 

Hot  Corools 

Puddings  and  Pio  Fillings 

Connod  Milk 

Too  (In  Ouncos) 

Dog  Food 

Soaps  (In  Ouncos) 

The  only  daily  paper  that  adequately 
covers  Metropolitan  Cleveland 
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Wise  Retailer  Pushes 
Leaders,  Not  ‘Dogs’ 


By  John  H.  Baer 


Harrisburg,  Pa. ! —  Advertising  most  expensive  advertising  in 
managers  of  newspapers  of  four  America  today — Life  at  $25,000  a 


£  r'n  Stock  Exchange 

send  out  salesmen  to  peddle  Starts  $800,000  I 

Christmas  greetings,  special  edition  jt  i  ^ vt. j-, i  r,.. 
ads,  listing  ads.  “Let’s  face  it — it’s  X&a  Vi^Ui  1  ipai^ H 

selling  space  and  Not  York  Stock  Exchanp 

one  in  10  of  those  spaces  will  sen  .  ...  ^ 

.  a  dollar’s  worth  of  Lrchandise,’’  ‘^.s  week  commenced  Us  1^951  ad 

he  declared. 


H  Tr,.H  .  campaign  to  cost  $800,000,  most 

He«  ^Brothers  he  said  nuts  its 

Hess  Brothers,  he  said,  pu^  ds  g^s.  Batten,  Barton,  Dur 

v«»rticino  mr»n<»v  *  intn  TlftW^na-  .  .  .  .  *  «• 


advertising  money  into  newspa¬ 
pers  99%  plus.” 

“All  other  media  have  their  uses 


Stine  &  Osborne  is  the  agency. 

The  first  Exchange  ad  of  1951 
ran  in  newspapers  of  Wednes 


vertising,  Mr.  Carroll  continued,  is  and  their  merits-but  none  com-  .  24.  New  York  papers 

U/r^rf />nlR/  oc  r%  moi-ao  xi/ifVk  n^tx/cnon^r  rACiiltc  erx  J.  T 


worthwhile  only  as  a  good  promo¬ 


tion  and  in  a  format  of  his  store’s  there  was  our  answer,”  he  de¬ 
own  selection  because  “running  a  dared.  “We  believe  it’s  the  an- 


pares  with  newspaper  results  so  carried  560 -line  ads.  Mi^ 
there  was  our  answer,  he  de-  ^^^e  than  seven 


states  surveyed  the  task  of  packing  page  not  excepted.”  m^nAv  “intn’  npwenn  newspapers.  Batten,  Barton,  Dur 

more  selling  power  into  le«  Dislikes  Co  on  Ads  stine  &  Osborne  is  the  agency, 

spac^in  gear  with  a  war  eco-  „  “  ,  “P  ,  pers  99%  plus.  Exchange  ad  of  1951 

nomy-at  a  meeting  of  the  Inter-  Manufacturer  ccwperative  ad-  ‘All  other  media  have  their  uses  newspapers  of  Wedii«. 

state  Advertising  Managers’  Asso-  continued,  is  and  their  merits-but  none  com-  ^  24.  New  York  paper, 

ciation  here  Jan.  19-20  worthwhile  only  as  a  good  promo-  pares  with  newspaper  results  so  carried  560 -line  ads. 

They  were  told  by  a  department  ^  in  cities  where  more  than  seven 

store  sales  promotion  manager  that  o^n  se  ection  because  runnmg  a  dared  We  believe  its  the  an-  exchange  firms  have  offices 

solid  and  successful  advertising  '^eak  item  solely  for  the  sake  of  swer  for  any  retailer.  ^04  Cities 

pushes  the  leaders  instead  of  trying  *  cheap  ride  on  the  advertising  In  a  panel  discussion,  George  qJ  three  to  seven  member  firm* 
to  peddle  the  dogs.  costs  is  silly  and  .  .  .  the  manu-  A.  Lessig,  of  the  Pot/s/oH-n  (Pa.)  r  e  c  e  i  v  e  d  400  lines.  And  300- 

And  the  same  executive  —  Ed-  ®  "de’  Mercury,  reviewed  some  new  car  ij^e  space  was  taken  in  citie 

ward  Carroll,  of  Hess  Brothers  !  t  pay  off.  Further  than  advertising  and  told  the  managers  less  than  three  offices  of 

Depirtment  Store,  Allentown— de-  ‘"ink  the  all-too-familiar  “if  you  don’t  use  the  stuff  (art  and  member  firms, 

dared  newspapers  bring  the  best  om"‘""s,ads  made  up  of  manu-  handouts)  they  send  through  for  Theme  of  the  Jan.  24  copy  con- 
return  on  the  merchandising  ad  ‘"f^^rers  mats  speak  for  them-  free  publicity  and  sell  it  as  adver-  ^long  the  lines  of  recent 

^  in  nrxnr  anrip^rtinr^c  unn  mice.  _  .  . 


stock  exchange  firms  have  offices 
had  ads  filling  604  lines.  Chics 
of  three  to  seven  member  firm, 
received  400  lines.  And  300- 
line  space  was  taken  in  cities 


dollar. 

Bicrer  New  President 

Lindsey  E.  Bierer,  advertising 
manager  of  the  Uniontown  (Pa.) 


selves  in  poor  appearances  and  tising  to  dealers,  then  you’re  miss 


11  you  aon  i  use  me  stun  tan  ana  member  firms, 
handouts)  they  send  through  for  Theme  of  the  Jan.  24  copy  con- 
free  publicity  and  sell  it  as  adver-  ^long  the  lines  of  recent 


weak  results.” 

The  department  store  sales  pro- 


ing  the  boat.' 


Exchange  ads.  The  December  ad  I 
carried  the  headline:  “Do  Yotil 


Mr.  Lessig  said  there  are  also  Have  to  Be  Rich  to  Own  StockrI 


motion  manager  said  his  store  at  possibilities  in  Civil  Defense  ad-  Frank  Mahoney,  account  exccu 


c,  j  kra.)  one  time  contemplated  a  state-wide  vertising.  He  added  that  his  paper  .jve  at  the  agency,  said,  “Through 

mail  order  set-„p  but  curlaiW  it  ruu,  local  goverumetital  procia-  next  month  we  will  still  u»  iSl 

E  Hew  nf  the  I  ^ne  because  merchandise  was  limited,  mations  as  borough  advertising,  institutional  type  of  advertising" 

Newsoaners  ^-ancaster  tra.)  m  negotiations  they  found  On  fund  raising  activities  he  dis-  But  in  March  a  new  basic | 

Other  r.ffieei-c  bh  •  Pennsylvania  played  pages  of  ads,  pointing  out  theme  will  come  out. 

are-  I  oweli  H  approached  dailies  “will  not  accept  this  and  municipal  advertising  is  “Copy  will  explain  what  stak 

rPat  rZL^'  -I.xxrf  advertising  from  a  store  outside  possible  only  in  close  cooperation  js  ••  Mr* Mahoney  said.  “We  will 

denar  P  Wood  ‘heir  town.”  with  the  editorial  department.  tell  wh*  it  should  be  a  part  of 

’  ^oatesville  (Pa.)  Hess  Brothers  advertises  regu-  “If  editorial  gives  the  police  de-  investment  plans  of  anybody  with 


denar  P.  Wood,  Coatesville  (Pa.) 
Record,  secretary-treasurer;  Wes- 


But  in  negotiations  they  found  On  fund  raising  actiyities  he  dis-  But  in  March  a  new  basic 

that  half  of  the  60  Pennsylvania  played  pages  of  ads,  pointing  out  theme  will  come  out. 

approached  dailies  “will  not  accept  this  and  municipal  advertising  is  “Copy  will  explain  what  stock 

advertising  from  a  store  outside  possible  only  in  close  cooperation  js  ”  Mr^  Mahoney  said.  “We  will 

their  town.”  with  the  editorial  department.  tell  why  it  should  be  a  part  of 

Hess  Brothers  advertises  regu-  “If  editorial  gives  the  police  de-  investment  plans  of  anybody  with 


larly  in  10  newspapers;  is  the  ma-  partment  free  space  when  they  money  to  invest.  You  might  call  it 


lev  F  Kre^of^r  M  t,  k'  '  laiiy  lll  iv  iiiw  paiiuic:iik  wiiwi*  mOney  10  InV 

(Pa  I  n-  f,  Aensmgton  jqj.  department  store  account  of  want  to  employ  more  cops  they  educational.” 


(Pa.)  Dispatch,  director.  '  jo. 

Mr.  Carroll  said  Hess  Brothers  »*’_ 
“merchandises”  its  ad  vert  is-  about’ “the  g 

“\Ve  H  of  space  disc 

We  decided  years  ago  that  we  v<*rfUpr<f 

were  in  the  business  of  selling  «Yf>ii  sav 
merchandise,  not  a  d  v  e  r  t  i  s  i  n  g 
space,”  he  said.  “It’s  rather  sur-  ^Vrue' 

prising  that  the  old  budget  sys-  tl 

tem  still  exists  in  many  stores.”  .. 

■  ■  ..  the  more  yoi 

Fallacy  of  a  Budget  use  — if  we 


four. 

Mr.  Carroll  had  this  to  say 


certainly  won’t  pay  for  the  adver¬ 
tising,”  he  said  displaying  a  sub- 


Under  a  department  budget,  he  down — also  true. 


about  “the  gradual  disappearance  stantial  illustrated  ad  for  more 
of  space  discounts”  for  larger  ad-  policemen. 

vertisers:  Bonus  plans  of  member  papers 

“You  say  you  can’t  set  ads  at  a  were  reviewed  by  the  managers, 
loss  just  because  we  use  so  many  They  included:  One  dollar  on  all 
pages.  True.  new  contracts;  5%  bonuses  above 

“We  say,  the  more  space  we  use,  quota  figures;  Ratio  share  of  regu- 
the  more  your  smaller  advertisers  lar  bonus  payments;  10%  on  new 
use  —  if  we  cut  down,  they  cut  contracts;  charges  on  a  punch 


board — with  cash  prizes — in  rela- 


said,  the  buyer  of  X  department  “I  can’t  help  but  believe  that  tion  to  volume, 
would  spend  money  to  fill  space  your  bookkeeping  departments  are  Fred  Spiegel,  art  director,  and 
with  no  appreciable  results  “while  wielding  the  knife  without  due  John  Bimdrum,  assistant  art  direc- 
the  poor  buyer  of  Department  Y  regard  for  your  or  our  advertising  tor,  of  Metro  Newspaper  Service, 
had  to  pass  up  a  wonderful  buy  people.  Thdfe’s  an  important  in-  conducted  an  illustrated  session  on 
or  failed  to  get  the  utmost  out  of  centive  there  and  it’s  being  wiped  their  mat  service, 
a  terrific  promotion  —  because  he  right  off  the  slate.”  In  addition  to  Pennsylvania,  the 

couldn’t  get  sufficient  or  additional  On  the  subject  of  greeting  ads,  lAMA  has  members  from  New 


a  terrific  promotion  —  because  he 
couldn’t  get  sufficient  or  additional 
advertising  to  do  the  right  job.” 

Advertising  merely  to  move  ex¬ 
cess  merchandise,  Mr.  Carroll  de¬ 
clared,  “is  comparable  to  making 
up  your  news  pages  from  items 
you  heard  in  a  beer  party.  The 
modern-day  retailer  makes  his  pur¬ 
chases,  stocks  his  store,  runs  his 
ads  and  gets  his  results  on  the 
fresh  new  items  his  customers  are 
looking  for,  at  the  exact  time  they 
want  them,  at  the  prices  they  want 
to  pay. 

“It’s  called  pushing  the  leaders 
and,  from  being  a  tricky  thing  that 
only  the  exceptional  merchant  un¬ 
derstood  a  few  years  ago,  it’s  be¬ 
come  a  credo  of  modern  advertis¬ 
ing. 

“The  merchant  who  uses  your 
white  space  to  unload  his  stocks, 
to  move  out  his  bad  buys,  to 
•peddle  his  dogs’  is  buying  the 


Mr,  Carroll  told  the  ad  managers  Jersey,  Maryland  and  Delaware. 

NEWSPAPER  PLANTS 

New  Plants — Modernizations — Extensions 
— Design  Specialties  of  Lockwood  Greene — 

A  Century  of  Industrial  Plant  Design  Experience 
More  than  25  Years  on  Newspaper  Plants 


Current  Project 


Layouts  Planned  for 
EfFicient  Production 

LOCKWOOD  GREENE 
ENGINEERS,  Inc. 

A  rehittets-EnginaerM 
10  RMktf*air  Plaza.  N.  Y.  20 
I  40  Ctatral  8t,  Boaten  0 
MaatMOcry  Bldl.,  Spartanburi 


Buffalo’s 

LARCESI 

Newspaper 

290,000*  Sunday  CircnIatioR 
and  Growing  Every  Week 

Blankets  the  great  8-county 
market  of  Western  New  York 
where  more  people  live  than 
in  any  one  of  16  states  —  and 
where  retail  sales  are  greater 
than  in  any  one  of  17  states. 
In  selling  this  marketol  ] 

1,400,000  your  dollar  in  the 
Courier-Express  buys  greater 
impact  on  the  families  with 
more  money  to  spend. 

It  Gets  Results 
BECAUSE 

It  Gets  Read  Thoroughly 

•A.I.e.  Audit  t/MJ! 


RIFFAI O 

(finu'icr 

KXIMJIISS 


af  nil  SINTATIVIS 
OSIOBN,  SCOIABO  MfIKIB  A  SCOTt 
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you 
ever  teach 
a  horse 
to  skate? 


Freeman  Clark  spent  three  years 
teaching  his  pony  “Chubby”  (both 
above)  to  roller  skate. 

But  the  editors  of  Parade  didn’t 
take  three  minutes  to  realize  that 
Chubby’s  success  story  would  make  a 
wonderful  magazine  feature.  It  ran, 
under  the  title,  “How  To  Teach  A  Horse 
To  Skate”  in  the  September  3rd  issue. 
It  attracted  91  of  Paradt  ’n  13  million 
readers! 


it  America’s  best-read  magazine! 


Question:  Does  this  indicate  that 
that  many  people  plan  to  teach  roller 
skating  to  horses  ? 


Answer:  No,  but  it  does  indicate 
that  Parade  makes  weekly  surveys  of 
what  readers  like  or  dislike.  These  facts 
are  applied  to  forthcoming  issues  with 
scientific  editing  that  pays  off  in  high 
readership.  Parade  articles  consistently 
Starch  in  the  high  80’s  and  90’s  to  make 
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This  intense  reader-interest  affects 
newspaper  circulation,  too! 


Some  newspapers  have  shown  more 
than  a  lOO'^o  circulation  gain  since  they 
first  began  distributing  PARADE  . . . 
and  their  A.B.C.’s  are  still  rising. 


Is  it  any  wonder,  then,  that  PARADE 
is  now  the  colorful  Sunday  magazine 
section  of  33  important  newspapers 
(an  increa.se  of  15  during  the  last  four 
years)  with  a  combined  circulation  of 
5,192,144. 


The  Sunday  Picture  Magazine 


:  21 


.  I 


Jury  AccjUlts  Making  It  Toughei  IntoniQtioilQl 

Comic  Strips  for  Copy  Readers  Ad  Conference 

T  Uir  1  tfi  ■  1  Washington  —  Reporters  here  0^4  T  a**  Jam 

In  JVlOCk  Trim  are  convinced  the  Selective  Ser-  Det  lOr  JLiOnOOn 
Albion,  Mich.  — Comic  books  H^dquarters  and  the  De-  London— The  Advertising  As- 

and  strips  were  put  “on  trial”  on  Department  have  acquired  sociation  of  Great  Britain  is  or- 

the  campus  of  Albion  College  in  ^  ambitious  copy-reader,  ganizing  the  second  International 

a  discussion  sponsored  by  the  The  armed  s  e  r  v  ic  e  s  have  Advertising  Conference  ever  to 

speech  departi^nt.  They  won  “jf.  take  place  on  a  worldwide  scale  in 

their  case  before  a  jury  of  12.  ‘"f  drafting  in  official  Great  Britain  at  the  Central  Hall, 

The  program  open^  with  a  c  eases  ExplanaUon  is  that  &c-  Westminster,  London,  July  7-13. 
grand  jury  session  which  formu-  n  is  hoped  that  some  2,500 

lated  a  charge  that  “many  comics  to  order  mto  delegates  from  upwards  of  35  for- 

contribute  materially  to  juvenile  “ereetinS'”^  No^toneer^  Commonwealth  and  Empire 

delinquency  and  hamper  the  edu-  h  ’  countries  will  attend, 

cation  of  American  youth.”  The  ?‘th®r,  will  the  teri^  federal^-  Conference  theme  is: 

jury  vindicated  the  comics  of  the  “The  Tasks  of  Advertising  in  a 

charge,  asking  only  that  the  in-  or  recalling  of  reserv-  world”.  This  theme  will  be 

dustry  improve  present  standards  ‘^ts,  be  used  in  Danaouts. _  developed  under  four  main  head- 

through  self-regulation.  ings: — 

Mrs.  Vera  Gelzer,  Michigan  ^onorrrl  CoVSrS  Advertising’s  help  in  promotion 

Congress  of  Parents  and  Teachers,  '«''**^*'**  under¬ 

charged  the  comic  book  formula  ‘nrrtft^O  Sftnrlnffc  standing, 
of  ‘sex,  murder  and  horrors  of  Advertising’s  extension  of  its 

all  kinds”  violated  human  decency  T„  service  to  the  consumer, 

in  contributing  to  juvenile  delin-  *11  l*lUlllt;  Advertising’s  improvement  of 

quency  and  causing  children  to  Lewiston,  Me. — Greetings,  says  methods  in  its  education,  re¬ 
lose  the  sensitiveness  necessary  the  government,  ordering  future  cruitment  and  training, 

for  the  finer  things  of  life.  GIs  from  Lewiston  to  report  to  Advertising’s  development  of 

An  EpiscopaUan  rector  coun-  their  draft  board  at  5:45  A.M.,  standards  of  ethics  and  prac- 

tered  her  admission  of  reading  peb.  6.  The  scene  at  that  time  tices.  I 

a  hundred  comic  broks  in  U»  will  be  the  same  everywhere  in  An  extensive  social  program 

assertion  the  USA,  but  it  will  be  different  will  include  tours  of  Great  Britain 
of  reading  thr^  dady  to  study  here,  newspaperwise.  for  the  10-day  period  after  the' 

T  A*  Conference.  ; 

P.T.A.  draftees’  departure  will  be  Gen.  15O  voune  advertisine 

cnticism  is  directed  only  at  un-  Daniel  S  Dexter  editorial  writer  borne  lau  young  auveriising  | 

wholesome  comic  books  r  writer  women  from  all  over  the  ' 

wnoiesome  comic  dooks.  of  the  Lewiston  Evening  Journal.  ^.^Id  I  elected  bv  their  own  ' 

Two  prosecution  witnesses,  a  it’s  voluntary  dutv  for  General  Dy  ineir  own 

Catholic  Driest  and  a  University  ta  voiuniary  auiy  lor  oenerai  countries)  will  be  the  guests  of 
«  w-  u-  ®  university  Dexter,  veteran  of  two  world  wars,  .u-  Advertisine  Association  for 

of  Michigan  professor  of  design,  and  a  newsnanerman  in  Maine  ^averiising  Associaiion  lor 

each  eave  the  defense  a  boost  ^ m  Maine  fortnights  stay  as  delegates 

cacn  gave  me  oerense  a  doom  gmee  1913.  The  editor  witnessed  .u.  Conference 

wdh  admissions  that  only  a  negli-  his  first  draftee  departure  three  ^  ,  n  .  a  • 

gible  percenta^  of  comes  can  months  ago  when  his  son.  David,  Conference  President  and  Chair- 

^  cons^red  harmful.  The  pro-  a  reporter,  went  into  service.  man  of  the  Organizing  Council  is 
f^r,  Donald  Gooch,  compared  The  drama  of  the  situation  made  ,  Mackintosh  of  Halihx, 

the  quality  of  drawings  in  conuc  an  impression  on  General  Dexter.  D.L.,  LL.D.,  Chairman  of  the  Na- 
books  and  strips,  giving  the  books  He  came  back  to  his  office  and  Savings  Committee.  He  is 

a  higher  grading  and  attributing  not  only  wrote  an  editorial’,  but  assisted  on  14  special  Committees 
this  to  a  dependence  by  the  news-  turned  in  a  news  story  that  was 

paper  strips  on  their  superior  con-  quit©  the  opposite  of  the  usual,  names  in  British  Advertising. 

-  -  routine  item  with  which  draft  The  official  language  of  the 

•  1  W-  Mu-  board  news  is  reported.  Conference  will  be  English,  but 

81^,  educational  director  of  King  since  then.  General  Dexter  has  extensive  interpretation  and  trans- 
Fe^res  Syndicate,  said  anythmg  been  on  hand  every  time  a  group  Nation  arrangements  are  being 
whKffi  approaches  wnsorship  of  of  young  men  has  left  Lewiston  made.  Delegates  from  19  countries 
comics  IS  bad,  and  that  existence  fQj.  service.  have  already  registered  from 

^  poor  comics  is  pref^able  to  an  General  Dexter  joined  the  Lewis-  America,  Australasia.  Western  Eu- 
®  as  a  cub  reporter  after  rope  and  Africa. 

tn  n  K  f  '®aving  Bates  College  in  1913.  - 

^ith  the  exception  of  his  army 

Sion  he  has  known  no  other 

sion  program,  the  speech  depart-  job 

S  ^  H®  '^as  City  Editor  of  the 

1  Lewiston  Journal  from  1920  to 

t  aoi  f 1939.  when  he  became  editorial 
the  student  ^^iter.  He  returned  to  this  posi- 
^y  i^ds  newspaper  strips  and  tjon  after  the  war.  retiring  from 

fu?  ?■  7  th®  Army  with  tne  rank  of  Brigadi- 

their  children  to  read  the  comics.  General. 

Desirable  features  of  the  comics  "  a 

were  listed  by  the  students  as  hu-  .1  . 

morous,  entertaining,  pleasant  UOUDle  Of  JNOtning 
time-fillers  and  means  of  escape,  Raleigh,  N.  C. — Following  cus- 

in  that  order,  while  objections,  tom,  the  News  and  Observer 
also  in  order,  were  crime,  horror,  matched  prize  money  won  by  its 
lack  of  mature  interest,  too  stereo-  reporters  in  competition  sponsored 
typed  content  and  over-stimulat-  by  the  North  Catolina  Press  Asso- 
ing  propaganda.  Preference  among  ciation.  It  presented  checks  similar 
individual  strips  was  given  to  “Li’l  to  their  prize  money  to  Jay  Jen- 
Abner,”  followed  by  “Dick  Tracy”  kins,  Woodrow  Price,  and  Jim 
and  “Brenda  Starr.”  Chaney. 


Congress  of  Parents  and  Teachers, 
charged  the  comic  book  formula 
of  “sex,  murder  and  horrors  of 
all  kinds”  violated  human  decency 
in  contributing  to  juvenile  delin¬ 
quency  and  causing  children  to 


developed  under  four  main  head¬ 
ings: — 

Advertising’s  help  in  promotion 
of  world  trade  and  under¬ 
standing. 

Advertising’s  extension  of  its 
service  to  the  consumer. 

Advertising’s  improvement  of 
methods  in  its  education,  re¬ 
cruitment  and  training. 

Advertising’s  development  of 
standards  of  ethics  and  prac¬ 
tices,  I 

An  extensive  social  program , 


No.  1  in  advertising  lineage 
No.  1  in  home-delivered 
circulation 
No.  1  in  readership 


Branham-men  are  seasoned 
advertising  counselors.  Mar< 
ket  and  media-wise  they  ore 
in  constant  daily  contort 
with  all  factors  who  develop 
national  advertising  pdky 
and  campaigns.  Branham  is 
o  sales  organization  repre¬ 
senting  leading  media  and 
serving  national  advertisers. 

Adoy  we  help  you? 

Call  a  Branham* 
man  today. 


THEiik.:^ 

BRANHAM 

COMPANT 


f^aiio*tcU 

Chicago  New  York 
Detroit  Dallas  Atlaoto 
Charlotte  St.  Louis  Memp'’ 
San  Francisco  LosAnge* 
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We  are  now  taking  orders  for  this  exciting  feature. 

WIRE  OR  PHONE  NOW  AND  RESERVE  YOUR  TERRITORY. 

Latin  Amorican  Representatives  • 

Editors  Press  Service,  Inc.,  345  AAadison  Avenue,  New  York. 


“MY  30 
YEARS 
WITH 

G.B.S.” 

by  BLANCHE  PATCH 

(Copyright  1951,  AAirror  Enterprises  Syndicate) 


Mirror  Enterprises  Syndicate  is  proud  to  announce 
that  it  has  obtained  EXCLUSIVE  UNITED  STATES 
AND  LATIN  AMERICAN  SERIALIZATION  RIGHTS  to 
the  most  intimate  biography  of  George  Bernard 
Shaw's  ripest  years.  This  is  the  first  close-up  of  the 
literary  giant  and  world-famous  personality,  whose 
brilliant  career  linked  the  Victorian  Age  with 
the  Atomic  Era. 

This  revealing  study  was  written  by  the  person 
who  knew  him  best.  Miss  Blanche  Patch,  his 
private  secretary  and  confidante  for  the  thirty 
years  preceding  his  death.  With  Shaw's  special 
permission,  she  wrote  the  book  during  the  last  three 
years  of  his  life. 

In  it  she  reveals  hitherto  unknown  facts  and  anecdotes 
and  gives  readers  a  first-hand  insight  into  the  life, 
mind  and  times  of  G.  B.  S.  The  sparkling  wit  which 
made  Shaw  the  greatest  playwright  of  the  last  100 
years  carries  over  into  Miss  Patch's  accounts  of 
his  conversations  with  the  great  figures  of  the  last 
three  decades. 

"MY  30  YEARS  WITH  G.  B.  S."  will  NOT  be  published 
in  book  form  in  the  United  States  until  six  weeks 
AFTER  newspaper  serialization. 

Accompanying  the  series  are  more  than  30  pieces 
of  exclusive  art,  obtained  from  Shaw's  private 
library,  which  was  specially  unsealed  for  the  purpose. 

21  INSTALLMENTS  (APPROX.  1000  WORDS  EACH), 
WITH  ART. 

SIMULTANEOUS  RELEASE  IN  UNITED  STATES  AND 
LATIN  AMERICA,  SUNDAY,  FEBRUARY  18. 


MIRROR 


■.09  y%l«IOEI.E9,  OEEIFORMIA 

Virgil  Pinkley  Rex  Barley 

General  AAanager  Executive  AAanager 
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Seattle  Times  Project 
Cost  Over  $2,625,000 


The  home  of  the  Seattle  Times. 

Additional  space  permitted  in-  Associated  Press  membership  de- 
stallation  of  a  desk  for  every  scends  from  that  publication, 
reporter.  The  conference  rooms,  Alden  J.  Blethen  died  July  12. 
says  Henry  MacLeod,  city  editor,  1915.  His  son.  Brig.  Gen.  Clarence 
are  a  great  convenience,  permit-  B.  Blethen,  managed  the  paper 
ting  uninterrupted  interviews  and  until  his  death  Oct.  30,  1941. 
reducing  noise.  Today  the  management  is  car- 

All  out-of-date  typewriters  were  cried  on  by  three  sons  of  Clarance 
discarded  for  new  machines.  Blethen.  Frank  A.  Blethen  is  pres- 
Lighting  was  rearranged  and  new-  ident,  John  A.  Blethen,  vicepresi- 
est  overhead  fluorescent  lights  were  dent,  and  William  K.  Blethen. 
installed.  publisher.  , 

The  North  addition  added  55,-  _  ,  tt  i 

346  square  feet  of  floor  space,  DOOSt  lOr  IlOCK©y 
making  a  total  of  174,228  square  Cincinnati,  O.  — Ice  hockey, 
feet.  hard  to  put  over  in  this  town  of 

The  program  just  completed  bowling  and  baseball,  is  being 
rounds  out  a  period  of  growth  hypoed  by  the  Enquirer  with  a 
that  began  with  the  acquisition  hockey  jamboree  free  to  its  read- 
of  his  newspaper  by  the  late  Col.  ers.  Nearly  11,000,  largest  at- 
Alden  J.  Blethen  in  1896.  tendance  here  since  opening  night 

The  history  of  the  Times  ac-  for  the  Cincinnati  Mohawks  in 
tually  dates  to  1881,  when  the  the  American  Hockey  League, 
Seattle  Chronicle  was  founded  by  clipped  coupons  from  the  En- 
Kirk  C.  Ward,  because  the  Times’  quirer  and  got  tickets. 


-  of  Aitioriea's 
tircl  largest  market 
without  the 
LOAG  BEACH 


PRESS-TELEGRAM! 


Long  Beach  is  one  of  the  biggest  and  wealthiest  segments  of 
-America’s  3rd  largest  market.  This  completely  autonomous  city’s 
retail  sales  exceed  those  of  Toledo,  Ohio,  by  over  66  million  dollars 
.  .  .  and  yet  Toledo  outranks  Long  Beach  by  over  50,000  people!* 

You  can’t  afford  to  overlook  Long  Beach!  .And  you  can’t  cover 
Long  Beach  without  the  Press-Telegram! 

IMPORTANT!  ‘Sales  Managemeni’s  1950  Survey  of  Buying  Power 

Use  Long  Beach  to 
test  America’s  Third 
largest  market  effec¬ 
tively  and  economic¬ 
ally.  Relatively  easy 
control  of  all  factors 
in  this  segregated  por¬ 
tion  will  give  results 
that  can  be  used  with 
confidence  elsewhere. 


MORE  THAN  2  OUT  OF  3  READ  THE 

SresS'^Telegrom 

IN  LONG  BEACH,  CALIFORNIA 


National  Representative:  Cresmer  &  Woodward.  Inf 
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Can  you  name 
these  men  of  iron  nerve? 


•  e  Krs 


One  of  them  was  bound  in  chains  and  tossed  in  the 
Hudson  River. 

One  of  them  risked  a  thousand  watery  deaths.  Another 
spent  much  of  his  time  surrounded  by  the  fiercest  jungle 
beasts. 

But  though  their  faces  have  appeared  countless  times  in 
newspapers,  magazines,  and  newsreels,  did  you  remember 
magician  Houdini,  racer  Gar  Wood,  and  “bring  ’em  back 
alive’’  Frank  Buck?  Or  did  you  only  know  the  nervy  little 
man  on  the  girder? 

It’s  Jiggs,  of  course!  And  where  have  you  seen  him  display 
his  courage?  In  the  comics,  of  course! 

But  you  are  not  alone.  Every  Sunday  morning,  some  18 
million  adults  (and  their  youngsters)  settle  down  to  follow 
Jiggs’  latest  adventure  in  PUCK,  the  only  national  comic 
weekly. 

He’s  a  Sunday  caller  welcomed  warmly,  eagerly,  week 
after  week.  And  so  are  Blondie  and  Dagwood,  The  Little 
King,  Snuffy,  Popeye,  and  all  the  other  beloved  PUCK 
characters!  It  wouldn’t  be  Sunday  without  them! 

It’s  hard  to  measure  the  warmth  of  a  welcome  in  cold 
statistics.  But  look  at  these  proven  facts:  4  out  of  5  adults 
read  comics.  Advertising  in  PUCK  gets  more  readers  per 
dollar.  Identical  copy  gets  3  to  5  times  more  thorough  read- 
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ers  in  PUCK  than  in  top  weekly  magazines.  (Starch). 

Outstandingly  successful  firms  like  Colgate-Palmolive- 
Peet  Co.,  R.  J.  Reynolds  Tobacco  Co.,  Gillette  Safety  Razor 
Co.,  and  others  have  been  consistent  users  of  space  in  PUCK, 
The  Comic  Weekly  for  over  15  years. 

Amazing  Book  Report!  ••••••• 

^  In  each  of  the  poet  four  j/eam,  PUCK,  The  Comic  Weekly 

•  has  carried  more  dollar  volume  of  mail  order  book  adver- 

•  Using  than  any  national  publication.  Why?  Because  it 
^  pays  off  better.  Dramatic  example:  Unicorn  Press  used  a 
m  double  spread  in  PUCK  and  received  over  $300,000  in 

•  orders  in  the  first  four  weeks  following  publication! 


THE  COMIC  WEEKIY 

Tbs  Only  NATIONAL  Comic  Weekly ...  A  Hearst  Publication 
63  Vesey  St.,  N.  Y.,  Hearst  Bldg.,  Chicago,  406  Hearst  Bldg.,  San  Francisco 
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Storke  Repaying  ‘Debt’ 
By  Refusing  to  Sell 


By  Campbell  Wctson 

Santa  Barbara,  Calif.  —  Fifty  "This  newspaper  is  not  to  be 
years  as  publisher  have  created  an  separated  from  the  management 
increasing  debt  to  the  community  and  guidance  of  those  who  know 
and  this  shall  be  and  love  this  citv  ’  he  declared. 


'  - 


Jin'  ^  r 


met  by  continu¬ 
ance  of  the  Santa 
Barbara  News- 
Press  as  a  local 
institution,  Thos. 

M.  Storke  said  in 
An  anniversary 
message. 

The  newspa¬ 
per’s  “debt”  from 
its  partnership 
with  the  commu¬ 
nity  is  in  friend-  Storke 
ships  and  loyalties,  Mr.  Storke  re¬ 
ported  in  an  audit  of  the  newspa¬ 
per  s  attainments  and  its  original 
goal.  His  measuring  stick  was  his 
first  editorial,  written  Jan.  2,  1901. 

Started  with  Little  Cash 


and  love  this  city,’  he  declared.  ,  .4  -  za  l '  ’  ^  ^  1 

Toward  that  end,  Charles  A.  'V.  "  '''  ra  r 

Storke,  II,  his  son,  has  been  pre-  ji’  _  .  ^  '  V  1 

paring  since  high  school  and  col-  »  ^  ^  J 

lege  days.  For  several  years  now 
he  has  been  gradually  taking  over  ’ 
more  and  more  of  the  newspa- 

per’s  direction,  Mr.  Storke  said.  ■  r  * 

“Bud”  Storke,  who  is  associate  Canllon  tower  is  central  fcatun 

publisher,  “inherits,  in  all  ways,  ...  .  ,.,f 

the  conviction  that  Santa  Barbara  MlS.  Walter  Allen  UieS 


n^iwvTif  la 


iiur,mr 


Carillon  tower  is  central  feature  of  the  Santa  Barbara  News-Press 


and  its  people  and  this  newspa-  Brookline,  Mass 


per  are  a  partnership,”  he  de¬ 
clared. 

Community  Projects 
Mr.  Storke  said  he  sees  the 


he  de-  Parker  Allen,  wife  of  Walter  D, 


n  Dies  ^80  after  two  years  of  pub- 

VI.-C  \4o„  lication  as  a  six-day  paper,  is  now 
Mrs.  may  c. 


Allen,  editor  of  newspapers  here 
for  38  years,  died  Jan.  18  after  a 
heart  attack.  She  was  president  of  19  Me 
the  Brookline  Chronicle  Publishing  C  L  e 


publishing  daily  except  Sunday  and 


need  for  highway  and  airport  de-  ^  j  24  years  and  from  1945- 
velopments,  for  expansion  of  hotel  ,950  ^  circulation  manager,  es- 
facilities  and  for  further  develop-  ..muhma  »  that  will  soon 


19  More  Old  Timers 

Clevelan  d — ^The  Cleveland 
Plain  Dealer  Old  Timers  Club,  it- 


“tX  the  ainrortarf  t  be  S  “as  rtexl  for  Schools  of 

of  SolTeL’  work  3  1  K  ♦  Journalism.  She  was  Mr.  Allen’s 

°s  tL^  ^deTandlnf  nf  H  ^  constant  companion  at  conventions 

?i  ®  new  ones  may  tnnr«  of  the  National  Editorial 

friendships  and  loyalties  mean  and 


1950  was  circulation  manager,  es-  27  years  old,  added  19  new 
tablishing  a  system  that  will  soon  members  to  its  roster  at  the  anni- 


the  opportunity  to  acknowledge  interests  of  the  community  he  has 


be  set  up  in  accord  with  the  best  Association 


my  indebtedness  to  them,”  he  re-  served  for  five  decades,  Mr.  Storke  m  n cugioic.  iiic 

ported.  specified  that  the  newspaper  will  R  S  Daily  Again  „  . ,  mu 

‘The  most  important  part  of  be  conducted  under  the  direction  Hobbs,  N.  M.  The  Hobbs  t^ul  e  y 

what  I  have  learned  is  a  better  of  “people  who  understand  and  Flare,  which  became  a  weekly  a  w.  o.  orp  . 

understanding  of  the  debt  to  the  believe  in  this  community.”  He 

fine  people  of  Santa  Barbara  which  revealed  the  rejection,  many  times, 

1  owed  when  I  began  to  publish  of  opportunities  to  sell  the  paper 

the  newspaper  and  how  much  that  at  “prices  I  believe  have  been  more  I 

debt  has  increased  while  I  have  than  the  paper  was  worth.” 

had  a  part  in  publishing  its  daily  Now  under  construction,  the  I 

record.”  plant  addition  provides  50,000  I 


be  offered  as  a  text  for  Schools  of  versary  luncheon  last  week.  The 
Journalism.  She  was  Mr.  Allen’s  organization,  which  began  with  30 
constant  companion  at  conventions  members,  now  numbers  more  than 
and  tours  of  the  National  Editorial  3qq^  jjJj  Qf  whom  must  have  20 
Association.  years’  service  with  the  PD  to  be 

■  ^  eligible.  They  include  General 

It*S  Daily  Again  Manager  sterling  Graham,  Editor 


M. _ The  Hobbs  Paul  Bellamy  and  Sunday  Editor 


debt  has  increased  while  I  have 
had  a  part  in  publishing  its  daily 
record.” 


This  debt  of  gratitude  was  first  square  feet  of  space  for  the  news- 
contracted  when  he,  as  a  cub  re-  paper  and  for  the  studio  and  of- 
porter  for  24  years,  and  a  youthful  fices  of  KTMS,  which,  with  KCOY 
associate  began  the  publication  of  of  Santa  Maria,  is  owned  and  oper- 


the  Santa  Barbara  Independent,  ated  by 
The  two  had  less  than  $50  in  cash  ing  Co. 
between  them.  It  continued  neoa 
through  the  loss  of  the  partner, 


ated  by  the  News-Press  Publish- 


Departmental  planning  was 
based  on  the  desire  for  visual 


the  sale  of  the  paper  the  two  had  —  dep7rtment 

started,  the  purchase  of  the  Santa  This  principle  is  being  ap- 

'  S'  PlM  to  --P'S"-",  and  advertising 


the  Independent,  and  the  eonsoli-  ^ 

?hw°r°  ::  departments. 

o _ \  ,  Highlighting  the  blending  with 

Smvlved  Earthquake  Spansh-Califomia  architecture  of 

It  continued  also  through  the  existing  building  and  also  with 
earthquake  of  1925,  when  the  Plaza  area  structures  will  be 


good 

newspaper 

production  .  •  • 

„  It  must  b€  developed 

.  .  doesn’t  just  approach.  Bvery 

through  a  be  thoroughly 

newspaper  oP*^“°_.«er  to  this  question; 


analyzed  to 


find  the  answer  to 


HOW  ChH  UNIT  P*®' 


COST  it 


paper’s  type  had  to  be  set  in  the 
city  plaza,  and  on  through  the 
depressed  1930’s. 

He  reported  that  the  benefits  de- 


a  tower  rising  65  feet  above  the 
Plaza.  This  will  contain  carillon 
bells  to  provide  appropriate  music 
for  holiday  seasons  and  for  the 


K  answer  to  this  and  many 
other  important  pu 


rived  from  friends  and  associates  qjj  Spanish  Fiesta  in  August.  Atop 
and  readers  has  become  far  greater  Plaza  Tower —  which  is  in 
than  he  could  have  foretold.  jjjg  historic  center  of  the  city  and 

Because  of  this  debt,  Mr.  Storke  ^ut  one  block  from  the  old  Pre¬ 
reported  his  decision  to  reject  the  constructed  in  the  18th  cen- 


enticements  of  would-be  buyers.  mry  — will  be  a  20-foot  flagpole. 

Nor  will  he  bow  to  the  realiza-  ■ 

tion  that  he  could  produce  a  great-  *  tt  J  1 

er  profit  by  reducing  his  local  rI©astOIl  tO  llaaaCOl 
news  coverage,  he  reported.  In-  Frank  E.  Heaston,  assistant 
stead,  he  observed  the  50th  anni-  manager  of  the  Oklahoma  Press 
versary  by  breaking  ground  for  Association,  has  resigned  to  be¬ 
an  addition  which  will  expand  the  come  assistant  sales  promotion  di¬ 
present  plant,  built  in  1924,  by  rector  of  the  LeBlanc  Corp.,  man- 
60%.  ufaclurers  of  Hadacol. 


and  small  newspaper* 

eWeaqo 

Birm-.nqha"'  N.*»  Co. 

Otsortt  Not** 

S».  p.Ur»b«rT  rin... 


LaUY.rr.i';-  ' 

,«Htnq  Co. 

Houston  Post 

Cincinnati 

C‘*’‘'J'?Pub  company 

i'"-' 
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iST.  LOUIS  POST-OISPATCHi 


idosEvliT  Takes  WI'oAfH:wow~LECALll^^ 


pr*TH  WAS  CAUStD‘ 


lY  ILOOD  POlSCKI^tC 


kkma  MEMERS  FRESOrr 


lULLfT  HAS  HOT  BEEH  FOUH! 


FOHERAL  AT  WASHIHGTOH  i 
IHTERMEHT  AT  CANTON] 


Advertising 


AoosD'ars  ramd  trip 

SPEEDIM  TO  BUTFAIO 


UCT  HOURS  OF  PRESIDENT  M  KINLEY 


For  fifty  consecutive  years  the  ST.  LOUIS  POST- 
DISPATCH  has  been  first  in  advertising  in  St.  Louis. 


The  lead  in  advertising  has  increased  through  the  years 
—  1950  established  new  records  in  advertising  volume 
and  advertising  leadership. 


The  POST'DISPATCH  now  regularly  publishes  more 
than  half  of  all  St.  Louis  newspaper  advertising. 


/  You  GeF  the  \ 

^  MOST 

, When  You  Get  the 

^  ‘POST  y 


The  selling  force 
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ADVERTISING  RATES  AND  DATA 


N.  C.  Publishers  Favor 
New  Southern  Mill 


Chapel  Hill,  N.  C.  —  More  The  Association  of  Afternoon 
than  300  persons  gathered  here  Dailies  elected  David  J.  Whichard, 

Jan.  18-20  for  the  26th  annual  Greenville  Reflector,  as  president. 

North  Carolina  Newspaper  Insti-  Other  officers  James  F. 

sponsored  by  the  North  Hurley,  Salisbury  Post,  vicepresi- 
Carolina  Press  Association.  The  dent;  J.  P.  Huskins,  Statesville 
session  was  highlighted  by  the  Daily  Record,  secretary-treasurer; 
presentation  of  annual  press  Executive  Committee,  Holt  Mc- 

awards  by  Gov.  W.  Kerr  Scott.  Pherson,  Shelby  Star.  S.  Floyd  COLLEGE  PREXIES  from  Jour- 
Three  University  administrators,  Hendley,  Greensboro  News,  and  nalism’s  ranks  were  “starred”  at 
two  of  them  former  newspaper-  Lynn  Nisbet,  Raleigh  Bureau  the  North  Carolina  Press  institute, 
men,  were  featured  speakers.  Manager  of  the  Association.  Above,  Gordon  Gray  of  the  Uni- 

Opening  speaker  was  Dr.  Dale  At  a  general  session  of  the  In-  versity  of  North  Carolina,  with 
H.  Gramley,  president  of  Salem  stitute,  presided  over  by  President  Gray  (at  left)  and  JBeatrice 

College,  former  editor  of  the  Henry  Belk,  W.  M.  Garth,  presi-  ----- 
Bethlehem  (Pa.)  Globe -Times,  dent  of  Graphic  Arts  Research 
University  of  North  Carolina’s  Foundation,  explained  the  new 
president,  Gordon  Gray,  who  was  photographic  composing  machine, 
until  recently  publisher  of  the  Award  Winners 

Winston-Salem  Journal  -  Sentinel,  Principal  award  winners  were: 
and  Chancellor  Edward  K.  Gra-  Spot  reporting,  Roy  Thompson, 
ham.  Jr.,  of  the  University  of  Winston-Salem  Journal. 

North  Carolina  Woman’s  College  Feature,  Chester  Davis.  Win- 
were  the  other  main  speakers.  ston-Salem  Journal  and  Sentinel. 

Space  for  Opposing  Views  Photography,  Carl  A.  Wiegold, 

Dr.  Gramley  stressed  that  “a  Winston-Salem  Journal, 
newspaper  serves  its  function  in  Editorial,  C.  A.  McKnight, 
a  democracy  only  so  long  as  its  Charlotte  News. 
columns  are  open  to  the  opposing  Weekly  Contest:  local  news, 
viewpoint.”  ^cws;  feature  stories, 

“Its  editorial  voice,”  he  said,  Chatham  News;  editorial  page, 

“has  little  meaning  if  the  news  Mountain  Herald. 

columns  are  closed  to  any  indi-  Semi-Weekly:  local  news.  Mor- 
viduals,  political  parties,  or  mi-  News-Herald;  feature 

nority  groups.  This  means,  verv  'Stories.  Morganton  News-Herald; 
logically,  that  labor  union  news  is  editorial  page,  Hartford  County 
often  more  important  than  service  flerald.  \ 

club  luncheons.”  AP  Circuit  Considered 

Clinic  sessions  were  conducted  Steed  Rollins,  executive  editor 
for  weeklies  and  dailies.  Associ-  of  the  Durham  Herald-Sun  Papers, 
ation  Vicepresident  B.  Arp  Low-  was  unanimously  elected  president; 
ranee  told  the  weeklies  session  of  the  North  Carolina  Associated 
that  non  -  dailies  were  being  Press  Club.  He  succeeds  Henry 
watched  more  than  ever  before  Belk,  Goldsboro  News-Argus. 
by  the^  national  advertisers.  About  85  editors  and  staff 

“We’re  going  to  have  to  give  writers  attended  the  session.  Paul 
better  service  to  our  advertisers  Hansel,  Carolinas  Bureau  Chief, 
to  keep  them  with  us,”  warned  reported  the  installation  of  AP 
John  Setzer.  McDowell  News  Wirephoto  in  eight  papers  in  six 
(Marion)  publisher.  cities.  Under  consideration  at 

Newsprint  was  the  chief  topic  present,  he  said,  is  a  state  Wire-! 
of  the  dailies  clinic,  and  several  photo  network  as  well  as  a  Tele-; 
publishers  predicted  government  typesetter  circuit  for  news, 
rationing  within  the  year.  Some  A  contribution  of  $1,000  has 
said  they  had  been  recently  no-  been  made  to  the  University  of 
tified  by  manufacturers  of  cuts  of  North  Carolina  Journalism  Foun- 
from  5  to  12%  on  orders.  dation  as  a  tribute  to  Prof.  C. 

Mill  Project  Backed  Phillips  Russel,  it  was  revealed  at 

There  was  an  overwhelming  .f 

sentiment  to  give  maximum  sun-  51,000  as^a  tribute  of 


30-Ft.  Signs  Proclaim 
Sunday  Circulation 

Minneapolis  —  Two  30-fooi 
neon  signs  on  the  roof  of  tht 
Minneapolis  Star  and  Tribm 
building  made  their  bow  recently 
during  a  special  “Light  up  tht 
Sky”  ceremony  in  which  500  Star 
and  Tribune  circulation  represn- 
tatives  and  their  wives  took  pan. 

2-Day  Sales  Meeting 
The  occasion  was  a  two-day 
circulation  sales  meeting.  As  pan 
of  the  program,  a  scale  model  o( 
the  Star  and  Tribune  plant  wa< 
unveiled. 


Circulation  executive 
then  manned  a  battery  of  switche 
and  turned  on  a  miniature  sign  m 
the  model.  1 

Simultaneously,  by  remote  con¬ 
trol,  one  of  two  30-foot  sigir 
atop  the  Star  and  Tribune  build¬ 
ing  was  lighted  for  the  first  tirat 


reading  “600,000  Sunday  Circula- 
neon  letters. 


tion”  in  green 


buyers 


culot'®’’ 


Council  Bluffs, 
Iowa  families  spend 


They  want  to  know  what  the  rate.s  buy, 
what  the  circulation  means  in  terms 
of  what  kind  of  people,  and  other  facts 
that  help  them  judge  how  a  paper 
sells  specific  kinds  of  goods. 


the  (Council  Bluffs  Nonpareil’s  shown 
here,  useful  sources  of  information. 


They  help  space  buyers  make  better 
buying  decisions. 

“When  Standard  Rate  gives  us  infor¬ 
mation,  it’s  more  up  to  date  than  from 
other  sources,”  says  an  agency  space 


,  buyer.  “For  example,  linage  figures,  changes  in  population,  and  other 
Idata  subject  to  constant  changes  may  be  picked  up  from  some  ot 
Ithe  ads  in  SRDS.”  _ 

I  When  you’re  using  NEWSPAPER  ADVERTISING  RATES  AND 
DATA  *  or  CONSUMER  MARKETS,  check  the  Service-Ads  as  well 
as  the  listings. 

•  Formerly  known  as  the  Newspaper  Section  of  SRDS, 
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YO«*E  dOT TO  |Hi;i  BIUI  ™  iStLL  Bim 

IN  BIGGER  BALTIMORE 


Baltimore  is  a  lot  richer— zs  well  as  being 
28%  bigger  in  family  population  than  in 
1940.  It  has  had  the  greatest  increase  in  net 
effective  family  buying  income  of  all  the 
country’s  major  cities.  With  the  News- 
Post  you  get  the  greatest  coverage  of  any 
single  daily  newspaper  (60%).  You  reach 
196,795  City  Zone  families*  at  a  single 
cost  (total  net  paid,  226,467). 


’ARC  City  Zon*  baua  upon  1950 
C»i>iu«  ond  1947  Camus  Survays 
at  Matropoliton  district  and  Stota. 


A  HEARS!  NEWSPAPER  -  REPRESENTED  NATIONALLY  BY  HEARS!  ADVERTISING  SERVICE  WITH  OFFICES  IN  PRINCIPAL  CITIES 
editor  &  PUBLISHER  for  January  27.  1951 


Today,  you  need  a  lot  more  power  be¬ 
hind  your  sales  effort  in  Baltimore  than 
you  needed  10  years  ago.  Baltimore’s 
a  lot  bigger  —  and  to  realize  your  bigger 
sales  potential  )^u’ve  got  to  use  the  most 
effective  tools  at  your  disposal.  For 
example,  you’ve  got  to  use  Baltimore’s 
biggest  evening  circulation,  the  Baltimore 
News-Post. 


lore  J^ews-Posi 


First  in  Circulation . . .  First  in  Covorago  in  tho  6tli  Largest  City 


'Success'  Kills  Daily, 
Unable  to  Expand 


Edmonton,  Alta  . — H.  L. 
Straight,  publisher  of  the  Edmon¬ 
ton  Bulletin,  announced  Jan.  20 
the  paper  suspended  publication 
with  that  day’s  final  edition. 

The  decision  was  announced  to 
an  employes’  meeting  as  the  last 
issue  of  the  paper,  founded  in 
1880  by  the  late  Frank  Oliver, 
was  going  to  press. 

Mr.  Straight  said  the  179  enn- 
ployes  would  be  given  two  weeks’ 
pay. 

The  decision  to  close  the  paper, 
he  commented,  had  resulted  from 
being  “too  successful.”  The  news¬ 
paper  had  increased  its  circulation 
66%  in  three  years  and  its  adver¬ 
tising  linage  was  up  88%. 

He  said  it  now  was  confronted 
with  the  problem  of  building  a 
new  plant  and  buying  a  new  press 
at  an  outlay  of  $1,000,000.  In  ad¬ 
dition,  the  paper  was  unable  to 
obtain  adequate  newsprint  sup¬ 
plies. 

The  Edmonton  Journal  bought 
nearly  all  of  the  printing  equip¬ 
ment  of  the  Bulletin  to  be  dis¬ 
tributed  among  Southam  newspa¬ 
pers  in  several  provinces,  accord¬ 
ing  to  W.  A.  MacDonald,  Journal 
publisher  and  local  vicepresident 
of  Southam  Co. 

Mr.  Straight  said  he  had  no  per¬ 
sonal  plans.  Formerly  managing 
editor  of  the  Vancouver  (B.  C.) 
Sun,  he  came  here  three  years  ago 
when  the  Bulletin  was  purchased 
by  a  group  of  Calgary,  Alta.,  and 
^monton  business  men,  including 
G.  M.  Bell,  publisher  of  the  Cal¬ 
gary  Albertan.  The  previous  own¬ 
er  was  Charles  Campbell. 

The  Bulletin’s  final  circulation 
was  30,100,  Mr.  Straight  said,  and 
the  paper  had  been  averaging  27 
pages. 

The  plant  was  designed  for  a 
16-page  paper  and  a  circulation  of 
16,000. 

The  present  circulation  and  ad¬ 
vertising  figures  were  highest  in 
the  newspaper’s  history,  Mr. 
Straight  added. 

The  Bulletin  announcement 

said: 

“Steadily  rising  costs  of  mate¬ 
rials  and  labor  have  turned  the 
recent  impressive  success  of  the 
Bulletin  into  failure  to  continue 
publishing. 

“In  the  last  three  years  the  Bul¬ 
letin  has  made  the  largest  percent¬ 
age  gain  in  circulation  and  adver¬ 
tising  of  any  paper  in  Canada. 

“Restricted  newsprint  supply, 
building  and  mechanical  expan¬ 
sion  limitations,  forbid  the  Bulle¬ 
tin  to  handle  this  extraordinary 
growth,  so  we  have  to  discontinue 
publication. 

“Many  newspapers  have  been 
forced  out  of  business  in  centers 
of  population  much  larger  than 
Edmonton  and  the  trend  is  that 
die  number  of  cities  able  to  sup- 

30 


port  more  than  one  newspaper  is 
steadily  decreasing.” 

With  the  last  edition  “put  to 
bed,”  W.  J.  (Bill)  Power,  at  81 
the  oldest  active  printer  in  Can¬ 
ada,  walked  out  of  the  cramped, 
two-story  brick  publishing  plant 
for  the  last  time.  He  had  left  the 
Ottawa  Citizen  at  the  behest  of 
Frank  Oliver,  the  Bulletin  founder, 
and  had  worked  for  the  Bulletin 
almost  45  years,  12  of  them  as 
foreman  of  the  “back  shop.” 

Art  Etter,  city  hall  reporter, 
said  “well,  at  least  we  bowed  out 
dignified — we  put  out  a  paper.” 
As  city  editor  of  the  short-lived 
Winnipeg  Citizen,  he  put  out  the 
last  edition  of  that  paper  April 
13,  1948,  when  it  ceased  publica¬ 
tion. 

Crusading  Newspaper 

From  the  days  of  Frank  Oliver 
to  the  last  day  of  publication,  the 
Bulletin  had  prided,  itself  on  being 
a  crusading  newspaper.  And  it  al¬ 
ways  had  “color”  on  its  front  page 
— ^big  headlines,  lots  of  red  ink. 

Oliver,  later  to  become 
Canada’s  Minister  of  the  Interior, 
brought  a  small,  hand-operated 
press,  a  few  galley  of  type  and 
some  paper  from  Winnipeg  by 
Red  River  oxcart,  ferrying  his  load 
across  the  wide  north  Saskatche¬ 
wan  River  and  setting  up  shop  in 
a  log  cabin  on  Jasper  avenue,  al¬ 
most  a  cow  trail  at  the  time  and 
now  Edmonton’s  main  street. 

He  forgot  to  bring  large  type 
with  which  to  print  the  paper’s 
masthead.  This  difficulty  was 
overcome  when  his  partner,  Alex 
Taylor,  carved  the  banner  out  of 
an  oak  wagon  tongue. 

■ 

Newsweek  Disposes 
Of  Pocket  Magazine 

Weekly  Publications,  Inc.,  pub¬ 
lishers  of  Newsweek,  has  an¬ 
nounced  the  disposal  of  the  pock¬ 
et-size  magazine.  People  Today, 
to  Hillman  Periodicals,  Inc.,  ef¬ 
fective  Feb.  13. 

Launched  a  little  more  than  six 
months  ago  in  selected  test  cities, 
the  publication  grew  to  more  than 
300,000  sales,  it  was  claimed. 

“Such  success,”  the  announce¬ 
ment  said,  “creates  a  serious  prob¬ 
lem  now  of  paper  supply  which 
did  not  prevail  last  May.  In  the 
period  of  paper  stringency  now  in 
prospect,  the  publishers  of  News¬ 
week  have  now  decided  to  divest 
themselves  of  the  new  publication 
and  to  husband  their  paper  sup¬ 
plies  to  meet  the  ever-growing 
demands  of  Newsweek  itself.” 

■ 

Dedication  Issue 

Washington  —  The  Washington 
Post  distributed  a  26-page  supple¬ 
ment  Tuesday  as  a  preliminary  to 
Sunday  exercises  dedicating  its 
new  plant. 


BRAND  NAMES  Foundation  di¬ 
rectors  were  honored  at  a  Chicago 
civic  dinner  attended  hy  450  busi¬ 
ness  men.  Above,  R.  Douglas 
Stuart,  vice-chairman  of  Quaker 
Oats  Co.,  greets  Marshall  Field, 
Jr.,  publisher  of  the  Chicago  Sun- 
Times. 


DEMOCRATIC  phUosophy  of 
Brand  Names  was  extolled  by  John 
Cowles,  right,  publisher  of  the 
Minneapolis  Star  and  Tribune,  who 
is  seen  here  with  Theophil  L. 
Mueller,  president  of  Julius  Kay- 
ser  &  Co. 

Hall  of  Fame  Poll 

The  Associated  Press  and  the 
National  Football  Hall  of  Fame 
are  conducting  a  nation-wide  poll 
to  select  an  all-time,  all-America 
college  football  team  to  be  nomi¬ 
nated  for  the  Hall  of  Fame  at 
Rutgers  University. 

■ 

From  3c  to  5c 

Medford,  Mass. — ^The  Medford 
Mercury  has  announced  an  in¬ 
crease  in  price  from  3c  to  5c  a 
copy. 
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2  Publishers  Initiated 
In  Peoria  SDX  Chapter 

Peoria,  Ill. — ^Two  Central  Dt 
nois  publishers  and  nine  other 
press  and  public  relations  mee 
were  initiated  by  a  newly-fonned 
chapter  of  Sigma  Delta  Chi  here. 

Memberships  were  conferred  oi 
Carl  P.  Slane,  president  and  pub¬ 
lisher  of  the  Peoria  Journal;  Wil¬ 
liam  Pritchard,  publisher  of  the 
Galesburg  Register-Mail;  Arnold 
Burnett,  managing  editor,  Peoria 
Journal;  Ralph  Winn,  chief  pho¬ 
tographer,  Peoria  Star;  Les  ImmeL 
editorial  cartoonist,  Peoria  Jour¬ 
nal. 

Also  L.  Cullen  Hunt,  assistad 
city  editor,  Peoria  Star;  Max  Bass, 
director,  employe  pubiicatioos, 
Caterpillar  Tractor  Co.;  JacI: 
Rosenberg,  sports  writer,  Peoria 
Journal;  George  Ince,  community 
news  editor,  Caterpillar  Tractor 
Co.;  Morton  Cantor,  sports  pub¬ 
licity  director,  Bradley  Univenity, 
and  Rudy  Fiala,  Jr.,  director  of 
publicity,  Knox  College. 

George  Magenheimer,  associatt 
editor  of  the  Peoria  Journal,  was 
elected  president. 

• 

A.  D.  White  Retires 

Chicago — Arthur  D.  (“A.  D.") 
White,  former  public  relations  di¬ 
rector  of  Swift  &  Co.,  and  more 
recently  connected  with  the  Amer¬ 
ican  Meat  Institute,  has  retired 
after  serving  the  meat  industry 
for  59  years. 


Men  of  Letters 
endorse  MICRO-PHOTO 
SERVICE  BUREAU! 

It  isn't  by  chonc*  that  n«wt> 
popart  from  Now  York  to  Ttxos 
or#  changing  ovar  to  MICRO- 
PHOTOFIUNG  ...  by  MICRO¬ 
PHOTO  SERVICE  BUREAU,  of 
Clovolond,  Ohio. 

Publithort  ovorywhoro  hov* 
found  by  comporiton  that  our 
torvico  givot  thorn  cryttol-cloar 
roproduction  at  o  prico  that 
mokot  old,  bulky  filot  oconem- 
ieolly.  Of  woll  at  tochnicolly 
obtoUto. 

WRITE  for  our  booklot  on 
mCROFILMINt  NEWSPAPER  FILES 


MICRO-PHOTO 
SERVICE  BUREAU 

4614  PROSPECT  •  CLEVEUND  3  OHIO 

"World's  Icsfesf-growing  news* 
poper  microfilming  service 
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Send  them  to  the  nearest  Recordak  Micro¬ 
filming  Center  maintained  for  newspaper 
service — to  Chicago,  New  Orleans, 
Los  Angeles,  New  York. 
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3.  To  speed  reference.  ^'Yesterday’s  News”  is  at  your 
finger  tips — ready  for  immediate  review  in  the  Recordak 
Fihn  Reader.  Here,  you  can  view  each  tiny  film  image 
larger  than  original  size  . .  .  and  speed  from  "page  to 
page”  at  will. 

You’ll  be  surprised  when  you  learn  the  low  cost  of 

bringing  these  advantages  to  your 

plant,  ffn/e  today — telling  us  ap< 

proximately  how  many  pages  you 

publish  per  month.  Recordak  Cor- 

poration  {Subsidiary  of  Eastman 

Kodak  Company),  444  Madison 

Avenue,  New  York  22,  N.  Y. 

** Recordak’*  a  trade-mark 


Today  more  than  400  newspapers  are  following 
this  routine  for  3  important  reasons: 

1.  To  save  98%  in  stacking  space.  Imagine  . . .  800 
or  more  newspaper  pages  on  a  roll  of  film  that’s  no 
larger  than  the  palm  of  your  hand! 

That’s  how  Recordak  microfilming  "boils  down” 
your  bulky  newspaper  files  . . .  aUowing  you  to  reclaim 
valuable  floor  space — to  replace  a  roomful  of  shelves 
with  one  small  file  cabinet. 

2.  To  preserve  the  “news.”  Recordak  microfilming 
copies  will  remain  intact  ye^  after  year — without  flak¬ 
ing  or  yellowing.  And  they  can’t  be  tampyered  with  or 
altered  without  detection.  Also  .  .  .  extra  film  copies 
can  be  made,  whenever  needed,  from  yoiu:  master 
negatives.  Thus,  you  can  supply  libraries,  colleges,  and 
historical  societies. 


New,  low-priced  Recordak  Film 
Reader,  Model  MPE,  especially 
designed  for  newspapers. 


(Subsidiary  of  fatfmcm  Kodedc  Company) 

originator  of  modern  microfilming  — and  its  application  to  newspapers. 


i 


i 


i 


i 

( 


i 


I 

I 


tUlTUK  Oi  FUBLlbHfcKlor  January  n,  »»>" 


Star's  Projects 
Are  Appreciated 
In  Elizabethton 


^lewdpaper  l^epreAentativeS 

Gerry  and  Ralph  Plug 
The  Hometown  Mil-look 


Elizabethton,  Ten  n. — F  o  r 
three  di&tinct  contributions  to  its 
circulation  area  during  1950,  the 
Elizabethton  Star  has  been  hon¬ 
ored  by  an  award  of  merit  pre- 

_  _ _  sented  locally. 

Gerry  and  Ralph,  earthy  fel-  the  high  milline  rates  of  small-  Publisher  William  S.  Waddell 

lows,  went  to  the  animals  in  de-  circulation  newspapers  have  made  accepted  the  Carter  County  Cham- 

scribing  each  other.  There  was  it  impracticable  for  him  to  use  ber  of  Commerce  achievement 

tail-wagging,  no  bites.  them  to  the  extent  he  uses  the  scroll  on  the  basis  of  his  daily’s 

Gerry  said:  metropolitan  dailies.”  annual  censorship  of  rural  com- 

‘•Ralph  is  as  active  as  a  bag  of  ‘To  meet  this  objection,”  Ralph  bIHHBHI  munity  improvement  clubs,  an  ag- 

worms  (however  active  that  may  continued,  “we’ve  insistently  kept  gressive  campaign  to  develop  a 

be),  and  I  think  he  looks  like  our  eye  on  this  one  objective:  Gerald  B.  McDonald  scenic  and  recreation  area  encom- 

young  Abe  Lincoln  —  lean  and  “Any  acceptable  proof  we’re  When  Ralph’s  father  set  up  passing  parts  of  three  states,  and 
long.  He  has  great  integrity.  He’s  able  to  develop  of  the  generally  business,  he  had  12  papers;  today  its  own  improvement  project  in- 

a  hustler.  His  right  shoulder  recognized  superior  reader  inter-  the  partners  have  27,  ranging  eluding  a  new  $35,000  plant  and 

droops,  you’ll  notice,  from  the  est  in  the  hometown  daily  would  from  New  England  to  Texas  and  conversion  to  rotary  press, 

briefcase  he’s  always  lugging  enable  us  to  show  that  the  adver-  including  several  in  Canada.  The  Star  has  fostered  commu- 
around.  It’s  his  trademark.  Ralph  tiser  would  gain  so  much  in  addi-  Ralph  (Colgate  ’31)  first  went  uity  club  activity  in  its  agricul- 
is  the  boy  who  executes  the  sales  tional  readership  in  a  small-cir-  into  printing,  then,  in  1934,  be-  tural-manufacturing  county  since 

after  I  plan  them.”  culation.  12-16  page  newspaper  came  associated  with  his  father.  1946,  offering  cash  awards  in  an- 

that  the  seeming  advantages  of  He  is  a  director  of  the  Ashland  uual  improvement  contests,  in  co- 

the  milline  rate  of  a  48-60  page  (Ky.)  Independent  and  the  La-  operation  with  the  University  of 

I  metropolitan  daily  would  fade  conia  (N,  H.)  Citizen.  Tennessee  Extension  Service, 

into  insignificance.  Gerry’s  educational  path  was  The  Star’s  campaign  for  the 

^  ***t’s  therefore  our  ambition  thorns,  strangling  vines  and  late  creation  of  a  tourist  area  in  the 

eventually  to  get  the  advertiser  hours.  He  attended  different  col-  mountain  sections  of  East  Ten- 
to  evaluate  newspapers  on  a  mil-  leges  for  12  years  at  night,  tak-  nessee.  Western  North  Carolina 
\  -  look  basis  rather  than  milline.”  ing  courses  on  about  everything  and  fcuthwest  Virginia  saw  the 

“j  was  interested,”  Gerry  said,  but  how  to  get  along  with  Russia,  organization  of  the  Tri-State  High- 

(George)  Gallup’s  ob-  — “After  I  had  five  kids,  I  had  to  lands  Association.  Inc.,  in  1950. 

^  ’''^fvation  last  week  that  it’s  not  quit.”  Civic  leaders  of  the  three  states 

"Tmj^  *****  S  1.  circulation  of  a  newspaper  Mr.  Fashion  Plate,  a  past  presi-  banded  to  promote  an  integrated 

counts  to  the  advertiser  but  dent  of  the  New  York  chapter,  development  of  the  vast  Appa- 
the  circulation  of  the  page  on  AANR,  is  a  graduate  of  the  lachian  territory, 
iitrr  which  his  ad  appears.  Newark  (N.  J.)  News.  In  18  Conversion  to  rotary  operation 

“I  believe  this.  I  believe,  too.  years  there  he  stepladdered  from  with  90%  new  equipment  in  the 

that  the  average  reader  of  a  small-  office  boy  to  national  advertising  shop  marked  the  first  major 

city  daily  has  more  time  to  read  manager.  change  in  local  publishmg  in  a 

V  his  newspaper.  He  has  fewer  He  also  spent  lengthy  time  with  quarter  of  a  century.  The  Star 

distractions  and  a  more  conven-  Williams,  Lawrence  &  Cresmer,  ce  ebrate  its  new  Ito  ,  w  ic 
ient-sized  paper  to  read.  newspaper  representatives  (now  included  institution  of  color,  by 

“All  of  which  1  think  tends  Cresmer  &  Woodward),  as  a  vice-  printing  an  88-page  Progress  Edi- 


Ralph  P.  Mulligan 


rk  1  I  t  !««•..  t  •  iiaiicruai  auvGiiisvi  lui  ic^auciaiiiu 

Ralph,  who  had  listened  as  im-  j,is  copy  to  a  degree  that  nulli- 

passively  as  a  croupier,  said:  ^^e  large  papers  milline  ad- 

Ge^  IS  a  bear  for  detail  vantage.” 

He  s  the  Idea  man;  a  g<^  fact  ^he  national  advertiser  would 

finder  He  s  a  splendjd  letter  writ-  even  more  convinced  of  the 
er  and  follow-through  guy  Gerry  worthiness  of  the  small-citv  daily, 
IS  the  smilihg  I^nshman,  the  fash-  ^  and  Gerry  believe,  if 
ion  plate.  (Gerry  is  also  the  readership  information  were  made 
father  of  seven  potential  fashion  available 
plates,  in  ages  from  3  to  23.)  «.  u  • 

These  appraisals  were  drawn  ,  chairman  of  the  committee 
out  of  Gerald  Benedict  McDon-  of  repre^ntatives  of  small -  city 
aid  and  Ralph  Pickslay  Mulligan,  oailies,  Geny  exphined,  I  have 
fortyish  co^iartners  in  Ralph  R.  conferred  with  officials  of  the 
Mulligan,  newspaper  representa-  ^u^c^u  and  found  a  real  eager- 
tives  firm  established  in  1901  in  ness  on  their  part  to  institute  such 
N.  Y.  by  the  late  R.  R.  Mulligan,  i  .sc"es  of  studies,  provided  suf- 
The  idea.  then,  gentlemen,  is  funds  for  the  purpose  can 

that  you  Mutt  and  Jeff  one  an-  ^  found. 

other.  “We  have  yet  to  select  the  news- 

“Yes,”  Gerry  agreed.  papers  to  be  studied  and  to  de- 

Between  them,  too,  they  give  termine  how  to  split  up  the  costs 
complete  coverage  to  the  matter  involved,  but  of  one  thing  I’m 
of  small-city  markets  and  their  confident  —  the  interest  already 
importance  to  the  national  adver-  expressed  by  a  number  of  small- 
tiser.  city  publishers  and  their  repre- 

“In  our  minds,”  Gerry  ex-  sentatives,  and  the  hearty  cooper- 
plained,  “there  is  no  problem  in  ation  of  the  Bureau  of  Advertising, 
convincing  the  national  advertiser  make  it  reasonably  certain  that 
of  the  superior  jiotential  in  the  this  long  -  awaited  readership  -  re- 
small-city  market,  but  the  national  search  program  for  smaller  dailies 
advertiser  has  always  said  that  is  soon  to  become  a  reality.” 


$6.50  in  Cleveland 

Cleveland — Union  pressmen  on 
the  three  dailies  here  have  ratified 
a  two-year  contract  which  provides 
an  immediate  raise  of  $4.50  a 
week  and  $2  more  in  December. 


CHAS.  T.  MAIN,  INC 
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PROVEN  PRINCIPLES  OF  GOSS 
ENGINEERING  . . .  Unit  Des/ga  -  Single 
width,  two  plates  wide  — permits  4  or 
8>page  additions  to  press  capacity;  pro¬ 
vides  more  accessibility... Low  Ceiling 
. . .  One-Level  Operation  . . .  No  Angle 
Bars.. .  Continu  ous  Feed  Ink  System— no 
fractional  rollers  . . .  Underneath  Paper 
Feed. ..Complete  Color  Flexibility— 
removable  fountain  pent ...  Folder 
Delivery  Either  Side. 


UNIVERSAL 

PRESS 


The  value  of  Pre-Engineering 
was  never  more  apparent  than  in 
the  Goss  Universal  Press.  This  press 
was  designed  to  fit  a  definite  need 
for  a  compact  semi-cylindrical  rotary 
to  print  36,000-40,000  papers  per  hour 
for  dailies  in  the  intermediate  class. 

How  well  the  Universal  has  met 
the  need  is  attested  by  the  number 
of  orders  from  well-known  publishers. 

THE  GOSS  PRINTING  PRESS  COMPANY 

1535  S.  Paulina  St.,  Chicago  8 
Duplex  Oivitien:  Battle  Creek,  Mich. 

Goii  Printing  Press  Co.  Ltd.,  Preston,  England 


EDITORIAL  READERSHIP 

THE  SUMMARY  of  138  studies  just  com¬ 
pleted  by  the  Continuing  Study  of  News¬ 
paper  Reading  is  just  as  significant  and  valu¬ 
able  from  a  news  and  editorial  point  of  view 
as  it  is  from  an  advertising  point  of  view.  It 
reveals  the  trend  of  readership  of  news,  edi¬ 
torial  and  advertising  material  through  the 
prewar,  wartime  and  postwar  years. 

The  Continuing  Studies  have  always  proven 
a  valuable  tool  for  advertisers  pointing  the 
way  to  the  most  efficient  techniques.  Unfortu¬ 
nately  it  could  have  been  just  as  valuable  a 
tool  for  newsmen  but  few  of  them  bothered 
to  apply  it. 

Of  importance  to  the  advertising  side,  the 
recent  summary  reveals  a  continuous  up¬ 
ward  trend  in  newspaper  advertising  reader- 
ship  among  both  men  and  women  since  the 
start  of  the  studies  12  years  ago.  It  shows 
there  is  little  difference  in  readership  between 
the  first  and  second  sections  of  a  newspaper 
and  that  the  preference  for  left-hand  pages 
over  right-hand  is  about  3  to  4%  higher  (in 
contrast  to  customary  advertiser  request  for 
right  hand  position).  And  there  is  strong 
indication  that  the  most  important  factor  in¬ 
fluencing  readership  is  the  ad  itself — that  is. 
what  is  in  the  ad  rather  than  its  size  or  its 
position  in  a  paper. 

As  for  the  news  and  editorial  side,  the 
summary  shows  a  return  to  prewar  reading 
habits  of  news  material  and  most  discourag- 
ingly  reveals  that  renewed  reader  interest 
in  ^itorials  sparked  by  World  War  II  news 
has  been  replaced  postwar  by  renewed  in¬ 
terest  in  comics,  society  and  ^xyrts. 

Prewar,  the  study  shows,  the  median 
readership  for  editorials  was  41%  for  men. 
It  rose  to  54%  during  the  war  and  has  since 
dropped  back  to  37%.  For  women  the  me¬ 
dian  figures  are  25%,  35%  and  25%,  re¬ 
spectively. 

This  is  a  serious  indictment  of  newspaper 
•editorials  particularly  when  considered  in 
light  of  general  reader  traffic  on  the  editorial 
page.  The  summary  shows  that  prewar  83% 
■of  ti>e  men  read  something  on  the  editorial 
page;  during  wartime  it  arose  to  86%;  post¬ 
war  it  has  been  78%.  For  women  the  figures 
are  80%,  80%  and  76%,  respectively. 

That’s  a  pretty  good  average.  It  is  above 
the  60%  median  readership  of  men  for  “all 
pages”  and  above  70%  median  readership  of 
•women  for  “all  pages.”  Only  the  front  page, 
advertising  and  society  news  rate  higher  for 
women.  For  men  only  the  front  page,  comics, 
and  display  advertising  rate  higher. 

Why,  then,  if  there  is  such  excellent  reader 
traffic  on  the  page,  have  not  the  editors  or 
editorial  writers  learned  to  stop  readers  with 
their  editorials?  We  don’t  know,  but  it  must 
be  possible.  Certainly,  it  is  desirable  to  try. 

According  to  the  138-study  summary,  news¬ 
papers  in  the  largest  cities  have  been  slightly 
successful  in  doing  this.  The  median  reader- 
ship  of  editorials  in  cities  above  250,000  pop¬ 
ulation  is  45%  for  men  and  30%  for  women. 
The  percentages  drop  as  the  city  grows 
smaller  in  size.  On  the  other  hand  newspa¬ 
pers  in  the  smallest  cities  produce  the  great¬ 
est  traffic  on  the  editorial  page,  but  they  stop 
less  of  it  with  their  editorials.  The  lowest 
readership  for  editorials  is  among  the  un¬ 
skilled  and  skilled  labor  groups  although  they 
produce  average  readership  of  the  page. 
Readership  of  editorials  among  professionals 


Am  I  therefore  become  your  enemy,  be¬ 
cause  I  tell  you  the  truth? — Galatians,  IV;  16. 


and  executives  is  55%.  considerably  above 
the  median. 

Therefore,  it  is  demonstrated  it  is  possible 
to  increase  readership  of  editorials.  The  Con¬ 
tinuing  Studies  provide  the  examples  of  those 
newspajjers  that  have  been  successful  if  edi¬ 
tors  would  take  the  trouble  to  analyze  them. 

STILL  "NO.  1" 

NEWSPAPER  advertising  linage  figures  for 
1950  released  this  week  by  Media  Rec¬ 
ords  leave  no  doubt  that  newspapers  are  still 
the  No.  1  national  advertising  medium. 

A  week  ago,  figures  released  for  national 
magazines  by  Publishers  Information  Bureau, 
reported  a  4%  increase  in  dollar  volume 
above  the  1949  figure  reaching  a  total  of 
$430,000,000.  Six  farm  magazines  carried 
about  $30,000,000,  according  to  PIB,  making 
a  grand  total  of  more  than  $460,000,000. 

A  year  ago  the  Bureau  of  Advertising, 
ANPA,  reported  that  newspapers  in  1949 
carried  a  total  of  $445,000,0(W  of  national 
advertising  making  them  the  No.  1  national 
advertising  medium  again  after  many  years, 
exceeding  magazines  inchiding  farm  papers. 
There  were  some  squawks  from  competing 
media  but  no  one  was  successful  in  proving 
otherwise. 

This  week  Media  Records  reports  general 
linage  was  up  9.8%  and  automotive  14.3% 
ahead  for  the  year  in  52  cities.  These  two, 
comprising  national  linage,  together  were 
10.8%  ahead  of  1949.  Merely  projecting  that 
linage  percentage  against  last  year’s  dollar 
volume  gives  us  a  total  of  $493,ci00,000.  That 
figure  again  is  far  in  excess  of  national  mag¬ 
azines  and  farm  papers  combined. 

However,  in  January,  1950,  Media  Records 
showed  national  linage  (general  plus  auto¬ 
motive)  as  having  increased  9.1%  in  52 
cities.  The  Bureau  of  Advertising  found  that 
national  linage  in  smaller  cities  not  measured 
by  Media  Records  was  far  in  excess  of  that 
figure.  That  together  with  rate  increases  made 
during  the  year  motivated  the  Bureau  to  settle 
for  a  dollar  volume  increase  of  14.3%  which 
brought  the  total  to  $445,000,000. 

The  same  conditions  exist  now  that  pre¬ 
vailed  a  year  ago — more  linage  at  higher 
rates.  It  probably  would  be  safe  to  assume 
another  dollar  volume  increase  of  around 
14%  which  would  bring  expeditures  for  na¬ 
tional  advertising  in  newspapers  during  1950 
to  $507,000,000. 

We’ll  settle  for  something  around  that.  At 
least  it  appears  safe  to  predict  that,  when  all 
the  figures  are  in,  national  advertising  volume 
in  newspapers  in  1950  will  approach  if  not 
exceed  $500,000,000. 


ASNE  STUDY 


A  HIGHLY  desirable  and  long-needed  study  I 
is  now  being  made  of  “access  to  publk  I 
records”  by  the  Committee  on  Freedom  of  I  ( 
Information  of  the  American  Society  of 
Newspaper  Editors.  Under  the  chairmanship  ^ 

of  James  S.  Pope,  managing  editor  of  the  ^ 

Louisville  Courier-Journal,  the  committee  has  * 

retained  an  excellent  man  in  Harold  L.  Cros,  j 

an  expert  on  newspaper  law,  to  do  the  r^  ^ 

search. 

Editor  &  Publisher  often  carries  stories  I 

about  this  or  that  reporter  or  editor  being  de-  ^ 

nied  access  to  school  records,  police  blotters,  ] 

vital  statistics,  etc.  Many  times  the  censor-  , 

ship  is  lifted  immediately  when  the  newspa-  , 

per  editor  succeeds  in  showing  an  official  hoi 
wrong  he  is  to  withhold  information  from 
the  public.  However,  almost  as  many  times, 
the  matter  turns  into  a  long  and  drawn-out 
battle  between  the  newspaper  and  a  city  of¬ 
ficial  frequently  ending  in  lengthy  and  costly 
litigation. 

On  looking  into  the  subject  the  ASNE  com¬ 
mittee  was  struck  by  two  facts:  the  nation¬ 
wide  aspect  of  this  guerilla  warfare  against 
the  right  of  access  to  public  information;  and 
the  lack  of  any  comprehensive,  indexed  file  of 
the  statutes,  court  decisions,  case  histories, 
etc.  Instead  of  the  committee  being  able  to 
help  editors  who  found  themselves  barred 
from  public  information,  the  committee 
found  that  it  was  pretty  much  an  every-man- 
for-himself  situation  in  which  editors  were 
being  defeated  because  they  were  not  prop¬ 
erly  informed  of  what  to  do. 

Once  compiled  the  information  will  be 
comparatively  easy  to  keep  up-to-date  and 
will  prove  of  inestimable  value  to  newspaper¬ 
men  in  keeping  public  records  open  to  the 
people  and  preventing  the  spread  of  official 
secrecy  through  our  local,  state  and  national 
governments. 


CONTENT  ANALYSIS 

NEITHER  the  American  Newspaper  Guild, 
which  financed  the  study  along  with  its 
California  locals,  nor  the  Stanford  Institute 
for  Journalistic  Studies  which  conducted  it. 
would  draw  any  conclusions  from  the  analysii 
of  the  news  coverage  in  12  California  dailies 
of  the  Nixon-Douglas  senatorial  campaign 
last  Fall. 

The  Guild  has  stated  that  “when  Stanford 
sent  a  news  release  in  October  to  every  Cali¬ 
fornia  daily  telling  of  the  impending  survey, 
the  State’s  press  was  alerted  that  it  would  be 
under  impartial  surveillance  during  the  cam¬ 
paign.”  However,  Stanford  did  not  reveal 
which  newspapers  out  of  the  119  would  be 
included  in  the  sample  of  12.  And  the  study 
covered  a  month  before  it  was  announced.  | 

In  view  of  the  fact  that  Mrs.  Douglas,  the  i 
CIO-sponsored  candidate,  charged  newspaper  | 
bias  in  favor  of  Nixon  before  the  grant  of 
funds  was  made  for  the  study  by  the  Guild  it  • 
does  not  seem  unreasonable  to  assume  the  | 
Guild  expected  the  study  to  substantiate  that 
view.  If  it  had,  there  is  no  doubt  that  the  , 
Guild  would  have  publicized  the  fact. 

However,  in  the  absence  of  any  conclu¬ 
sive  statement  from  either  Stanford  or  the 
Guild,  it  seems  to  us  that  the  “summary  of 
findings”  reveals  a  pretty  clean  record  for  the 
newspapers  in  general.  There  has  been  no 
statement  to  the  contrary. 


EDITOR  <S  PUBLISHER  for  January  27. 


1951 


34 


— manager,  becomes  assistant  gen-  .  «.  i  " 

PERSONAL  eral  manager.  On  the  BuSinesS  Side 

MtTMTTrMM  R-  Boteler,  Jr.  was  elec-  T 

vicepresident  and  general  Richard  C.  Steele  has  been 
_  „  a  ,,  j  manager  of  the  Mountain  Eagle  appointed  circula- 

Dick  Fagan,  with  the  Porr/and  publishing  Company,  Inc.,  pub-  tion  director  and 
(Ore.)  Journal  an  lishers  of  the  Jasper  (Ala.)  Moun-  assistant  to  the 

whose  column.  Mill  Ends,  has  Shop  foreman  for  the  general  manager 

run  for  four  ,  Mountain  Eagle  since  1938,  Mr.  of  the  Worc^ter 

years  has  been  Boteler’s  connection  with  the  pa-  (Mass.)  Tele- 

named  an  asso-  p^j.  j^tes  back  to  1921,  when  he  and  Eve- 

ciate  editor  of  started  as  a  newsnaoerhov.  Gazette,  ac- 


the  editorial  page 
of  the  paper. 

Walter 
H.  Annenberg, 
editor  and  pub¬ 
lisher  of  the 
Philadel¬ 
phia  (Pa.)  In¬ 
quirer,  has  been 


started  as  a  newspaperboy.  ning  uazette,  ac- 

P.  L.  Jackson,  publisher  and  wording  to  an- 
editor  of  the  Portland  (Ore.)  nouncement  by 
Journal,  has  been  appointed  a  Booth, 

member  of  the  National  Distin- 
guished  Guests  committee  of  the  ■■sher.  Mr.  Steele 
American  Legion.  formerly  as-  Steele 

H.  A.  Gregson  is  the  new  pub-  ''■sl^nt  business  manager, 
lisher  of  the  West  Vancouver  Howard  Rutledge,  formerly  of 
(B.  C.)  News.  He  was  formerly  New  York  staff,  has  been 


Let*s  Look 
Back  at  the 
GOOD  OLD 
DAYS 


V  - 1  Faoflii  nc  was  luniicriy  -  ..mo  k/wwh 

aw^ded  Peimsyl-  .  "  »  ,  ,  editor  and  a  partner  in  the  Citizen  named  Los  Angeles  office  mana- 

vania  s  Meritorious  Service  Medal  Prince  George,  B.  C.  During  g^t*  ot  the  Wall  Street  Journal. 
for  “conspicuous  contribution  to  jjg  ^  short  Clovis  L.  Severe,  1950  gradu- 

the  citizens  of  that  state.  The  ^jj^g  gjjjtor  of  jbe  (British)  Eighth  ate  of  Oklahoma  A&M  College, 
medal  was  pres^ted  by  fonror  News,  famed  desert  news-  has  been  named  advertising  mana- 

Gov.  James  H.  Duff  shortly  Iw-  paper_  ger  of  the  Guthrie  (Okla.)  Daily 

fore  he  left  for  W^hington  to  be  Dobson  has  been  appointed  Leader. 

nf  thi.  Cowichan  Leader  at  John  L.  Follansbee,  formerly 

M'nnpnnntif  gtn^  and  Tribune  Duncan,  B.  C.  He  was  a  report-  ^i(b  the  San  Francisco  Examiner, 
Minneapolis  Star  and  Tribune,  g^  on  the  Leader  from  1931  now’  with  Keenan  &  Eickelbers 

^  publishers’  repre^ntalives,  at  San 

ber  of  the  Univepity  of  Minn^  burgh  University  in  Scotland,  Francisco 

sota  chapter  of  Alpha  Kappa  Psi,  graduating  with  an  M.  A.  at  the  i.^co  Viwrcipv  u  nnu/  a  du 

professional  business  fraternity,  outbreak  of  war.  He  served  in  James  Kingsley  is  now  a  dis- 

R.  F.  Hudson.  Sr.,  publisher  of  the  R  A  F  and  R  C  A  F  Unoo  P'^y  advertising  salesman  for  the 

the  Montgomery  (Ala.)  Adver-  discharge  in  1945  he  was  appo^-  (Conn.)  Republican 

tiser-Journal,  and  Charles  G.  *gd  news  editor  of  the  Leader  American.  He  was  formerly 

Dobbin.,  publisher  of  the  Mont-  ,  Horace  Edward  Moore,  who  re-  J**®  papers’  circulation  depart- 

gomery  Examiner,  are  charter  o^ntly  retired  as  publisher  and 

members  of  a  newly-organized  editor  of  the  Whitehorse  (Y,  T.)  Vernon  C.  Meyers,  formerly 
group  of  businessmen,  Montgom-  recovering  from  an  ill-  promotion  manager  of  the  Des 

ery  Industries,  Inc.  ness  which  has  kept  him  confined  Moines  (la.)  Register  and  Tri- 

Floyd  J.  Miller,  co-publisher  f^^  some  time  to  St.  Joseph’s  bune,  has  been  elected  a  vice- 

with  his  brother  of  the  Royal  Oak  Hospital  at  Victoria,  B.  C.  president  of  Cowles  Magazines, 

(Mich.)  Tribune,  is  at  his  winter  ■  Inc.,  it  was  announced  by  Gard- 

home  at  Georgianna,  Merritt  Is-  gyy0y  Ouill  tO  Wooton  Cowles,  president. 

*^r’  H^  Gore  miblisher  of  the  Washington  —  President  Tru-  William  IL  Elliott,  a  mem^r 
Ft  Lauderdale  (Fla  )  Daily  News  "’an  has  presented  the  Silver  Quill  advertising  staff  for  e 

■  i  ^  ^  Award  of  the  National  Business  years,  has  been  placed  in 

SdS  otI’’  a’"fairily  rSn‘’S-  Publications  to  Paul  Wooton  of  ub"e'  »'  ”'<1“ 

^tt  TwSicf,  TchuXT  and  Chilton  Publications  and  the  Nc.  -be  Nc-  York  HcrM  Tniune  H. 
grandchildren  were  assembled.  Orlean  (La.)  Times  -  Picayune.  (Continued  on  next  page) 


Francis  E.  Murphy,  publisher  — - - - - 

of  the  Hartford  (Conn.)  Times,  AppOOl  tO 

has  received  a  “proclamation  of 

appreciation”  as  “the  individual 

who  has  contributed  the  most  dur-  c 

ing  the  past  year  for  Danbury’s 

major  industry  —  hatting.”  from 

the  residents  of  Danbury,  Conn. 

John  McMullen,  former  edi- 
tor  of  the  Panama  City  (Fla.) 

News  Herald  and  former  night  Ct 
editor  of  the  Pensacola  (Fla.)  'n  JMC  ®  ar 

Journal,  has  been  named  by  the  V  y  fij 

Florida  State  Road  Department  as  4  fwlM  L 
editor  of  its  official  magazine,  '  umflhk  R 

Florida  Highways.  Itl^i ''' 

Senator  Rupert  Davies,  own-  i  m  I  /\|  “t 
er  and  publisher  of  the  Kingston  1^'  1 

(Ont.)  Whig-Standard,  was  given  /Jr //  ',  wi 

a  gold  makeup  rule  and  a  brief 
case  by  the  staff  when  he  took  W'  i 

leave  Jan.  10  to  assume  the  an-  l 

cient  and  honorable  office  of  high  Jt  i 

sheriff  of  his  native  county  of  ^  ^ 

Montgomery,  North  Wales,  United  n 

Kingdom.  A  onetime  apprentice  jj  slender  — 
printer.  Senator  Davies  became  u  i  .■ 
publisher  25  years  ago.  Arthur  DO  have  p  eatmg, 
L.  Davies,  general  manager,  sue-  tucking  eftecls  in 
c«eds  his  father  as  publisher,  and  knitted  outfits 
William  J.  Doyle,  advertising 

editor  &  PUBLISHER  for  lonuary  27.  1951 


Appeal  to  every  woman's  interest  with 


jOook  \j( 


^our  (Best 

by  ColcUt 


Writing  from  Paris,  CoU-tlo  un-  t\ 

veils  latest  styles;  shows  your  fem-  U 

inine  readers  how  to  ehcKise  clothes  m 

and  accessories  to  dramati/.e  goo<l  ^ 

figure  points  and  to  camouflage  r,y 

less-than-ideal  ones.  Illustrated  ^ 

with  helpful  Do  and  Don’t  sketches,  L  I 

“Look  Your  Best”  is  available  in  \ 

1  or  2  column  panels,  six  times  DON'T  get  that 
weekly— is  sure  to  attract  and  hold  long,  tight, 
women’s  reader  interest  in  your  skimpy-looking 
newspaper.  Wire  today  for  proofs!  knitted  outfit 


eweX^ SUN-TIMES 

^^^'i^4t>etcCk€Lte. _ 


21 1  W.  Worker  Drive,  Chicago  6 
Horry  B.  Baker,  General  Manager. 


Do  You  Remember  — > 

when  your  girl's  “lip- 
rouge”  stirred  such  a  flut¬ 
ter  on  a  Sunday  afternoon; 
the  dollar  train  excursion; 
when  you  found  out  (too 
late)  that  the  secret  h^ 
hind  the  adorable  wasp- 
waist  was  a  hushand  with 
lots  of  “pull”? 

Even  if  you  don’t,  you’ll 
enjoT  with  millions  of 
others— THE  GOOD  OLD 
DAYS  in  the  clever  draw¬ 
ings  of  Erwin  L.  Hess. 


3-4  col.  panol 

(black  only) 

Va  tab.  (full  color) 

Onee-a-w«*li 

Wire  for  rate  and  proof* 
today 
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Personal 

continued  from  page  35 

served  five  years  in  World  War  11 
as  a  lieutenant-colonel  in  the  Air 
Force. 

Thomas  Matters,  research  di¬ 
rector  of  the  Milwaukee  (Wis.) 
Sentinel  for  the  last  two  years,  has 
been  cited  for  the  honor  of  Knight 
in  the  Order  of  Leopold  II  of  Bel¬ 
gium  by  Prince  Baudowin,  for  his 
work  as  assistant  chief  of  the  Bel¬ 
gian  section  of  the  Foreign  Eco¬ 
nomic  Administration  in  1944-45. 

E.  L.  Bennett  has  been  ad¬ 
vanced  from  circulation  promo¬ 
tion  manager  to  home  delivery 
manager  of  the  Jacksonville  Flor¬ 
ida  Times-Union.  Mr.  Bennett 
formerly  was  circulation  manager 
of  the  Fremont  (O.)  News-Mes¬ 
senger  and  the  Staunton  (Va.) 
Leader  and  he  won  the  first  place 
ICMA  award  for  the  best  newspa- 
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perboy  promotion  for  small  news¬ 
papers  for  the  last  two  years. 

George  B.  Cooper  has  retired 
after  serving  for  42  years  as  ad¬ 
vertising  manager  of  the  Edmon¬ 
ton  (Alberta)  Journal,  and  has 
been  succeeded  by  J.  E.  (Ernie) 
Davev,  his  assistant  for  the  last 
19  years.  Mr.  Cooper  was  hon¬ 
ored  at  a  dinner  and  was  given 
an  engraved  wristwatch  by  the 
staff. 

Henry  C.  Gronkiewicz,  assist¬ 
ant  business  manager  of  the  Mil¬ 
waukee  (Wis.)  Sentinel,  was  pre¬ 
sented  with  the  distinguished  serv¬ 
ice  award  of  the  Milwaukee  Junior 
Chamber  of  Commerce  as  “Mil¬ 
waukee's  Young  Man  of  the  Year.” 

.Maurice  Rappaport,  assistant 
circulation  manager  of  the  Phila¬ 
delphia  (Pa.)  Daily  News,  has  re¬ 
signed  to  become  circulation  mana¬ 
ger  of  the  TV  Digest  in  that  city. 

Robert  Hartnett,  formerly 
with  Waltham  (Mass.)  News-Tri- 
hune,  has  joined  circulation  de¬ 
partment  of  Medford  (Mass.) 
Daily  Mercury. 

Mrs.  Beverly  Cowell  has  been 
employed  as  advertising  saleslady 
for  the  Perry  (Okla.)  Daily  Jour¬ 
nal  replacing  Mrs.  Morris 
Bowers,  who  resigned  because  of 
ill  health  after  more  than  five  years 
with  the  Journal,  during  which 
time  she  served  also  as  society 
editor. 

Frank  B.  Griswold  has  been 
appointed  Pacific  Coast  advertis¬ 
ing  manager  of  the  Wall  Street 
Journal  with  headquarters  in  San 
Francisco.  Mr.  Griswold  served  as 
advertising  director  of  the  Chicago 
Journal  of  Commerce  until  its  re¬ 
cent  sale  to  the  Wall  Street 
Journal. 

Wayne  Henl'",  advertising  di¬ 
rector  of  the  Lubbock  (Texas) 
Avalanche  -  Journal,  recently  was 
elected  president  of  the  Texas 
Newspaper  Advertising  Managers 
•Association. 

Joe  S.  Taylor,  veteran  supply 
man  in  the  Cincinnati  (O.)  Times- 
Star  circulation  department  and  an 
employe  for  35  years,  has  been 
granted  a  leeave  of  absence  and  is 
serving  as  doorman  in  the  Ohio 
House  of  Representatives,  Co¬ 
lumbus. 

.Alex  Stark,  secretary-treasurer 
of  the  Toronto  Daily  Star,  was 
elected  president  for  1951  of  the 
County  of  York  Law  Association 
at  its  annual  meeting  Jan.  19. 

David  Haworth,  former  na¬ 
tional  advertising  manager  of  the 
Houston  (Tex.)  Post,  has  joined 
the  advertising  staff  of  Houston 
Telenews,  weekly  television  publi¬ 
cation. 

G.  T.  MacEwan,  who  joined 
the  newspaper  after  working  in  the 
automobile  industry,  has  been  ap¬ 
pointed  business  manager  of  the 
Duncan  (B.  C.)  Cowichan  Leader. 


THE  FOURTH  ESTATE  . 


By  Trent 


In  the  Editorial  Rooms 

J.  Clarence  Day,  managing 
editor  of  the  Washington  (Pa.) 
Observer,  received  the  Honorary 
Keystone  Farmer 
Degree  at  the 
1 95 1  Pennsylva¬ 
nia  State  Farm 
Show  in  Harris¬ 
burg  for  his  in¬ 
terest  in  and 
service  to  Future 
Farmers  of 
America. 

JtM  La  Belle, 
former  Mel- 
bourne  (Fla.) 

Times  and  Cocoa 
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Salute  to  Governor 

Port  Arthur,  Tex. — ^The  Port 
Arthur  News  printed  a  96-page 
Gov.  Allan  Shivers  inauguration 
edition  Sunday,  Jan.  14. 


Tom  Shehan,  former  sports 
writer  and  sports  columnist  for 
the  New  York  Morning  Telegraph 
and  the  Boston  Evening  American, 
has  become  editor  and  publisher 
of  the  Horsemen’s  Journal. 

Everett  B.  Swingle,  Milwau¬ 
kee  (Wis.)  Senti¬ 
nel  farm  editor 
and  columnist, 
has  been  elected 
president  of  the 
Milwaukee  Press 
Club,  succeeding 
Ross  Dick,  busi¬ 
ness  editor  of  the 
Milwaukee  Jour¬ 
nal. 

Abe  H.  Ras¬ 
kin.  labor  writer  swinele 

for  the  New  >winRie 

York  Times,  has  taken  a  short 
leave  from  the  newspaper  to  serve 
as  assistant  to  Mrs.  Anna  M. 
Rosenberg,  Assistant  Secretary  of 
Defense. 

Jerry  Lynas,  Beaumont  (Tex.) 
Journal  reporter,  has  been  re-elect¬ 
ed  president  of  the  Sabine  Neches 
Newspaper  Guild. 

James  F.  Dawson,  at  one  time 
University  of  Connecticut  corre¬ 
spondent  for  the  Hartford  (Conn.) 
Courant  and  the  Associated  Press, 
has  joined  the  Hartford  law  firm 
of  Woodhouse,  Schofield  and  Fay. 

Winn  Currier,  formerly  with 
the  Alameda  (Calif.)  Times-Star, 
has  joined  the  San  Leandro 
(Calif.)  News-Observer  as  sports 
editor. 

Edward  B.  Cope,  Houston  free¬ 
lance  writer  and  former  Texas 
newspaperman.  Is  writing  a  col¬ 
umn  for  the  Sunday  book  page 
of  the  Houston  (Tex.)  Chronicle. 

Helen  Corbett,  food  expert 
with  a  large  Houston  department 
and  home  furnishings  store,  is  do¬ 
ing  a  twice-a-week  food  column 
on  the  Houston  (Tex.)  Post. 
(Continued  on  page  38) 
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(Fla.)  Tribune  reporter,  has  been 
named  Brevard  County  corre¬ 
spondent  for  the  Orlando  (Fla.) 
Sentinel-Star  with  headquarters  at 
Cocoa. 

Miss  Betty  Tribble,  who  has 
been  on  the  city  hall  beat,  has 
become  society  editor  of  the  Spar¬ 
tanburg  (S.  C.)  Herald  to  replace 
Mrs.  Zula  Bradford,  who  trans¬ 
ferred  at  her  own  request  to  the 
Spartanburg  Journal  for  news  de¬ 
partment  duties. 

Jacine  Taylor,  former  assistant 
editor  of  the  University  of  Utah 
Chronicle,  has  joined  the  staff  of 
the  Salt  Lake  City  (Utah)  Deseret 
News. 

Frances  Dewberry  has  re¬ 
turned  to  the  Burbank  bureau  of 
the  North  Hollywood  (Calif.)  Val¬ 
ley  Times,  after  a  leave  to  handle 
publicity  for  the  campaign  of  the 
San  Fernando  Valley  division  of 
the  Los  Angeles  Community 
Chest. 

Don  j.  Duff,  formerly  of  the 
Edmonton  (Alberta)  Journal,  Cal¬ 
gary  Herald  and  Vancouver  (B. 
C.)  Province,  has  been  appointed 
administrative  assistant  in  charge 
of  public  relations  at  Vancouver 
General  Hospital. 
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ALLENTOWN 


PENNSYLVANIA 

the  Billion  Dollar  City 


In  1950  the  dollar  turn-over  in  Allentown, 
population  106,233  (1950  census) 
was  $1,005,000,000  .  .  . 


The  Best  Year  In 


A  consistently  sound  increase  be¬ 
cause  of  the  area's  highly  diversified 
light  and  heavy  industries,  progressive 
retail  stores  and  rich  productive  farms. 


These  industries,  easily  converted  to 
war  production,  made  the  Allentown 
Trading  Area  "one  of  the  most  highly 
concentrated  war  production  areas  in 
the  nation"  during  World  War  II.  War 
contracts  are  already  in  hand  for  the 
present  crisis. 

Allentown,  the  largest  city  in  the 
trading  area,  is  the  shopping  center  of 
this  3d0,000  population  market.  # 

R.O  P.  Color  and  ^ 

color  comic  lection. 


Allentown's  History 

Surpassing  1949  by  15.4%, 
A  gain  of  239%  since  1939. 


•  Where  4  Out  Of  5  Buy  Through 


CALL -CHRONICLE  NEWSPAPERS 


THE  MORNING  CALL 
ALLENTOWN,  PA. 


SUNDAY  CALL-CHRONICLE  • 

(This  Area's  Only  Sunday  Newspaper) 


EVENING  CHRONICLE 

National  Representative: 
Kelly-Smith  Co. 
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In  the  Editorial  Rooms 
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Gene  Seat  is  now  sports  writer 
and  general  assignment  reporter 
for  the  Perry  (Okla.)  Daily  Jour¬ 
nal. 

Robert  Krause,  sports  editor 
of  the  Pekin  (111.)  Times,  has 
joined  the  copydesk  of  the  Peoria 
(Ill.)  Journal. 

Norm  Shavin,  picture  editor  of 
the  Louisville  (Ky.)  Times  won 
$200  cash  prize  for  his  first-place 
safety  slogan  in  a  contest  spon¬ 
sored  by  the  Louisville  Safety 
Council.  His  slogan,  “There’s  An 
T’  in  Every  Accident,”  was  ad¬ 
judged  the  best  among  12,000  en¬ 
tries. 

Robert  H.  Allen,  formerly  on 
the  Cincinnati  (O.)  Enquirer  edi¬ 
torial  staff,  is  now  a  copyreader 
for  the  Toledo  (O.)  Times. 

Raymond  J.  Fitzpatrick,  for¬ 
mer  political  reporter  for  the  old 
Waterbury  (Conn.)  Democrat,  has 
been  appointed  information  direc¬ 
tor  for  the  New  England  Regional 
Office  of  the  Economic  Stabiliza¬ 
tion  Administration. 

John  J.  McLaughlin,  one-time 
managing  editor  of  the  Phila¬ 
delphia  (Pa.)  Evening  Public 
Ledger,  and  Joseph  P.  McLaugh¬ 
lin,  day  city  editor  of  the  Record, 
have  formed  the  Beacon  Agency, 
Inc.,  to  handle  advertising  and  pub¬ 
lic  relations. 

Arch  Ward,  Chicago  Tribune 
sports  editor,  will  receive  an  hon¬ 
orary  degree  of  doctor  of  laws 
from  the  University  of  Notre 
Dame  at  commencement  exercises, 
Jan.  28. 

Roger  Cantwell,  former  sports 
editor  and  member  of  the  Shawa¬ 
no  (Wis.)  Evening  Leader  news 
staff,  has  joined  WHBY,  Appleton, 
Wis.,  as  new  editor  and  special 
events  director. 

Bryan  L.  Donaldson  has  re¬ 
signed  from  the  reportorial  staff  of 
the  Bridgeport  (Conn.)  Post,  to 
become  public  relations  director  of 
the  Methods  Engineering  Council, 
management  consultants,  in  Pitts¬ 
burgh. 

Al  Best,  formerly  on  the  copy 
desk  of  the  Syracuse  (N.  Y.)  Post- 
Standard,  and  a  reporter  for  the 
San  Angelo  (Tex.)  Standard- 
Times,  is  now  on  the  copydesk 
of  the  St.  Louis  (Mo.)  Star-Times. 

Gordon  P.  Martin,  reporter  for 
the  Topeka  (Kan.)  State  Journal 
and  syndicated  poet,  was  elected 
president  of  the  Topeka  Press 
Club,  succeeding  Ray  Morgan,  re- 
.  porter  for  the  Topeka  Daily  Capi¬ 
tal. 

I  Austin  Adkinson,  night  editor 
'  of  the  Columbia  (S.  C.)  bureau  of 
I  the  Associated  Press,  and  Mrs. 
(  Adkinson  announce  the  birth  of 
a  son,  Thomas  L.,  on  Jan.  4.  They 
have  another  son.  Bill. 

Harry  Sheer,  Chicago  Daily 
News  sports  writer,  has  joined 
the  staff  of  Arlington  Park-Wash- 
ington  Park  jockey  clubs  in  the 
capacity  of  promotional  director. 
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James  R.  (Jim)  Alexander, 
formerly  with  daily  newspapers  in 
Florida,  Pennsylvania  and  Ohio, 
and  who  also  served  with  the  At¬ 
lanta  (Ga.)  bureau  of  the  Asso¬ 
ciated  Press,  and  the  New  Orleans 
INS  bureau,  has  recently  joined 
the  editorial  staff  of  the  Southwest 
Citizen,  Lake  Charles,  La.,  as  po¬ 
lice  reporter  and  columnist. 

George  H.  Esselburne,  maga¬ 
zine  editor  of  the  Buffalo  (N.  Y.) 
Evening  News,  has  been  elected 
secretary  of  the  Model  Railroad 
Club  of  Buffalo. 

Truman  Richardson,  Shawnee 
(Okla.)  News-Star  wire  editor,  re¬ 
cently  passed  his  examination  for 
a  master’s  degree  at  the  University 
of  Oklahoma.  His  thesis  dealt  with 
the  New  Deal  as  presented  in  the 
Oklahoma  City  Daily  Oklahoman 
and  Oklahoma  News  from  1932  to 
1936. 

Glen  Long,  news  editor,  Spar¬ 
tanburg  (S.  C.)  Herald,  has  been 
transferred  to  Columbia,  S.  C.,  to 
handle  the  annual  legislative  cov¬ 
erage  at  the  State  Capitol,  replac¬ 
ing  Alex  McCullough,  former 
Herald  managing  editor,  who  re¬ 
signed  to  join  the  staff  of  Gov. 
James  F.  Byrnes. 

Louis  Berg,  entertainment  edi¬ 
tor  of  This  Week,  returned  Jan.  24 
from  a  vacation  in  Europe  aboard 
the  Italian  liner  Vulcania. 

William  B.  Dickinson,  Jr., 
news  editor  of  the  Philadelphia 
Bulletin,  and  his  wife,  Mrs.  Joan 
Younger  Dickinson,  associate 
editor  of  the  iMdies  Home  Jour¬ 
nal,  have  announced  the  birth  of 
a  daughter,  Rosalind,  on  Jan.  16. 

Jim  Oliphant,  state  news  edi¬ 
tor,  Spartanburg  (S.  C.)  Herald, 
and  Glen  W.  Naves,  courthouse- 
federal  building  reporter,  Spartan¬ 
burg  Journal,  have  been  named  co¬ 
editors,  without  salaries,  of  the 
new  newspaper  of  the  Department 
of  South  Carolina,  Veterans  of 
Foreign  Wars. 

Richard  Costa,  formerly  public 
relations  director  at  Utica  College 
of  Syracuse  University,  has  join^ 
the  staff  of  the  Utica  (N.  Y.) 
Daily  Press  as  a  copyreader. 

Frank  F.  Grayson  of  the  Cin¬ 
cinnati  (O.)  Times-Star  has  been 
elected  chairman  of  the  Cincinnati 
Chapter,  Baseball  Writers  Associa¬ 
tion  of  America,  succeeding  Tom 
Swope  of  the  Post. 

Eldon  L.  Thompson,  formerly 
assistant  to  the  state  editor  of  the 
Utica  (N.  Y.)  Daily  Press,  has  be¬ 
come  a  copyreader  for  the  Utica 
Observer-Dispatch. 

Douglas  M.  Allen  has  been 
switched  from  the  Cincinnati  (O.) 
Times-Star  copydesk  to  the  fea¬ 
ture-writing  staff.  Frances  M. 
Raine,  reporter,  was  transferred 
to  the  telegraph  copydesk,  Phil 
Sauer  to  local  copyreading  and 
Bob  Watters  from  the  desk  back 
to  local  reporting. 

J.  Arthur  Vallee  has  been  pro¬ 
moted  to  assistant  state  editor  of 
the  Utica  (N.  Y.)  Observer-Dis¬ 
patch. 

Lance  H.  Whittaker,  formerly 
with  the  Miner  at  Rossland,  B.  C., 


has  joined  the  sports  department  of 
the  Victoria  (B.  C.)  Daily  Times. 

George  Furnish  has  moved  to 
the  city  desk  from  copy  boy  on 
the  Houston  (Tex.)  Post. 

Al  Magee,  city  staffer  on  the 
Houston  (Tex.)  Chronicle,  has  re¬ 
signed  to  go  into  business  with  his 
father  in  Chicago.  Cora  McRae  is 
new  on  the  city  side  of  the  Chron¬ 
icle. 

Albert  Smith,  former  police 
reporter  on  the  Houston  (Tex.) 
Post,  has  joined  the  public  rela¬ 
tions  department  of  Shell  Oil  Co. 

J.  B.  Creighton,  managing  edi¬ 
tor  of  the  Cowichan  Leader  at 
Duncan,  B.  C.,  for  17  years,  and 
for  27  years  with  the  paper,  was 
given  an  aluminum  alloy  caddy  car 
on  behalf  of  the  front  office  and 
print  shop  staff  recently  follow¬ 
ing  his  retirement. 

J.  E.  (Ted)  Wright,  formerly  a 
reporter  on  the  Toronto  Telegram, 
has  been  appointed  director  of  the 
information  branch  of  the  Ontario 
Department  of  Travel  and  Pub¬ 
licity,  at  Toronto. 


Wedding  Bells 


Hugh  M.  McGovern,  sports 
reporter  for  the  Worcester  (Mass.) 
Telegram,  and  Miss  Elizabeth  E. 
Whittaker,  member  of  the  pro¬ 
motion  department  of  the  Tele¬ 
gram  and  Evening  Gazette,  Jan. 
13. 

Miss  Ora  L.  Strong,  Norman 
(Okla.)  Transcript  reporter,  and 
Paul  W.  Nishimuta,  member  of 
the  iMwton  (Okla.)  Constitution 
advertising  staff,  Dec.  30. 

Jack  E.  Eisen,  city  editor,  San 
Rafael  (Calif.)  Independent-Jour¬ 
nal,  and  Mrs.  Lucy  Ann  Utter- 
back,  former  assistant  society  edi¬ 
tor  of  the  Independent-Journal  and 
former  society  editor,  Bangor 
(Me.)  Commercial,  in  Las  Vegas, 
Nev.,  Dec.  19. 

Tech.  Sgt.  Gilbert  Shepard, 
Montgomery  (Ala.)  Advertiser, 
assistant  telegraph  editor,  who  was 
called  into  active  service  Jan.  5, 
and  Miss  Barbara  Anne  Neeley, 
office  assistant  to  the  paper’s  di¬ 
rector  of  national  advertising, 
Guyton  Parks,  Jan.  12. 

John  Bernard  Kinsella, 
Ottawa  (Ont.)  Citizen  sports 
writer,  to  Miss  Kathleen  Teresa 
Roach,  Jan.  20. 

■ 

Former  Lensman 
Is  Ohio  Legal  Aide 

Canton,  O. — ^Leander  P.  Zwlck, 
Jr.,  former  photographer  for  the 
Canton  Repository,  has  been  ap¬ 
pointed  an  assistant  in  the  Colum¬ 
bus  office  of  Ohio’s  new  attorney 
general,  C.  William  O’Neill. 

Mr.  Zwick,  a  member  of  the 
Ohio  Bar,  won  state  and  national 
awards  for  excellence  in  press 
photography  while  on  the  Re¬ 
pository.  He  served  as  a  combat 
photographer  during  World  War 
II  and  received  five  battle  stars 
and  the  Bronze  Star  Medal. 
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In  Military  Service 


Sgt.  Robert  H.  Sykes,  former 
reporter  on  the  Wheeling  (W. 
Va.)  News-Register,  has  received 
a  Bronze  Star  Medal  for  meri¬ 
torious  achievement  (front  line 
news  coverage  of  combat  sol¬ 
diers)  in  Korea.  The  citation 
notes  that  Sgt  Sykes,  combat 
correspondent  with  the  1st  Cavalry 
Division,  “fought  in  the  line  with 
the  troops.” 

Morton  C.  Mumma  has  re¬ 
signed  as  secretary-treasurer  of 
Jefferson  (W.  Va.)  Publishing  Co. 
and  as  managing  editor  of  the 
Spirit  of  Jefferson  Advocate,  to 
return  to  military  service.  He  had 
served  25  years  in  the  Navy  be¬ 
fore  joining  the  paper  four  years 
ago.  Max  Brown,  editor  for  16 
years,  has  succeeded  him  as  ME. 

Capt.  Max  E.  Call,  former 
business  manager  of  the  Afton 
(Wyo.)  Star  Valley  Independent, 
and  his  brother,  1st  Lt.  Lee  R. 
Call,  former  managing  editor  of 
the  paper,  are  serving  with  the 
141st  Tank  Battalion  at  Ft.  Camp¬ 
bell,  Ky.  Also  in  the  outfit  is 
Capt.  George  A.  Schmidt,  for¬ 
mer  business  manager  of  the 
Rock  Springs  (Wyo.)  Daily  Rock¬ 
et  and  Sunday  Miner. 

Cpl.  Duane  O.  McDowell. 
called  to  duty  in  December  from 
his  job  at  columnist  on  the  Rapid 
City  (S.  D.)  Daily  Journal,  is  in 
the  1092nd  Engineer  CJombat 
Battalion  at  Ft.  Campbell. 

Sgt.  William  H.  Snyder,  for¬ 
merly  on  the  Parkersburg  (W. 
Va.)  Sentinel,  has  transferred 
from  the  1092nd  Engineer  Com¬ 
bat  Battalion  to  Post  Public  In¬ 
formation  Office  at  Ft.  Campbell. 

John  David  Griffin,  editor  of 
the  New  York  Enquirer,  has  en¬ 
listed  in  the  Army  Air  Force. 

James  T.  Quirk,  assistant  to 
the  promotion  manager  of  the 
Philadelphia  (Pa.)  Inquirer,  has 
been  called  in  active  duty  as  a 
lieutenant  colonel  in  the  Army. 

Carter  Rochelle,  for  two 
years  a  member  of  the  city  staff 
of  the  Houston  (Tex.)  Post,  has 
entered  the  Army. 

Bill  Leighty,  ^rts  writer  for 
the  Peoria  (Ill.)  Journal,  Edward 
J.  Kirwan,  reporter,  and  Harry 
E.  Phillips,  copy  boy,  have  en¬ 
tered  the  armed  forces. 

Brent  Holladay,  copy  boy  on 
the  Salt  Lake  City  (Utah)  Des¬ 
eret  News,  has  enlisted  in  the 
Marine  Corps. 

Joe  Burkett,  former  editor  of 
the  Drumright  (Okla.)  Derrick- 
Journal,  reported  to  California 
for  active  Army  duty  Jan.  18. 

Four  members  of  the  Chicago 
Her  aid- American  editorial  depart¬ 
ment  will  report  for  active  duty 
March  1  at  Glenview  Naval  Air 
Station  with  the  Marine  Reserve 
Fighter  Squadron.  They  are: 
Robert  Klobnak,  H-A  sports 
department;  his  brother,  Leroy, 
editorial  department;  Leroy  Jirk, 
sports  department;  and  Robert 
Browne,  editorial  department. 
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That’s  right — $3,449,973  in  newspapers  the  only  place  to  find  out  everything 
alone.  It’s  a  big  slice  of  change  . . .  and  about  the  newspaper  world.  If  you  re 
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That  thinking  was  done  by  the  Com¬ 
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THE  CLASSIFIED  CLINIC 


Ad  Director  Simpson 
Real  Classified  Booster 


By  Herbert  W.  Tushingham 
CAM,  Camden  (N.  J.)  Courier-Post 


“We  have  seven  outside  sales-  T  ^nrrrTO 
men.  Each  must  contact  one 
Business  Directory  prospect  a  day.  21 

A  minimum  of  140  calls  per  /il©  /kXlllJ3lll©Q 
month.  We  attempt  to  set  aside  m  iir  ■■  IIJ' 

45  minutes  3  days  a  week  and  1 0  /\CtlOIl  /\ClS 
have  eveiy  member  of  the  phone  Lake  City— An  aven* 

r(wm  solicit  these  prospects.  Your  jn^e^se  of  20%,  represent^ 
telephone  staff  will  enjoy  the 

mrvnfhltr  «n 


telephone  staff  will  enjoy  the  $2,714.50  monthly  in  classified 
change,  a  different  sales  talk,  advertising  has  been  chalked  m 
^  objections.  jjy  Oeseret  News  the  last  four 

Sell  these  prospects  on  a  mini-  ^lonths 


CAM,  Camden  (N.  J.)  Courier-Post  different  objections.  jjy  Oeseret  News  the  1? 

J  ,  ■  .  .  J  J  r.  “Sell  these  prospects  on  a  mini-  months 

Classified  needs  no  apology,  tition  between  Classified  and  Re-  mum  90-day  trial.  Explain  these  ThSf'mcrease  which  one  month 
It  justifies  Itself  when  allowed  to  tail  advertising  departments.  Too  b^sic  points  thoroughly:  52  8%  ove?  the  tit 

do  so.  It  IS  gazing  that  so  many  many  newspapers  still  find  these  ..you  will  not  be  able  to  put  y  h  due  tH  bJaLS 

Advertising  Directors  fail  to  rec-  two  departments  at  odds  ...  it  ^onr  finoer  on  recnlts  Renders  I*  a  nraincnild 

oenize  the  areat  nower  of  the  is  iust  olain  sillv.  How  can  a  of  Bob  Cutler,  promotion 


ognize  the  great  power  of  the  is  just  plain  silly.  How  can  a  never  announce  thev  saw  an  ad  “  r  i-uiier.  promoiion  mana  , 
Classified  section,  not  in  results  newspaper  be  successful  with  one  „nv  Directorv-newsoaoer  or  I 

and  revenue,  but  the  support  to  department  working  against  the  nhone  book  cl^sified  ads.  They  are  Actwc 

all  newspaper  advertising,  be  it  other  for  revenue?  We  killed  it  „„  ,  copyrighted  by  Mr.  Cutkr 

retail  or  general.”  on  the  Times.  Our  display  sales-  ^  rotate  daily.  A  and  the  Utah  daily. 


retail  or  general. 


“Your  ad  will  rotate  daily. 


pnone  dook.  Ads,”  copyrighted  by  Mr.  Cutkr 

“Your  ad  will  rotate  daily.  A  and  the  Utah  daily. 

These  were  the  opening  re-  men  help  sell  Classified  and  vice  ^sition  every  day  (one  The  campaign  to  increase  classi- 

marks  of  Irwin  Simpson,  Adver-  versa.  There  is  nothing  unusual  advantage  over  your  phone  tied  ad>^rtising  in  the  New 

tising  Director,  5U.  Petersburg  about  a  display  man  bringing  in  kicked  off  Sept.  15  with  a  serie 

(Fla.)  Times,  at  the  SCAMA  a  Classified  contract.  If  you  do  “We  continually  promote  the  of  teaser  ads.  Shown  in  parts  each 

meeting.  not  have  such  harmony,  correct  it  Business  Directory  proving  the  day  until  he  emerged  complek 


meeting.  not  have  such  harmony,  correct  it 

“Classified  ads  were  written  at  once, 
nearly  250  years  ago,  long  before  “Our  publisher  once  said  to 


advantages  of  selecting  these  firms,  was  “Benny  Beaver”  and  with  hh 
“Once  you  sell  these  accounts,  complete  appearance  came  the 


display.  They  have  been  doing  me,  Tf  an  atomic  bomb  has  to  service  them  as  regularly  as  you  slogan  “Put^^  Benny  on  the  nm 

a  grand  job  and  are  getting  bet-  be  dropped  on  our  plant  and  I  your  other  classifkations.  Con-  dial  4-2581.  This  was  followed 

ter  all  the  time,”  Mr.  Simpson  am  given  a  chance  to  select  any  t^ct  at  least  every  14  days.  Keep  quickly  with  ‘Not  just  Want  M 

continued.  one  department  to  be  saved.  I’ll  ^he  type  fresh.  It  is  so  easy  to  but  .Action  Ads.’ 

“Advertising  is  the  force  which  select  the  Classified  section.  Give  neglect  them.  Lively  Promotion 

makes  people  read  a  newspaper,  me  that  and  I’ll  rebuild  the  news-  “As  CAMs,  we  probably  use  There  followed  in  rapid  sue- 
An  editorial  does  not  command  paper  around  it.’  the  phone  book  directory  fre-  cession,  under  Mr.  Cutler’s  di- 


tinued.  one  department  to  be  saved.  I’ll  me  type  fresh.  It  is  so  easy  to 

Advertising  is  the  force  which  select  the  Classified  section.  Give  neglect  them, 
makes  people  read  a  newspaper,  me  that  and  I’ll  rebuild  the  news-  “As  CAMs,  we  probably  use 
An  editorial  does  not  command  paper  around  it.’ 


reader  attention  equal  to  adver-  “If  your  Advertising  Director  quently.  Why?  Because  repre-  rection.  a  concentrated  advertising 


tising.  Ask  your  women  readers  does  not  feel  that  way 


sentation  is  better  than  our  own  campaign  using  the  pages  of  tht 


which  they  read  more  carefully  change  his  mind  .  .  .  failing  in  Classified  Directory.  It  is  a  habit  newspaper  itself,  the  facilities  of 
.  .  .  the  full  page  department  that  .  .  .  change  him.”  created  by  promotion.  Let’s  20  radio  stations,  two  TV  sta- 


store  ad,  or  the  lead  editorial? 
Best  Business  Producer 
“Classified  can  be  used  for  any 


Business  Directory 


created  by  promotion.  Let’s  20  radio  stations,  two  TV  sta- 
change  this  habit  by  promoting  tions,  car  cards,  and  folders  for 
our  Directory.  Use  front  page  direct  mailing  to  advertisers. 


Warren  Kemp,  CAM,  St.  readers,  display  ads,  front  page 


This  campaign  continued  in 
force  until  Oct.  I  when  “.Action 


purpose.  It  requires  the  skill  and  Petersburg  Times,  rated  the  Busi-  ears,  radio,  word-of-mouth.  force  until  f  ^tien  .rvction 

know-how  of  display  if  prepared  ness  Service  Directory  as  one  of  “Classified  volume  is  a  silent  introdt^ed. 

in  a  result-producing  manner.  It  the  most  “vital  organs”  of  a  but  powerful  salesman  and  that  As  a  comer  Mr.  Gutler 
then  becomes  the  best  business  healthy  Classified  section  and  re-  can  be  true  of  a  representative  Tom  Monson,  classified  advertis- 


producer  in  the  long  run.  We  lafed  his  method  of  creating,  pro-  Business  Service  Directory, 
should  develop  the  acceptance  of  moting  and  servicing  these  ac- 
Classified  through  our  willingness  counts.  Voluntary  Business 

and  ability  to  assist  our  custom-  “Today  we  have  245  firms  in  Stressing  the  value  of  volun- 


ers  in  writing  result-copy.  The  our  directory.  Each  on  a  contract  tary  business,  Emmett  C.  Sutton 


ing  manager,  cooked  up  a  two- 
for-one  offer  for  two  weeks,  fea¬ 
turing  the  slogan  “your  ad  in 
twice  for  the  same  price.” 

Following  this  two-week  period, 
in  which  classified  advertising 


ad  cost  is  not  determined  by  the  from  3  to  12  months.  About  6  CAM,  Jackson  (Miss.)  Daily  „  *2  8%  inmn  over  tht 

money  a  customer  leaves  on  the  columns  daily— 365  days  a  year.  News,  reminded  the  delegates  of  fnr  1Q49  a 

counter,  but  by  results.  2,190  columns-2'73  full  pages-569,-  the  fundamental  principles  for  .  ’in- 


‘An  obvious  attempt  to  hold  020  lines.  That’s  not  bad  for  a  such  advertising. 


ad  cost  to  a  minimum  results  in  project  we  consider  in  its  infancy.  “We  should  look  with  pride  pages. 


simplified  reading  system  was  in¬ 
troduced  on  the  “Action  AiT 


upon  our  voluntary  advertising 


outlandish  abbreviations  that  make  “Representation  in  the  newspa-  upon  our  voluntary  advertising 
no  sense  to  the  reader.  Describe  per  Business  Directory  had  ad-  because  it  satisfies  the  want  ad 
fully  the  desires  of  the  advertiser  vantages  over  the  yellow  section  desires  of  our  subscribers. 


Instead  of  classifying  advertis¬ 
ing  under  the  age-old  system  of 
numbers  that  most  newspapers  use 


m  understandable  terms.  The  dif-  phone  book.  We  keep  our  “Make  it  easy  to  place  a  Want  “Action  Ads”  were  listed  under 

ference  in  cost  is  small  consider-  addresses  and  phone  numbers  up  evening  paper  can  pro-  simplified  headings.  This  system 

ing  the  results  of  a  poorly  worded  to  date,  rotate  the^  ads  daily,  vide  service  up  until  noon  for  is  named  “The  Fastfinder”  and 

.  ,  change  copy  at  any  time.  same  day  publication.  The  was  developed  and  named  by  Mr 

Tell  the  story  clearly,  fully,  Basic  fundamentals  in  selling  advertiser  has  the  privilege  of  say-  Cutler,  Mr.  Monson,  and  Dr.  0- 
not  necessarily  long  and  wordy,  these  accounts  include:  3x5  index  jjjg  ‘Charge  It.’  Preston  Robinson,  assistant  gtH" 

Classified  demands  and  merits  all  ^ysteny.  A  card  for  every  business  reasonable  rates  to  offer  eral  manager  of  the  Utah  daily, 

the  thought  and  care  of  any  other  filed  by  type  of^  business.  Pick  good  value  and  induce  additional  Under  “The  Fastfinder”  system, 
type  of  advertising  copy.  Think  the  seasonal  businesses  as  your  insertions  to  yield  a  fair  profit  ads  are  listed  alphabetically  under 

of  it  as  advertising  with  all  the  first  prospects.  Keep  the  cards  Jqj.  your  ogieration.  seven  major  headings  —  expert 

responsibility  for  returning  value  up  to  the  minute.  State  the  credit  “Make  it  easy  to  pay.  Use  services,  personnels  and  lost  4 

received  to  the  purchaser.  status.  Handle  the  cash -in -ad-  coin-cards  with  self  addressed  re-  found,  automobiles,  rentals,  mi*" 


received  to  the  purchaser. 

Censorship  Important 


Handle  the  cash  -  in  -  ad¬ 


vance  carch  separately.  Pull  the  envelope.  We  even  send  a  cellaneous,  real  estate  and  em- 


Censorship  is  important  in  already  on  con-  postal  card  receipt  of  acknowl-  ployment. 


Classified.  A  few  crooked  ads 


will  quickly  break  down  the  con¬ 
fidence  you  have  promoted.  Set 


Send  Personal  Letters 


edgement.  During  introductory  phases  of 

“Maintain  an  adequate  and  well  the  changeover  classified  adver- 


“Send  out  a  personal  letter  to  trained  staff  for  efficient  service,  tising  in  the  News  showed  at 


up  high  standards  and  live  up  to  a  given  classification,  include  a  Your  voluntary  advertiser  de-  increase  of  211  inches  or  1.6% 

them.  We  employ  a  clearance  testimonial,  announce  a  repre-  serves  courteous  and  helpful  as-  for  September.  October  showw 

desk  where  all  copy  must  pass  sentative  will  be  calling.  When  sistance.  an  increase  of  7,462  or  52.8%; 


inspection.  We  check  ethical  ac-  he  calls,  if  he  does  not  sell  the  “There  is  no  substitute  for  re-  November,  1,311  or  10.1%  a®" 
ceptance  and  for  errors.  This  prospect,  he  gathers  additional  suits  which  is  bound  to  come  if  December  1,876  or  15.2%.  At 

desk  has  saved  us  thousands  of  information  for  the  card.  Two  these  four  major  principles  are  an  average  rate  of  slightly  under 

dollars.  years  ago  we  signed  27  plumbers  upheld  in  the  interest  of  develop-  $1  per  inch  this  amounts  to  > 

“Next,  the  question  of  compe-  from  such  procedure.  ing  your  Classified  section.”  sizeable  dollar  volume  increase. 
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What  Strange  Powers 

Did  The  Ancients  Possess? 


Every  important  discovery  relating 
to  mind  power,  sound  thinking  and 
cause  and  effect,  as  applied  to  self¬ 
advancement,  was  known  centuries  ago, 
before  the  masses  could  read  and  write. 

Much  has  been  written  about  the  wise 
men  of  old.  A  popular  fallacy  has  it  that 
their  secrets  of  personal  power  and  suc¬ 
cessful  living  were  lost  to  the  world. 
Knowledge  of  nature's  laws,  accumu¬ 
lated  through  the  ages,  is  never  lost.  At 
times  the  great  truths  possessed  by  the 
sages  were  hidden  from  unscrupulous 
men  in  high  places,  but  never  destroyed. 

Why  Were  Their  Secrets 
Closely  Guarded? 

Only  recently,  as  time  is  measured;  not 
more  than  twenty  generations  ago,  less 
than  1/lOOth  of  1%  of  the  earth's  people 
were  thought  capable  of  receiving  basic 
knowledge  about  the  laws  of  life,  for  it 
is  an  elementary  truism  that  knowledge 
is  power  and  that  power  cannot  be  en¬ 
trusted  to  the  ignorant  and  the  un¬ 
worthy. 

Wisdom  is  not  readily  attainable  by  the 
general  public;  nor  recognized  when 
right  within  reach.  The  average  person 
absorbs  a  multitude  of  details  aoout 
things,  but  goes  through  life  without 
ever  knowing  where  and  how  to  acquire 
mastery  of  the  fundamentals  of  the  inner 
mind— that  mysterious  silent  something 
which  "whispers”  to  you  from  within. 

Fundamental  Laws  of  Nature 

j  Your  habits,  accomplishments  and  weak- 
I  nesses  are  the  effects  of  causes.  Your 
!  thoughts  and  actions  are  governed  by 
j  fundamental  laws.  Example;  The  law 
of  compensation  is  as  fundamental 


as  the  laws  of  breathing,  eating  and 
sleeping.  All  fixed  laws  of  nature  are 
as  fascinating  to  study  as  they  are 
vital  to  understand  for  success  in  life. 

You  can  learn  to  find  and  follow  every 
basic  law  of  life.  You  can  begin  at  any 
time  to  discover  a  whole  new  world  of 
interesting  truths.  You  can  start  at  once 
to  awaken  your  inner  powers  of  self¬ 
understanding  and  self-advancement. 
You  can  learn  from  one  of  the  world's 
oldest  institutions,  first  known  in  Amer¬ 
ica  in  1694.  Enjoying  the  high  regard 
of  hundreds  of  leaders,  thinkers  and 
teachers,  the  organization  is  known  as 
the  Rosicrucian  Order.  Its  complete 
name  is  the  "Ancient  and  Mystical 
Order  Rosae  Crucis,”  abbreviated  by  the 
initials  "AMORC."  The  teachings  of  the 
Order  are  not  sold,  for  it  is  not  a  com- 


Throughout  the 
UNITED  STATES 


. . .  Canada,  Latin  America,  I 
South  Africa,  England,  | 
France  and  literally  dozens 
of  other  countries.  The  j 
Rosicrucians  are  telling  : 
their  story  to  millions  of  ; 
readers  each  month.  . 

Not  a  religion  and  non¬ 
political,*  The  Rosicrucians 

address  their  appeal  to  per¬ 
sons  seeking  self-improve¬ 
ment  and  a  better  under¬ 
standing  of  the  cultural 
and  finer  things  in  life. 

To  the  editors  who  wish 
more  information  regard¬ 
ing  this  international  fra¬ 
ternity  of  thinking  men 
and  women,  the  interesting 
booklet  “Who  and  What 
Are  The  Rosicrucians”  will 
be  sent  upon  request. 


Rrrilio  X.  V.  7. 

The  Kosirriirian  Ortier  (AMORC) 
.'••n  JoHC,  California. 

rirase  .aonil  copy  of  scaled  book¬ 
let.  "The  Ma.stcrj-  of  l.ifc,"  which  I 
shall  leiiil  u.s  diicctcil. 


e  Rosicrucians 

(AMORC) 

San  Jose,  California 


Name. 


'♦I 
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Frank  Farrell^  Test  Pilot 
And  G.B.S.  in  Features 


By  Jane  Me  Master 

Frank  Farrell’s  New  York 
column  which  appears  in  the  New 
York  World-Telegram  Sun  is 
being  offered  as  a  replacement  for 
the  late  Charles  B.  Driscoll’s  “New 
York  Day  by  Day,’’  originated  by 
O.  O.  McIntyre. 

McNaught  Syndicate  announ¬ 
ces  the  first  of  Mr.  Farrell’s  six-a- 
week  columns  will  appear  Monday, 
Jan.  29,  providing  no  break  in 
continuity  for  papers  carrying  the 
Driscoll  column.  McNaught  had 
originally  expected  to  release  the 
Farrell  feature  in  March. 

Wrote  About  Sports  First 
Mr.  Farrell,  who  will  write  his 
first  syndicated  pieces  from  Flori¬ 
da  where  he  is  vacationing,  began 
his  career  with  the  Brooklyn  Stan¬ 
dard  Union,  writing  sports  stories. 
He  joined  the  World-Telegram  in 
1936  as  assistant  editor  of  the 
weekend  magazine,  later  served  as 
feature  and  amusements  editor. 
Early  in  ’48  he  began  his  Broad¬ 
way  column,  which  is  topped  by 
newsheads  rather  than  a  standing 
head. 

*  •  * 

Considerable  activity  in  the 
short-run  feature  field  was  indi¬ 
cated  this  week. 

Los  Angeles  Mirror  Enter¬ 
prises  Syndicate  announced  it 
had  “won  the  first  round  in  the 
scramble  for  important  George 
Bernard  Shaw  documents.”  The 
syndicate  has  obtained  exclusive 
United  States  and  Latin  American 
serialization  rights  to  “My  30 
Years  With  G.  B.  S.”  by  Miss 
Blanche  Patch,  Shaw’s  long-time 
secretary  and  confidante. 

The  material  will  not  be  pub¬ 
lished  in  book  form  in  the  United 
States  until  six  weeks  after  news¬ 
paper  serialization.  First  of  21 
newspaper  installments  appears 
Sunday,  Feb.  18. 

Cecil  Brooks  of  Incorporated 
Press  of  Great  Britain  negotiated 
the  deal  and  “arranged  for  the  un¬ 
sealing  of  Shaw’s  private  library 
to  get  us  hundreds  of  exclusive 
pictures  to  choose  from,  according 
to  Syndicate  Manager  Rex  Barley. 
Many  of  the  pictures  were  cap¬ 
tioned  in  G.  B.  S.’  handwriting,  he 
said. 

♦  *  ♦ 

Material  in  the  New  York  Her¬ 
ald  Tribune  Syndicate’s  five-ar¬ 
ticle  series,  “Soviet  Fighting 
Planes:  Uncensored  Pictures,” 
which  started  Jan.  22,  was  termed 
by  government  officials  “accurate 
to  a  remarkable  degree.”  It  was 
secured  by  Test  Pilot  Chalmers 
H.  Goodlin,  who  collaborated  with 
Herald  Tribune  Aviation  Column¬ 
ist  Gill  Robb  Wilson  in  the  writ¬ 


ing.  Illustrations  of  approximate¬ 
ly  14  Soviet  planes  are  included. 

Mr.  Goodlin,  who  was  chief  test 
pilot  for  the  Israeli  Air  Force  dur¬ 
ing  the  Palestine  War,  could  not 
divulge  his  sources.  He  indicated, 
however,  that  most  of  the  infor¬ 
mation  came  out  of  Europe  (a 
frequent  flight  stop)  and  some 
through  sources  in  the  Far  East. 
Flying  “soldiers  of  fortune”  as 
well  as  people  who  manage  to 
make  trips  behind  the  Iron  Curtain 
were  among  his  contacts,  he  said. 

Mr.  Goodlin  is  international  edi¬ 
tor  of  Aviation  Age. 

Other  Short  Runs 

NEA  Service’s  series  of  13 
strips  entitled  “Lincoln  and  Gettys¬ 
burg”  will  run  from  Jan.  29 
through  Lincoln’s  birthday.  Ben 
Martin,  collaborator  on  NEA’s 
Christmas  strip,  “A  Christmas 
Carol,”  is  the  writer  and  Staffer 
Ralph  Lane  draws  it. 

*  %  <)• 

“Let’s  Solve  Your  Money  Prob¬ 
lems,”  new  12-part  AP  Newsfea- 
TUREs’  series,  is  the  result  of 
friendly  consultations  by  Dr.  Wes¬ 
ley  Davis,  economics  professor  at 
the  University  of  Houston,  with 
his  financially  embarrassed  stu¬ 
dents. 

*  m  m 

The  male  physique  can  be  im¬ 
proved,  according  to  a  series  start¬ 
ing  Feb.  19  in  Antoinette  Don¬ 
nelly’s  Chicago  Tribune  -  New 
York  News  beauty  column.  Miss 
Donnelly  gives  paunchy  males 
“The  Bill  Brown  Fitness  Plan”  in 
12  easy  lessons. 

Leon  Dennen  Here; 

Romance  in  Reporting 

Leon  Dennen,  NEA  Service’s 
European  correspondent  here  on  a 
visit,  objects  to  having  the  term 
“cloak  and  dag¬ 
ger”  reporter  ap¬ 
plied  to  him,  but 
Main  Street  re¬ 
porters  might  dis- 
cover  more 
romance  in  his 
storygath- 
ering  than  he 
does: 

One  of  Mr. 

Dennen’s  new 


Mr.  Dennen  learned  of  the  im¬ 
pending  end  of  the  French  dock 
strikes  from  a  non-Communist 
member  of  a  pro-Communist  trade 
union  who  provided  the  text  of  a 
Cominform  message. 

Mr.  Dennen  divides  his  news 
sources  into  four  categories: 
1.  The  underground  movement 
against  Communism;  2.  Political 
fugitives;  3.  Satellite  diplomats 
who  are  still  in  the  service  of  their 
respective  governments  but  want 
out;  4.  Disillusioned  and  former 
Communists  and  Cominform 
agents.  ' 

“Behind  every  story  I  write  is 
the  tale  of  a  man  or  woman  who 
has  been  fighting  against  modern 
tyranny,”  says  Mr.  Dennen,  who 
was  born  in  this  country  but  was 
graduated  from  a  Gymnasium  in 
the  Ukraine  where  his  father  was 
a  newspaper  editor.  He  speaks 
Russian  and  half  a  dozen  other 
languages.  He  has  been  writing 
for  NEA  two  and  a  half  years. 

News  and  Notes 

The  Billy  Rose  columns  still 
running  in  some  out-of-town  pa¬ 
pers  are  back  columns,  Bell  Syn¬ 
dicate  says.  Mr.  Rose  has  dis¬ 
continued  “Pitching  Horseshoes.” 

The  New  York  Daily  Mirror 
built  a  promotion  story  for  Ham 
Fisher’s  “Joe  Palooka”  out  of  a 
recent  AP  story  concerning  a  Ba¬ 
varian  youth  who  like  Humphrey, 
had  denied  his  guilt  at  a  Commu¬ 
nist  trial. 

Gladys  Miller,  Bell  Syndicate 
columnist,  and  Elizabeth  Hillyer 
of  National  Newspaper  Service 
received  special  citations  at  the 
January  Home  Furnishing  Market. 

Mort  Walker’s  Beetle  Bailey  of 
the  King  Features  strip  of  the 
same  name  is  joining  the  Army 
and  expects  to  earn  the  rank  of 
gold-bricker.  The  first  strip  on  the 
enlistment  appears  March  5. 


Sports  Features 

Kino  Features  offers  “Chriity 
Walsh’s  Sports  Calendar,”  daily 
and  Sunday  feature  beginnini 
Monday,  Feb.  19.  The  featun 
combines  a  brief  illustrated  ac¬ 
count  of  a  sports  record,  a  person¬ 
ality  or  an  event  with  a  calendai 
idea  in  a  one-column  layout. 

■ 

'Big  Story'  to  Reach 
$100,000  in  Awards 

The  awarding  of  $100,000  (in 
$500  payments)  to  200  reporten 
on  newspapers  all  over  the  coun¬ 
try  will  be  celebrated  when  The 
Big  Story”  of  Mrs.  Dorothy  Porter 
Pope  of  the  Ogden  (Utah)  Stani- 
ard-Examiner  is  telecast  Feb.  2  on 
NBC-TV. 

Mrs.  Pope  will  be  guest  of  hon¬ 
or,  on  radio  and  TV. 

Mrs.  Pope  will  also  participate 
in  the  “March  of  Dimes”  cam¬ 
paign  of  the  National  Infantile  Pa¬ 
ralysis  Association.  Her  interest 
in  this  springs  from  the  fact  that 
her  daughter,  Dawna,  who  will  be 
3  on  Feb.  16,  is  a  polio  victim. 

Mrs.  Pope’s  story,  to  be  drama 
tized  on  “The  Big  Story,”  is  based 
upon  her  solution  of  an  unilsual 
series  of  crimes  in  Ogden.  While 
attending  the  Ogden  annual  ro¬ 
deo,  the  reporter  learned  that  a 
madman  had  killed  six  people  in 
the  town,  and  was  still  at  large. 
She  trailed  the  killer  at  each  of 
the  six  sites  whdre  a  murder  had 
been  committed — finally  trapping 
him  in  a  local  police  station.  Su^ 
sequently,  Mrs.  Pope  attended  his 
trial  and  execution. 

Mrs.  Pope  has  been  working  on 
newspapers  since  the  age  of  18- 
She  has  been  employed  by  the 
Black  foot  (Idaho)  Daily  Bulletin 
and  the  Wharton  (Tex.)  Journd 
Mrs.  Pope,  who  has  been  with  the 
Standard-Examiner  for  10  years, 
doubles  in  taking  news  pictures. 


Dennen 


sources,  a  man 
who  had  recently 
broken  with  the  Communist  party, 
spirited  his  two  children  away  to 
England  before  he  would  “talk”  to 
the  correspondent. 

Another  news  source  was  a  dip¬ 
lomat  who  through  a  group  of 
friends  was  hidden  for  a  time  in 
an  insane  asylum. 


Sin  A11  f  •  •  eook  with  ^as! 

\  ,  y  The  two  tiny  twerps  are  hairbrained  hyena.s  who 
change  character  faster  than  a  chameleon  on  a 
plaid  vest... turn  from  paratroopers  to  sailor 
abandoning  ship  to  water  going  over  a  dam... 
while  parents  puff  to  keep  pace . . . 

Ximm^  bff  Sparhvr 

Fops  gags  and  guffaws  faster  than  a  corn-popper  at 
a  picnic... is  drawn  by  a  cartoonist  who  himself 
underw  ent  parenthood  in  his  early  twenties . . . 
after  a  distinguished  career  as  a  contributor  to 
Yank.  SEP,  Collier’s,  LHJ,  Look,  and  other 
magazines.  For  a  healthy  lift  to  an  editor’s 
morale  as  well  as  his  circulation,  phone,  write, 
or  wire  for  open  territory,  comic-strip  proofs, 
and  prices  to  Mollie  Slott,  Manager. 

Chicago  Tribune-New  York  News 

i  BulMina,  Nfim  York 

sgnascase  Tribune  Tatrer,  CMrnan 
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rd  Like 
to  Know . . . 

You  may  have  heard  that  a  suit 
has  been  filed  by  the  Antitrust 
Division  in  Washington  to  break 
up  Standard  of  California  as  well 
as  six  other  West  Coast  oil  com¬ 
panies.  Hundreds  of  people  have 
already  written  us  protesting  this 
action  and  many  have  asked  per¬ 
tinent  questions.  We  believe  these 
questions  should  be  answered  for 
everyone.  And  we  take  this  way  of 
doing  so.  If  you  have  a  question 
we  urge  you  to  write; 

“I’d  Like  to  Know” 

225  Bush  Street,  San  Franciscx)  20 


''Who  wants  to  upset  the  West's  oil  industry  now?" 


John  E.  Clark,  insurance  man  from  San  Francisco,  California,  writes,  “From  all  I  can  gather,  the  Wesfa 


oil  companies  have  contributed  a  lot  to  our  area.  Now  there's  talk 
them  up.  What  Vd  like  to  know  is  who  wants  to  upset  the  West's  oil 


k  about  breaking 
U  industry  tumr 


Do  customers?  Not  likely. 
Oil  companies  have  turned 
out  constantly  better  prod¬ 
ucts  and  services  at  reason¬ 
able  prices.  Except  for  taxes,  a 
gallon  of  gasoline  today  costs 
about  what  it  did  in  1919. 


Do  tax  collectors?  Standard 
turns  in  the  taxes  you  pay 
when  you  buy  gasoline  and 
oil,  and  we  are  also  taxed,  of 
course,  as  a  company.  Be¬ 
cause  we  are  big,  our  taxes  are 
sizeable  —  last  year,  over 
$95,000,000. 


Do  employees?  The  average 
income  of  28,000  Standard 
people  was  $4,447  last  year. 
Ana  Standard  Oilers  are  cov¬ 
ered  by  sickness,  free  insur¬ 
ance,  retirement  and  other 
employee  benefits. 


Do  military  men?  Planes, 
ships,  tanks  are  powered  with 
oil.  Military  men  naturally 
look  to  the  big  companies  to 
supply  their  big  needs.  As  in 
World  War  II,  Standard’s  fa¬ 
cilities  are  producing  petro¬ 
leum  products  at  fuO  speed. 


Do  small  business  men? 
Standard  of  California  is  a  big 
customer  for  small  businesses 
in  the  West.  Last  year,  for  ex¬ 
ample,  we  spent  more  than 
$90,000,000  with  some  10,000 
business  firms. 


Do  stockholders?  Surely 
not.  There  has  never  been  a 
year  when  Standard  has  failed 
to  pay  a  dividend.  98,600  in¬ 
dividuals  share  Standard’s 
earnings,  depend  on  Standard 
to  keep  their  savings  secure. 


A  certain  minority  in  the  U.  S.  seems  to  believe  big 
companies  should  be  broken  up  . . .  even  though  big 
companies  have  led  the  way  in  helping  provide  an 
unmatched  standard  of  living  and  helped  keep  the 
nation  strong.  The  U.  S.  was  very  thankful  for  its 
big  companies  during  the  last  two  world  wars  . . .  and 
is  again  in  today’s  critical  times.  This  is  a  big  coimtry 
with  big  problems,  and  it  needs  both  big  and  small 
companies  to  meet  them.  You  can  be  certain  we  will 
do  everything  we  can  to  continue  doing  a  good,  effi¬ 
cient,  productive  job  for  you  and  the  nation ...  a 
good  big  job. 


editor 


STANDARD  OIL  COMPANY  OF  CALIFORNIA 


•  plans  ahead  to  serve  you  better 

(S  PUBLISHER  for  January  27,  1951 


43 


typical  ways  to  arranye 
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your  Cosmopolitan  Press 

There’s  a  new  Cosmopolitan  Press  with  all  its  “big  city”  advantages  for  your 
plant  and  it  can  be  arranged  to  meet  your  particular  needs  and  space  requirements. 

Whether  you  prefer  the  straight-line  or  double-deck  silhouette;  whether  you 
need  2  sixteen-page  press  units  or  4  eight-page  press  units  —  you  can  be  sure  there 
is  a  Cosmopolitan  Press  to  fit  your  present  set-up. 


No  matter  what  shape  your  Cosmopolitan  Press 
takes  it  is  still  the  only  smaller-city  newspaper  press 
with  all  3  “Big  City”  advantages  .  .  . 

I.  *‘Big  City**  Economy 

The  Cosmopolitan  Press  is  standard  from  paper- 
roll  to  delivery.  Its  feed,  press  units  and  folder  are 
installed  with  no  pit  or  undertrench.  They  are  com¬ 
pletely  accessible  for  quick  adjustment  and  economical 
maintenance.  The  Cosmopolitan’s  short  paper-roll 
spindles  reduce  the  paper-roll  widths  to  two  sizes  — 
one-page  and  two-page  widths.  Electric  hoists  and  auto¬ 
matic  tensions  are  supplied. 


2.  City-*  Printing  Jiethods 

The  use  of  semi-cylindrical  printing  plates  is  com¬ 
bined  with  “Big  City”  Economy  to  ensure  a  better- 
looking  newspaper,  produced  at  a  lower  cost. 

2.  ‘<Big  CUy** 

The  patented  INTRASERTOR  —  an  integral  part 
of  every  Cosmopolitan  Press  —  permits  2-page  jumps 
on  collect  runs  in  a  standard-sized  newspaper  or  4-page 
jumps  in  a  newspaper  of  tabloid  size.  The  color  “flexi¬ 
bility”  feature  provides  for  from  one  to  four  colors  in 
every  edition,  if  desired. 


fFRITE  FOR  FULL  INFORMATION 
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Your  Public  Relations 
Needs  Personal  Touch 


By  Ed  Kellerhals, 

Promotion  Manager,  Nashville  Tennessean 


One  of  the  great  advantages 
that  the  newspaper  has  over  com¬ 
peting  media  is  the  personal  touch 
which  we  can  employ  in  making 
our  subscribers  feel  good  and 
warm  and  appreciated. 

But  too  often  we  expend  far  too 
much  effort  and  dollars  on  fancy 
charts,  morocco-bound  presenta¬ 
tions  and  attempts  to  find  out 
which  type  soap  Mr.  A.  uses  and 
too  little  time  and  too  few  dollars 
on  the  “personal  touch,”  those  lit¬ 
tle  things  which  will  make  Mr. 
and  Mrs.  Subscriber  say,  “Gee, 
but  the  Daily  Bugle  is  a  great 
newspaper  and  the  folks  over  there 
appreciate  us.” 

Not  Mere  Figures 
It  matters  not  how  fancy  the 
presentation  or  how  weighty  the 
research  figures  you  still  must 
have  subscribers  and  subscribers 
must  not  be  treated  as  mere  fig¬ 
ures  on  a  circulation  chart  or  as 
faceless  persons  in  the  market 
area  which  your  newspaper  serves. 
The  sooner  the  newspaper  profes¬ 
sion  as  a  whole  realizes  that  the 
most  important  person  in  the 
world  is  that  person  who  pays  for 
the  privilege  of  reading  your  news 
columns  and  advertising  the  soon¬ 
er  the  ears  of  competing  media 
will  be  properly  pinned  back. 

And  how  can  a  newspaper  con¬ 
vey  to  its  family  of  readers  that 
they  are  appreciated  human  be¬ 
ings?  The  answer  lies  in  a  sound, 
well-balanced  program  of  promo¬ 
tions  in  which  the  reader,  his  fam¬ 
ily  and  friends  can  participate  and 
enjoy. 

Across  the  nation  many  news¬ 
papers  have  such  programs  and 
with  a  few  new  touches  here  and 
there  the  programs  can  achieve 
even  greater  success. 

Achievement  Certificates 

For  example,  when  a  newspaper 
sponsors  a  rural  homelife  program 
or  a  community  improvement  con¬ 
test  it  isn’t  merely  enough  to  have 
your  treasurer  hand  out  checks  to 
the  winning  families.  Along  with 
these  checks  why  not  issue  cer¬ 
tificates  attesting  to  the  family’s 
achievements?  Long  after  the 
checks  have  been  cashed  and  pos¬ 
sibly  forgotten  the  certificates  will 
be  hanging  on  the  parlor  wall  in 
a  place  of  honor,  constantly  call¬ 
ing  attention  to  the  sponsoring 
newspaper.  And  instead  of  mail¬ 
ing  out  the  checks  and  the  certifi¬ 
cates  it  is  much  better  to  present 
them  personally  to  the  winners. 

Next  summer  when  your  news¬ 
paper  launches  its  series  of  sum- 


{The  regular  conductor  of  this 
department,  T.  S.  Irvin,  is  on  va¬ 
cation.) 


mer  park  concerts  feature  your 
high  school  and  college  bands, 
your  local  church  and  school  chor¬ 
al  groups  rather  than  importing 
tons  of  talent  from  outside.  By 
using  local  talent,  especially  school 
groups,  you  quite  often  spark  their 
enthusiasm  for  broader  fields  while 
at  the  same  time  providing  excel¬ 
lent  entertainment  for  your  audi¬ 
ence. 

When  you  ask  your  Boy  Scouts, 
police,  firemen  and  similar  groups 
to  assist  in  a  promotion  make  sure 
that  there’s  a  steaming  pot  of  cof¬ 
fee,  a  generous  helping  of  hot 
chocolate,  and  if  the  budget  al¬ 
lows.  a  check  for  their  camping 
fund,  welfare  fund  or  similar  proj¬ 
ects. 

Flowers  for  the  Ladies 

It  isn’t  nearly  enough  merely  to 
sponsor  a  special  train  to  a  foot¬ 
ball  game.  If  you  merely  provide 
your  reader  with  transportation 
and  a  ticket  you  are  usurping  the 
duties  of  a  travel  agent  or  a  ticket 
broker.  But  if  your  special  in¬ 
cludes  flowers  for  the  ladies,  sou¬ 
venirs  for  the  men  and  the  daily 
delivery  of  the  newspaper  to  the 
special  wherever  it  may  be  and 
at  the  same  time  it  would  be  de¬ 
livered  to  the  subscriber  back 
home,  then  you  are  going  a  long 
way  toward  making  your  sub¬ 
scribers  and  readers  feel  a  heap 
better  and  they  think  a  great  deal 
more  of  you. 

And  every  promotion  aimed  to¬ 
ward  goodwill  doesn’t  require  a 
king’s  ransom  to  execute. 

For  example,  every  day  there 
accumulates  a  stack  of  pictures  on 
your  city  editor’s  desk.  These  are 
pictures  which  are  not  published 
and  their  destination  is  the  waste¬ 
basket.  Many  of  these  pictures  re¬ 
cord  moments  of  pleasure  for  the 
people  in  them.  By  lifting  them 
from  the  city  editor’s  desk,  ad¬ 
dressing  them  to  the  people  con¬ 
cerned  and  dropping  them  in  the 
mail  box  you  make  a  hit  with  the 
people  who  receive  them.  This  is 
a  little  thing  in  comparison  but  it 
makes  a  deep  impression.  For  as 
the  nationally-advertised  candy  so 
eloquently  expresses  the  matter, 
“It  is  nice  to  remembered.” 

Throughout  your  area  are  a 
number  of  civic  clubs,  touchdown 
clubs,  rural  groups  and  similar  or¬ 
ganizations.  all  seeking  programs. 
Your  staff  members  quite  often 
can  provide  an  interesting  pro¬ 
gram,  and  at  the  same  time  put 
in  a  plug  for  the  newspaper.  Like 
mailing  out  the  pictures  this  too 
is  quite  inexpensive. 

Make  sure  your  promotion  pro¬ 
gram  includes  something  for  the 


similar  groups. 

A  great  many  newspapers  are 
achieving  great  results  through 
their  public  participation  pro¬ 
grams.  I  like  to  think  that  the 
Nashville  Tennessean  is  going  a 
long  way  toward  the  desired  goal 
through  its  park  concerts,  the 
monthly  News  Magazine  of  the 
Screen  for  school  and  adult  groups, 
its  special  trains,  rural  homelife 
program,  the  annual  Three-Star 
Forum  banquets  where  the  writers 
to  the  newspaper’s  daily  forum 
are  guests  of  honor.  Red  O’Don¬ 
nell’s  movie  parties  for  the  young¬ 
sters,  Bob  Steber’s  annual  fishing 
contest  and  rodeo,  the  Golden 
Gloves,  the  annual  bowling  tour¬ 
nament,  the  open  golf  tournament 
and  similar  projects  in  which  the 
public  can  and  does  participate. 

In  1950,  the  Tennessean  spon¬ 
sored  the  world’s  first  open  Ca¬ 
nasta  tournament  and  thus  estab¬ 
lished  personal  contact  with  hun¬ 
dreds  of  its  subscribers.  Rarely 
does  a  day  go  by  that  doesn’t  see 
a  member  of  the  Tennessean  staff 
speaking  before  a  group. 

One  of  the  resolutions  that 
should  be  on  every  promotion 
manager’s  list  for  1951  is: — ^Let’s 
get  a  little  more  public  minded  in 
our  public  relations. 


In  Tulare  Suspends 

Tulare,  Calif. — Publication  of 
the  Valley  Farm  News,  published 
as  a  morning  daily  here  since  last 
May  by  former  Rep.  Alfred  J. 
Elliott,  was  discontinued  with  the 
Jan.  19  issue. 

Steadily  rising  costs  in  all  phases 
of  newspaper  publication  make 
“further  publication  unprofitable 
and  next  to  impossible,”  the  sus¬ 
pension  announcement  stated.  The 
paper  began  as  the  Tulare  Weekly 
Bee  in  August,  1939. 

Discontinuance  leaves  Tulare 
with  one  daily,  the  69-year-old 
Tulare  Advance-Register,  a  John 
P.  Scripps  Newspaper. 


50  Newsmen  Cover 
New  Ship  on  Voyage 

Fifty  newspaper  men,  many  of 
whom  were  accompanied  by  their 
wives,  cruised  from  Boston  to  New 
York  aboard  the  $25,000,000  26,- 
000-ton  luxury  liner  Independence 
of  the  American  Export  Lines  last 
week-end. 

Some  of  the  newspapermen  said 
they  were  seasick  when  the  ship 
attained  full  speed  of  26.1  knots 
during  winds  of  near-gale  force 
and  in  heavy  seas. 

Allison  S.  Graham,  public  rela¬ 
tions  and  advertising  director  of 
the  American  Export  Lines,  wm 
host  to  the  newsmen  and  their 
wives  who  included: 


Douglas  Would  Curb 
Release-by-Lecture 

Washington — Senator  Paul  H. 
Douglas  of  Illinois  has  proposed 
that  Congressional  committees 
clamp  down  on  the  literary  output 
of  committeemen  and  staff  mem¬ 
bers. 

Washington  correspondents  long 
have  protested,  futilely,  against  of¬ 
ficials  who  sequester  interesting 
material  for  their  own  profit  in¬ 
stead  of  permitting  it  to  flow  into 
the  normal  news  channels. 

Under  the  Senator’s  plan,  mem¬ 
bers  of  Congress  and  staff  em¬ 
ployes  would  be  prohibited  from 
turning  the  hearings  into  a  money¬ 
making  sideline  by  writing  or  lec¬ 
turing. 


Successful  marketing 
mPTffWHffloDeration. 


Printers’  Ink  stands 


alone  as  the  one 


Cleveland — Ed  Clark,  Prest. 

Detroit — Paul  Aird,  News. 

Baltimore— Helen  Delicb,  Sun. 

Quincy,  Mass. — Angus  MtcDonnell, 
Patriot-Ledger.  ...  ,,  u 

Chicago— Abraham  Lincoln,  Herald- 
.Imerican.  _ 

Washington — ^Jacques  Futrelle,  Star; 
Myron  Glasser,  Times-Herald:  Lou  Her- 
schel  and  Orville  Hopkins,  Post.  , 
Boston — John  Bunker,  Christian  Set- 
ence  Monitor;  Fred  Drew  and  Don  Fes¬ 
senden,  Herald-Traveler;  C.  A.  Mernll, 
Jr.,  and  Miss  Elizabeth  Watts,  Globe; 
Walter  Green  and  Don  Guy,  Associated 
Press. 

Newark,  N’.  J. — Rodney  Lehigh,  Hetes. 
New  York — Ernest  Paine  and  Louis 
Keemle,  United  Press;  Harold  Randall, 
INP;  Bruce  Biossat,  NEA;  Edward  Be- 
jan,  WalU  Street  Journal;  Stanley  Fer¬ 
guson  and  Edward  P.  Tastron,  Journal 
of  Commerce;  Patricia  O’Haire,  Daily 
Weu's;  Murray  Rosenblatt,  Central 
Press;  Barney  Stein.  Post;  Gene  Rea. 
It  Propresso-Italo  Americano;  William 
Reed,  INS;  Don  Short,  J oumal-Ameri- 
can;  George  Miller  and  John  Moroso, 
III,  Associated  Press;  James  Edmund 
Duffv,  George  Keaney,  Allan  Kellar  and 
.Mbe'rt  Russell,  World-Telegram  and 
.Sun:  Walter  Hamshar,  Beach  Conger, 
Norman  Stabler  and  Everett  Walker, 
Herald  Tribune;  Turner  Catledge, 
t'.eorge  Home,  Paul  Friedlande^  Joseph 
Haff,  Arthur  Richter,  Joseph  J.  Ryan, 
Mrs.  Diana  Rice  and  Ernest  VonHartz, 
Times. 


publication 
every  phase  of 

completely, 


that  integrates  all 
the  complexities  of 
marketing  for  the 
advertising,  management, 
sales  and  agency  executives 
who  are  the  leading 
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di  as 


Ad  Councdl's 
Mat  Service 
Starts  Feb.  15 


The  Advertising  Council  will 
liunch  a  new  service  to  newspa¬ 
pers  Feb.  15  vdien  advertising 
directors  of  both  daily  and  weekly 
papers  will  receive  the  first  issue 
of  a  free  mat  service  that  will 
be  issued  henceforth  every  other 
month. 

The  initial  edition  of  the  Mat 
Service  will  be  dated  March-April, 
and  it  will  feature  eight  different 
public  service  campaigns,  most  of 
them  tied  in  directly  with  the  na¬ 
tion's  mobilization  emergency.  In 
the  past  the  Council  has  dis¬ 
patched  proof  sheets  on  separate 
campaigns,  but  never  on  any  reg¬ 
ular  mailing  schedule. 

Under  this  new  system,  the  ad¬ 
vertising  departments  will  get  the 
proof  sheets  on  all  the  most  im¬ 
portant  current  campaigns  in  the 
same  folder;  and  every  other 
month  the  advertising  director  will 
get  a  fresh  set  of  ads.  Each  of 
the  campaigns  is  inserted  in  the 
bi-monthly  folder  so  that  the  ad 
manager  can  take  them  out  as 
selling  tools. 

The  Council’s  Newspaper  Mat 
Service  for  March-April  will  fea¬ 
ture  these  campaigns:  ^op  Acci¬ 
dents,  Defense  Productivity  (new 
campaign),  Armed  Forces  Re¬ 
cruitment  (new).  Fight  Forest 
Fires  (1951  campaign).  Red  Cross 
(1951),  Defense  Bonds,  CARE, 
and  Better  Schools  (all  new  ads.) 


Facts  on  the  Air  Age 

by  The  Glenn  L  Martin  Company,  Baltimore  3,  Maryland 


High  Lights  ...  A  parachute  with  a  built-in 
brain  has  been  developed  by  the  USAF;  a 
new  automatic  back-type  model  that 
knows  when  and  where  to  open  in  high¬ 
speed,  high-altitude  bailouts  .  .  .  The  Air 
Transport  Association  figures  that  the 
time  saved  by  air  travel  amounts  to  an 
estimated  3250,000,000  a  year  .  •  .  The 
Navy’s  Martin  Viking  high-altitude  re¬ 
search  rocket  is  one  of  the  stars  of  “The 
Flying  Missile,’’  Columbia  Pictures’  new 
movie  made  in  cooperation  with^  the  U.  S. 
Navy  .  . .  Eastern  Air  Lines,  which  has  35 
new  Martin  4-0-4  Airliners  on  order,  has 
erected  a  mammoth  neon  sign,  200  ft. 
long  and  90  ft.  high,  atop  the  Palisades. 
It  reminds  New  Yorkers  across  the  Hud¬ 
son  River  that  Miami  is  much  warmer 
than  Gotham  in  winter,  flashing  Miami’s 
temperatures  once  a  minute  in  letters  20 
ft.  high. 


Turns  on  a  Dimo  ...  A  pair  of  hinged,  under¬ 
water  flaps  on  the  stern  of  the  Navy’s  big, 
new,  sub-hunting  Martin  P5M-1  Marlins 
serve  as  brakes  for  fast  taxiing  stops  and 
as  stern  rudders  for  increased  maneuvera¬ 
bility.  As  tbe  trail  of  dye  in  the  top  photo 
shows,  these  hydroflaps  enable  a  Marlin 
to  turn  in  one-third  the  radius  seaplanes 
normally  require. 

This  permits  advanced  base  flights  from 
restricted  bodies  of  water,  such  as  rivers 
and  inlets.  Gives  added  safety  when  land¬ 
ing  near  a  seaplane  tender  with  other 
planes  staked  out  in  its  area.  Provides 
faster  turns  essential  to  air-sea  rescue. 


Hying  Itobox  ...  A  pipe-bedecked  C-54 
which  can  coat  itself  with  snow  and  ice  or 
create  a  blanket  of  artificial  fog  is  helping 
the  USAF’s  Air  Materiel  Command  take 
the  bite  out  of  Jack  Frost.  For  ice  is  stock- 
in-trade  for  the  crews  of  this  AMC  flying 
laboratory  and  two  others,  a  B-24  and  a 
B-29.  Their  job:  to  gather  data  on  icing 
and  test  out  new  equipment  so  engineers 
can  best  arm  today’s  aircraft  against  high 
altitudes  and  bad  weather. 


G.  L  Stork  Club 

The  Cincinnati  (O.)  Times-Star 
MS  established  a  G.  I.  Stork  Club 
to  enable  servicemen  fathers  to 
Weive  first  pictures  of  their  new 
babies  at  the  paper’s  expense.  G.  I. 
'toves  are  asked  to  call  the  promo- 
hon  department  a  week  after  the 
birth  of  a  child.  A  staff  camera- 
nun  takes  a  photo  and  a  print  is 
forwarded  to  the  father. 

Wordless  Editorial 

The  Mattoon  (Ill.)  Daily  Jour- 
wl-Gazette  carried  a  black-bor¬ 
dered  white  space  on  the  front 
Mge  under  caption  of  “Editorial 
Without  Words.”  Readers  were  in- 
vited  to  write  their  obituaries  or 
*dlls  in  the  blank  box  if  they 
plarmed  to  indulge  in  alcohol  and 
then  drive  automobiles. 

War  Maps 

The  Portland  (Ore.)  Journal  is 
offering  the  public  detailed  news 
maps  in  color  showing  the  areas 
where  hostilities  are  in  progress. 
News  boxes  in  the  paper  aimounce 
the  maps  are  available  at  classified 
wunters  for  15  cents,  by  mail  for 
18  cents. 


Air  Rmcu*  .  .  .  The  story  of  how  a  Trans- 
World  Airlines  Martin  2-0-2A  shepherded 
a  tiny  light  plane  to  a  safe  landing  during 
foul  weather  over  Ohio  made  thrilling 
news  late  in  1950.  Bad  weather  closed  in 
on  the  light  plane  pilot  shortly  after  he 
took  off  from  Columbus.  He  made  contact 
with  the  Columbus  control  tower  but  his 
radio  was  faulty  and  his  replies  to  the 
tower  were  not  clear. 

After  climbing  above  the  overcast,  he 
spotted  the  TWA  airliner.  Columbus  made 
contact  with  the  two  planes,  which  could 
not  talk  to  each  other.  Huntington,  W. 
Va.,  and  Chesapeake,  Ohio  airports 
chipped  in  with  weather  information.  And 
the  TWA  transport  finally  led  the  light 
plane  to  a  break  in  the  overcast  over  the 
latter  city,  and  a  safe  landing,  when  the 
tiny  craft  had  three  gallons  of  gasoline  left. 


Martin  Airlift  4-0-4  .  .  .  Specifications  for  a 
new  combination  twin-engine  trainer,  staflF 
transport  and  utility  cargo  airplane  have 
been  presented  to  tbe  Navy  and  Air  Force 
by  Martin.  Its  basic  mission  is  carrying 
15,000  lbs.  of  pay  load  over  a  combat  range 
of  1,500  miles  at  270  m.p.h.  It  has  range, 
pay  load  and  versatility  characteristics 
comparable  to  those  formerly  assigned  to 
four-engine  aircraft.  Yet  it  retains  such 
twin-engine  advantages  as  short  landings 
and  take-offs,  high  cruising  speed  on  low 
fuel  consumption,  low  maintenance  costs. 
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CIRCULATION 


Few  Newspapers  Offer 
Special  GI  Mail  Rate 


Missouri  Paper 
Has  Art  Exhibit 


By  George  A.  Brandenburg 


Newspapers  generally  are  not 
oflFering  mail  subscriptions  to  per¬ 
sons  in  military  service  at  reduced 
rates,  judging  from  replies  received 
from  a  cross-section  poll  of  larger 
dailies. 

Some  metropolitan  newspapers, 
notably  three  Chicago  papers,  have 
announced  a  reduced  price  for  mail 
subscriptions  to  personnel  in  mili¬ 
ary  service.  The  offer,  however, 
is  viewed  strictly  as  a  public  serv¬ 
ice  and  not  for  profit. 

Journal  Has  500 
The  Milwaukee  (Wis.)  Journal 
makes  no  special  concession  in 
handling  GI  mail  subscriptions.  All 
GI  orders  are  carried  on  domestic 
rates  which  are  as  follows:  For 
one  year,  daily  only — $15.50;  Sun¬ 
day  only — $7.80;  daily  and  Sun¬ 
day— $23.30. 

At  the  present  time,  the  Journal 
has  approximately  500  subscrip¬ 
tions  going  to  servicemen,  accord¬ 
ing  to  Elmer  Schroeder,  Journal 
circulation  manager. 

The  Denver  (Colo.)  Post  mail 
rate  of  $1.50  per  month  daily  and 
Sunday,  outside  the  Denver  Rocky 
Mountain  area,  is  considered  suffi¬ 
ciently  low  and  embraces  all 
APO’s  and  FPO’s,  Dar  Smith,  Post 
circulation  director,  points  out. 

30%  Discount  Offered 
“We  do,  however,  recognize  that 
from  a  morale  sustaining  view¬ 
point,”  he  said,  “the  man  in  service 
has  great  need  for  his  hometown 
newspaper  and  we  encourage  par¬ 
ents,  wives  and  other  relatives  to 
sponsor  subscriptions  for  the  men 
in  uniform.” 

Willard  R.  Gross,  Elizabeth 
(N.  J.)  Daily  Journal  circulation 
director,  has  announced  a  special 
subscription  rate  for  all  members 
of  the  armed  foices.  A  30%  dis¬ 
count  is  allowed  on  all  subscrip¬ 
tions  to  servicemen  in  the  U.  S. 
and  overseas. 

A  by-product  of  mail  subscrip¬ 
tions  to  servicemen  is  rebirth  of 
the  miniature  edition.  Such  edi¬ 
tions,  which  were  popular  during 
World  War  II,  usually  eliminated 
advertising  and  contained  local 
news,  comics,  sports  and  features. 

Special  Editions  Return 
The  Keene  (N.  H.)  Evening 
Sentinel  has  announced  it  will  send 
free  to  any  Cheshire  County  or 
Peterborough  resident  in  the 
armed  forces  the  New  Hampshire 
Sentinel,  its  weekly  publication  de¬ 
voted  exclusively  to  local  news. 

To  send  the  ^ntinel  to  those  in 
Service  the  only  necessary  require¬ 
ment  is  that  the  parents  or  friends 
of  the  service  man  or  woman  fill 
out  the  correct  mailing  address  on 
special  stickers  which  are  provided 


by  the  paper.  In  making  the  offer, 
the  Sentinel  stated  that  it  would 
refund  unexpired  balance  of  all 
subscriptions  currently  being  sent 
to  members  of  the  armed  forces. 

Similarly,  the  Sidney  (N.  Y.) 
Record-Enterprise  is  publishing  a 
regular  weekly  Air  Mail  Edition, 
miniature  tabloid  size,  for  those 
in  service.  The  edition  is  printed 
and  sent  free  by  the  Record-Enter¬ 
prise  to  those  in  the  armed  forces. 
Postage  is  paid  out  of  a  fund  sup¬ 
plied  by  local  community  organiza¬ 
tions. 

The  Des  Moines  (la.)  Sunday 
Register  is  being  sent  on  a  compli¬ 
mentary  basis  to  every  employe  of 
the  Register  and  Tribune  who  goes 
directly  from  the  newspapers  into 
military  service. 

In  Chicago  the  Tr/hune  first  of¬ 
fered  a  reduced  rate  on  mail  sub¬ 
scriptions  to  servicemen  as  a 
Christmas  gift  offer.  The  plan  has 
been  continued  with  the  rate  re¬ 
maining  at  $3.75  for  six  months 
for  the  daily  paper  to  any  APO 
or  FPO  address. 

The  Chicago  Sun-Times  is  offer¬ 
ing  its  daily  paper  for  $1  for  three 
months  applying  to  military  ad¬ 
dresses  anywhere  in  the  world.  The 
Chicago  Daily  News  is  offering  its 
daily  paper  for  75  cents  a  month 
to  military  men. 


Mexico,  Mo. — ^To  further  inter¬ 
est  in  art,  the  Mexico  Ledger  has 
instituted  a  “Picture  of  the  Week” 
exhibit  in  the  Public  Library, 
drawing  heavily  upon  the  collec¬ 
tion  of  Thomas  Hart  Benton  orig¬ 
inals  owned  by  Editor  L.  M. 
White.  The  Ledger  announced  the 
displays  with  a  special  article  by 
Mr.  Benton  on  the  need  for  art 
appreciation  in  small  communities. 


Italian  ABC 
Is  Advanced 
By  Advertisers 


Ads  Develop 
All  Kinds  of 
Local  Business 


A  sidelight:  Cpl.  Robert  J.  Tay¬ 
lor  ordered  a  six-months  subscrip¬ 
tion  to  the  Portland  (Me.)  Express, 
to  be  mailed  to  Korea.  He  sent 
17,400  won  ($4.35). 


Show  Appreciation 

Evidence  of  subscriber  interest 
and  appreciation  in  their  newspa¬ 
per  carriers  was  again  demonstrat¬ 
ed  at  Christmas  time  in  Dayton  O. 

The  Dayton  Daily  News,  follow¬ 
ing  a  44-year-old  custom,  observed 
its  local  Newspaperboy  Day  by 
having  its  carriers  receive  their  pa¬ 
pers  free  on  that  day  as  a  Christ¬ 
mas  gift  from  the  publisher.  Ac¬ 
cording  to  reports  received  by  John 
S.  Shank,  circulation  manager,  the 
city  carriers  collected  $52,759 
from  their  subscribers  as  Christ¬ 
mas  gifts  through  the  sale  of  the 
special  edition. 

The  Dec.  16  newspaperboys’  edi¬ 
tion  was  followed  on  Dec.  23  with 
the  Oldtime  Newsboys’  edition, 
first  published  in  1934.  These  pa¬ 
pers  are  sold  in  Dayton  on  Oldtime 
Newsboys’  Day  by  prominent  local 
business  and  civic  leaders  who 
were  former  newspaperboys. 
Money  from  the  sale  of  these  pa¬ 
pers  is  used  for  college  scholar¬ 
ships  for  former  newspaperboys. 
Last  month,  the  Oldtime  News¬ 
boys  realized  $3,500  from  the  sale. 


The  banker,  the  baker,  the 
florist,  the  interior  decorator  and 
the  insurance  man  all  have  found 
newspaper  advertising  builds  his 
business. 

The  retail  Division  of  the  Bu¬ 
reau  of  Advertising,  ANPA,  sent 
out  proof  of  it  in  each  category 
in  a  week’s  releases  of  the  Busi¬ 
ness  Building  Bulletin,  which 
goes  to  advertising  managers  of 
member  newspapers. 

1.  The  florists  of  Rochester, 
N.  Y.,  have  been  sold  on  seven 
full-page  ads  to  precede  St.  Valen¬ 
tine’s  Day,  Easter,  Mother’s  Day, 
Summer  Weddings,  Thanksgiving, 
Christmas  and  New  Year’s  Eve. 
The  campaign,  now  in  its  second 
year  in  the  Rochester  Democrat 
and  Chronicle,  added  18,000  lines 
to  the  “retail”  column. 

2.  Insurance  agents  of  Ann  Ar¬ 
bor,  Mich,  have  run  a  group  ad — 
two  columns  by  six  inches — once 
each  week  in  the  Ann  Arbor 
News  since  1934.  Generally,  ads 
promote  all  types  of  insurance  and 
occasionally  there’s  a  safe-driving 
theme. 

3.  Northwestern  State  Bank  of 
Chippewa  Falls,  Wis.,  was  sold  by 
A.  R.  Menzie,  ad  manager  of 
the  Chippewa  Falls  Herald-Tele¬ 
gram,  on  a  series  of  ads  in  edi¬ 
torial  style  dealing  with  little 
known  facts  of  local  history.  Two- 
column-by-1 5-inch  ads  have  been 
running  since  August  on  a  bi¬ 
weekly  schedule.  For  18  years 
the  bank’s  directors  frowned  on 
newspaper  advertising. 

4.  Butter-Cup  Bread  has  become 
a  leading  household  word  in  three 
years  as  the  result  of  billboard- 
style  ads  run  by  the  Modern 
Bakery  in  the  Santa  Cruz  (Calif.) 
Sentinel-News  on  a  regular  week¬ 
ly  schedule. 

5.  W.  H.  Prentice,  Inc.,  116- 
year-old  firm  of  interior  decora¬ 
tors  in  Buffalo,  N.  Y.,  turned  to 
newspaper  copy  with  special 
“style”  treatment  to  build  store 
traffic.  A  major  problem  was  that 
the  store  had  a  reputation  of  be¬ 
ing  “too  exclusive.”  Three  one- 
column-by-three-inch  and  two  two- 
column-by-five-inch  ads  each  week 
in  the  Buffalo  Evening  News  that 
of  the  store’s  varied  services  and 
brought  in  the  customers. 


Milan,  Italy — ^The  newspapen 
of  Italy,  for  years  reluctant  to 
state  their  exact  circulation  fig¬ 
ures,  will  soon  be  submitting  to 
an  equivalent  of  the  Audit  Bureau 
of  Circulations,  if  a  growing 
group  of  Italian  advertisers  has 
its  way. 

The  advertisers’  group,  called 
UPA  (Utente  Pubblicita  Associ- 
eta)  started  about  three  years  ago. 
Today,  some  80  members,  each 
representing  a  different  corpora¬ 
tion,  are  dedicated  to  the  estab¬ 
lishment  of  a  standard  for  adver¬ 
tising  rates  in  Italian  media. 

UPA’s  guiding  hand  is  that  of 
Count  Metello  Rossi,  president 
of  Martini  Rossi,  vermouth  manu¬ 
facturers  of  Turin.  Count  Rossi 
patterned  UPA  after  similar  or¬ 
ganizations  he  had  studied  in  the 
United  States,  then  interested 
other  advertisers  in  the  plan.  To¬ 
day  he  is  chairman  of  the  nine- 
man  board  of  directors. 

A  permanent  office  is  main¬ 
tained  in  Turin,  under  a  full-time 
executive  director.  There  are  three 
categories  of  membership,  accord¬ 
ing  to  the  size  of  the  company’s 
advertising  expenditures. 

Want  Notarized  Statements 

UPA  says  only  the  Reader's 
Digest,  the  magazine  L’Europeo 
and  a  few  other  Italian  publica¬ 
tions  now  make  a  notarized  state¬ 
ment  of  circulation.  The  group 
wants  this  practice  adopted  uni¬ 
versally. 

According  to  Dr.  Ernesto  Nor- 
bedo,  director  of  Instituto  Italiano 
DelTOpinione  Pubblica,  these  are 
fairly  new  ideas  in  Italy,  and 
they  face  occasional  hostility  un¬ 
known  in  America. 

On  the  other  hand,  many  Italian 
publishers  say  they  have  prob¬ 
lems  equally  unknown  to  the 
American  newspaper  business- 
poverty,  illiteracy,  bad  rural  com¬ 
munications  and  a  national  ten¬ 
dency  to  avoid  unpleasant  current 
news.  Such  factors  keep  circula¬ 
tions  low,  bv  American  standards. 
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British  Press  ' 

Council  Plan  ‘ 

Under  Study 

Lx)NDON — ^Newspaper  publishers 
and  editorial  workers  moved  this 
week  to  establish  a  British  Press 
Council  to  maintain  a  constant  re¬ 
view  of  press  freedom  and  per¬ 
formance. 

Creation  of  a  25-member  coun¬ 
cil.  with  representatives  of  the 
public  serving,  was  recommended 
by  the  Royal  Inquiry  of  the  Press 
in  July,  1949. 

The  constitution  proposed  this 
week  would  set  up  a  voluntary  or¬ 
ganization  of  12  editorial  workers 
and  12  members  of  newspaper  | 
management  and  a  management  ' 
chairman.  In  addition  to  their 
own  members,  the  publishers  i 
would  name  seven  of  the  editorial  | 
members.  The  other  five  in  this  | 
group  would  be  named  by  jour¬ 
nalist  unions. 

Submitted  for  Study 

It  was  submitted  for  study  to  i 
the  Newspaper  Proprietors  Asso-  ! 
ciation,  the  Newspaper  Society,  ' 
the  Scottish  Newspaper  Proprie¬ 
tors  Association,  Scottish  Daily 
Newspaper  Society,  Institute  of 
Journalists,  National  Union  of 
Journalists  and  the  Guild  of  Brit¬ 
ish  Newspaper  Editors. 

The  constitution  would  provide: 

1.  To  preserve  the  established 
freedom  of  the  British  press. 

2.  Maintain  the  character  of  the 
British  press  in  accordance  with 
the  highest  professional  and  com¬ 
mercial  standards. 

3.  Keep  under  review  any  de¬ 
velopments  likely  to  restrict  the 
supply  of  information  of  public 
interest  and  importance. 

NUJ  Has  Objections 

The  draft  constitution  makes  no 
provision  for  laymen.  In  fact,  a 
spokesman  for  the  proprietors  told 
Editor  &  Publisher  that  rather 
than  submit  to  lay  members,  the 
proprietors  will  scrap  the  Council 
in  its  entirety. 

The  Government  has  thus  far 
come  to  no  conclusions  about  the 
proposals,  E&P  was  told.  Its  of¬ 
ficial  stand  has  been  that  a  volun- 
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tary  organization  of  the  press 
would  be  desirable,  but  that  if  the 
press  failed,  an  Act  of  Parliament 
might  be  passed  to  force  the  for¬ 
mation  of  a  Council. 

The  Institute  of  Journalists  and 
the  British  Editors  Guild  have  so 
far  withheld  comment,  but  the 
NUJ  was  outspokenly  unhappy. 
Its  general  secretary,  C.  J.  Bun- 
dock,  said  the  union  would  re¬ 
introduce  the  Royal  Commis¬ 
sion’s  proposals  for  lay  members, 
a  lay  chairman,  a  pension  scheme, 
and  the  objective  of  considering 
“any  complaints  which  it  (the 
Council)  may  receive  about  the 
conduct  of  the  press  or  of  any 
persons  towards  the  press.” 


Mr.  Bundock  also  objected  to 
“the  way  it  was  handled.”  He 
said  that  the  NUJ  had  offered  to 
consult  with  the  proprietors  at 
least  six  times,  and  in  the  end 
had  been  presented  with  a  fait 
accompli. 

An  NPA  spokesman  said  that 
the  difficulties  in  reaching  an 
agreement  had  been  great,  and 
that  if  the  basic  plan  is  “upset” 
the  proprietors  will  not  go  through 
with  the  scheme. 

He  also  pointed  out  that  the 
proprietors  considered  the  mem¬ 
bership  division  between  England 
and  S^land,  rather  than  manage¬ 
ment  and  labor,  to  be  the  basic 


Compass  Runs  Macy's 
Ad  as  Page  Editorial 

A  Macy’s  Department  Store  ad 
warning  against  scare-buying, 
which  had  been  run  in  a  number 
of  New  York  newspapers,  was  re¬ 
printed  as  a  full-page  editorial  in 
the  New  York  Daily  Compass. 

In  a  front-page  column,  T.  O. 
Thackrey,  Compass  publisher, 
stated: 

“The  Compass  wasn’t  on  the 
Macy  schedule.  But  we  thought 
the  copy  was  so  good — and  the 
message  so  important — we  decided 
to  break  a  rule  against  non-paid 
schedules;  we  wanted  to  be  sure 
you  didn’t  miss  it.” 


The  Os  of 

TELETYPESETTER 

OPERATION 


Hundreds  of  publishers 
and  printers  have  learned 
that  dependable,  ineohanical 
Teletypesetter  equipment 
can  increase  type  production 
by  as  much  as  .^0%  to  100%. 
You.  too,  can  cut  costs  and 
improve  shop  efliciency  with 
Teletvjiesetter.  For  details. 


I  Operator  prepares  tape  on  the 
Teletypesetter  Perforotor  which  has  a 
compact  touch  system  keyboard  layout. 

ID 

Tope  is  inserted  in  mechanical  Oper¬ 
ating  Unit— and  the  composing  machine 
goes  to  work  automatically. 


ZJ  The  Teletypesetter  •  controlled  com¬ 
posing  machine  turns  out  straight  maf- 
ter  at  hourly  rote  of  375  lines  or  more. 
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PHOTOGRAPHY 


N.  Y.  Times  Man  Outlines 
Points  on  Printing 


his  picture  of  a  priest  administer¬ 
ing  to  victims  of  a  smashup. 

Mr.  Scalfs  “Huck  Finns” — ^top 
honors  in  features — showed  three 
young  boys  fishing  off  a  raft. 


By  James  L.  CoUings 


Castellano 


Maihew  a.  Castellano,  chief 
printer  of  the  New  York  Times, 
went  right  across  the  board  in 
enumerating  the 
factors  involved 
in  obtaining  good 
prints. 

Many  of  the 
points  would  be 
instantly  recog¬ 
nized  as  basic,  he 
said,  but  he 
thought  a  little 
emphasis  on  even 
the  elementary 
won’t  hurt.  With 
this  in  mind,  he 
first  spoke  of  the 
matter  of  keeping  the  lens  clean. 

“You  can  use  either  the  stand¬ 
ard  lens  tissue  or  a  soft  silk  hand¬ 
kerchief,”  he  pointed  out.  “I  hap¬ 
pen  to  prefer  the  tissue,  and  some¬ 
times  I  blow  on  the  lens  and  then 
wipe  it  off.  Here  we  clean  our 
lenses  at  least  once  a  day. 

Electricity  by  Comb 

“As  far  as  the  enlarger  itself  is 
concerned,  it  should  be  kept  clean 
at  all  times.  The  tracks  and  focus¬ 
ing  parts  should  be  properly  lu¬ 
bricated — but  go  easy  with  the  lu¬ 
brication.  Too  much  is  no  good. 

“If  you  have  a  glass  negative 
carrier  be  sure  the  glass  is  always 
free  of  dust.  You  can  see  for 
yourself’ — he  picked  up  a  carrier 
— “how  readily  this  picks  up  lint 
even  in  a  short  while.” 


Matty  took  an  ordinary  pocket 
comb  out  of  his  back  pocket  and 
rubbed  the  back  ridge  of  the  comb 
against  his  leg. 

“This  is  something  1  read  about 
somewhere.  By  rubbing  fairly 
hard  you  create  electricity  which, 
in  turn,  picks  up  stray  pieces  of 
material  from  the  negative.  See 
how  it  works?  I’ll  admit  1  use  this 
method  only  in  an  emergency.  Our 
usual  way  is  to  employ  a  bulb  or 
syringe  for  the  purpose. 

“If  bits  of  dust  are  stubborn 
and  still  persist  in  clinging  to  the 
negative,  you  can  rub  them  off 
with  your  finger.  But  watch  out 
for  fingerprints. 

“I  don't  know,  of  course,  how 
many  printers  around  the  country 
don’t  use  the  short-stop  bath,  but 
I  happen  to  prefer  it.  By  using  it, 
you  not  only  stop  developing  ac¬ 
tion  but  save  the  hypo’s  strength. 

“We  use  both  D72  and  D52; 
the  former  for  cold-tone  papers 
and  because  it  gives  more  contrast, 
and  the  latter  for  warm-tone  pa¬ 
pers.  And  we  always  maintain  a 
68-70  degree  temperature.  Some 
fellows  are  careless  on  this,  I  be¬ 
lieve,  and  don’t  check  exactly.” 


Matty,  a  15-year  employe  of  the 
Times  and  for  the  last  nine  a 
printer,  wasn’t  quite  sure  what  to 
say  about  proper  exposures. 

“About  all  1  can  offer,”  he  said, 
“is  that  test  strips  are  a  good  idea 
when  you’re  in  doubt.  Experience 
is  the  teacher  and  polisher  on  this 
subject — as,  for  a  matter  of  fact, 
it  is  on  most  of  these  other  points 
I’ve  been  talking  about.  Just  don’t 
force  a  print — neither  too  fast  nor 
too  slow.” 

The  chief  is  a  skilled  dodger, 
burner-in-er  and  flasher. 

“I  use  a  dodger,”  Matty  said, 
“to  hold  back  the  thin  parts  of 
negatives.  You  have  to  be  careful 
and  constantly  move  the  dodger 
over  the  part  you're  holding  back 
on  so  the  finished  print  won’t 
show  a  mark. 

“And  I  find  flashing  a  good  de¬ 
vice  for  bringing  out  the  main 
subject  in  a  picture.  Notice  how 
by  moving  this  piece  of  cardboard 
around  I  can  darken  the  border  on 
this  print.  It’s  especially  helpful 
in  portrait  work.” 

Matty  then  stressed  the  impor¬ 
tance  of  burning-in  in  bringing 
out  parts  of  a  picture  where  nor¬ 
mal  exposure  would  be  too  weak. 

“Occasionally,”  he  explained,  ‘T 
can  sometimes  save  a  print — a 
large  one,  that  is — by  using  hot 
water  or  raw  developer  to  bring 
out  parts  that  are  underexposed  or 
not  burned  in  properly. 

“It’s  done,  of  course,  while  de¬ 
veloping  the  print.  You  can  either 
dip  the  print  in  hot  water  and  rub 
the  area  with  your  finger,  or,  if 
the  area  is  in  the  center  of  the 
print,  then  you  can  dip  your  finger 
in  the  water  and  go  to  work. 

“I’ve  learned,  however,  that  the 
raw  developer  is  better  than  wa¬ 
ter.  All  you  need  is  a  piece  of 
cotton  and  a  jar  of  the  developer 
handy.  Point  out,  though,  that  I 
use  these  methods  infrequently. 

“The  final  factors  are  tilting  the 
easel  to  correct  distortion  and  dif¬ 
fusing  to  soften  hard  lines  and 
blemishes  on  faces. 

“It  all  takes  time  and  lots  of 
printing.” 

Matty’s  had  it.  He  average  3-500 
prints  daily. 


Shutter  Shorts  .  .  . 

Paul  R.  Seals  has  resigned  from 
the  Houston  (Tex.)  Chronicle  to 
operate  a  farm  in  Bolivar,  Mo. 
Larry  Gilbert  lately  joined  the 
Chronicle  as  a  staffer. 

Joe  Costa,  photo  supervisor  of 
the  N.  Y.  Sunday  Mirror-King 
Features  syndicate,  will  be  the 
prinicipal  speaker  at  the  50th  an¬ 
niversary  banquet  of  the  Biltmore 
chapter,  American  Institute  of 
Banking,  on  Jan.  27  at  the  Lord 
Baltimore,  Baltimore,  Md. 


Jack  Kilpatrick 
Of  Richmond 
Wins  VPA  Prize 


Jack  Kilpatrick,  chief  editor¬ 
ial  writer  for  the  Richmond  (Va.) 
News  Leader,  is  the  1950  winner 
in  the  daily  newspaper  division 
of  the  editorial  writing  contest  of 
the  Virginia  Press  Association. 

The  winner  among  the  non¬ 
daily  newspapers  is  Don  Bloom- 
quist,  of  the  Pittsylvania  Tribune, 
it  was  announced  by  Robert  B. 
Smith,  Newport  News,  chairman 
of  the  VPA  awards  committee. 


Institutions  Aided 
By  L  H.  Brush  Fund 

Salem,  O. — Mt.  Union  College 
in  nearby  Alliance,  Ohio,  and 
three  Salem  institutions  have  been 
named  beneficiaries  in  an  initial 
distribution  of  income  from  trust 
funds  set  up  by  the  will  of  the 
late  Louis  H.  Brush  of  Salem. 

Mr.  Brush,  who  died  in  1948, 
was  chairman  of  the  board  of 
directors  of  Brush-Moore  News¬ 
papers,  Inc.  which  operates  seven 
newspapers  in  Ohio  and  Mary¬ 
land. 

Mt.  Union  College  was  given 
$6,000,  unrestricted. 

An  alumnus  of  Mt,  Union,  Mr. 
Brush  was  treasurer  of  the  col¬ 
lege  for  many  years  and  a  mem¬ 
ber  of  its  board  of  trustees. 

The  Memorial  Building  Asso¬ 
ciation  at  Salem  was  given  $1,500 
to  help  in  operating  the  communi¬ 
ty  center.  The  First  Methodist 
Church  of  Salem  received  $1,000, 
and  the  Home  for  Aged  at  Salem 
was  given  a  similar  amount. 

Mrs.  Brush  gave  the  Salem 
News  a  portrait  of  Mr.  Brush  to 
be  hung  in  the  lobby  of  the  News. 


ChiTrib  Winners 

Chesier  Gabrysiak,  Dante 
Mascione  and  Swain  Scalf  have 
been  declared  winners  of  the  Chi¬ 
cago  Tribune’s  annual  news  pho¬ 
tographers  contest  by  visitors  at¬ 
tending  a  two-week  exhibit  in 
Tribune  Tower. 

Mr.  Gabrysiak  took  first  in 
sports  with  a  shot  of  a  freak  end¬ 
ing  of  a  wrestling  match. 

Mr.  Mascione  won  in  news  with 


Mistrial  Declared 
Because  of  Story 

Baltimore — Criminal  Court 
Judge  S.  Ralph  Warnken  Wednes¬ 
day  ordered  a  mistrial  in  a  traffic 
manslaughter  case  because  news¬ 
paper  accounts  stated — correctly — 
that  the  defendant  had  been  ac¬ 
quitted  last  spring  on  a  charge  of 
murdering  his  wife. 

Defense  attorney  complained 
that  a  story  in  the  Sun  reporting 
Tuesday’s  session  of  the  trial  con¬ 
tained  “all  lurid  details”  of  the 
former  trial. 

The  only  reference  in  the  Sun’s 
story  to  the  murder  charge  was: 
“Patton,  a  father  of  two  young 
children,  last  March  was  acquitted 
by  a  Baltimore  county  court  of  a 
charge  of  murdering  his  24-yeai- 
old  wife  by  shooting  her.” 

Judge  Warnken  said  he  felt 
“newspapers  have  to  show  a  proper 
sense  of  proportion”  and  added 
that  he  also  thought  they  “have 
to  assume  responsibility  not  to 
print  things  that  might  have  such 
an  effect  on  a  pending  trial.” 


Judges  in  the  editorial  writing 
contests  were  journalism  profes¬ 
sors  at  Ohio  State  University. 
Reader-judges  were  used  for  the 
first  time  in  the  news,  feature, 
sports  and  column  writing  con¬ 
tests. 

A  special  citation  for  “out¬ 
standing  Virginia  research  in 
newspaper  feature  writing”  goes 
to  Matthew  T.  Fulgham,  of  the 
Newport  News  Daily  Press,  for 
an  11 -article  series  on  Fortress 
Monroe  and  Old  Point  Com¬ 
fort. 

Firsts  in  the  writings  contests: 

Local  column,  Edward  Travis, 
Newport  News  Times-Herald. 

News  (dailies) — Charlton 
Whitehead  Barron,  Norfolk 
Ledger-Dispatch . 

News  (non  -  dailies)  —  Robert 
Lane  Anderson,  Smyth  County 
News,  Marion. 

News  service  writing — Robert 
L.  Moore,  Associated  Press. 

Feature  (dailies) — Charles  Mc¬ 
Dowell,  Jr.,  Richmond  Times-Dis- 
patch. 

Feature  (non-dailies) — Elliott 
Campbell,  Caroline  Progress, 
Bowling  Green. 

Sports  (dailies) — Mary  Bland 
Armistead,  Roanoke  World- 
News. 

Sports  (non-dailies)  —  Walter 
L.  Rice,  Bedford  Democrat. 

C.  S.  Borjes,  Norfolk  Virginian- 
Pilot,  was  awarded  the  Associated 
Press  Trophy  for  the  best  photo¬ 
graph.  The  Barter  Theatre  Award, 
a  decorated  platter  and  country 
ham,  will  go  to  C.  1.  Garrett,  of 
the  Fauquier  Democrat,  Warren- 
ton,  for  the  best  feature  pic¬ 
ture. 

The  University  of  Virginia 
Trophy  for  the  best  sports  photo¬ 
graph  was  won  by  Frank  Han¬ 
cock,  Roanoke  World-News. 

Other  winners  in  photography: 

News  (dailies)  —  Bea  Kopp, 
Newport  News  Daily  Press. 

News  (non-dailies)  —  Marvin 
Scruggs,  Pittsylvania  Tribune. 

Sports  (dailies) — Frank  Han¬ 
cock,  Roanoke  World-News. 

Sports  (non-dailies) — C.  I.  Gar¬ 
rett,  Fauquier  Democrat. 

Feature  (dailies)  —  Howard, 
Hammersley,  Roanoke  Times. 

Feature  (non-dailies)  —  C.  I- 
Garrett,  Fauquier  Democrat. 

Unpublished — C.  S.  Borjes, 
Norfolk  Virginian-Pilot. 
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‘Discriminating’  Rates 
Hit  in  Politics  Survey 


reductions  for  commercial  adver¬ 
tisers  but  not  on  political  ads. 
No  papers  give  a  reduction  for  the 
political  advertiser  in  this  connec¬ 
tion. 

6.  Some  newspapers  list  com¬ 
mercial  and  political  rates  as  being 
the  same.  However,  a  number 
of  the  papers  give  a  reduction 
for  commercial  advertisers  buying 
more  than  100  inches  of  space  a 
year,  but  do  not  extend  the  reduc¬ 
tion  to  political  advertising. 

Radio  Practices 

7.  Radio  stations  charge  the 
commercial  one-time  rate  for  po¬ 
litical  time.  However,  few  candi¬ 
dates  use  the  13  broadcasts  re¬ 
quired  before  the  reduced  rate 
takes  effect  on  commercial  radio 
time.  Of  28  stations  supplying  in¬ 
formation  on  local  rates  charged 
for  commercial  and  political  ad¬ 
vertising,  14  stations  charge  the 
politician  more.  The  other  14 
charge  the  same  in  both  cate¬ 
gories. 

In  Miami,  one  station  has  a  po¬ 
litical  rate  of  $155  for  a  half-hour 
broadcast  as  compared  to  a  com¬ 
mercial  rate  of  $90  for  the  same 
time. 

That  same  station  charges  the 
local  politician  $50  for  a  five- 
minute  announcement,  but  re¬ 
quires  Dade  County  commercial 
firms  to  pay  only  $30  for  five 
minutes. 

■ 

Hodding  Carter  Calls 
For  Curb  on  McCarthy 

Little  Rock,  Ark. — How  news¬ 
papers  can  help  people  while  the 
country  is  in  a  confused  state  of 
mind  was  the  theme  of  an  address 
before  the  Arkansas  Press  Associa¬ 
tion  recently  by  Hodding  Carter, 
editor  of  the  Greenville  (Miss.) 
Delta  Democrat-Times. 

He  warned  newspapermen  to 
guard  against  people  who  would 
“make  you  hew  the  line  so  that 
anything  you  might  say  against 
their  views  will  be  called  danger 
ous.” 

“If  you  as  newspapermen  don’t 


St.  Petersburg,  Fla. — Making 
a  study  of  the  high  cost  of  run¬ 
ning  for  public  office  in  Florida, 

Morty  Freedman  of  the  St.  Peters¬ 
burg  Times  staff  reported  that 
rate  practices  of  newspapers  and 
radio  stations  are  largely  respon¬ 
sible  for  political  expenditures. 

The  press  and  radio  discrimi¬ 
nate  against  the  candidate,  the 
Times  reporter  concluded,  when 
their  rates  for  space  and  time  ex¬ 
ceed  those  charged  for  commer¬ 
cial  advertising. 

2  Recommendations 
He  recommended:  1)  No  dis¬ 
crimination  in  rates  for  political 
advertising;  2)  more  free  time 
and  space  for  the  candidate’s 
qualifications  and  position  on 
campaign  issues. 

The  Times  survey,  Mr.  Freed¬ 
man  reported,  showed: 

1.  A  state-wide  candidate  tak¬ 
ing  a  fullpage  advertisement  in 
each  of  23  newspapers  located  in 
a  strategic  area  of  the  state  for 
just  one  day  would  pay  $9,590.60. 

Commercial  rates  for  the  same  ad 
would  be  $8,165.16.  The  candi¬ 
date  pays  $1,425.44  more  than 
the  non-political  advertiser. 

2.  Only  nine  of  the  23  newspa¬ 
pers  surveyed  do  not  discriminate 
against  the  candidate  for  state¬ 
wide  office.  These  papers,  which 
have  the  same  rate  for  political 
and  commercial  advertising,  are 
the  St.  Petersburg  Times.  Ft. 

Myers  News-Press,  Ft.  Lauderdale 
News-Sentinel,  Ft.  Pierce  News- 
Tribune,  Gainesville  Sun,  Florida 
(Jacksonville)  Times-Union,  Pa¬ 
nama  City  News-Herald,  St.  Au¬ 
gustine  Record  and  Tampa 
Tribune. 

3  Have  Equal  Rates 

3.  Only  three  of  the  10  news¬ 
papers  which  responded  with  in¬ 
formation  on  local  commercial 
and  political  rates  charge  the  can¬ 
didate  for  local  office  the  same 
rate  as  a  local  commercial  adver¬ 
tiser.  Those  newspapers  are  the 
St.  Petersburg  Times,  the  Tampa 

Tribune  and  the  Palatka  News.  .  vi/. 

Ti,„  „.i  .  do  something  aoout  Senator  Mc- 

ine  other  seven  papers  have  a  f.  .k..  ••  .u-  i 

higher  rate  for  candidates. 


4.  Aggregate  cost  of  a  full-page 
advertisment  in  the  10  papers 
supplying  local  rate  data  would 
come  to  a  combined  total  of  $3,- 
142.27  for  the  politician,  but  only 
$2,695.08  for  the  commercial  ad¬ 
vertiser. 

5.  Only  the  St.  Petersburg 


Carthy,”  the  editor  said, 
tie  will  be  lost  before  we  start. 

C.  A.  VerBeck,  Fordyce  publish¬ 
er,  was  elected  president  to  suc¬ 
ceed  Tom  Allen.  Brinkley. 

■ 

B  &  O  Railroad  Ads 
Scheduled  in  70  Cities 

The  Baltimore  and  Ohio  Rail- 
Times,  Tampa  Tribune  and  Tampa  road  will  spend  25%  of  its  1951 
Times  are  consistent  in  their  treat-  advertising  budget  on  space  in  110 
rnent  of  political  and  commercial  newspapers  in  70  cities  along  the 
advertisers  insofar  as  reductions  B  &  O  lines. 
for  additional  insertions  of  an  ad  R.  C.  MacLellan,  advertising 
ore  concerned.  None  of  the  three  manager  for  the  company,  told 
papers  gives  a  reduction  for  addi-  Editor  &  Publisher  60%  of  the 
tional  insertions  for  either  political  total  space  cost  (in  newspapers 
or  commercial  advertisers.  On  the  and  magazines)  will  be  spent  in 
other  hand,  six  papers  give  such  newspapers. 
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Integrity  in  News 
and  Food 


Newspapermen  will  undoubtedly  en¬ 
counter  many  problems  in  covering  the 
news  in  1951. 

One  thing  every  reader  can  count  on 
is  the  traditional  integrity  of  American 
newspapers  which  insures  objective  and 
accurate  reporting. 

Undoubtedly,  there  will  be  big  prob¬ 
lems  in  the  food  business,  too,  during  the 
coming  year. 

And  here  again,  the  public  can  rely  on 
the  integrity  of  the  people  who  produce, 
process  and  distribute  the  nation’s  food 
supply. 

The  men  and  women  of  A  &  P,  for 
example,  will  strive  constantly  to  live  up 
to  the  90-year-old  policy  of  fair  and 
friendly  service  as  expressed  in  posters 
prominently  displayed  today  in  every 
A  &  P  store,  headquarters  and  office: 

Do  what  is  honest,  fair,  sincere  and 
in  the  best  interests  of  every  cus¬ 
tomer 

Extend  friendly,  satisfying  service 
to  everyone 

Give  every  customer  the  most  good 
food  for  her  money 

Assure  accurate  weight  every  time — 

16  oz.  to  each  pound 

Give  accurate  count  and  full  measure 

Charge  the  correct  price 

Cheerfully  refund  customer’s  money 
if  for  any  reason  any  purchase  is 
not  satisfactory 

Operating  under  this  policy,  we  of  the 
A  &  P  will  continue  our  efforts  to  do  the 
nation’s  most  efficient  job  of  food  distri¬ 
bution. 

A  &  P  FOOD  STORES 
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Newsmen  Hardly  Like 
Keeping  Up  With  Ike 


London — Eight  top-flight  news¬ 
men — all  willing  to  strike  the  word 
“flight”  out  of  their  vocabularies 
— straggled  into  London  after  a 
frantic  week  of  covering  General 
Eisenhower’s  European  tour. 

Assembled  in  Paris  for  the 
start  of  the  trip  were  Preston 
Grover,  Associated  Press;  Kings¬ 
bury  Smith,  International  News 
Service;  R.  H.  Shackford,  United 
Press;  Walter  Kerr,  New  York 
Herald  Tribune;  William  Stone- 
man,  Chicago  Daily  News;  Mor- 
ley  Cassidy,  Philadelphia  (Pa.) 
Bulletin;  Eric  Gibbs,  Time;  and 
Fred  Vanderschmidt,  Newsweek. 

The  General’s  flexible  schedule 
made  commercial  plane  connec¬ 
tions  impossible  for  the  corre¬ 
spondents.  Pleas  for  an  Army 
press  plane  (to  be  paid  for  by  the 
press)  failed.  The  General  did 
not  want  a  “circus.”  Also,  as  a 
representative  of  12  nations  he 
did  not  wish  to  make  special  pro¬ 
visions  for  the  American  press. 

The  newsmen  covered  his  Paris 
stay,  and  after  assurances  that 
the  General  would  make  no  de¬ 
parting  statement,  caught  a  train 
to  Brussels  in  time  for  his  arrival 
statement  there.  After  that.  Gen¬ 
eral  Eisenhower  changed  his  pro¬ 
cedure  and  decided  to  make  his 
statements  on  leaving  each  coun¬ 
try. 

By  now  the  newsmen  had  char¬ 
tered  a  D-C  3  bucket-seat  plane 
from  Pan-American  Airlines,  and 
with  it  they  le^t  Brussels  one  hour 
ahead  of  the  general  for  The 
Hague.  All  went  well.  They  cov¬ 
ered  his  departure  statement,  filed, 
and  took  off  one  hour  later  for 
Copenhagen. 

But  as  soon  as  the  General’s 
plane  reached  the  Copenhagen 
airport,  officials  closed  it  for 
security  reasons.  The  correspond¬ 
ents’  plane  had  to  turn  back  and 
land  in  Hamburg.  They  were 
unable  to  land  in  Copenhagen 
until  the  next  morning. 

On  their  arrival  they  were  told 
that  the  Oslo  airport  (the  Gener¬ 
al’s  next  stop)  was  clear  and  open, 
and  as  the  weather  had  been  bad 
it  was  decided  to  skip  Copenhagen 
and  catch  up  with  him  in  Oslo. 

Half-way  there,  the  airplane  ran 
into  a  cold  front. 

Back  in  Copenhagen,  the  news¬ 
men  dashed  into  the  heart  of  the 
city  to  catch  the  General’s  fare¬ 
well  to  Denmark.  Unanimously 
they  agreed  to  forego  another  air 
attempt  to  Oslo.  Half  of  the 
group  took  the  night  train  to 
Oslo;  the  others  reloaded  on  the 
DC-3  for  London  to  pick  up  the 
story  there. 

By  the  end  of  the  week,  the 
only  newsmen  still  on  the  Gen¬ 


eral’s  whirlwind  trail  were  the 
A.P.  correspondent  and  a  photog¬ 
rapher,  and  the  Time  representa¬ 
tive. 


‘Mrs.  Mary'  Returns 
From  Retirement  at  71 

Spartanburg,  S.  C. — ^At  71, 
Mrs.  Mary  H,  Phifer  has  had 
“sufficient”  retirement  and  is  re¬ 
turning  to  the  newspaper  business. 

Mother  of  seven  and  grand¬ 
mother  of  eleven,  “Mrs.  Mary” 
hungered  for  her  news  telephone, 
her  writing  pad  and  her  type¬ 
writer  until — out  at  her  beautiful 
old  country  home,  nestled  among 
flower  gardens,  she  reached  the 
conclusion  that  “retirement’s  no 
go;  I’m  going  back.” 

She  retired  in  1942  after  some 
20  years’  newspaper  work  on  the 
Spartanburg  Herald.  Now  she’s 
tapping  the  keys  and  talking  on 
the  ’phone  again  to  create  “Sil¬ 
houettes”,  a  Sunday  Herald- 
Journal  newsfeature. 


Daniel  and  the  Lion 
Go  Into  Movie  Den 

Salt  Lake  City — Ever  take  a 
real  live  lion  to  see  a  movie? 

Dan  Valentine,  columnist  of  the 
Salt  Lake  City  Telegram,  said:  I 
have  always  wanted  to  sit  next 
to  a  lion  in  a  theatre — 


Tip  on  Nickel  Feature: 

Don't  Forget  the  Paper 

Chicago — “Find  out  what  you 
can  still  buy  for  a  nickel,”  the 
Chicago  Daily  News  city  editor 
said  to  Edan  Wright,  gal  reporter 
who  has  earned  the  reputation  as 
the  staff’s  “guinea  pig.” 

So  Miss  Wright  went  shopping 
for  the  afternoon  and  came  up 
with  the  followmg  items  for  a 
nickel:  Greeting  card,  candy  bar, 
cigar,  comb,  thread,  paper  clips, 
steel  wool,  writing  tablet,  gum, 
breakfast  roll,  hairpins,  apple,  pen¬ 
cil,  handkerchief,  buttons,  eraser, 
ornamental  pins  and  ruler. 

She  spent  a  dime  to  call  the 
boss  and  he  said  to  her: 

“Looks  like  you  missed  the  best 
five-cent  buy  in  the  city.  Miss 
Wright— the  Chicago  Daily  News.” 


“I  have  sat  next  to  popcorn 
munchers,  snorers,  people  with 
asthma,  young  lovers,  old  lovers, 
women  who  lose  their  gloves, 
young  ladies  who  take  their  shoes 
off,  young  boys  who  hiss  at  the 
love  scenes,  boys  who  kiss  their 
girl  friends  with  a  loud  smack, 
girls  who  kiss  their  boy  friends 
with  a  loud  smack — 

“But  never  a  lion!” 

So  he  decided  to  sit  by  one! 

And  he  did! 

He  was  guest  of  Major,  a  lion 
owned  by  Dr.  J.  E.  Frank. 

Dan  said  he  had  no  trouble; 
the  lion  behaved  very  nicely. 


‘Communist'  Reporter 
Has  a  Quiet  Day 

San  Antonio — “I  was  a  ‘Com¬ 
munist’  for  an  afternoon,  but  no¬ 
body  gave  a  hoot,”  Joe  Cervenka 
wrote  in  a  by-lined  story  in  the 
San  Antonio  Express  after  wan¬ 
dering  around  downtown  reading 
the  Daily  Worker  and  with  other 
Red  propaganda  protruding  from 
his  coat  pocket. 

It  was  just  to  see  what  would 
happen. 

Nobody  laid  a  hand  on  Joe. 

About  the  most  vigorous  reac¬ 
tion  was  when  he  stopped  in  the 
middle  of  a  sidewalk  to  read  the 
Communist  organ.  “People 
bumped  into  me  from  the  front 
and  rear,”  he  wrote  in  the  Ex¬ 
press.  “Many  glanced  at  the  pa¬ 
per  held  up  in  front  of  me,  but 
the  only  comment:  ‘Quit  blocking 
the  sidewalk.’  ” 

Apparently  San  Antonians  just 
aren’t  “Communist-conscious,”  Joe 
wrote,  or,  judging  by  the  hard  time 
he  had  in  finding  a  copy  of  the 
Worker  in  the  first  place,  maybe 
they  never  heard  of  the  paper. 


'Cocktail  Conference' 
Expendable;  Passes,  Too 

Washington  —  The  “cocktail 
conference”  is  expendable,  J.  Rus¬ 
sell  Wiggins,  managing  editor  of 
the  Washington  Post,  told  a  group 
of  public  relations  counsellors. 

“There  is  a  feeling  among  some 
public  relations  practitioners  that 
newsmen  don’t  get  their  share  of 
alcoholic  beverages  and  it's  their 
job  to  augment  the  ration,”  Mr. 
Wiggins  said.  “You  might  better 
give  the  money  you  allot  for  the 
cocktail  party  to  the  Community 
Chest.” 

Mr.  Wiggins  also  frowned  on 
passes.  “Free  press  docs  not  mean 
free  passes,”  he  said. 


Dr.  Ray  Still  Writing 
His  Columns  at  90 

Fort  Worth — Dr.  Jeff  D.  Ray, 
possibly  the  oldest  daily  newspa¬ 
per  columnist  in  the  United  States, 
is  going  strong  at  90. 

He  is  on  the  staff  of  the  Fort 
Worth  Star-Telegram,  for  which 
he  writes  four  columns  a  week  on 
“Your  Problems  and  Mine.” 

A  retired  Baptist  minister  and 
theology  professor,  he  also  covers 
Baptist  news.  Recently,  he  helped 
cover  the  Baptist  General  Con¬ 
vention  of  Texas,  climaxed  when 
112,500  persons  heard  Billy  Gra¬ 
ham  preach. 

Morning,  afternoon  and  night 
sessions,  the  latter  lasting  to  10 
p.m.,  found  Ray  at  the  press  table 
— cheerful  and  chipper  while 
younger  reporters  wilted. 

Ray  had  a  taste  of  newspaper 
work  as  a  boy  but  he  joined  the 
Star-Telegram  on  April  1,  1935. 

“Don’t  blame  the  paper,”  he 
says.  “They  hired  me  on  April 
Fool’s  Day  and  now  that  they 
are  into  it  they  are,  as  good  sports. 


taking  their  medicine  without  bat¬ 
ing  an  eye.” 

Ray’s  father  was  killed  in  the 
Battle  of  Atlanta  in  the  Civil  War. 

The  orphaned  youth  went  to  work 
first  on  a  farm,  then  became  a 
printer’s  devil,  clerk  in  a  grocery 
store,  bouncer  in  a  West  Texas 
pioneer  hotel,  flunky  in  a  black¬ 
smith  shop,  a  cowpuncher,  star 
in  a  vaudeville  show,  a  country 
school  teacher,  publisher  of  a  * 

weekly  newspaper,  and  preacher. 

He  was  a  seminary  professor 
for  37  years  before  he  retired  and  ‘ 

joined  the  Star-Telegram.  I 

The  Star-Telegram  city  room,  a  Jisi 
big  shop,  is  as  modern  as  today’s 
headlines.  But  Dr.  Ray  is  at  ' 

home  there.  The  little  white-  '"8 

haired  man  is  highly  popular  with  tioi 

young  reporters.  His  excellent  ' 

memory  for  names  and  faces  de-  ad' 

lights  them. 

The  Star-Telegram  prints  liquor  tisi 

advertising  but  that  doesn’t  stop  l(x 

Ray  from  blasting  the  liquor  in¬ 
dustry  regularly  in  his  column.  ad 

And  he  is  delighted  when  a  make¬ 
up  man’s  quirk  places  his  column  tis 
next  to  a  liquor  ad.  kx 


Witnesses  for  Executions 

Indianapolis,  Ind. — Newspaper 
reporters  will  be  able  to  witness 
executions  at  the  State  Prison  at 
Michigan  City  if  legislation 
planned  by  Rep..  Joseph  Klein  be¬ 
comes  law. 

Mr.  Klein  says  he  doesn’t  see 
why  newsmen  shouldn’t  witness 
the  executions  if  they  wish.  He 
added  he  considers  any  bar  to 
their  witnessing  the  executions  a 
violation  of  freedom  of  the  press, 
and  wants  to  do  something  about 


Knebel  Is  Chairman 
Of  Gallery  Committee 

Washington  —  Fletcher  Knebel 
of  the  Des  Moines  Register  and 
Tribune  has  been  elected  chairman 
of  the  standing  committee  of  con¬ 
gressional  press  gallery  correspond¬ 
ents  by  reason  of  topping  a  field 
of  eight  candidates,  five  of  whom 
were  elected.  He  succeeds  William 
F.  Arbogast  of  Associated  Press, 
who  did  not  seek  re-election. 

Chosen  to  serve  with  Chairman 
Knebel  are  Raymond  F.  Lahr, 
United  Press;  John  T.  Carlton, 
Atlanta  (Ga.)  Journal;  Edgar  A. 
Poe,  New  Orleans  (La.)  Times- 
Picayune;  and  Paul  F.  Healy,  New 
York  Daily  News. 


Radio  Column  Plea 
Gets  Gifts  for  Vets 

Toronto  —  “Gifts  For  Guys 
Who  Gave”,  a  Christmas  appe^ 
conducted  by  Bob  Kesten  in  his 
radio  column  in  the  Toronto  Tele¬ 
gram,  resulted  in  individual  gifts 
for  more  than  1,500  hospitalized 
veterans  and  50  radios  for  four 
veterans’  hospitals  in  metropolitan 
Toronto.  This  was  the  second  year 
of  the  appeal.  All  publicity  is  con¬ 
fined  to  Kesten's  Corner.  More 
than  900  individual  parcels  and 
$3,487  were  received. 


EDITOR  &  PUBLISHER  for  January  27,  1951 


10  Promoted 
On  Ad  Staff 
OfN.Y.News 

Several  advertising  staff  promo¬ 
tions  were  announced  by  Thomas 
J.  Cochrane,  advertising  director 
of  the  New  York  News,  at  the  an¬ 
nual  advertising  banquet  of  the 
News,  Jan.  18. 

The  appointments  are: 

Ben  L.  Moyer,  national  adver¬ 
tising  director,  formerly  national 
advertising  manager. 

Seward  Davis,  national  advertis¬ 
ing  manager,  formerly  Eastern  na¬ 
tional  advertising  manager. 

Warren  Bush,  assistant  national 
advertising  manager. 

Arthur  H.  Mason,  local  adver¬ 
tising  manager,  formerly  assistant 
local  advertising  manager. 

John  E.  Eckert,  assistant  local 
advertising  manager. 

Earl  M.  Dixon,  Brooklyn  adver¬ 
tising  manager,  formerly  assistant 
local  advertising  manager. 

A.  Harrison  Gaines,  department 
store  advertising  manager. 

Vincent  F.  Sullivan,  assistant 
to  the  advertising  director. 

George  Morris,  publicity  direc¬ 
tor,  formerly  publicity  manager. 

Herbert  M.  Steele,  manager  ad¬ 
vertising  promotion,  formerly 
sales  presentation  manager. 

$31,000,000  Newsprint 
F.  M.  Flynn,  president  of  the 
News,  reported  that,  although  in 
1950  the  newspaper  carried  the 
largest  volume  of  advertising  in  its 
history  and  reached  another  peak 
in  ad  revenue,  the  net  result  was 
not  as  good  as  in  1949  because  of 
increases  in  expenses.* 

“Although  hard-hearted  business 
practices  would  have  called  for 
some  pruning,  we  became  soft¬ 
hearted  during  the  holiday  season 
and  made  adjustments  to  permit 
full  incentive  payments  not  entire¬ 
ly  justified  by  the  figures,”  Mr. 
Flynn  reported. 

The  News  consumed  292,000 
tons  of  paper  last  year,  he  stated, 
which  cost  more  than  $31,000,000. 
The  higher  price  will  increase  that 
by  $2,000,000  in  1951,  when  pa¬ 
per  comes  from  nine  mills. 

Pre-Dale  Losses 
Mr.  Flynn  reported  that  al¬ 
though  daily  and  Sunday  circula¬ 
tion  “held  at  high  levels”  there 
were  “disturbing  losses  in  Sunday 
pre-date  territories.”  He  quoted 
Circulation  Director  Ivan  Annen- 
berg  as  saying  this  was  due  to  a 
drop  in  duplicate  purchases  and 
some  adverse  effects  of  television 
on  the  city  edition  sales  on  nights 
when  high-rated  shows  are  pre¬ 
sented. 

“Our  general  circulation  picture 
is  about  the  same  as  that  on  other 
New  York  papers.  The  decrease 
in  the  pre-date  sale  follows  the 
pattern  of  other  pre-date  newspa¬ 
pers,”  he  said. 

“I  do  not  believe  we  have  yet 
felt  the  full  impact  of  television. 
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It  will  continue  to  cut  in  more  and 
more  on  the  leisure  time  of  our 
readers.  Television  will  not  put 
us  out  of  business,  but  it  will  re¬ 
quire  us  to  sharpen  our  wits  and 
brighten  our  presentation.  For 
many  persons,  watching  television 
is  like  eating  peanuts — it  goes  on 
and  on.  We  must  offer  something  , 
better  than  peanuts.” 

He  reported  that  in  1950  the  | 
black  press  capacity  was  increased  < 
and  the  expansion  of  the  coloroto  | 
plant  was  completed.  In  1951  the  i 
News  expects  to  place  orders  for  ■ 
additional  black  press  equipment  ' 
and  for  a  new  comic  press.  Mr.  | 
Flynn  said  there  is  good  reason  to 
believe  that  1951  can  be  another  I 
record-breaking  year  and  that  he  i 
expects  nothing  approaching  aus-  | 
terity.  He  had  expected  to  an-  , 
nounce  plans  for  improvement  of  i 
the  42nd  St.  property  with  addi¬ 
tional  facilities  but  he  may  be 
forced  to  defer  action  on  that. 

Mr.  Cochrane  closed  the  dinner 
meeting  by  commending  the  staff 
for  the  35,540,613  linage  record  j 
of  1950  and  said  the  goal  for  1951  1 
would  be  a  million  lines  more. 

■ 

Non-Dollar  Newsprint 
Prospects  Called  Slim  i 

Quebec  —  Little  prospect  of 
newsprint  shipments  being  resumed  j 
to  non-dollar  countries  by  Canadi-  | 
an  mills  during  1951  is  advanced  | 
by  E.  N.  Little,  president  of  Ang-  i 
lo-Canadian  Pulp  and  Paper  Mills,  i 
“The  uncertain  international 
situation  makes  it  difficult  if  not  j 
impossible  to  say  where  and  the  | 
extent  to  which  shipments  may  , 
again  be  resumed  to  these  coun-  | 
tries,”  he  said.  | 

“When  conditions  are  such  that  i 
shipments  can  again  be  made,  j 
the  Canadian  newsprint  manufac-  j 
turers  will  likely  require  greater  1 
assurance  of  continuity  of  con-  | 
nection  than  has  been  the  experi-  | 
ence.”  j 

•  I 

Daily  Worker  Reports 
Heavy  Reader  Losses 

The  New  York  Daily  Worker, 
Communist  party  newspaper,  last 
week  announced  that  heavy  circu¬ 
lation  losses  were  threatening  its 
existence.  Without  stating  its  for¬ 
mer  circulation,  the  paper  reported 
that  its  daily  circulation  now  was 
below  14,000,  with  48,000  on  Sun¬ 
day. 

The  announcement  called  on 
every  Daily  Worker  reader  to 
make  himself  “a  personal  distribu¬ 
tor  and  carrier.” 

■ 

Pearson  Wins  Verdict 

Washington — A  Federal  Court 
jury  sitting  here  has  found  for 
Columnist  Drew  Pearson  in  the 
libel  suit  brought  against  him  by 
Fred  N.  Howser.  former  attorney 
general  of  California.  The  jurors 
held  that  Mr.  Pearson  told  the 
truth  in  a  1948  broadcast  in  which 
he  charged  that  Mr,  Howser  had 
accepted  $1,200  irom  a  gambler. 

ar  January  27,  1951 


FLASH 

TO  ALL  EDITORS! 

CURRENT  NEWSWEEK  MAGAZINE 
(PAGE  58 )  REPORTS  THE  FOLLOW¬ 
ING  NEWSPAPER  READERSHIP  TAB¬ 
ULATIONS  ON  COMICS: 


Men 

Women 

DICK  TRACY 

71% 

64% 

NANCY 

7  Wo 

69% 

BLONDIE 

70% 

74% 

IF  yOV'RE  NOT  ALREADY  ON  THE 
'  NANCY  BANDfE AGON— YOU’RE  MISS- 
'  INC  A  GOOD  BET! 


i 

i 

WIRE  OR  TELEPHONE  MURRAY  HILL 
I  2-3020  FOR  AVAILABILITY! 


UNITED  FEATURES 


UN  Group  Adopts 
Preamble,  First  Article 


By  Kathleen  Teltsch, 

New  York  Times  UN  Staff 

Lake  Success,  N.  Y. — A  com¬ 
mittee  of  United  Nations  dele¬ 
gates  this  week  laboriously  ham¬ 
mered  out  the  preamble  and  first 
article  of  a  treaty  which  members 
hope  will  guarantee  freedom  of 
information  as  part  of  interna¬ 
tional  law. 

The  preamble  was  approved  by 
the  15-member  committee  over 
the  protests  of  delegates  from  the 
United  States  and  Britain  who 
warned  that  the  four-paragraph 
text  was  loosely-worded  and  open 
to  wide  interpretation. 

American  delegation  spokesmen 
were  inclined  to  feel  that  the  pas¬ 
sage  of  the  preamble — in  itself— 
was  no  great  calamity  for  the 
country’s  press,  radio,  and  news 
services  which  will  be  covered  by 
the  pact.  They  noted  that  the  pre¬ 
amble  is  a  non-operative  part  of 
the  treaty. 

Binder  Still  Tearful' 

However,  the  majority’s  accept¬ 
ance  of  the  preamble-text  did 
nothing  to  allay  the  misgivings  of 
American  and  British  delegates 
who  fear  that  the  info  pact  may 
wind  up  by  restricting  the  very 
freedoms  it  sets  out  to  protect. 

Carroll  Binder,  U.  S.  delegate, 
again  voiced  this  concern,  saying 
he  remained  “eager  to  cooperate 
with  the  committee’s  work,"  but 
he  was  still  “skeptical  and  a  little 
fearful”  as  to  the  steps  the  com¬ 
mittee  will  take  when  it  comes  to 
drafting  the  treaty  articles. 

American  and  British  opposition 
to  the  preamble  was  directed 
mainly  at  a  proviso  which  holds 
that  the  press  and  other  media 
must  be  free  from  “pressure  or 
dictation”  but  which  does  not  de¬ 
fine  the  source  of  such  pressure. 

In  the  six-hour  debate,  other 
committee  members  indicated  that 
their  interpretation  ranged  from 
a  strict  view  that  they  were  con¬ 
demning  only  “pressure  by  gov¬ 
ernments”  to  a  much  broader 
opinion  that  the  phrase  referred 
also  to  pressure  from  advertisers, 
political  parties,  influential  groups 
or  from  other  sources  originating 
either  within  the  country,  or 
exerted  from  abroad. 

Soviet  Objection 

The  Soviet  Union’s  delegate 
also  found  the  text  displeasing 
but  for  a  different  reason:  he  ob¬ 
jected  because  the  preamble  did 
not  start  off  by  condemning  “pri¬ 
vate  publishing  monopolies”  as 
the  major  threat  to  freedom  of 
the  press. 

A  much-amended  version  of  the 
preamble  was  approved  finally,  12 
to  2,  with  the  backing  of  France, 
Mexico,  Ecuador,  Cuba,  Egypt, 
India,  Pakistan,  Lebanon,  Saudi- 
Arabia  and  the  Philippines.  The 


delegates  of  the  Soviet  Union, 
Yugoslavia  and  The  Netherlands 
abstained. 

The  preamble  reads: 

“The  states  parties  to  this  con¬ 
vention,  bearing  in  mind  the  char¬ 
ter  of  the  United  Nations  and  the 
Universal  Declaration  of  Human 
Rights,” 

(Adopted  by  10  to  0  with  4 
abstentions) 

“Considering  that  freedom  of 
expression  and  the  free  inter¬ 
change  of  information  and  opin¬ 
ions,  both  in  the  national  and  in¬ 
ternational  sphere,  are  fundamen¬ 
tal  human  rights  and  essential  to 
the  cause  of  democracy  and 
peace  and  for  the  achievement 
of  political,  social,  cultural  and 
economic  progress,” 

(13  to  0  with  2  abstentions; 
USSR,  Y ugoslavia) 

“Recognizing  that  in  order  to 
achieve  these  aims  the  media  of 
information  should  be  free  from 
pressure  or  dictation,  and  that 
these  media  by  virtue  of  their 
power  for  influencing  public  opin¬ 
ion  bear  a  great  responsibility  to 
the  peoples  of  the  world;” 

[8  to  4  (Netherlands,  United 
Kingdom,  United  States,  Cuba), 

3  abstentions  (Ecuador,  USSR, 
Yugoslavia)  ] 

“Desiring  to  cooperate  fully 
with  one  another  to  promote 
democratic  institutions,  friendly 
relations  between  states  and  peo¬ 
ples,  and  the  peace  and  welfare 
of  mankind.” 

112  to  0  with  3  abstentions 
(United  States,  USSR,  Yugosla¬ 
via)  ] 

The  treaty  will  follow  here. 

Stock  Accusation 
As  expected,  debate  on  the  pre¬ 
amble  touched  off  repeated  argu¬ 
ments  with  Russia’s  Semyon  K. 
Tsarapkin  supplying  the  stock  So¬ 
viet  accusation  against  the  Anglo- 
American  “warmongering”  press 
trusts.  This  time,  the  Soviet  dele¬ 
gate  was  prepared  with  detailed 
statistics  to  show  that  95%  of  the 
American  publications  are  serv¬ 
iced  by  the  “monopolistic”  Asso¬ 
ciated  Press,  United  Press  and  In¬ 
ternational  News  Service. 

Mr.  Binder  countered  by  con¬ 
tending  that  the  leading  example 
of  total  press  monopoly  in  the 
world  today  existed  in  the  Soviet 
Union. 

Once  the  preamble  was  out  of 
the  way,  however,  the  committee 
members  settled  down  to  the  tedi¬ 
ous,  and  less-sensational  business 
of  re-drafting  the  treaty-articles 
originally  approved  at  Geneva  in 
1948. 

The  committee  approved  a  text 
for  Article  One  that  closely  re¬ 
peats  the  wording  of  the  Geneva 
text. 
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Captivity 
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Bcdllie  Detects 
Russian  Scheme 
In  News  Flow 

Chicago — Speaking  before  more 
than  1,(X)0  persons  at  the  Mon¬ 
day  luncheon  of  the  Newspaper 
Advertising  Executives’  As.socia- 
tion,  Hugh  Baillie.  president  of 
the  United  Press,  gave  his  ob¬ 
servations  of  what  he  saw  in 
Korea  and  Europe. 

Commenting  on  Russian  threats 
that  they  will  not  stand  idly  by 
and  see  the  United  States  organize 
a  Western  European  army  with 
a  backbone  of  German  troops, 
Mr.  Baillie  remarked; 

“It  is  comnnon  knowledge  that 
the  Moscow  correspondents  are 
able  to  file  through  censorship 
only  that  news  which  the  Russians 
want  to  get  out.  It  is  noticeable 
that  during  the  last  several  days 
and  weeks,  our  correspondent  in 
Moscow,  the  United  Press  ‘cor¬ 
respondent,  has  been"  able  to  file 
many  stories,  carrying  the  news 
that  the  Russians  will  not  stand 
for  the  organization  of  the  army, 
which  has  been  undertaken  by 
General  Eisenhower. 

“This  is  coming  out  because 
the  Russians  want  it  to  get  out. 
It  is  the  first  move,  or  one  of  the 
first  moves,  in  their  campaign  to 
frustrate  the  organization  of  Eisen¬ 
hower’s  army.  They  may  be  ex¬ 
pected  to  try  many  other  things.” 

Bishop  Doubts  Value 
Of  ‘Iron  Curtain'  Corps 

Washington  —  A  Catholic 
Bishc^,  in  a  Catholic  Press  Month 
statement,  this  week  questioned 
whether  correspondents  who  re¬ 
main  behind  the  Iron  Curtain  per¬ 
form  a  genuine  service  to  the 
American  press. 

The  Most  Rev.  Michael  J. 
Ready  of  Columbus,  O.  praised 
the  general  excellence  of  the  secu¬ 
lar  press,  from  the  standpoint  of 
skill,  news  sources,  and  craftmen- 


ship,  but  asserted  that  it  falls 
short  in  reporting  currently  how 
“whole  peoples  are  reduced  to 
slavery  and  whole  districts  de¬ 
populated  by  a  deliberately  im¬ 
posed  policy  of  starvation.” 

“Consider,”  he  said,  “one  pres¬ 
ent-day  press  situation; 

“A  correspondent  behind  the 
Iron  Curtain  sends  out  from  day 
to  day  piddling  information  about 
inconsequential  details  of  govern¬ 
ment  action  or  explains  some  in¬ 
cidental  matter  of  economics. 
Meanwhile,  men  are  imprisoned 
without  cause.  The  Church  is  sup¬ 
pressed  and  persecuted.  .  .  . 

“One  knows  the  answer  often 
made  to  this  criticism:  the  tyrants 
refuse  to  permit  correspondents  to 
transmit  the  real  news.  But  fail¬ 
ure  to  report  important  truth  can¬ 
not  be  justified  by  any  policy.  If 
our  correspondents  would  be  ex¬ 
pelled  for  telling  the  truth,  are 
we  served  by  having  them  remain 
unexpelled  for  the  purpose  of  tell¬ 
ing  fatuities,  and,  by  indirection, 
telling  us  lies?” 


ition  of  the  army,  Scranton  Reporter 

Scale  Now  $119.20 

ning  out  because  Scranton,  Pa.  Scranton  Chap- 
ant  it  to  get  out.  of  American  Newspaper 
ove  or  one  of  the  hss  entered  into  an  agree- 

their  campaign  to  publishers  for  a 

anization  of  Eisen-  *'s>se  of  8.9  cents  an  hour.  This 
They  may  be  ex-  brings  the  new  scale  for  five-year 
lany  other  things.”  ^porters  on  the  Times,  an  after¬ 
noon  paper,  to  $119.20  a  week 
ts  Value  those  on  the  Tribune.  .Scran- 

.  ,  —  tonian,  morning  and  Sunday,  to 

tain  Corps  $110.94.  Times  staffers  work  45 

—  A  Catholic  hours  and  20  minutes  over  six 
tholic  Press  Month  days,  with  time-and-half  after  40 
week  questioned  hours.  Tribune-Scrantonian  em- 
[xmdents  who  re-  ployes  work  40  hours  spread  over 
:  Iron  Curtain  per-  five  days. 

le  service  to  the  Copy  readers  on  the  Times  will 
get  $5  a  week  over  the  journey- 
ev.  Michael  J.  men-reporter  scale.  The  scale  for 
imbus,  O.  praised  copy  readers  on  the  moming-Sun- 
:llence  of  the  secu-  day  paper,  will  be  $119.46. 

the  standpoint  of  The  printers  also  settled  for  8.9 
'ces,  and  craftmen-  cents  an  hour. 
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Mr.  Poynter  Reminded  I 

01  'Nationcd'  Ad  Value  i 
To  the  Editor-  In  your  January 
1 3th  issue  you  report  the  recom¬ 
mendations  of  Mi.  Poynter,  editor 
of  the  St.  Petersburg  Times,  for  the  ‘ 
conservation  of  newsprint.  All  * 
newspaper  people  agree  that,  come  ' 
what  may,  no  subscriber  shall  be  * 
denied  his  daily  newspaper.  But  * 
Mr.  Poynter’s  suggestion  that  the 
first  to  go  should  be  “national” 
advertising  is  completely  out  of 
harmony  with  our  present  national 
emergency  and  contrary  to  good 
business  practice  and  the  honor-  ^ 
able  traditions  of  newspaper  pub¬ 
lishing. 

1  admire  Mr.  Poynter  for  his 
unselfish  attitude  since  Florida  and 
its  industries  rely  so  much  on  na¬ 
tional  advertising  for  a  continuing 
prosperity.  Florida  as  a  winter  re¬ 
sort,  its  citrus  crop,  the  cigar 
manufacturers,  its  general  agricul¬ 
ture,  depend  heavily  on  newspaper 
advertising  which  is,  of  course, 
classified  as  “national.” 

I  do  not  agree  with  Mr.  Poyn¬ 
ter’s  views  on  national  advertising. 
This  aid  to  the  distribution  and 
sale  of  goods  is  essential  to  our 
expanding  economy.  There  is  no 
sense  in  production  for  produc¬ 
tion’s  sake.  Goods  have  to  be  sold. 

If  industry  at  large  is  denied  the 
chance  to  use  newspaper  advertis¬ 
ing,  if  the  public  is  forbidden  free¬ 
dom  of  choice,  ve  then  are  headed 
for  a  primitive  society. 

1  cannot  believe  Mr.  Poynter  has 
so  little  faith  in  the  supremacy  of 
newspaper  advertising  that  he  be¬ 
lieves  business  gener^ly  can  get 
along  all  right  by  using  other 
media.  As  an  editor  he  surely 
knows  no  newspaper  has  the  right 
to  deny  to  its  readers  information 
about  goods  and  services  producer^ 
in  our  great  industrial  empire. 

National  advertising  is  equally 
important  as  local  advertising,  to 
the  newspaper,  to  business,  and  to 
the  subscri^r.  Ration  space  if  nec¬ 
essary  but,  if  we  are  to  continue 
financially  strong  as  a  nation,  let 
us  strive  to  keep  business  in  busi¬ 
ness. 

R.  H.  McKinney, 

30  Rockefeller  Plaza, 

New  York,  N.  Y. 

Summary  Form 
For  Basketball 
To  the  Editor:  Your  January 
6th  edition  (page  35)  carried  a 
story  headed  “New  Summary 
Form  Devised  For  Basketball”  in 
which  the  Bangor  (Me.)  Daily 
News  is  credited  with  devising 
the  “new”  paragraph  form  for 
basketball  lineups. 

The  summary  isn’t  entirely  new; 
'.he  Greensburg  Morning  Review 
has  used  it  since  Dec.  6,  1948. 
In  fact,  we  believe  ours  is  superior 
to  the  Bangor  system  inasmuch  as 
It  gives  the  reader  all  the  neces¬ 
sary  information,  plus  the  all-im¬ 


portant  individual  totals  at  a 
glance. 

Although  we  naturally  handle 
fewer  lineups  than  the  Bangor 
Daily  News,  we  probably  provide 
coverage  for  as  many  high  school 
teams  as  any  paper  of  comparable 
size,  since  Westmoreland  County 
contains  27  high  schools  who  field 
football  and  basketball  teams. 

We,  too,  adopted  the  paragraph 
system  to  save  time  and  space  and 
after  several  years  find  that  our 
readers  are  very  well  satisfied  with 
the  “new”  approach.  Here’s  a  sam¬ 
ple  of  our  method  which  we  be¬ 
lieve  other  newspapers  might  be 
interested  in  adopting: 

Greensburg— 46 

Folk,  f,  3-4 — 10;  Mahoney,  f, 
5-3 — 13;  Cavanaugh,  c,  2-2 — 6; 
Burlas,  g,  4-2 — 10;  Loughran,  g. 
2-1 — 5;  Mathews,  f,  0-0—0; 
Wright,  f,  1-0—2;  Shaffer,  c,  0-0— 
0;  Louch,  g,  0-0 — 0;  Kalblus, 
g,  0-0—0.  Totals— 17-12— 46. 

Latrobe — 35 

Museler,  f,  1-1 — 3;  Smith,  f. 
1-1 — 3;  Adams,  c,  3-3 — 9;  Keefe, 
g,  0-1 — 1;  Buchleitner,  g,  6-4 — 16; 
Beidler,  f,  1-0 — 2;  PagnanelJi,  f, 
0-0 — 0;  Rizz,  g,  0-1 — 1;  Roof,  g, 
0-0—0.  Totals  12-11—35. 

Score  by  periods: 

Greensburg  19  9  11  7 — 46 

Latrobe  7  15  6  7—35 

Officials — Conrad,  Costa. 

Tom  Aikens, 

Sports  Editor, 

Greensburg  (Pa.)  Review. 

Actuarial  Statistics; 

How's  Weather  in  Florida? 

To  THE  Editor:  I  have  for 
years  been  under  the  impression 
that  ours  is  a  wearing  profession, 
one  in  which  we  quickly  burn  out, 
working  as  we  do  under  nervous 
tension,  against  the  clock,  and 
frequently  against  our  own  desire 
for  longer  hours  than  in  other 
fields. 

But,  in  the  Jan.  13  issue  of 
E&P,  I  notice  obituary  notices  of 


11  of  our  former  associates  in 
journalism.  The  youngest  died  at 
47,  the  oldest  at  83.  And— now 
get  this — the  average  age  at  death 
of  the  11  was  61.8. 

That  is  not  three  score  and  ten. 
I’ll  admit.  But  I  imagine  it  would 
rank  high  in  longevity  with  those 
of  sufficient  executive  abilities  and 
renown  to  rate  obits  in  trade 
journals. 

Of  course,  there  may  have  been 
a  personal  interest  in  my  working 
out  the  averages.  I’ve  just  hit  62, 
so  I  am  two-tenths  past  the 
average  noted. 

1  think  I’ll  make  my  Florida 
reservation  tomorrow. 

Hugh  W.  Robertson, 
Westchester  Publishers,  Inc. 

■ 

Official  Recognition 
Given  to  Reporters 

Harrisburg,  Pa. — The  Pennsyl¬ 
vania  Senate,  in  a  resolution 
amending  its  rules,  has  given  offi¬ 
cial  recognition  lo  newspaper  cor¬ 
respondents  covcing  its  activities. 

In  introducing  the  resolution. 
Republican  Majority  Leader  Sen. 
John  M.  Walker  said  reporters 
covering  the  Senate  are  a  “credit 
to  their  profession.” 

Correspondents  will  get  badges 
similar  to  those  issued  to  Senators, 
and  the  press  gallery  rules  will  be 
printed  along  with  other  Senate 
rules. 

The  House  of  Representatives 
has  officially  recogniz^  the  corre¬ 
spondents  for  some  time. 


Herald  Tribune  Sets 
Up  Defense  Control 

A  Building  Control  Directorship 
was  established  last  Sept.  20  by 
the  New  York  Herald  Tribune  to 
provide  for  air  raid  defense,  it 
was  announced  this  week.  Impor¬ 
tant  assignments  were  given  John 
Bogart.  William  Deike,  Frank 
Finan,  Elinore  Herrick,  Charles 
Hupp.  James  McGowan  and  Edna 
Meckes. 

Many  of  the  members  of  the 
new  Directorship  served  in  similar 
capacities  prior  to  and  during 
World  War  11,  when  the  Herald 
Tribune  had  in  operation  what 
was  regarded  as  an  outstandingly 
efficient  and  well-equipped  organ¬ 
ization. 

■ 

Cincinnati  Post 
Hires  Cooking  Editor 

Cincinnati — Mrs.  Fern  Storer 
will  become  cooking  editor  of  the 
Post,  a  new  assignment,  Feb.  19. 
For  several  years  she  contributed 
a  weekly  culinary  column. 

Robert  A.  Linn,  managing  edi¬ 
tor,  said  a  full-time  cooking  ex¬ 
pert  is  needed,  with  prices  rising 
and  food  shortages  expected.  Mrs. 
Storer,  a  housewife,  took  her 
Bachelor  of  Science  degree  in 
home  economics,  majoring  in  food 
and  nutrition  at  Kansas  State  Col¬ 
lege,  served  a  dietetic  internship  at 
Lakeside  Hospital,  Cleveland,  and 
was  for  several  years  director  of 
a  hospital  diatetic  department. 
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Linage  Record  in  '50 

continued  from  page  5 


Increases  were  made  in  all  clas¬ 
sifications  of  linage.  Department 
store  linage  for  December  was 
again  the  greatest  for  any  month 
— in  excess  of  53  million  lines. 
Classified  recovered  from  its  slump 
early  in  1950  and  went  on  to 
establish  a  few  new  monthly  rec¬ 
ords. 

Total  Trend  Since  1929 

Here  are  the  yearly  figures  for 
Total  Advertising  since  1929: 

1929  .  1,897,213,018 

1930  .  1,654,246,249 

1931  .  1,464,867,677 

1932  .  1,164,769,819 

1933  .  1,065,514,601 

1934  .  1,178,880,397 

1935  .  1,246,941,513 

1936  .  1,380,121,457 

1937  .  1,409,666,418 

1938  .  1,225,165,889 

1939  .  1,243,549,515 

1940  .  1,268,631,772 

1941  .  1,313,233,254 

1942  .  1,241,671,534 

1943  .  1,396,418,169 

1944  .  1,361,243,607 

1945  .  1,391,629,430 

1946  .  1,729,713,225 

1947  .  2,008,535,854 

1948  .  2,263,446,184 

1949  .  2,301,968,389 

1950  .  2,440,149,576 

Here  are  the  Retail  (including 

Department  Store)  figures  down 
through  .the  years: 

Retail  Record 

1929  .  988,247,666 

1930  .  885,803,824 

1931  .  816,183,378 

1932  .  655,108,806 


',386,437 

>,741,114 

i,755,254 

>,288,739 

1,812,599 

1,781,176 

5,980,236 

5,761,106 

>,690,187 

5,260,711 

5,836,821 

1,583,696 

5,676,309 

1,283,756 

7,242,002 

5,830,934 

2,333,138 

1,086,056 


The  General  Picture 
The  General  linage  record: 


NEWSPAPER  LINAGE— 52  CITIES 

(Compiled  by  Editor  &  Publisher  from  Media  Records  Measurements) 


Total  Advertising 


Display 


Classified 


December . 
November. 

Retail 


Department  Store 


December . . 
November. . 
Ceneral 

12  months. . 
December . . 
November. , 
Automotive 


December .  8,394, 

November .  11,720, 

Financial 

12  months .  28,274, 

December .  2,346, 

November .  2,266, 

*  Average  for  last  five  years  is  100. 

56 


1950 

1949 

%of 

E&P 

Linage 

Linage 

1949 

1 ndex  * 

!,440, 149,576 

2,301,968,389 

106.0 

125.8 

217,855,858 

207,865,385 

104.8 

129.7 

226,879,740 

207,908,984 

109.1 

123.7 

[,929,516,943 

l,817,9-f’4,152 

106.1 

129.1 

178,757,086 

171,804,508 

104.0 

123.9 

183.936,233 

169,603,450 

108.5 

125.1 

510,632,633 

484,024,237 

105.5 

114.8 

39,098,772 

36,060,877 

108.4 

113.6 

42,943,507 

38,305,534 

112.1 

115.3 

1,391,086,056 

1,332,333,138 

104.4 

127.2 

138,334,212 

135,999,051 

101.7 

122.4 

130,447,083 

123,685,651 

105.5 

122.2 

529,471,862 

506,745,394 

104.5 

125.3 

53,129,905 

51,108,779 

104.0 

126.0 

51,329,756 

48,475,919 

105.9 

123.3 

389,564,290 

354,781,475 

109.8 

128.1 

•29,681,607 

26,336,636 

112.7 

122.9 

39.501.664 

33,689,395 

117.3 

128.9 

120,592,461 

105,484,794 

114.3 

180.7 

8,394,729 

7,330,133 

114.5 

163.2 

11,720,935 

9,891,036 

118.5 

175>1 

28,274,136 

25,344,745 

111.6 

113.5 

2,346,538 

2,138,688 

109.7 

115.8 

2.266,551 

2,337,368 

97.0 

109.0 

December  Linage  in  Principal  Cities 

Compiled  by  Media  Records 


AKRON,  OHIO 

1950  1949 

Beacon  Journai-e. . .  2,284,257  2,262,087 

{Beacon  Joumal-S.  777,988  641,545 


Grand  Total .  3,062,245  2,903,632 

{Includes  PARADU,  27,207  lines. 

ALBANY,  N.  Y. 

Knickerh’kr  News-e.  1,290.288  1,186,063 

Times  l^nion-m  .  .  .  845,342  843,406 

♦Times  Union-S.  .  . .  498,673  422,159 


3,874,538 

5,051,436 

1,817,055 

1,830,052 

3,044,720 

1,383,957 

5,975,573 

1,510,095 

7,155,491 

1,948,193 

1,858,930 

8,628,913 

4,052,658 

6,653,436 

7,423,697 

3,925,532 

5,051,515 

6,285,155 

4,605,173 

8,641,008 

4,781,475 

9,564,290 


The  52-city  figures  for  Decem¬ 
ber  will  be  found  on  Pages  56-58. 
The  summary  for  December: 


Age  Herald-m .  .  954,074 

News-e .  I,828,ia5  1,749,656 

tNews-S .  885,7.11  770,014 

l‘ost-e .  612,608 

Post-llerald-m .  1,122,902  . 


('.rand  Total .  3,8.16,738  4,086,.352 

Noth:  News  (S)  f irmerly  News  &  .Age- 
Herald  (S). 

tincludes  THI.S  W’KEK,  47,274  lines. 

BOSTON,  MASS. 

•Araerican-e .  776,978  734,518 

Record-m .  858,311  805,429 

•Advertiser-S .  339,596  311,893 

Globe  e .  1,372,535  1,376,559 

Globe-m .  1,041,463  1,068,701 

Globe-S .  884,180  747,110 

Herald-m .  1,414,881  1,449,572 

tHerald-S .  1,134,428  937,910 

Traveler-e .  1,998,035  2,003,524 

Post-m .  966,653  917,676 

SPost-S .  .513,531  387,720 


Grand  Tout .  11,300,591  10,740,512 

Noth;  Globe  (e)  sold  only  in  combina¬ 
tion  with  either  (m)  or  (S)  Xllobe.  Traveler 
(e)  soid  only  in  combination  with  either 
(m)  or  (S)  Herald.  American  (e)  sold  only 
in  combination  with  either  (m)  Record  or 
(S)  Advertiser.  Post  (m)  sold  in  optional 
combination  with  (S)  Post. 

♦Includes  AMERICAN  WEEKLY, 

56,697  Unes  and  COMIC  WEEKLY, 
17  .594  lines 

tincludes' THIS  WEEK,  47.274  lines, 
find  ides  PARADE.  27.207  Un 

BUFFALO,  N.  Y. 

Courier  Express-m . .  916,151  812,411 

♦Courie- Pixpress-S .  767,218  706,194 

News-e .  2,017,579  2,100,686 


Grand  Total .  3 .7.30.948 

♦Includes  AMERICAN  W 

56,697  lines. 

CAMDEN,  N.  J. 

Courier-Post-e .  1 ,051 ,935 

CHICAGO,  ILL. 

T  ribune-m .  2 ,303 ,284 

Tribune-S .  1,365,537 

tDaily  News-e .  1,576,266 

Herald-American-e. .  902,499 

♦Herald- American-S  .376,535 


3,619,291 

EEKLY, 


Sun-Times-d .  1,048,531 


2,325,087 

1,075,200 

1,4.54,122 

859,253 

359,765 

1,043,104 

279,094 


Grand  Total .  7,904,414  7,.395,825 

♦Includes  AMERICAN  'W^P:EKLY, 
56,697  lines  and  COMIC  WEEKLY, 
17  lines 

tincludes  THIS  WEEK,  47,274  lines. 
SIncludes  PARADE  27,207  lines. 


It  nquirer-m ... 
t^Iinquirer-S. . 

Post-e . 

Times-Star-e. . 


CINCINNATI,  OHIO 

1950  1949 

m .  1,336,955  1,167,9W 

;r-S .  1,175,293  1,04.1,38; 

.  1,459,012  1  468,938 

ir-e .  1,650,710  1.575,79: 


Grand  Total .  2,6.14.,103  2,461,628 

♦Includes  AMERICAN  'ft’EEKLY. 
.56,697  lines  and  COMIC  WEEKLY. 

17,594  lines. 

ALBUQUERQUE,  N.  M. 

Journal-m .  820,073  988,04.1 

Joumal-S .  185,481  179,805 

Tribune-e .  762,476  930,087 


Grand  Total .  5,621,970  5,256,1« 

♦Includes  AMERICAN  WEKKI.V, 
.56,697  lines. 

tincludes  THIS  WlvEK,  47,274  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m .  1,592,822  1,;«8,781 

t^Plain  Dealer-S.  . .  1..124,:144  1,112322 

News-e .  921,713  858,729 

Press-e .  2,244,815  2,096,714 


Grand  Total .  1,768,030  2,097,935 

ATLANTA,  GA. 

Constitution-m .  1,020,685  1,161,409 

Constitution-S .  .  511,208 

Joumal-e .  1,524,947  1,585,836 

t^Jouraal-S .  765,281  569,980 


Grand  Total .  6,08:4,694  5,406.446 

♦Includes  AMERIC.AN  WEEKLY. 

56,697  lines. 

tincludes  THIS  WEEK,  47,274  lines. 
COLUMBUS,  OHIO 
Dispatch-e .  1.7:13,975  1,721,100 


Grand  Total .  3,310,913  3,828,433 

♦Includes  AMERICAN  WP:EKLY. 

56,697  lines. 

tincludes  THIS  WEEK,  47,274  lines 

BALTIMORE,  MD. 

♦American-S .  561,741  521,5:10 

News-Post-e .  1,534,990  1,492,646 

Sun-m .  1,043,008  1,044,819 

Sun-e .  2,107,913  2,1.58,206 

tSun-S .  1,155,099  952,821 


Dispatch-S . 

Citizen-e . 

Citizen-S . 

( >hio  Statejournal-m 
Star-w . 


Grand  Total .  4,492,511  4.1.59,.104 

DALLAS,  TEXAS 

News-m .  2,146,489  2,095,856 

tNews-S .  694,006  601.990 

Times-Herald-e  .  .  .  2,428,080  2,:141,I40 

Times- Herald-S _  750,004  642.749 


Grand  Total .  6,402,7.51  6,170,022 

♦Includes  AMERICAN  WEEKLY. 
.56,697  lines  and  COMIC  WEEKLY, 

17.594  lines. 

tincludes  THIS  WEEK,  47,274  lines. 

BAYONE,  N.  J. 

Times-e .  511,9.30  514,826 

BINGHAMTON,  N.  Y. 

Press-e .  1,196,977  1,165,78:1 

Press-S .  264,456  253,414 

Sun-m .  435,817  439,428 


Grand  Total .  6,018,579  5,681,735 

tincludes  THIS  WEEK,  47,274  lines. 
DAYTON,  OHIO 

Joumal-m .  1,:163,569  1,289,445 

News-e . .- .  1,999,370  2,090,479 

News-S .  625,774  494,014 


Grand  Total .  3,988,713  3,873,' 

DENVER,  COL. 

Rocky  Mt.  News-m.  1,088,242  985,: 

fRocky  Mt.  News-S  224,679  216,: 

Post-e .  1,696,5.19  1,650,309 

Post-S .  564,593  443,621 


Grand  Total .  1,897,2.50  1,858,625 

BIRMINGHAM.  ALA. 


Grand  Total .  3,574,053  3,-29.5..542 

tincludes  PARADE,  27,207  Unes. 

DES  MOINES,  IOWA 

Kegister-m .  6.31,466  .569,692 

Tribune-e .  925,238  842,914 

tRegister-S .  500,094  466,057 


Grand  Total .  2,056,798  1,878,663 

tincludes  THIS  WEEK,  47,274  lines. 
DETROIT,  MICH. 

FreePress-m .  1,372,804  1.206,636 

IFree  Press-S .  481,434  378,8M 

News-e .  2,237,659  2,124,930 

tNews-S .  637,910  663,635 

Times-e .  1,417,249  1.230,5^ 

♦Times-S .  447,457  401,200 


Cj-and  Total .  6,794,513  6,005,634 

•Includes  AMERICAN  WEEKLY. 

56.697  lines  and  COMIC  W'EEKI.Y 

17,594  lines. 

tlnclude-s  THIS  W'EEK,  47,274  lines 
finctudes  PARADE.  27.207  lines. 

DULUTH,  MINN. 

Herald-e .  815,806  885.546 

News-Tribune-m .  .  .567,597  578,553 

News-Tribune-S....  448,363  429,060 


Grand  Total .  1 .831 ,766  1 ,813,159 

EL  PASO,  TEXAS 

Times-m .  1,077,551  1,055,420 

}Times-S .  449,106  351,519 

Herald-Post-e .  1,136,414  1,163,926 


Grand  ToUl .  2,663,071  2..570.865 

flncludes  PARADE,  27,207  lines. 

ERIE,  PA. 

Dispatcb-Herald-d.  842,403  787,14: 

iDispatch-Herald-S.  4 17, .537  368.722 

Times-e .  1,233,943  1,224,511 

Tiraes-S .  268,687  219,753 


Grand  Tout .  2,762,570  2,600,133 

{Includes  PAR.YDE,  27,207  lines. 
EVANSVILLE,  IND. 

C:ourier-m .  !, 280,172  1,308,521 

Press-e .  1,230,241  1.318,669 

Courier*  Press-S...  531,551  439,014 


Grand  Total .  3,041,964  3,066,204 

FORT  WAYNE,  IND. 

Journal  Gazette-m. .  922,886  745,74 

{Journal  Gazette-S.  522,468  560,589 

News  Sentinel-e. _  1,498,766  1,524,730 


Grand  Total .  2,944,120  2,831.066 

{Includes  PARADE,  27,207  lines. 
FORT  WORTH, TEXAS 
Star-Telegram-m .  . .  774,287  671,492 

Star-Telegram-e _  1,447,132  1,460,327 

SUr-Telegram-S _  548,026  503,542 


Press-e .  850,304  839,794 

BEK,  47.274  lines.  - - -  .  - - - 

3  27,207  lines.  Grand  Total .  3,619,749  3.475,1» 
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FRESNO,  CALIF. 

l)tt< .  1,J40.141  1,252,374 

BeeS .  420,357  373,462 

lirand  Total .  1,660,498  1,625,836 

GARY,  IND. 

piMt-Tribune-e .  1,544.286  1,52,^,682 

GLENS  FALLS,  N.  Y. 

Post-Star  (set  Note)  686,597  679,390 

VoTB:  Post-Star  (ra)  sold  in  combina- 
tioo  with  Times  (e).  Linage  of  one  edition, 
Post-Star  (m)  only  is  given. 

HARRISBURG,  PA. 

Patriot-m .  1,241,912  1,312,105 

jP«triot-News-!>. . . ,  213,983  144,983 

Grand  Tout .  1,455,895  1,457.088 

N’OTfc:  News  (e)  carries  same  amount 
gfidvertising  as  (m)  Patriot.  Patriot-News 
ISl  first  edition  Sept.  18,  1949. 
ilncludes  PARADE.  27,207  lines. 
HARTFORD.  CONN. 

.uurant-m .  680,287  671,675 

(Coorant-S .  647,466  604,275 

Times-e .  1,725,546  1,700.343 


MEMPHIS,  TENN. 

1950  1949 

Commerc'l  Appeal-m  1,862,080  1,810,672 
tCommercT  Appeal-S  727,889  641,689 

Press-Scimitar-e. . . .  1,097,022  1,075,821 

Grai.d  Total .  3,686.991  3,528,182 

tlncludes  THIS  WEEK,  47,274  lines. 

MERIDEN,  CONN. 

Record-m .  683,367  701,078 

Note:  1949  6gures  are  supplied  bv 
publisher.  MIAMI,  FLA. 

Herald-m .  2,536,815  2,500,690 

*Herald-S .  8.57,869  819,594 

News-e .  1,202,579  1,184,973 

tNews-S .  459,588  393,340 


OKLAHOMA  CITY,  OKLA. 


Oklahoman-m. 
( )1clahoman-S . 
Times-e . 


1950 

1,004,566 

439,561 

1,024,211 


1949 

926,307 

397,696 

959,823 


SACRAMENTO,  CALIF 


Bee-e .  . . . 
Union-m . 
Union-S. . 


1950 


1949 


1,736,144  1.679,616 
515,467  553,320 

213,796  223,420 


(.randToUl .  2.468,338  2,283,826 

OMAHA,  NEBR. 

World-Herald  (see 

Note) .  1,226,920  1,176,416 

World-Herald-S _  632,423  572,995 


Grand  Total .  2,465,407  2,456,356 

ST.  LOUIS,  MO. 


lirand  Total .  3,053,299  2,976,293 

Ilncludes  PARADE,  27,207  lines. 

HEMPSTEAD-TOWN,  N.  Y, 

Sassaii  Review  & 

Star-e .  663,651 

Ntnsday-e  'Suffolk 

edition) . 

\'ewsday-e  (Nassau 
edition) . 


Grand  Total...  .  5,056,851  4.898,597 

♦Includes  AMKRIC.AN  WEEKLY, 
56,697  lines. 

tlncludes  THIS  WEEK,  47,274  lines. 

MILWAUKEE,  WIS. 

Sentinel-m .  961,736  752,373 

*Sentinel-S .  502,205  358,365 

Joumal-e .  2,440,163  2,515,412 

tJoumal-S .  1,077,084  1,053,430 

Grand  ToUl .  4,981,188  4,679,580 

♦Includes  AMERICAN  WEEKLY, 
.56,697  lines  and  COMIC  WEEKLY, 
17,594  lines. 

tlncludes  THIS  WEEK,  47,274  lines. 

MINNEAPOLIS,  MINN. 

Iribune-m .  1,098.799  1,058,729 

915,812  842,761  .SUr-e .  2,029,265  1,838,145 

tTribune-S .  743,944  694,244 


Grand  ToUl .  1,859,343  1,749,411 

Note:  World-Herald  sold  in  combina¬ 
tion  (m)  and  (e) .  Linage  of  only  one  edition, 
(e)  is  shown. 

PASADENA.  CALIF. 

SUr-News-e .  817,735  861,745 

Star-News-S .  343,460  284,746 


Globe- Democrat-m , 
tGlobe-Democrat-S . 

Post-Dispatch-e _ 

5Post-Dispatch-S. . . 
fc'*ar-Times-e . 


958,042 

555,208 


903,767 

443,603 


Grand  Total .  1,161,195  1,146,491  Dispatch-e . 

PAWTUCKET,  R.  I. 

Times-e .  1,192,141  1,157,736 

PEORIA.  ILL. 

Joumal-e .  1,245,852  1,276,166 

iJouroal-Star-S .  612,671  522,880 

Star-m  (see  Note) .  .  .  . 


1,675,855  1,633,664 
1,009,676  930,047 

1,163,892  1,151,702 

Grand  ToUl .  5,.362.673  5,062,783 

tlncludes  THIS  WEEK,  47,274  lines. 
§Includes  PARADE,  26,785  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m. . . .  1,120,558  1,061,84- 

{Pioneer  Press-.S. .. .  770,363  725,189 

1,498,165  1.438,845 


735,436 


1,423,330  1,326,110 


Grand  Total .  3,002,793  2,904,307 

HOBOKEN,  N.  J. 

Observer-e. . .  671,616 

HOUSTON,  TEXAS 

Cliroaicle-e . 

Cirooicle-S. 

Pwt-m .  Ii67i;362  l.e86;2^ 

'  "  679,790 


692,104 


2,362,662  2,278,122 
1,027,461  792,712 


ifUst-S. 
Press-e. . 


608,960 
976,877  1.035,440 


Grand  Total .  6,718,152  6,401,497 

ilncludes  PAR.ADE,  38,899  lines. 

INDIANAPOLIS,  IND. 

ytws-e .  1,657,278  1,717,949 

.  1.873,897  1,738,631 

J>b<r-S .  88.3,448  701,926 

■“Ms-e .  1.325,056  1,344,656 

(Times-S .  473,898  406,688 

Grand  Total .  6,213,577  5,909,850 

tlncludes  THIS  WEEK ,  47,274  lines. 
Ilncludes  PARADE.  27,:>07  lines, 
JACKSONVILLE,  FLA. 

iraes  Union-m -  1 ,250,066  1 ,293,420 

iTimes  Union-S _  444,690  352,530 

™l<- .  965,304  985,292 


KNOXVILLE,  TENN. 


»l-e. . 
el-S.. 


660,116 

295,112 

818,967 

303,862 


.  :ident-m. . , , 
;-a3,„t-S . 

■‘Telegram-e. . . 
'"■Telegram-S. . 


226,664 

999,351 

370,560 


Grand  ToUl .  3,872,008  3,591.118 

tlncludes  THIS  WEEK,  47,274  lines. 

MODESTO,  CALIF. 

Bee-e .  866,977  849.037 

MONTREAL.  CANADA 

SUr-e .  2,052,667  1,848,861 

SUndard-S .  178,225 

Gazette-m .  917,753 

La  Presse-e. 

La  Patrie-e , 


Grand  Total ...  1 ,858,523  1 ,799,046 

Noth:  Peoria  Star  (m)  linage  is  same 
as  Journal  (e)  linage. 

{Includes  P.\R,\DE,  27,207  lines. 

PHILADELPHIA,  PA. 

Evening  Bulletin-e. .  2,071,817  2,078,037 

t^Bulletin-S .  498,759  445,074 

Inquirer-M .  1,991,147  1,982,393 

Inquirer-S .  1,219,279  1,044,943 

News-e .  480,620  473,206 


La  Patrie-S. 
Herald-e .  .  . 


1.52,826 
795,956 
2,222,225  2,159,351 
2.37,230  244,316 


2.50,706 

325,184 


221,500 

314,982 


Grand  Total .  6,183.990  5,737,792 

MUNCIE,  IND. 

Press-e .  816,665  800,093 

Star-m .  822,491  780,085 

Star-S . ,  259,077  280,657 


Grand  ToUl .  6,261,622  6,023.653 

♦Includes  AMERICAN  WEEKLY, 
54,697  lines. 

tlncludes  THIS  WEEK.  47,274  lines. 

PITTSBURGH,  PA. 

Post-Gazette-m _  1,036,870  906,570 


1,660,324  1,634,649 
646,084  567,410 

1,103,397  1,076,250 
571,107  553,381 


Grand  ToUl .  1,898,2.33  1,860,835 

NASHVILLE,  TENN. 

Banner-e .  1,474,318  1,411,362 

Tennessean-m .  1,521,704  1,429,105 

Tennessean-S .  617,488  581,867 

Grand  Total .  3.613,510  3,422,334 

NEW  HAVEN,  GONN. 

Journal  Courier-m. .  424,989  442,426 


Grand  Total .  2,660,060  2,631,242 

ilncludes  PARADE),  27.207  lines. 

•  JERSEY  CITY,  N.  J. 

fTsey  Joumal-e _  795,782  813,832 

JOHNSTOWN,  PA. 

Inbune  (see  Note).  1,198.878  1.216,114 
'"r?'  "'^tibune  fe)  sold  in  combination 
Democrat  (m).  Linage  of  one  edition, 
'iiiiunc  (e)  only  is  shown. 

KANSAS  CITY,  MISSOURI 

.  1,534,427  1,412,798 

.  895,897  1,394,009 

.  1,412,837  688,885 

Grand  ToUl .  3,843,161  3,495,692 

^OTE:  1949  figures  supplied  by  pub- 


Register-e . 
Register-S . 


1,392,203  1,412,577 
519,399  442,a37 


Grand  ToUl .  2..3.36,591  2,297,040 

NEW  ORLEANS,  LA. 

rimes-Picayune-m . .  2,260,017  2,171,152 


tTimes-Picayune  & 

SUtes-S . 

Item-e . 

♦Item-S . 

States-e  . 


Press-e . 

tPress-S . 

Sun-T  elegraph-e _ 

♦Sun-Telegraph-.S.. . 


Grand  Total .  5,017,782  4,738,260 

♦Includes  AMI^ICAN  WEEKLY, 
56,697  lines  and  COMIC  WEEKLY, 
17,.‘594  lines. 

tlncludes  THIS  WEEK,  47,274  lines. 

PORTLAND,  ORE. 

Oregonian-m .  1,341,896  1,303,598 

♦Oregonian-S .  538,291  503,856 

Jouraal-e .  1,280,437  1,340,337 

tJoumal-S .  434,056  299,609 

Grand  Total .  3,594,680  3,447,400 

♦Includes  AMERICAN  WEEJKLY. 
.53, .395  lines. 

tlncludes  THIS  WEEK,  47,977  lines. 

POUGHKEEPSIE,  N.  Y. 

New  Yorker-e .  753,612  . 

New  Yorker-S .  261,729  . 


904,204  810,230 

1,277,562  1,509,537 

323,284  . 

1,109,195  1,088,386 


Grand  ToUl . 


5,874,262  5.579,.305 


Grand  Total .  1,015,341  . 

PROVIDENCE,  R.  I. 

Bulletin-e .  1,762,361  1,748,247 

Joumal-m .  639,690  677,530 

tJoumal-S .  627,466  574,218 


635,574 

279,519 

786,653 

274,127 


Noth:  Item  Saturday  Edition  last 
publication  date  Decemlier  16,  1950. 

♦Includes  AMERICAN  WEEKLY, 
56,697  lines. 

tlncludes  THIS  WEEK,  47,274  lines. 

NEW  YORK.  N.  Y. 

Times-m 

Times-S .  1,640,798 

Herald-Tribune-m . . 
tHerald-Tribune-S. . 

#News-m 


Grand  ToUl .  2,078,057  1,975,873 

long  BEACH,  CALIF. 

808,840  . 


tNews-S .  1,020,654 


1,829,485  1,731,680 
1,414,570 
1,121,211  1,101,273 
1,042,909  893,922 

2,105,388  2,219,578 


Total .  2,405,415  . 

Ilncludes  PARADE,  27,207  lines. 

.  LOS  ANGELES,  CALIF. 

.  1,481,271  1,506,467 

.  887,347  730,688 

.  2,312,221  2,132,573 

.  1,059,359  867,888 

^  -  d  Express-e. ..  1,263,732  1,280,881 

.  1,015,398  1,021,860 

.  687,538  646,207 

t  Total .  8,706,866  8,186,564 

AMERICAN  WEEKLY, 
Uu^”  and  COMIC  WEEKLY, 

^Includes  THIS  WEEK.  47,977  lines. 

«.  LOUISVILLE,  KY. 

Joumal-m . .  1,611 .963  1 ,547,874 
^wJouroal-S...  809,402  628,871 

.  1,576,214  1.538,526 

Grand  ToUl .  3,897,579  3,715,271 


Mirror-m. 

Mirror-S . . . . 

Journal- American-e . 
♦Jouraal-.\merican-S 

Post-e . 

Post-S . 

Sun-e . 

World-Telegram  &• 

Sun-e . 

Bagle-e . 

Eagle-S . 


’93,056 

310,123 

1,028,595 

4.36,919 


978,618 

764,508 

296,313 

997,240 

420,611 


994,462  1,007,106 
145,744  123,388 


1,.329,.344 

657,348 

275,219 


Grand  Total .  14,731.255  14,607,911 

♦Includes  AMERICAN  WEEKLY. 
56,697  lines  and  CO.MIC  WEEKLY, 
17,594  lines. 

tlncludes  THIS  WP)P)K,  47,274  lines, 
tlncludes  .SPLIT-RUN,  .386,611  lines 
in  (m)  and  218,956  lines  in  (S). 

NIAGARA  FALLS,  N.  Y. 

Gazette-e .  1,220,757  1,226,313 

OAKLAND,  CALIF. 

Post-Enquirer-e ....  .  734,980 

Tribune-e .  1,794,912  1,494,734 

{Tribune-S .  568,252  410,328 

Grand  Total .  2,363,164  2,640,042 

Note;  Post  Enquirer  ceased  publica¬ 
tion  with  edition  of  Sept.  1,  1950. 
{Includes  PARADE,  34,783  lines. 


Grand  ToUl . 


Grand  '  *oUl .  3 ,389,086  3 ,225,876 

{Includes  PAR.ADE,  27,207  lines. 

SAN  ANTONIO,  TEXAS 

♦♦Express-m .  1,228,744  1,195,533 

Express-S .  674,290  614,660 

♦♦*News-e .  1,609,382  1,639,127 

Light-e .  1,266,630  1,338,666 

♦Light-S .  600,346  558,649 

Grand  Total .  5,379,391  5,346,535 

.All  Valley  Advertising  Included: 

(♦♦)  Express-m — This  Year  143,504 
Last  Year  161,956 
(♦♦♦)  News-e  — This  Year  134,656 
Last  Year  123,383 

♦Includes  AMERICAN  WEEKLY, 
56,697  lines  and  OOMIC  WEEKLY. 
17,594  lines. 

SAN  DIEGO,  CALIF. 

I'nion-m .  1,197,048  1,055,096 

{Union-S .  532,635  470,627 

Tribune-Sun-e .  1,507,096  1,409,462 

Jouraal-e .  .  733,073 

Grand  Total .  3,236,778  3,668,258 

{Includes  PARADE,  27,207  lines. 

SAN  FRANCISCO,  CALIF. 


Chronicle-ra . 
tChronicle-S. . 
Examiner-m.  . 
♦Examiner-S. . 
Call-Bulletin-e 
News-e . 


890,651  955,154 

510,922  404,829 

1,374,865  1,144,505 
638,377  507,955 

825,963  716,769 

823,779  783,986 


Grand  Total .  5,064,557  4,513,198 

♦Includes  AMERICAN  WEEKLY, 
55, .395  lines  and  COMIC  WEEKLY, 
17,594  lines. 

tlncludes  THIS  WEEK,  47,977  lines. 

SCHENECTADY,  N.  Y, 


Gazette-m . 

. .  1,145,118 

1,264,037 

tjnion  SUr-e . 

997,353 

1,099,080 

Orand  Total . . . . 

. .  2,142,471 

2,.363,117 

SCRANTON,  PA. 

Tribune-m . 

745,669 

770,659 

{.Scran tonian-S. . . 

430,391 

329,612 

Times-e . 

. .  1,250,274 

1,293,739 

Grand  Total ... 

. .  2,426,334 

2,394,010 

Grand  ToUl .  3,029,517  2,999,995 

tlncludes  THIS  WEEK,  47,274  lines. 
QUINCY,  MASS. 

Patriot  Ledger-e....  687,210  732,628 

READING,  PA. 

Eagle  (see  Note) .  .  .  1,171,540  1,170,223 

Eagle-S .  337,117  262,897 

Grand  Total .  1,508,657  1,433,120 

Noth:  Eagle  (e)  and  Times  (m)  sold  in 
combination.  Linage  of  one  edition.  Eagle 
(e)  only  is  shown. 

RICHMOND,  VA. 

News  Leader-e .  1,475,939  1,500.837 

Times- Dispatch-m..  1,169,097  1,128,128 
Times-L>ispatch-S.  .  713,738  649,338 

811,611  Grand  Total .  3,358,774  3,278,303 

979,735  ROANOKE,  VA. 

651,708  Times-m .  795,283  763,312 

216,050  Tiraes-S .  341,.306  327,341 

World-News-e .  760,790  799,835 


{Includes  PARADE,  27,207  lines. 

SEATTLE,  WASH. 

Post-Intelligencer-m  1,010,618  940,159 

♦Post-Intelligencer-S  445,053  ,366,427 

Times-e .  1,532,507  1,498,604 

Tiraes-S .  526,653  459,406 

Grand  Total .  3,514,831  3,264,596 

*f  .eludes  AMERICAN  WEEKLY, 
53,395  lines  and  COMIC  WEEKLY, 
17,594  lines. 

SIOUX  CITY,  IOWA 

Jouraal-Tribune-e. .  M7,284  884,184 

Journals .  315,260  283,893 

Grand  Total .  1,182,544  1,168,077 

SOUTH  BEND,  IND. 

rribune-e .  1,337,786  1,336,518 

Tribune-S .  531,773  444,654 

Grand  ToUl .  1,869,559  1,781,172 

SPOKANE,  WASH. 

Spokesman- 


Review-: 
tSpokesman- 

Review-S . 

Chronicle-e . 


696,839  682,624 


581,329 

1,004,545 


495,760 

988,413 


1,897,379  1,890,488 


ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m .  1,493,597  1,470,234 

tDe.nocrat  & 

Chronicle-S .  595,426  57,5,858 

Times-U  nion-e .  1 ,542 ,269  1 ,648,882 


Grand  ToUl .  3,631,292  3,694,974 

tlncludes  THIS  WEEK,  47,274  lines. 

ROCKFORD,  ILL. 

Register-Republic-e.  1,369,998  1,316,628 

SUr-m .  953,977  882,826 

SUr-S .  516,380  453,087 


Grand  ToUl. . 


2,840,355  2,652,540 


Grand  ToUl .  2,282,713  2,166,787 

tlncludes  THIS  WEEK,  47,977  lines. 

STOCKTON,  CALIF. 

Record-e .  1,385,165  . 

SYRACUSE,  N.  Y. 

Herald-Journal-e .  . .  1,8^,283  1,815,200 

{♦Herald  American-S  699,828  534,900 

Post  SUndard-m .  . .  926,541  907,441 

Post  SUndard-S. . . .  393,717  300,153 

Grand  ToUl .  3,810,369  3,557,694 

♦Includes  AMERICAN  WEEKLY. 
56,697  lines  and  COMIC  WEEKLY. 
17,594  lines. 

{Includes  P.ARADB,  27,207  lines. 
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Figures  Supplied  by  Publishers 


TACOMA,  WASH. 

19S0 


BATTLE  CREEK.,  MICH. 

19M  1949 

Enquirer  &  News-e .  945,511  917,598 
Enquirer  &  News-S.  281,158  257,586 


ROCK  ISLAND-MOLINE,  ILL. 

1950  1949 

Dispatch-e .  1,133,272  1,102,752 

Argus-e .  1,012,088  940,184 


News-Tribune-e. . . . 
bfews-Tri'June-S _ 


1  244,129  1,193,091 
389,856  328,177 


Grand  ToUl .  1,633,985  1,521,268 


TOLEDO,  OHIO 

Times-m .  1,263,456  1,087,945 

Blade-e .  1,760,375  1,747,379 

Blade-S .  839,416  - 


Grand  ToUl .  1,226,669  l,17i,184 

DAVENPORT,  IOWA  „  . 

Times-e .  1,266,832  1,222,368 

Democrat-e .  808,038  796,670 

Democrat-S .  422,884  362,026 


Grand  ToUl .  2,145,360  2,042,936 

SALISBURY,  N.  C. 

.  483,336 

.  300,692 


Jersey  Journal 
Dissolution  Suit 
Trial  Is  Ended 


541,150 

174,160 


Jersey  City,  N.  J.  —  TakingJ 
testimony  in  the  three-year-oll 


592,546 

Grand  ToUl .  3,863,247  3,427,870 


Grand  ToUl .  784,028 

Trtfoi  9  ao7  7.<i4  9  9ai  uu  SUPERIOR,  WIS. 

Grand  I  oUl  .  2^97  754  2,381,064  Telegrara-e .  600,698 


TORONTO,  CANADA 

Globe  &  Mail-m _  990,154  1,021,009 

Telegram-e .  1,625,899  1,688,057 

SUr-e .  2,075,682  2,050,869 

SUr-w .  89,293  87,659 


GREEN  BAY,  WIS, 

Press-Gazette-e _  1,224,692  1,267,112 

LAFAYETTE,  LA. 

Advertiser-e .  6^,00^ 

MADISON,  WIS. 

CapiUI  Times-e.  .. .  763,896 

Wis.  SUte  Jou^nal-m  839,965 
Wis  SUte  Jouraal-S  417,592 


715,316  Evening  Journal  Association  i 
575  694  solution  suiit  was  ended  J  an.  23. 
TE3G^  QUALITY  NEWSPAPERS,  INC.  Attorneys  for  J.  Albert  DeJ 
ABILENE  interests,  who  own  50%  of  till 

Reporter-News-m.. .  673,820  649,054  .  u  •_  tu-  /./xmnr'atinn 

795,914  Reporter-News  e .. .  634,032  629,230  StOCk  in  the  corporation  Whidi 

Reporter-Ncws-S. . .  366,590  282,982  publishes  the  Jersey  JouflidM 

rested  their  case  immediately  aftd 


771,456 

822,836 

400,295 


Grand  Total .  1,674,442  1,561,266 


Herald-e . 


Grand  ToUl .  4,781,028  4,847,594  Grand  ToUl .  2,021,453  1,994,587  Herald-S. 


TRENTON,  N.  J. 

Evening  Times-e .. .  1,281,668  1,257,906 
Times-.\dvertiser-S.  236,418 

Trentonian-m .  562,847 


MANITOWOC,  WIS. 

Herald-Times-e .  .  .  .  772,912 


BIG  spring  brief  examination  of  Herman  Lai' 

9Ro?7«  999’w  publisher  of  the  BayonrJ 

269,178  222,572  j  ^  J 


666,586 


565,558  Times  had  been  offered  for  said 


192,535 

503,279 


MONTGOMERY,  AL.;. 


Grand  Total .  625,016 

Caiier-m .  ^i^soi  ,2M  1,325,240  years  in  which  S.  I.  Nc» 

Tiraes-e. _ ......  1,222,144  1,285,228  housc,  owner  of  the  Other  hal' 


Grand  ToUl .  2,080,933  1,953,720 


TROY,  N.  Y. 

Record  (see  Note) . .  1,157,2*7  ’,’83,702 
Noth:  Record  (ra)  sold  in  combination 
with  Times-Record  (e).  Linage  of  one 
edition,  Record  (m)  only  is  given. 


Advertiser-m .  796,460  Caller-Times-S .  ’361,’508  319,018  thp  Journal  soui 

joumai-e .  932.890  794.346  __J_  —1—  interest  in  me  journal,  sou| 

Grand  ToUl .  2,884,938  2,929,486  authority  from  the  Journal  direct 

ors  to  negotiate  for  its  purcha^el 


Joumal-e 

Advertiser-S 


932,890 

368,648 


794,346 

365,624 


Grand  ToUl .  2,278,892  1,956,430  herald-e .  323,554 

Herald-S .  205,562 


TULSA,  OKLA. 

Tribune-e .  ’,54’ ,455  ’.423,658 

World-m .  ’  ,388,490  ’  ,22’  ,065 

World-S .  643,973  537,20’ 


NEW  BEDFORD,  MASS. 
SUndard-Times-e.. .  946,190  9.33,352 

iSUndard-Times-S .  244,933  165,298 


316,414 

175,112 


Grand  Total. . 

Jlnciudes  PARADE,  27,037  lines. 


Grand  Total .  529,116 

MARSHALL 


491.52b 


299,740 


Paper  Not  for  Sale 
The  Dear  interests,  in  defens^ 
of  the  suit  brought  by  Mr.  Ne» 


Grand  ToUl .  3.573.9’8  3,’8’.924 


PASSAIC,  NEW  JERSEY 

Herald-News-e .  1,069,191  1,045,920 


Grand  ToUl. 


UNION  CITY,  N.  J. 

Hudson  Dispatch-m.  747,608 


748,025 


RIO  GRANDE  VALLEY  GROUP 

Brownsville  Herald-e  343,644  324,142 


News-e. 

News-S. 


585,242 

PARIS 

314,24« 

138,600 


209,944  house,  contended  that  a  series  ol 

- ^ —  “deadlocks”  on  the  board  of  df 

509.684  rectors  had  been  “manufacturcdl 


Press-m . 

Grand  ToUl. 


932,015 

293,956 


UTICA,  N.  Y. 

Observer  Dispatch-e  849,741 
Observer  Dispatch-S  294,365 

1,037,733  1,144,989 

2,181.839  2,370.960 

WASHINGTON,  D.  C. 

Times-Herald-d -  1,730,922  1,720,056 

♦Times-Herald-S.  . .  497,798 

News-e . 

Post-m . 

{Post-S .  607,727  ’474,452 

SUr-e .  2,604,544  2,537,513 

tSUr-S .  912,590  - 


Brownsville  Herald-S 
Harlingen  Star-m. . , 
Harlingen  SUr-S .  . . 
McAllen  Monitor-e. 
Mc.\llen  Monitor-S. 


268,576 

377,034 

191,268 

320,586 

194,838 


259,882 

403,858 


Grand  ToUl .  452,844 

SAN  ANGELO 

188,594  Standard-m .  785,022 

391,454  Evening  Standard-e.  718,606 

193,760  Standard-Times-S .  .  403,536 


510,188 


Grand  ToUl .  1,695,946  1,761,690  Grand  Total. 


1,907,164  1,810,508 


413,761 


From  Advertising  Linage  Service 


1,077,045  1,091,970 
1,631,030  1,520,896 


745,915 


Chronie'e-m 
Chronicle-S. 
Herald-e .  . . 


AUGUSTA,  GA. 
1950 


346,458  by  the  plaintiff  in  an  effort  li 
163,730  force  them  to  sell  out  or  fai:^ 
dissolution. 

Questioning  of  Mr.  Newhota 
by  the  defense  for  the  ninth  da; 
over  a  period  of  months,  »3j 
interrupt^  to  present  Mr.  Lair 
rus.  Earlier  testimony  had  brouja 
out  that  Mr.  Newhouse  had  pro¬ 
posed  negotiating  for  the  Tinw 


747,586 

717,934 

344,988 


710, 

263, 


JAMESTOWN,  N.  Y.  .u  at  a  price  between  $400,000  aid 
1950  1949  - 


,468  Not  avail.  Post-Journal-e .  1,046,945  1,023,417  $.^00,600  late  in  1949,  th«  ‘ 

.19 1  Not  avajl.  LAWRENCE,  MaSS.  $750,000  in  mid-1950.  Mr.  Lac- 


Grand  ToUl .  9,061,656  8,504.563 

*Includes  AMERICAN  WEEKLY. 
56,697  lines  and  COMIC  WEEKLY, 
17,594  lines. 

tincludes  THIS  WEEK,  47,274  lines. 
{Includes  PARADE,  27.207  lines. 


WATERBURY,  CONN. 

Republican-m .  915,618  857,860 

Republican-S .  414,253  327,604 

American-e .  1,203,740  1,096,756 


Grand  ToUl .  2,533,611  2,282,220 


670,606  Not  avail.  Tribune-e .  978,565  1,016,687  the  naner  was  not  W 

^  .....  . - T-;  - T-  Noth:  Tribune  (e)  sold  in  combination  ^aiO  ttie  paper  was  noi  W| 

Graod  Total .  1,644,265  Not  avail,  with  Haglcs  (m)  Sdic* 

BLUEFIELD,  w.  VA.  LITTLE  ROCK,  ARK.  v*r  Newhouse  testified  he  ha| 

'Telegraph-m  (see  Gazette-m .  1.172.969  1,088,606  rsewnouse  icsinicu  ik 

Note) .  50^.685  453,478  Gazette-S .  374,117  306,400  SOUght  tO  get  along  With  M. 

Tclcgraph-S .  246,279  219,139  Democrats .  994,417  922,152  Dear  for  tWO  Vears  withoOt  SUC^ 

Democrat-S .  269,038  ^^UCh  watJ 

Grand  ToUl .  2,859,206  2,586,196  has  gone  over  the  dam”  to  pef 

Sun-e . %U67  788,279 

Sun-s .  262,536  138,732  believed,  he  said,  that  the  Joura* 


WESTCHESTER  COUNTY 
MACY  GROUP 


Mamaroneck  Times-e 

387,840 

340,232 

Mt.  Vernon  Argu:^ 
New  Rochelle 

792,791 

791,974 

SUndard  SUr-e .  , 
Ossining  Citizen 

883,129 

884,892 

Register-e . 

433,267 

365,745 

Peekskill  Star-e.  .  . . 

425,513 

428,542 

Port  Chester  Item-e 

732,916 

790,145 

Tarrytown  News-e.. 
Yonkers  Herald 

467,175 

408,419 

Sutesman-e . 

Wliite  Plains  Re- 

719,787 

752,087 

porter  Dispatch. . 

984,808 

1,028.455 

Grand  ToUl . 

5,827.226 

5,790,491 

WICHITA, 

,  KANSAS 

Beacon-e . 

1,289,222 

l,29b,940 

Beacon-S . 

489,592 

416,755 

Eagle-m . 

1,069,720 

968,997 

Eagle-e . 

841,504 

888,273 

{Eagle-S . 

390,562 

386,450 

Grand  Total . 

4,080,600 

3.957.416 

{Includes  PARADE,  27,207  lines. 

WORCESTER.  MASS 

Telegram-S . 

509,619 

432,702 

Telegram-m . 

1,013,740 

1,069,339 

Gazette  &  Post-e . . . 

1,169,525 

1,176,050 

Grand  ToUl . 

2,692,884 

2,678.091 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e . 

{Vindicator 

1,384,154 

1,367,185 

Telegram-S . 

764,508 

548,731 

Grand  ToUl .  748,964  672,617 

Notb:  Telegraph  (m)  sold  in  combina¬ 
tion  with  Sunset  News  (e) . 

CHARLESTON,  W.  VA. 

Gazette-m .  1,155,773  1,114,771 

Gazette-S .  369,453  334,284  Telegrams .  190047 

Mail-e .  1,056,165  973,679  _ ! _  _  ^  .. 

Maii-s .  323,500  287,827  Grand  ToUl .  1,233,850  1,106,313  financially  under  his  manageiKW 

LYNN,  MASS.  ’  ’  or  Under  that  of  a  publistnf 


179,302  could  have  done  “much  beOtr 


Grand  Total .  2,904,891  2,710,561  Item-e . .  613  599  679  880  ~L  Xnd  M-I 

charlotte,  N.  c.  Teiegram-News-e...  449:419  662!^  choscn  jointly  by  him  and  M  i 

^server-m .  1,357.862  1,373,305  Telegram-News-S. . .  179,580  159,502  Dear.  He  had  no  objection  toM> 


Ohserver-S 
News-e . 


562,425  511,612 

1,096,364  1,195,315 


Grand  Total .  3,016,651  3,080,232 

COLUMBIA.  S.  C. 

SUte-m .  877,668  863,300 

SUte-S .  456,486  415,850 

Record-e .  845,481  829,373 


Grand  ToUl .  1,242,598  1,401,986 

PASADENA,  CAL. 

Independent-m .  791,958  849,9.. 

independent-S .  293,463  262,797 


Dear  being  editor,  he  said. 
$1,500,000  in  Reserve 
Jn  a  defense  move  to  have  tlii 
court  direct  payment  of  back 
aries  to  the  officers  and  also 


Grand  ToUI .  1,085,421  1,112.719 

PATERSON,  N.  J. 

;  .’no  Caii-m .  1,167,357  1,115,081  ment  of  dividends,  which  ha' 

GrandToUl  .  ..  2J17R635  2,108,523  News-e .  1,318,583  1,302,485 


ELIZABETH,  N.  J 

Journal-e .  1,163,152  1,132,515  Grand  ToUl .  2,485,940  2,417,666 

EUGENE,  ORE.  SHREVEPORT,  LA. 

Register-Guard-e...  933,842  1,023,016  Jpurnal-e .  1,082,142  1,033,691 

Register-Guard-S. . .  265,980  270,266  Times-m .  1,068,803  1,039,443 

Times-S .  421,753  405,068 


Grand  ToUl .  1,199,822  1,293,282 

FOND  DU  LAC,  WIS. 

Common  wealth- 

Reporter-e .  647,272  672,879 

GRAND  RAPIDS,  MICH. 

Press-e .  1,952,874  1,901,760 

HAMMOND,  IND. 

Times-e .  945,700  881,137 

Times-S .  400,200  293,540 


Grand  ToUl .  2,572,698  2,478,202 

WILKES-BARRE,  PA. 

Record-m .  905.144  922,064 

Times-Leader-e _  1,266,215  1,231,764 

Independent-S .  364,595  308,280 


Grand  ToUl .  2,535,954  2,462,108 


Plant  Beina  Sold 

*  *'****  *^%^***^  ivr  viiiptvrjvo  -  • 

Bakersfield,  Calif.  —  Printing,  mas  and  approved  a  payment  J 


been  blocked  for  three  Y®***  _ 
Mr.  Newhouse,  it  was  brou* 
out  that  the  Association  has  neaiy 
$1,500,000  in  reserve. 

Mr.  Dear  has  sought  declar: 
tion  of  a  dividend  of  $60 
capital  share,  citing  earnings 
excess  of  $200,000  (after  ta^ 
per  year,  since  1948.  Net  pwj 
for  11  months  of  1950  was  gi''^ 
as  $193,452. 

Mr.  Newhouse  okayed  a  bonu^ 
$26,000  to  employes  last  Chri^ 


Grand  Total .  2,148,662  1,915,916 

{Includes  PARADE,  38,266  lines. 


Grand  ToUl .  1,345,900  1,174,677 

HavFpmi  I.  MASS  w.  _  _  -r  r  - 

Gazette-e .  556,315  617,558  press.  Stereotyping,  circulation  and  a  claim  for  back  salary  (»h« 

JACKSON,  MISS.  office  equipment  of  the  suspended  $12,000)  to  Walter  M.  Dear,® 

cianon-Mger-m...  Isglisi  Bakersfield  Press  is  being  sold  in  former  publisher  and  uncle  of 

815, 208  772,2*6  liquidation,  it  is  announced  by  Albert  Dear,  from  whom  W 

362,869  321,985  Hugh  and  Ben  Sill.  Included  is  a  Newhouse  bought  the  half-intef® 

2,290,807  2,268,532  48-page  Hoe  press.  in  1945 


Clarion-Led  ger-S 
Daily  News-e 
Daily  News-S 


Grand  Total . 
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lal  ASNE  Studying 
Suit  Access  to 
led  Public  Records 


_  . .  The  Freedom  of  Information 
Committee  of  the  American  So- 
ee-year-ri  Newspaper  Editors  has 

®  retained  Harold  L.  Cross,  of  Skow- 
^  began,  Maine,  to  do  a  detailed 
study  and  analysis  of  the  prob- 
•  ^  access  to  public  records, 

ion  wn"  Cross  is  a  member  of  the 

y  Jourri  York  Bar  and  a  professor 

lately  ate  ^  newspaper  law  at  Columbia 
irn^  la  University. 

j  James  S.  Pope,  managing  editor' 

aen^  of  the  Louisville  (Ky.)  Courier- 
^  I  Journal  and  chairman  of  the 


irman  la. 
t  Bayo'-; 

denied  tit 
d  for  sa 


^‘!,1  ASNE  committee,  told  Editor  & 


other  Publisher  that  when  he  dug 
deeply  into  the  problem  he  was 
rnal  dm,  ^jiruck  by  two  facts:” 

.  ,  “1.  A  nation-wide  and  incessant 

'm  N“  warfare  was  being  waged 

against  our  right  of  access  to  pub- 
“  lie  information.  Editors  who  were 

ignorant  of  the  legal  pattern  were 
heing  defeated. 

1  etlort  .  «2.  We  had  to  have  a  compre- 

ut  or  «,  heasive,  indexed  roundup  of  the 
^  .  statutes,  the  court  decisions,  and 
■^th  da'  extra-legal  maneuvers  over  the 
country  which  bear  on  this  issue. 
M  *  1  every  editor  is  on  his 

'  own;  whereas  this  should  be  a 

'  hS  fight. 

*th  T'-  “Every  time  1  warrted  to  advise 
editor  in  trouble  how  to  defeat 
0  then  ^  the  chief  of  police  or  the  sheriff 
La;-  ^  judge  or  anybody 

public  information, 
'I  found  I  had  no  accurate  infor- 
-  ,  .  L  mation  for  reference. 

th  M  generously,  and 

*  great  deal  of  enthuMasm, 
h  ^  think,  agreed  to  this  survey  for 


IN  ‘STUDIO  ONE’,  the  CBS-TV  dramatic  feature  which  draws  ‘huve’* 
notices  from  the  critics,  Edwin  S.  Friendly,  ANPA  president,  chats 
with  Frank  Sundstrom,  star  of  “The  Trial  of  John  Peter  Zenger.” 


Mr.  Lai 
lad  brotif’ 
ie  had  pR 
the  Tt 
100.000  «: 


fied  he  bs 
”  with  W 
vithout 
much 
im”  to  p; 


t  now  H  beginning  of 

,  ■  a  general  and  well-organized  re- 
5  ...  vok  against  official  despotism.  I 
'“C"  think  both  ASNE  and  ANPA  have 
i  apathetic  in  the  face 

m  Ld  V  ®  challenge.” 

ction  to  M  ^''•v  I^al  Aspects 

said.  Mr.  Cross  has  informed  E  &  P 

the  “survey  will  not  be  lim- 
to  have  -  '****  ^  strictly  legal  aspects  of 
f  hark  V  problem  of  newspaper  access 
,  -  to  public  records  but  will  include 
''  u:_i,  addition  a  study  of  such  prac- 

vean  V  niatters  as  causes  for  ap- 

^  ^brou'^  parent  widening  and  increase  in 
r"- '  ’’“"'hers  of  instances  of  refusal  of 
*  "  t  access  and  expedients  used  by 

. ,  aewspapers  to  get  at  truth  by  by- 

$60  '  Passing  acts  of  refusal  and  meth- 
^rninis’’  hy  newspapers  to  get 

r  fter  tav.  rescinded  and  best  means 

'Net  pr  to  ^achieve  constructive  solution. 

;n  u/as  ei'  '  include  having  body  for 

*€gal  precedents  and  practical  ex- 
ed  a  bonus'^  'fstantly  available  for 

locf  rhii<  newspapers  encountering  refusals 
^  ®f  access.” 
payment  « 

alary  stated  that  informa- 

yi  Dear,  '.b*  'mn  sought  from  newspapers  in- 

I  uncle  ofj^  ^  .  ... 

whom  -T  •  '-'tattons  of  litigation  involv- 
:  half-int^'^  access  to  which  they  were 
parties;  instances  of  refusal  of  ac- 


manage"-' 
a  publi'" 
m  and  V 
ction  to  M 
said. 


ght  d«l* 


cess  in  past  five  years,  what  rec¬ 
ords  and  by  whom  and  what  were 
stated  reasons  and  real  reasons  for 
refusal.  Were  the  refusals  contin¬ 
uing  one  or  something  new  and 
if  latter  what  precipitated  them? 
Are  the  refusals  still  in  effect  and 
if  not,  what  stopped  them?  In  the 
refusals  was  there  discrimination 
between  newspapers  or  as  betwen 
reporters  on  same  newspaper  or 
as  between  newspapers  and  others 
interested  in  access  to  records  and 
if  so  why? 

“Was  local  politics  involved  or 
was  the  refusing  officer  subject  of 
adverse  news  or  editorial  com¬ 
ment  and  what  were  the  particu¬ 
lars?  What  records  at  any  level 
are  closed  which  you  think  ought 
to  be  onen  and  what  means  to 
correct  the  situation  do  you  con¬ 
sider  hopeful?  Particulars  of  any 
special  or  unusual  difficulty  being 
experienced  in  access  to  police 
blotters  or  other  police  records. 
Any  information  that  might  be 
helpful  in  the  survey.” 

■ 

AoDointed  BM 
On  Pittsburgh  S-T 

Pittsburgh,  Pa. — Appointment 
of  William  J.  Poch  as  business 
manager  of  the  Pittsburgh  Sun- 
Telegraph  (Hearst)  was  an¬ 
nounced  Jan.  24  by  E.  D.  Becker, 
publisher.  -He  succeeds  Leo  A. 
Wise,  who  died  Nov.  24. 

Mr.  Poch  was  chief  account¬ 
ant  of  the  Sun-Telegraph  from 
1935  to  1937.  He  has  been  chief 
accountant  of  the  New  York 
Journal- American  for  13  years. 
Mr.  Poch  started  his  service  as 
an  office  boy  at  the  Milwaukee 
(Wis.)  Sentinel  in  1919. 

■ 

SDX  Deadline  Feb.  15 

Chicago  —  Nominations  for 
1951  awards  for  distinguished 
achievements  in  journalism  in 
1950  are  called  for  in  an  an¬ 
nouncement  by  Victor  E.  Blue- 
dom,  executive  director.  Sigma 
Delta  Chi.  The  deadline  for  nomi¬ 
nations  has  been  set  for  Feb.  15. 


Zenger  Shrine 
At  Federal  Hall 
Is  Now  Planned 

Plans  to  establish  a  national 
shrine  to  John  Peter  Zenger  in 
Federal  Hall,  New  York  City, 
were  disclosed  this  week  by  Ed¬ 
win  S.  Friendly,  president  of  the 
American  Newspaper  Publishers 
Association. 

Mr.  Friendly  spoke,  both  as 
ANPA  president  and  as  vicepresi¬ 
dent  of  the  Zenger  Memorial 
Fund,  in  a  preface  to  “The  Trial 
of  John  Peter  Zenger”  which  was 
televised  by  Studio  One  on  the 
CBS-TV  network  Jan.  20. 

James  Wright  Brown,  president 
of  Editor  &  Publisher,  is  presi¬ 
dent  and  treasurer  of  the  Zenger 
Memorial  Fund.  Others  on  the 
board  are  Arthur  Hays  Sulzberger, 
publisher  of  the  New  York  Times; 
Howard  Davis,  representing  the 
New  York  Herald-Tribune,  and 
F.  M.  Flynn,  New  York  News. 

Introduced  by  Worthington  Mi¬ 
nor,  producer  of  Studio  One,  Mr. 
Friendly  related: 

“We  newspapermen  are  work¬ 
ing  today  on  an  appropriate  mem¬ 
orial  to  this  man  and  his  great 
work.  It  is  our  plan  to  create  a 
national  shrine  in  Federal  Hall. 
There,  in  all  its  historic  authen¬ 
ticity,  will  be  reproduced  the  scene 
of  his  great  triumph,  surrounded 
by  true  documentary  evidence  of 
his  significant  pioneering. 

“We  believe  all  citizens  of  our 
great  nation,  when  they  know  the 
full  story  of  this  man,  will  share 
our  own  desire  to  keep  this  18th 
Century  patriot’s  memory  alive 
and  to  honor  John  Peter  Zenger’s 
great  contribution  to  the  estab¬ 
lishment  of  a  free  press  in  this 
country.” 

The  television  play,  written  by 
Irv  Tunick  after  months  of  re¬ 
search  was  recorded  on  film  so 
that  non-network  stations  can  re¬ 
peat  it;  also  for  showing  at  the 
ANPA  Convention  in  April. 


1911  Coupons 
Are  Honored, 
Offer  Closed 

Winston-Salem,  N.  C. — ^Tim¬ 
othy  C.  Shea  of  New  York  City 
is  getting  a  couple  of  clocks — 
and  the  Twin  City  Sentinel  has 
squared  a  40-year-old  promotion 
obligation. 

The  clocks  and  Mr.  Shea’s 
rather  bqlated  submission  of  30 
coupons  for  one  of  them  drew 
national  attention  to  the  newspa¬ 
per. 

When  the  letter  from  Mr.  Shea, 
with  coupons  and  small  cash  pay¬ 
ment  for  a  “massive  wall  clock” 
was  received,  no  one  around  the 
newsroom  remembered  the  Senti¬ 
nel  currently  offering  any  clocks 
to  subscribers. 

Then  the  mail  opener  took  an¬ 
other  look — at  Mr.  Shea’s  letter 
and  the  coupons.  The  clock  offer 
was  made  in  1911,  but  there  was 
no  time  limit  mentioned  in  the 
promotion. 

A  Welfare  Job 

Bradley  Welfare,  who  left  the 
paper  last  year  after  50  years  of 
circulation  work,  was  called  out 
of  retirement  and  into  consulta¬ 
tion.  He  remembered  the 
offer.  So  Managing  Editor  Nady 
Cates,  City  Editor  Sherman 
Shore,  Reporter  Bill  Mcllwain  and 
Photographer  Bill  Ray  decided  no 
stone  would  be  left  unturned  to 
get  Mr.  Shea  a  clock  like  the  one 
he  wanted. 

The  Sentinel  broadcast  an  SOS 
to  its  readers.  As  word  spread, 
clocks  were  offered  from  far 
places  and  near. 

The  Sentinel  wouldn’t  settle  for 
anything  less  than  the  same  clock 
that  was  offered  by  the  paper. 
Out  of  the  dozens  of  calls  that 
came  to  the  paper,  11  subscribers 
said  they  still  have  their  1911 
wall  clocks  they  got  from  the 
paper. 

But  only  one  of  the  1 1  subscrib¬ 
ers  would  let  her  clock  go — she 
was  Mr.  Welfare’s  86-year-old- 
mother.  She  found  one  of  the 
clocks  in  the  attic  of  her  home. 

This  clock  and  a  new  1951 
style  clock  were  sent  to  Mr.  Shea, 
and  the  Sentinel  declared  the  of¬ 
fer  closed. 

Mr.  Shea  had  clipped  his  coup¬ 
ons  from  some  old  Sentinels  which 
were  sent  to  New  York  to  be 
microfilmed. 

■ 

Smiths  Lead  Fund 

Chicago — Smiths  gave  $142  to 
the  Chicago  Herald- American  in 
the  campaign  conducted  by  Robert 
Smith,  H-A  rewrite  man,  for  Pfc. 
Robert  L.  Smith,  the  Korean  war’s 
first  quadruple  amputee. 

■ 

Boy  Helps  Woman 

Cleveland — A  Cleveland  News 
carrier  boy  is  credited  with  get¬ 
ting  help  to  a  75-year-old  woman 
who  was  unconscious  from  ex¬ 
posure  and  lack  of  food. 
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ESA  Publicity 
Staff  Drawn 
From  Papers 

Washington — A  novel  method 
for  recruitment  of  public  infor¬ 
mation  officers,  developed  by  Je¬ 
rome  Karpf,  former  New  York 
American  and  New  York  Post 
Editorial  executive,  brought  23 
trained  newsmen  here  Thursday, 
briefed  them,  then  flew  them  back 
to  posts  of  duty  in  less  time  than 
it  normally  takes  a  federal  bureau 
to  hire  a  stenographer. 

The  appointees  will  be  regional 
and  district  information  specialists 
for  the  Economic  Stabilization 
Agency  handling  wage  and  price 
controls.  Ignoring  conventional 
approaches,  here’s  what  Mr.  Karpf 
did:  he  communicated  with  pub¬ 
lishers  in  each  of  the  cities  which 
will  have  a  regional  or  district 
office,  explained  the  problem  and 
asked  each  to  assign  a  staff  mem¬ 
ber  to  take  over  the  job  for  30 
days  “to  get  it  started.”  Cooper¬ 
ation  was  complete.  Each  man 
was  given  a  round-trip  plane  tick¬ 
et  and  placed  on  generous  per 
diem  pay  with  orders  to  be  here 
Friday. 

Some  of  the  appointees  indi¬ 
cated  they  will  accept  permanent 
status. 

■ 

Tyreel  Krum  Dies 

Washington — Military  services 
were  conducted  Friday  at  Arling¬ 
ton  National  Cemetery  for  Tyreel 
Krum,  50,  newsman,  lawyer,  war 
veteran,  politician,  and  twice  un¬ 
successful  candidate  for  Congress. 
Mr.  Krum  died  Tuesday  while 
visiting  the  Marine  Corps  base  at 
Oiiantico,  Va. 

([^bituarp 

Jules  A.  Derome,  86,  associate 
editor  of  the  Sioux  Falls  (S.  D.) 
Argus -Leader  for  41  years,  Jan. 

19. 

George  Macdonald,  65,  assis¬ 
tant  managing  editor  of  the  New 
York  Daily  Mirror  and  its  first 
city  editor  when  it  was  founded  in 
1924,  Jan.  18.  He  formerly  had 
worked  on  the  New  York  Mail, 
New  York  Evening  Journal  and 
New  York  Daily  News. 

•  Will  H.  Warren,  70,  formerly 
acting  city  editor  and  Sunday  edi¬ 
tor  of  the  Portland  Oregonian  and 
reporter  and  copyreader  for  the 
Portland  (Ore.)  Journal  and  the 
Los  Angeles  Examiner,  Jan.  15. 


1947  Receipts 

Washington — Total  1947  re¬ 
ceipts  of  the  10,282  newspa¬ 
pers  which  filed  reports  with 
the  Census  Bureau  amounted 
to  $1,792,338,000.  Of  this 
amount,  $1,192,413,000  was 
from  advertising  and  $599,- 
925,000  was  from  circulation. 


Ralph  S.  Kingsley,  Jr.,  32,  son 
of  the  publisher  of  the  Kenosha 
(Wis.)  Evening  \ews  and  former¬ 
ly  associated  with  the  advertising 
department  of  the  daily,  Jan.  14. 
He  joined  the  staff  after  graduat¬ 
ing  from  Georgetown  and  Harvard 
universities. 

Ralph  W.  Ellis,  71,  former 
Chicago  Tribune  day  city  editor, 
Jan.  16  in  Lamed,  Kan.  He 
worked  for  the  Lawrence  (Kan.) 
Gazette,  the  old  Kansas  City  News 
and  the  Kansas  City  Star  before 


joining  the  Tribune.  He  was  man¬ 
aging  editor  of  the  old  Kansas 
City  Journal-Post  from  1921-1930, 
and  then  served  two  years  as 
managing  editor  of  the  Washington 
(D.  C.)  Times. 

Mrs.  Emma  Knox  Fairfield, 
74,  sister  of  Col.  Frank  Knox, 
late  publisher  of  the  Chicago  Daily 
News,  Jan.  17  at  Kendall,  Fla. 
Mrs.  Fairfield  was  the  wife  of 
Herbert  L.  Fairfield,  former 
Daily  News  business  manager  and 
retired  Chicago  railroad  executive. 


ANNOUNCEMENTS 
Publications  for  Sale 


ififk  OAmFORNIA  WEEKLY— ton 
has  grown  125%  past  ten  years,  not 
over  10,000;  could  go  daily  now  $aj- 
time;  best  of  equipment;  web  proa, 
2  machines,  automatic  job  pretiM. 
Stable  and  substantial.  Sumo  temi. 
A.  W.  Stypes,  625  Market  St.,  8u 
Francisco,  California. 


CHOICE  FLORIDA  NEWSPAPES 
and  publishing  business,  never  befon 
offered  for  sale.  Large  gross,  smiili 
payroll.  'Serving  Florida’s  most  rip 
idly  developing  section.  Will  sell  witi 
or  without  building.  Must  be  seen  to 
be  appreciated.  One  third  cash  to  te 
sponsible  purchaser.  Write  Rox  7245, 
Editor  &  Publisher. 
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Classified  Section 


A  Country-Wide  Advertising  Exchange 
TO  BUY:  Equipment,  Plants,  Properties 
TO  HIRE:  Qualified  Help  in  all  departments 
TO  SECURE:  Positions  all  departments,  any  state. 
RATE  GUIDE— Consecutive  Insertions. 


grruATioNa  waktcd 

Insertiona  Um 

1  $.5# 

8  and  over  .40 

Consecuttva  Inaertlona  brinf  beat 
resolta. 

Adranea  PayaMat  Beqaeeted 


AIJ.  OTHKB  CLABamCATlONI 
Inaertlona  Line  Bate 

1  fl.00 

t  jse 

4  and  over  .80 

(Lower  26  and  68  week  ratea 
obtainable  upon  appUcaUon). 
Charge  ada  accepted  from  recog¬ 
nized  eompanlee. 


ADVEBTIsma  AOENOIES  charged  at  onr  National  OlasiUled  rate 
less  commission.  (Inquire  for  ratM.) 

Count  30  units  per  Une  (Box  wording  takas  27  units).  No  abbrevtatlous. 
Add  16c  for  Box  service — Replies  mailed  daily.  Box  holders’  identities 
held  in  strictest  conAdenee. 

Editor  &  PublUher  rosorvos  the  right  to  edit  all  copy. 
DEADLINE  WEDNEEDAY  at  2  P.M. 

(After  Lost  Mall) 


ANNOUNCEMENTS 
_ Newspaper  Brokers 

PROSPEROUS  Iowa,  Nebraska,  South 
Dakota  Newspapers.  Herman  Koch, 
2610  Nebraska  St.,  Sioux  City,  lows. 
Celebrating  our  30TH  TEAR  without 
a  lapse  of  time  as  exclusive  newspa¬ 
per  brokers.  We  would  like  to  be  of 
service  to  yon,  the  publisher,  and  to 
you,  the  buyer. 

LEN  FEIGHNER  AGENCY 
Box  192,  Mt.  Pleasant.  Michigan 
NEWSPAPER  VALDA’TtONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUTSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 
CALIFORNIA  DAILIEiS,  WEEKLIES 
J.  A.  Snyder,  3570  Frances  Avenue 

_ Venice,  California _ 

MIDWEST  PAPERS:  Bailey -Krehbiel 
Service.  Successors  to  Clyde  H.  Knox, 
218-19  Joumsl  Bldg.,  Selins,  Kansas. 
For  any  sise  paper  contact 
ODE’TT  A  ODETT,  Brokers 
Publishers  for  Many  Years 
P.  O.  Box  527,  San  Fernando,  Calif, 
CONFIDENTIAL  INPORMA’HON 
Daily  Newspaper  Properties  | 
W.  H.  Glover  Oo.,  Ventura,  California 
DAILIES  OR  WEEKLIES— Mountain 
States,  Midwest,  Southwest.  Ray  E. 
Mohler  A  Associates,  812  Boston 

Bldg.,  Denver,  Colorado. _ j 

’TO  BUY  or  sell  a  newspaper  or  ]ob 
plant  in  the  Southwest  contact  James 
T.  Jackson,  Pauls  Valley,  Okie. 

WES’TBRN  NEWSPAPERS 

Raymond  Campbell 
ALEXANDER  HAAGEN,  INC. 
4101  West  3rd  St.,  Los  Angeles,  Calif. 

established  NEWSPAPERS 
with  profitable  records  on  fair  terms 
J.  R.  GABBERT 
3937  Orange  St..  Riverside.  Cal. 
irif  We  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  Arthur  W.  Stypes,  625 
Market  St.,  San  Francisco  5,  Calif. 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  told  without  publicity. 


ANNOUNCEMENTS 
Publications  for  Sale 


ALABAMA  WEEKLY — in  fast  grow¬ 
ing  northern  Alabama — Decatur  dis¬ 
trict.  Circulation  3,700  last  national 
audit.  New  machinery  and  equipment 
recently  added.  Long  term  contract 
assures  plenty  of  newsprint.  County 
seat.  Box  7156,  Editor  A  Publisher. 
BUY  ON  A  RISING  MARKET: 
RESERVE  officer  must  sell  quickly. 
Fine  progressive  southeast  weekly. 
$25,000  gross.  Can  have  for  $18,000, 
or  cash  settlement.  Box  7155,  Editor 

A  Publisher. _ 

BI-MONTHLY  paper,  Westchester. 
N.  Y.  Established  5  years.  Excellent 
circulation  and  advertising  results. 
Owner  has  other  interests.  Box  7213, 
Editor  &  Publisher. 

CALIFORNIA  weekly  netting  $13,500. 
Details  only  to  those  giving  full  par¬ 
ticulars.  No  brokers.  Box  7267,  Edi¬ 
tor  &  Publisher. 

WHITE  FOR  LATEST  LIST  of  news 
paper  Properties  for  Sale.  MAT 
BROS.,  Binghamton.  New  York. 
FLORIDA  WEEKLIES.  Confidential 
information  to  responsible  parties. 
The  R.  H.  Berg  Co.,  Box  55,  jlel- 
bourne,  Florida. _ 

NEW  MEXICO  COUNTY  SEAT 
WILL  gross  close  to  $15,000  this 
year.  Unopposed.  Well  equipped. 
Largest  paper  in  county.  Excellent 
future.  Asking  $15,000  cash.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave., 
Los  Angeles  27,  California. _ 

IOWA  native  and  booster  sold  Ohio 
daily;  wants  Iowa  county  seat  weekly 
or  equal.  Ready  to  move  with  down 
payment.  Formerly  with  Ames,  Cres- 
ton,  Charles  City  papers.  Jim  Good¬ 
win^ _ 


SUBURBAN  New  York  City  weekly. 
No  plant.  Small  staff.  Ad  contracts. 
Gross  $25,000.  Reasonable  terma. 
Box  7232.  Editor  A  Publisher. _ 

TRAVEL  guide: — Grosses  $6,300  in 
five  months.  $6,000.  Owner  in  Re¬ 
serves.  Box  7249,  Editor  A  Publisher. 


EXPERIENCED  circulation  or  adver¬ 
tising  man  with  $20,000  can  acquire 
control  of  valuable  afternoon -Sandii 
paper  4.000  paid.  Fast  growing  field. 
Marvelous  opening.  Box  7225,  Editer 
&  Publisher. 


GROSSING  $65,000  AVERAGE 
Ownership  takes  $10,000  annutllr. 
Price  $40,000,  terms.  Long-eetiV 
lished.  Prosperous  Ohio  area.  B<n 
7270.  Editor  &  Publisher. 


Pnblicationa— Wanted 


WASHINGTON,  D.  C..  newsmaa  will 
pay  cash  for  southern  daily,  6.000  to 
10.000  circulation,  preferably  Gulf  er 
Atlantic  coastal  area.  Box  7110,  Edi- 
tor  and  Publisher. _ 


TOP  ADMAN  wishes  to  buy  imill 
daily,  west  or  southwest.  Sound  birk- 
ground  and  character.  To  $150,040 
right  property.  Plenty  of  cash  bMl- 
ing.  Not  a  broker.  All  informstim 
eonfidential.  Box  7269,  Editor  &  Pub¬ 
lisher. 


Cartoons — Features 


AN  ORIGIN.YL  Lincoln  portrait  ii 
featured  in  our  editorial  cartoon  serv¬ 
ice.  Have  you  seen  your  free  proofs? 
2  nr  3  col.  weekly.  Midwest  Syndi¬ 
cate,  Box  583,  Wheaton,  Illinois. 


Promotion  Services 


THINKING  OF  RAISING 
YOUR  WANT  AD  RATES...? 


IF  you’re  thinking  about  hifhif 
Want  Ad  rates.  I’ll  be  happ^  to  i«d 
you  absolutely  free  an  article  ft* 
the  current  isine  of  Tested  Want  Ad 
Selling  Plans. 

IT’S  an  unusual  approach  to  the  prob¬ 
lem.  Many  suggestions  from  the  a- 
perience  of  others.  I  believe  tW 
HOW  Classified  departments  hs«d» 
rate  raises  now  has  national  imp*F 
tance,  so  I  want  yon  to  have  this  sf 
tide.  No  obligation.  1  won’t  »»• 
enclose  a  sales  letter!  Write  me  W 
day. 


HOWARD  PARISH 

Tested  Want  Ad  Selling  ?'»"• 
Daily  News  Tower  Miami  32,  E*- 


Frew  Enghiccti 

MACHINISTS— Dismantling,  moei« 
assembling,  entire  newspa^r  plMU- 
Repairs,  maintenance,  service  nsti**' 
wide. 


LORENZ  PRINTING 
MACHINE  CO..  INC.  , 

3626  —  31  St.,  Long  Island  City  1,  !!-*■ 
STillwell  6-0098  0099  _ 


CROSS  PILES  ^  . 

NEWSPAPER  presses  dismantled 
erected  Anywhere  in  United  Ststei  w 
Canada.  Specialisinf  in  Duplex  eqvr 
ment.  _ 

Call— Walter  E.  Hamlin— Write 
211  Marion  Bldg-,  Cleveland  13, 
CHerry  1-8305-— YEllowstone  2-4^ 

E.  P.  WALLMAN  AND  <X)MPAS7 
Printing  Machinery 
Bought  and  Gold 
Erecting  and  Rebuilding 
975  North  Church  Street  . 
Rockford  nil»" 


EDITOR  &  PUBLISHER  for  January  27,  I*' 
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ANNOUNCEMENTS 
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MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

W«  will  mote,  erect  or  repair  pretaet 
ANYWHERE 

N  East  4tb  St.,  New  York  S,  N.  Y 
Phone:  SPring  7-1740 

LOYAL  S.  DIXON  CO.  i 

newspaper  press  erectors 

Dismantling — Moting — Erecting 
Newspaper  Oontexor  Installations 

Serrice  Nationwide  | 

TS8  N.  Victory  Bird.,  Bnrbank,  Calif 

MACHINERY  md  SUPPLIES 

_ Composfaig  Room _ 

KIR  SALE;  Late  Model  8  Linotypes, 
Model  21  Display  Linotype  with  23 
split  magazines.  Model  C  Intertypes 
with  and  without  qnadders.  Model  B 
Intertype.  Immediate  Delivery.  Print- 
craft  Representatives,  277  Broadway, 
New  York  7,  N.  Y. 


MACHINERY  and  SUPPLIES 


Newsprint _ 


STANDARD  NEWSPRINT.  Rolls— 
sheets.  All  sizes.  All  types  printing 
papers.  Box  7062,  Editor  &  Publisher. 

AVAILABLE  standard  newsprint,  all 
sizes.  S.  B.  Behrens,  115  Underdonk 
Ave..  Brooklyn,  N.  Y.  Phone:  Ever¬ 
green  6-0505.  One  of  New  York's 
largest  converters  of  newsprint. 

Press  Room 


MODEL  14  LINOTYPE  J85191, 
SINGLE  KEYBOARD,  Gas  Pot  with 
Msrgach  Feed,  AC  Motor,  3  Molds  in 
4  Mold  Disk,  3  Main  Magazines  (2  I 
are  new),  34  Channel  Wide  Auxiliary  j 
Magazine.  Good  condition.  Can  be 
seen  in  operation.  Available  immedi¬ 
ately  at  $3,500. 

MONOTYPE  COMBINA-nON  MATE¬ 
RIAL  AND  TYPE  CASTER  SA-8155. 
Oss  Pot.  DC  Motor.  2,  4,  6,  and  12 
pt.  Strip  Material  Molds.  10,  12,  14, 
18.  24,  30,  and  36  pt.  Type  Molds. 

4  Pnmp  Bodies  with  Pistons.  Oood 
condition.  Can  be  seen  operating.  I 
Available  now  at  $1,500.  ' 

ALAN  DIETCH 
71  Qneensboro  Road  I 

ROCHESTER  9.  N.  Y.  i 

MODEL  26  UNOTYPE— 539510.  bas  ; 


GOSS  3  DECK — 12-24  Page  Capacity  i 
Siiiglewidth;  23  9/10”  cut  off:  A.  C.  | 
Drive;  with  complete  Stereo. 

OUSS  4  DECK — 18-30  Page  Capacity 
Singlewidth;  21^”  cut  off;  Reversi¬ 
ble  couple  on  top  for  Color:  A.  C. 
Drive;  with  complete  Stereo. 

HOE  3  UNIT— 24-48  Page  Capacity, 
end  feed;  22 cut  off;  A.  C.  Drive; 
Pony  Autoplate. 

HOE  Z-TYPE  Units— 32-64  Pago 
Capacity;  23  9/16”  cut  off;  Roller 
Bearings,  Steel  Cylinders — Substruc¬ 
ture,  Keels,  Tensions,  Motor  Drive. 

GOSS  4  Deck — 32-64  Page  Capacity; 
21  Vi”  cut  off;  equipped  with  compen¬ 
sators  for  Color  Comics,  or  all  black; 
A.  C.  Drive;  complete  Stereo. 

GOSS  4  Deck — 32-64  Page  Capacity; 
22 Vi”  cut  off;  used  as  comic  press, 
or  all  black;  motor  drive;  complete 
Stereo. 

SCOTT — 'Modern  Multi-Units— 32-64 
Page  Capacity  22 Vi”  cut  off;  Steel 
Cylinders,  Roller  Bearings;  Substruc¬ 
ture;  Reels;  A.  C.  or  D.  C.  Motor 
Drives;  unequalled  color  flexibility, 
and  printing  quality. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue 
New  York  18,  New  York 
Phone  BRyant  9-1132 


HOE  AND  DUPLEX  3  and  4  unit 
presses,  rolls  on  each  end,  22^”  ent- 


4 _ ij-  *  n  noA _ urtrsscs,  roiia  on  eacii  enu,  cm- 

tor,’  2  fonts  m?t»  18  and  24  S!  Bo^  "fthe"r"preV.*"'“”®’ 
iv'silaWr.tnrMa"  GEORGE  C.  OXFORD 

raercial  News.  Danville.  Illinois.  __  _  _  _ 


TYPESEHING  MACHINES 

2  MODEL  G2  INTERTYPES  S13097, 
516607,  with  qnadders,  saws, 
electric  pots,  AC  Motors,  and  10 
extra  lower  splits,  and  12  fonts 
of  modern  2  letter  display  mats.  ! 
Model  14  LINOTYPE  S48732 
Model  31  LINOTYPE  S.'526  50  I 
Model  22  LINOTYPE  539443  ! 

Model  8  LINOTYPE  S37471  | 

BEN  SHULMAN  ASSOCIATES 

-lOO  Fifth  Ave. — ^N.  Y.  18  j 

BRyant  9-1132 


_ Photo  Engravfag 

PHOTO 

ENGRAVING 

EOUIPMENT 

ZINC  AND  MAGNESIUM 
E-  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  6.  Clai 

>ew  York  Cl 


MACHINERY  and  SUPPLIES 


_ Press  Room _ 


OLD  RELIABLE  | 

It’s  a  single  revolution  Babcock.  And  | 
it  is  doing  a  fine  job.  Printa  fine. ' 
Runs  well.  Being  replaced  by  a  bigger  1 
press.  No  reasonable  offer  refuaed.  | 
.Sam  8.  Puntolillo,  311  Lincoln  Ave.,  | 
Lyndhurst,  New  Jersey 
-  I 

CUTLER-HAMMER,  two-motor  fnll  | 
antomatic  newspaper  press  drives  and  I 
control  panels,  220  volt,  3  phase,  60 
cycle  AC.  Complete  with  resistors  and 
push  button  stations: 

One  75/7  Vi  H.P.  erosshead  type, 
will  drive  3  or  4  units  at  moderate 
speed. 

One  40/3  H.P.  faceplate  type.  Will 
power  4  decks  single  width,  qnsd  or 
16-page  tubular,  press. 

USED,  serviceable,  recently  with¬ 
drawn  from  service,  reasonably  priced, 
immediately  available. 

The  Eastern  Color  Printing  Co. 

Wsterbnry  20,  Conn. _ i 

DUPLEX  TUBULAR  4  Page  deck  j 
two-to-one  model,  now  available.  I 
George  C.  Oxford,  Boise,  Idaho.  I 


DUPLEX  UNITUBULAR 

4  PAGE  FLOOR  UNITS 
and  superimposed 
DOUBLE  COLOR  UNIT 

John  Griffiths  Co.  Inc. 


11  West  42nd  Street 
New  York  18,  New  York 


DUPLEX,  GOSS,  HOE  newspaper 
presses — from  8  pages  to  96  pages. 
Contact  Newspaper  Division,  Turner 
Printing  Machinery,  Inc.,  2630  Payne 
.\venne,  Cleveland  14,  Ohio.  Brsnchei: 
Chicago  and  Detroit. 


GOOD  VALUES 

1-TON  Kemp  Furnace  with  water- 
cooled  molds. 

MODEL  22  Linotype. 

GOSS  full  page  Flat  Shaver. 

MODEL  2.S  Vandercook  fnll  page 
Proof  Press  with  self-inker. 

HOE  Dry  Mat  Roller. 

ECONOMY  S45  Hand  Baler. 

NEW  and  USED  Chipping  Blocks,  all 
sizes. 

NEW  HALL  Form  Tabli-s  &  “Dural” 
lightweight  Stereo.  Chases. 

THOMAS  W.  HALL  CO.MPANY,  Inc. 

120  West  42nd  St..  New  York  18. 
(Plant  at  Stamford,  Conn.) 


2  HOE  MONORAIL 

Saws  and  Trimmers. 
GOSS  AND  HOE  8  column 

flat  casting  boxes. 
STANDARD  AND  TABLOID 

Stereotype  chases. 
KEMP  Immersion  re-melt  furnace 
with  bottom  ponr-off  spout. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave. 

New  York  18,  New  York 
*  Phone  BRyant  9-1132 


SACRIFICE! 


i-Ki'cciiiLi  for  SALE:  24-Psge  Hoe  Web 

loNtblUM  Newspaper  Preai,  two  plates  wide, 

23  9/16”  sheet  cut.  With  complete 
^GER  CO.  stereotype  equipment  and  A.  0.  mo- 

538  8.  Clark  St.  tors.  Ready  prompt  shipment.  Thomas 
Chicago  W.  Hall  Company,  Inc.,  Stamford, 

I  Pnnnai-ticnt 


TWIN  Wood  Jr.  Antoplates,  22)4' 
ent  off  complete  with  pumps,  8  ton 
pot  including  Wood  Antosnaver  AC 
motors  and  electric  control  panel 
board.  Excellent  condition.  Bargain 
Price  $6,000.00,  F.  O.  B.,  N.  Y.  C. 


Prlntcraft  Representatives 

277  Broadway,  New  York  7,  N.  Y. 


FOR  'SALE,  used  Duplex  Tuhnlar 
casting  box,  good  condition.  The 
Painesville  Telegraph,  Painesville, 
Ohio. 


_ Newsprint _ 

NEWSPRINT 

ORIGINAL  MILL 
SHIPMENTS 
PROMPT  DELIVERIES 
Spot  and  long-term  commitments. 
Box  7061,  Editor  &  Publisher 

CANADIAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  Iota 
*>  attractive  prices.  February  ship¬ 
ment  and  continnons  bookings.  In- 
invited.  Canadian  Newsprint 
^Pply  Co.,  Alfred  Horn,  370  Lexing- 
}«"  Ave..  New  York  17,  N.  Y.  Tel: 
ORegon  9-3870. 


DUPLEX  TUBULAR  24-Page  two-to- 
one  model  available  February  15th. 
AC  motor  drive. 

GEORGE  C.  OXFORD 
Boise  Idaho 

DUPLEX  TUBULAR  PRESS,  two  to 
one.  Write  Box  7237,  Editor  Sc  Pub¬ 
lisher. 

FOR  SALE:  32-page  Hoe  Web  News¬ 
paper  Press,  four  plates  wide,  23  9/16” 
sheet  cut  with  complete  stereotype 
equipment  and  motor  for  either  A.C. 
or  D.C.  Ready  immediate  delivery. 
Can  he  seen  in  operation.  Box  7244, 
Editor  &  Publisher. 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy _ _ 


WANTED 
COMPLETE 
NEWSPAPER  PLANTS 

NEWSPAPER  PRESSES 

COMPOSING  ROOM  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  City 

BRyant  9-1132 


WANTED  Model  8  Linotype.  Send 
particulars,  prices  to  Box  7101,  Edi- 
tor  &  Publisher. 


I  Wanted  to  Bny _ : 

NEEDED:  SmsII  Rotary  Press  with 
or  without  stereotype  equipment. 

I  22)4”  cut-off.  Call  or  Wire  collect. 
American  Printing  Machinery  Co.,  88 
Gold  St.,  New  York  City.  REetor 
2-2283. 

WANTED:  USED  GOSS  OR  DUPLEX 
flat  bed  web  press.  Community  Piibli- 
entions.  Box  4368,  Sonth  Edmonton, 

-Mherta,  Canada. _ 

WANTED  NOW:  Elrods,  Lndlows^ 
Model  8  and  14  Linotypes.  Write, 
call  or  wire  for  quick  cash  deal. 
American  Printing  Machinery  Co.,  88 
Gold  St.,  New  York  City.  RE-2-2283. 

GOSS  Press  single  width  (two  pages 
wide).  18)4  inch  printing  diameter, 
21)4  inch  ent-off  or  deck  for  same. 
Give  full  details  and  prices.  Box  1042, 
Editor  ft  Publisher 


_ HELP  WANTED _ 

_ Administrative 

BUSINESS  MANAGER 

or  Assistant 
to  Puhlisber 

WITH  advertising  linage  productioa 
record.  Attractive  small  N.  X.  city, 
six-day  circulation,  23,000  pins.  Give 
age,  military  status,  education,  experi¬ 
ence,  health  data,  character  references 
first  letter.  Negotiations  confidential. 
Box  7088,  Editor  ft  Publisher. 

AFTERNOON  daily  will  have  opening 
about  Feb.  15  for  general  ledger  book¬ 
keeper  with  newspaper  experience  who 
is  also  capable  in  office  management 
detail.  Give  references,  experience, 
age,  family  status,  reason  for  wanting 
change.  Permanent  Job,  pleasant  cli¬ 
mate.  Box  7220,  Editor  ft  Pablisher. 

Cirnriftdou 

DISTRICT  MANAGER: 

MORNING  and  Sunday  Publication. 
Working  week  37  ^  hours,  5  days. 
Give  Full  Details  in  First  Letter,  in- 
cinding  Age,  Draft  Status  and  Expect¬ 
ed  Salary.  Write  Box  7153,  Editor 
ft  Publisher. 

MAILER: 

Man  with  Thorough  Knowledge  of 
Mail  Room  Operation,  to  Take  Over 
Foreman’s  Duties.  Morning  and  Sun¬ 
day  Publication.  Cirenlation  10,500. 
State  Age,  Experience,  Draft  Btatua, 
Salary  Expected.  Write  Box  7154, 

'  Editor  ft  Publiiher. 

ASSISTANT  CIRCULATION  MAN¬ 
AGER  for  •  national  publications  with 
combined  circulations  exceeding  400.- 
000  located  in  East;  should  be  rapid 
correspondent;  military  background 
desirable;  an  exceptional  opportunity 
with  progressive  publishers;  give  full 
details,  including  salary  requirements. 
Box  7196,  Editor  ft  Publisher. 

EXPERIENCED  circulation  manager 
for  small  Southern  daily.  Give  ref¬ 
erences.  age,  expected  salary.  Box 
7219,  Editor  ft  Publisher. 

j  CIRCULATION  MANAGER  needed  at 
once.  Must  know  both  city  and  su- 
I  hnriian  problems  in  this  ABC  com¬ 
petitive  field.  An  excellent  opportunity 
in  a  good  commnnity,  hnt  don’t  apply 
unless  you  know  how  to  get  results. 
Give  full  information.  Replies  strictly 
confidential.  Box  7264,  Editor  ft  Piih- 
lisher. 

ClMrifed  Advertfat^ 

CLASSIFIED  ADVERnSING  sales¬ 
man,  man  or  woman,  to  head  depart¬ 
ment  on  9,000  A  B  C.  daily.  Experi¬ 
ence  preferred.  Box  7181,  Editor  A 
Publisher. 


For  BOSTON  .  .  . 

IMPORTANT  hnsiness  newspaper  de¬ 
sires  stringer  who  has  knowledge  of 
advertising  and  contacts  with  local 
newspaper  executives;  must  be  dili¬ 
gent  legman;  earnings  depend  on  abil¬ 
ity  to  produce  well-written  storiei; 
free  lance  with  newspaper  background 
preferred.  Box  7214,  Editor  ft  Pub 
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HELP  WANTED 


Display  Advertising _ 


POSITION  open  for  experienced  man 
on  Pennsylvania  daily.  Salan  $75.00 
per  week,  plus  a  bonus  of  5%  for  in¬ 
creasing  active  accounts,  plus  10% 
on  all  new  accounts.  Excellent  oppor¬ 
tunity  in  department  of  three  men. 
Oive  complete  details.  Box  7000,  Edi¬ 
tor  &  Publisher. 


DISPLAY  ADVERTI8INO  man  on 
daily  of  4,200  circulation.  Qood  pay. 
News-Banner,  Bluffton,  Indiana.  Roger 
Swaim,  publisher. 


OPENINO  available  for  display  man¬ 
ager  on  Pennsylvania  daily.  Must 
have  at  least  10  years'  experience. 
Give  complete  information.  Box  7130, 
Editor  &  Publisher. 


ADVEiRTISING  SALESMAN,  who 
wants  to  be  publisher.  Must  spend 
about  5  years  as  salesman,  to  show 
bosinese  building  ability.  We  are 
growing  chain  dailies  and  weeklies, 
midwest.  Write  fully  telling  experi¬ 
ences  selling  contracts,  special  pares, 
events.  Salary  and  bonus.  Write  Box 
7107,  Editor  tc  Publisher. 


OPENING  for  experienced  display 
advertising  salesman  on  leading,  north¬ 
ern  Ohio  daily.  Fine  city,  aggressive 
newspaper,  real  opportunity  for  good 
man.  Established  list  of  large  and 
small  accounts.  State  experience, 
draft  status  and  when  available  for 
interview  at  our  expense.  Box  7218, 
Editor  A  Publisher 


DISPLAY  advertising  man  experienced 
in  sales,  layout  and  copy,  for  daily 
of  20.000  circulation  in  rich  agricul¬ 
tural  area.  Congenial  staff,  no  high 
pressure  selling.  Write  Advertising 
Manager,  Timea-News,  Twin  Palls, 
Idaho. 


EXCELLENT  opening  for  experienced 
Display  man  as  Assistant  Manager  5- 
man  staff,  or  for  ambitious  beginner. 
Write  experience,  draft  and  family 
status,  habits,  salary  expectation,  ref¬ 
erences.  The  Daily  Independent, 
Grand  Island.  Nebraska. 


WANTED  EXPERIENCED,  draft  ex¬ 
empt  advertising  salesman,  midwest 
or  southwest  background,  good  lay¬ 
outs,  copy.  Salary,  bonus  and  com¬ 
missions  average  $85  to  $125  weekly. 
Send  references,  sample  layouts  and 
copy.  E.  A.  Martin,  Globe  News,  Am¬ 
arillo,  Texas. 


HELP  WANTED 


COMBINATION  REPORTER  AND 
PHOTOGRAPHER  for  three  growing 
prise-winning  weeklies  in  metropolitan 
area  in  Milwaukee  County.  Excellent 
opportunity  for  ambitioua  woman.  Box 
7127,  Editor  A  Publiiher. 


COPY-READER — Daily  newspaper  in 
western  United  States  is  in  need  of 
copy  reader  either  beginner  or  man 
with  experience.  Prefer  applicant 
who  is  familiar  with  west  or  who  now 
resides  west  of  Mississippi.  Vacancy 
is  war  replacement  but  successful  ap¬ 
plicant  may  become  permanent  staff 
member.  Please  detail  education  and 
experience.  Box  7120,  Editor  A  Pub¬ 
lisher. 


EDITOR  wanted  for  midwestern  daily 
in  progressive  city  of  10,000.  Write 
all  —  education,  experience,  back¬ 
ground,  military  status  in  first  letter. 
Send  references.  Write  Box  7257, 
Editor  A  Publisher. 


EdHorial 


PHOTOGRAPHER.  foung  woman 
with  technical  skill.  Pine  personality. 
Splendid  opportunity  on  picture- 
conscious  Southern  daily.  Box  71'70, 
Editor  A  Publisher. 


ALL-AROUND  NEWSMAN  for  mod¬ 
em  afternoon  daily,  20,000  circula¬ 
tion.  Permanent  job  for  capable  man, 
good  pay,  good  conditions.  Write  full 
details  experience,  age,  draft  and 
family  status.  Journal,  Kankakee, 
Illinois. 


COPYREADER  for  fast  metropolitan 
morning  desk.  Must  have  five  years 
experience  on  newspaper  of  good 
standing.  Reply  with  full  details,  in¬ 
cluding  references.  Job  now  open. 
Write  Box  7177,  Editor  A  Publisher. 

EXPERIENCED  copyreader  for  after¬ 
noon  daily  in  New  York  suburban 
area.  Prefer  man  over  40  or  younger 
4-P.  Salary  commensurate  with  ex¬ 
perience.  Opportunity  to  advance. 
Box  7200,  Editor  A  Publisher. 

GENERAL  REPORTER— Experienced 
in  sports,  courthouse  features.  $65 
week  start.  Send  clippings,  data  sheet 
to  Managing  Editor,  Daily  Inter  Lake, 
Kalispell,  Montana. 

MAN  WITH  experience  both  on  street 
and  in  news  room,  preferably  includ¬ 
ing  some  on  small  to  medium  daily, 
who  has  written  editorials  or  is  ready 
to  do  it.  Snnnd  education,  broad 
knowledge  of  nation  required.  Must 
know  what  editorial  page  is  about. 
Job  with  small  syndirate,  good  work¬ 
ing  conditions.  State  experience, 
background,  salary,  when  available. 
Box  7140,  Editor  A  Publisher. 


Promorion — ^Pnbnc 


_ HELP  WANTED _ 

Mechanical 


FOREMAN  for  six  man  shop.  Must 
be  fast  on  page  makeup  and  setting 
ads.  (No  hand  composition  used.) 
Must  have  thorough  knowledge  of 
newspaper  shop  procedure.  Non-union. 
Can  also  use  good  Linotyper  and  ap¬ 
prentice  floor  man.  G.  I.  setup  avail¬ 
able.  Box  7242,  Editor  A  Publisher. 

WORKING  FOREMAN  for  9-machino 
composing  room  on  7,000  afternoon 
New  Eni^and  daily  newspaper.  Open 
shop.  High  as  $125  per  week  for  right 
man.  No  drifters,  no  prima  donnas 
need  apply.  Box  7223,  Editor  A  Pub¬ 
lisher. 


INSTRUmON 


Linotype—  Printing 


NEWSPAPERMEN  to  train  as  pub¬ 
licity  aeents  for  large  midwestern 
circus.  Must  have  car.  typewriter. 
Sabarv  *60  weekly,  gasoline  furnished. 
Fred  W.  Stafford.  Jr.,  2900  Edgehill 
Rd..  Cleveland  Heights,  Ohio. 

OUR  news  editor  is  a  reserve  cap¬ 
tain.  Faced  with  possibility  his  im¬ 
minent  call  to  active  service,  we 
would  like  to  discuss  future  employ¬ 
ment  with  man  who  knows  new-s,  can 
write  it  quicklv  and  effectively  and 
has  both  executive  ability  and  driv¬ 
ing  force.  3.500  ABC;  average  pro¬ 
duction  18  pages  weekly.  Write  G.  A. 
TToueh  Jr..  Falmouth  Enterprise,  Fal¬ 
mouth.  ''tassachnsetts. 

SPORTS  WRITER— Sports  writer  who 
can  work  into  Sports  Editor  of  live- 
wire  country  daily  in  central  Penn¬ 
sylvania.  College  town.  Area  very 
sports  m’nded.  Write  John  H.  Biddle, 
i^ditor.  The  Daily  News,  Huntingdon. 
Pennsylvania. 


SnBUR_B.4N  weekly,  convenient  New 
York  City,  seeks  services  editor.  Ex¬ 
perience  preferred  hut  will  consider 
recent  .Touvnalism  grad.  Box  7236, 
*'ditor  A  Publisher.  • 


HOUSE  ORGAN  ETHTOR  AND 
PUBLICIST 
Ohio  4-A  Agencv. 

STRONG  on  PR  and  employee  rela¬ 
tions.  needs  editor  experienced  all 
phases  contact;  layout;  fast,  friendly 
copy  for  internal  house  organs.  Send 
resume,  samples,  salary  range  first 
letter.  Good  opportunity. 

Norman  Malone  A  Associates,  611 
First  National  Tower,  Akron,  Ohio. 
Phone — Franklin  6148. 


Photo-Engravers 


PTTOTO-ENGRAVER  for  afternoon 
daily,  20.000  circulation,  near  Chi¬ 
cago;  news  and  line  cuts  in  well- 
equipped  shop  with  Robertson  Cam¬ 
era.  Good  pay,  good  conditions.  Write 
full  details  experience,  draft  and  fam¬ 
ily  status.  .Tournal,  Kankakee,  Illi¬ 
nois. 

Mechanical 


\YANTED  IMMEDIATELY — Combina¬ 
tion  floor  man  who  can  also  operate 
GOSS  COMET  press.  Hours  from  4 
p.m.  until  midnight,  hnt  top  pay,  ex¬ 
cellent  working  conditions  and  op¬ 
portunity  for  advancement.  Must  be 
dependable  and  sober.  No  alcoholics 
or  drifters.  THE  DAILY  RECORD, 
DUNN,  North  Carolina. 

OOMPOSTNQ  ROOM  FOREMAN  for 
7-day  union  newspaper.  We  want  a 
man  who  is  a  worker,  can  promote 
harmony  and  keep  page  costs  down. 
Modern  plant  in  excellent  50.000  pop¬ 
ulation  city.  Write  fully  giving  ex¬ 
perience  and  references.  All  confi¬ 
dences  kept.  Box  7265,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Administrative 


CANADA  CALLING!  Sober,  hatt- 
working  Canadian  seeks  opening  oa 
American  paper.  National,  retail, 
classified  experience;  business  mu- 
agement.  Top  references.  Box  726t, 
Editor  A  Publisher. 


FORMER  Engineering  draftsman,  a|« 
36,  single,  draft  exempt,  seeks  opea- 
ing  as  beginner  in  art  department  es 
newspaper.  Go  anywhere.  SampUi 
famished  on  request.  Box  7157,  X4i- 
tor  A  Publisher. 


CARTOONIST  —  Editorial  wissri 
Seeks  position;  western  paper  pn- 
ferred.  Sample  on  request.  Box  7itl, 
Editor  A  Publisher. 


CREATIVE  editorial  cartoonist,  M 

Sears'  experience,  seeks  position  <i 
!.  S.  or  Canadian  daily.  A-1  com¬ 
mercial  artist.  For  samples,  detsili. 
Box  7182,  Editor  A  Publisher. 


CIrcalatlon 


NEWISPAPERMEN’S  AGENCY.  Arti¬ 
cles.  Books.  Fiction.  Plays  marketed. 
Bertha  Klausner,  130  E.  40  St.  N.  Y. 


SITUATIONS  wanted 
Administrative 


GENERAL  MANAGER 
ASSISTANT  PUBLISHER 
OR  BUSINESS  MANAGER 
MAN  with  exceptional  experience  all 
departments  desires  permanent  con¬ 
nection  with  daily  7,000  to  25.000. 
Urge  interview.  After  study  of  oper¬ 
ation,  if  I  cannot  increase  your  an¬ 
nual  net  revenue  to  more  than  double 
salary  asked,  I  shall  not  accept  posi¬ 
tion.  Outstanding  references.  Address 
Box  7139,  Editor  A  Publisher. 


SUCCESSFUL 
GENERAL  MANAGER 
AND  PUBLISHER 

SEEKS  top  or  back  stop  job  with  a 
challenge.  Experienced  in  small, 
metropolitan  and  chain  general  man¬ 
agement.  A  cost-cutter  and  builder  of 
circulation  and  advertising.  Know  all 
departments  including  mechanical,  la¬ 
bor  relations,  and  promotion.  Age  46, 
University  graduate,  business  admin¬ 
istration  and  journalism,  pins  20  years 
practical  experience  in  tough  competi¬ 
tive  spots.  Box  7104,  Editor  A  Pub¬ 
lisher. 


CIRCULATION 


change.  Aggressive  thoroughly  ex¬ 
perienced  all  phases  of  operstios. 
Prefers  East.  Available  within  res- 
sonable  time.  References  first  clsii. 
Box  7137.  Editor  A  Publisher. 


CIRCULATION  Manager  now  with 
metropolitan  newspaper  as  a  District 
Supervisor,  seeks  change.  8  yean’ 
experience  with  Little  hferchant  plan. 
Box  7247,  Editor  A  Publisher. 


CIRCULATION  MANAGER.  Presently 
employed  for  the  past  10  yean. 
Knowledge  of  all  phases  of  ABC  and 
little  merchant  plan  promotion.  Ex¬ 
cellent  record  on  increased  circuiation 
revenue,  in  highly  competitive  area. 


East.  I  am  desirous  of  accepting  yonr 
challenging  offer.  Box  7175,  Editor 
A  Publisher, 


Classified  AdvertMns 


CLASSIFIED  MANAGER.  More  than 
20  years’  experience  on  large,  medinn 
sized  and  small  properties.  Proves 
producer.  Sound  constructive  meth¬ 
ods.  Callable  of  handling  most  difl- 
cult  assignments.  Prefer  salary  and 
commission  on  net  revenue  increase. 
Top  references.  Box  7158,  Editor  k 
Publisher. 


DISPLAY  MANAGER-Salesman,  15, 
Veteran,  Married,  Child,  J-Seheol 
graduate,  owrn  ear.  Manager  and  sales¬ 
man  on  weeklies,  semi-weekly,  daily- 
circulation  to  30,000.  Seek  reloca¬ 
tion.  Box  7114.  Editor  A  Publisher. 


ADVERTISING  Executive,  age  88.  ex¬ 
empt  military  service,  well  rounded 
1  and  habits.  Undls-  experience,  seeks  position  at  Advsr 
B.  Married.  Appre-  tising  manager  or  assistant  on  daily 
your  operation  and  in  Midwest.  Write  Box  7070,  Editor 
letter.  Box  7136.  A  Publisher. _ _ 

TOP  LINEAGE  ADMAN 
MANAGER,  12  years  competitive  ex¬ 
perience.  Draft  exempt.  Good  pro¬ 
moter.  Sound  character  and  bsek- 
ground.  Commission  or  salary  sad 
commission  only.  Address  Box  7150, 
Editor  A  Publisher. _ _ 

DISPLAY  SALESMAN.  New  York 
experience,  consistent  volume  pro¬ 
ducer,  long  experience  promotion,  lay¬ 
out  and  copy,  draft  exempt,  married, 
good  ear.  Available  January  30.  Htl 
dans,  3776  Elm  Drive,  Baton  Rouge, 
Louisiana. _ 

ADVERTISING  SALESMAN 
MATURE,  active,  productive;  seeks 
change  in  early  spring  to  New  En¬ 
gland  territory;  dally  preferred;  R**' 
erenees.  Write  P.  O.  Box  422,  Yon- 
kers.  New  York. _ 

DISPLAY  SALESMAN  —  Consistent 
producer  —  ex-OI  —  28  — College-” 
1  year  on  northern  dally  —  will  I* 
anywhere.  Write  Box  7305,  Editor  A 
Publisher, 

EDITOR  &  PUBLISHER  for  January  27.  1951 


ADVERTISING  DTRFX3TOR  or  Busi¬ 
ness  Manager  available  immediately. 
Age  49.  Entire  career  successful 
newspaper  executive.  Retail.  National 
and  Classified  inside  and  nntside  sales 
leadership.  Widely  experienced  in 
space-gaining  promotions,  special  edi¬ 
tions.  Fine  health  and  habits.  Undis- 
pntable  references.  Married.  Appre¬ 
ciate  some  details  your  operation  and 
salary  yonr  first  letter.  Box  7136. 
Editor  A  Publisher. 


SHIRTSLEEVE  EXECUTIVE 

Available 

FOR  TOUGH  ASSIGNMENT 

PL.ANNING  disposal  own  business 
and  return  to  straight  newspaper 
work. 

PREFER  Nominal  salary  plus  cut  in 
accomplishments. 

•AS  PUBLISHER  and  General  Man¬ 
ager  I  converted  $150,000  loser  to 
a  profit  I  Improved  content,  typog¬ 
raphy  and  production  methods,  ni- 
creased  circulation  30,000;  increased 
advertising.  Cut  costs.  Know  small, 
medium  and  metropolitan  papers.  Ex¬ 
pert  on  Promotion,  mechanical  de¬ 
partment  and  labor  negotiations.  Uni¬ 
versity  grad,  age  46;  20  years’  prac¬ 
tical  experience  "from  the  ground 
up.”  Box  7268,  Editor  A  Publisher. 
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srruATioNS  wanted 


SITLiATIONS  WANTED 


Editorial 


_VBBT181N0  SALESMAN,  Vet  38,  mr,  EDITOR,  does  your  corerage  of 
irtft  exempt.  Missouri  B.J,  and^M.A.  activities  attract  readers, 

Ovsi  1®50  car,  has  two  years  ex-  stimulate  opinion,  lend  prestige  to 
pthesee  as  advertiwng  salesman  on  your  paper  f  Raise  local  standards, 
•ftropolitan  daily.  Seeks  position  on  promote  community  effort  f  If  not, 
iiily  in  Southwest,  out  go  nny-  consider  hiring  a  successful  specialist 
»ker».  Best  refereneei.  Hard  work-  sharpened  on  beat  and  gen- 

,r.  Mmimam  $75.  Box  7146,  Editor  assignment  (but  no  writer  of  jour- 

t  Publisher. _  nalese;)  univeraity  and  profeaalonal 

iDVERTISINO  manager,  or  pub-  school  background;  postgraduate 
liiher’s  assistant.  Thoroughly  com-  studies  in  music  perfonnanco,  fine 
Mlent  with  20  years’  experience  in  f*'**  history,  philosophy.  Journalism, 
both  display  and  classified  on  small  museuma  eaat  of  the 

to  metropolitsn  dailies.  Spsrkliug  Mississippi;  five  years  newspaper  ex- 
iTosts  and  copy.  Sound  profitable  periance  includes  by-lined  column 
loUiods  in  staff  training,  leaderahip,  writing,  copy  and  department  editing, 
ud  selling.  Working  knowledge  of  all  mostly  on  metropolitan  psMrs ;  pre- 
departments.  Age  38.  Write  for  res-  newspaper  experience  in  writing,  arta, 
UBS.  Box  7253,  Editor  tc  Publisher.  P“Wic  relations;  frankly  grying  wom- 

_ an,  proven  acceptable  professionally, 

personally,  locially;  Irish  tempera- 
ADVERTISINO  manager,  available  ment  under  control;  best  refereneea. 

it  once  for  good  small-city  paper;  Box  7126,  Editor  dk  Publisher, 
aild  year-round  climate.  South  or  5  7  5  TT  j 

5«nth»‘est.  Over  draft  age.  Years  of  Keporter,  Kewnt©,  U6Sl( 

(ipsrience,  sound  producer,  worth  top  Native  New  York  City;  20  years  large 
ulary  or  best  salary-commission  offer,  dailies;  all  beats.  Veteran,  active, 
CsBpetent  to  manage  paper  if  need-  healthy,  temperate.  References.  Any 
*d.  Please  give  ftill  details.  Box  where  east  U.  S.  short  notice.  Please 
'356,  Editor  &  Publisher.  state  salary.  P.  O.  Box  310,  Mt.  Me- 

-  Gregor,  New  York. 

TOUSG  married  man  with  proven  „r>/Mj-na  Z  ZT,  I  7171 

ibility  and  best  references  available  SPORTS  writer,  2  Vi  years  on  daily 
tor  job  as  advertising  manager-sales-  as  sports  editor.  All  phases  sports 
sun  or  assistant  general  manager  on  daily  ^Inmn,  camera,  makeup,  wire 
raill  daily  in  Middle  Tennessee  area.  copy.  B.A.  English,  vet,  draft  exempv 
Write  Rot  7224.  Editor  &  Publisher.  ?<>  anywhere.  Box  7123,  Editor  A 

'  Publisher. 

ADVERTISING  MANAGER  - 

Salesman — Assistant  to  Publisher.  15  NEWS 

rears'  experienre  weekly  and  small 
daily.  Long  range  selling  and  promo¬ 
tion.  Capable  manager — good  mixer. 

Wants  permanent  position  in  Sonth- 
veit  or  Western  state.  Aggressive — 
congenial.  Draft  exempt.  Married  and 
family — 35  years  old.  Now  employed 
IS  ad  manager  on  small  daily  but  no 
fntnre.  Reply,  Box  7271,  Editor  & 

Publisher. 

- - -  GAME  FOR  ANY  SPOT  on  a  good 

_ <-«nrespondgnt« _  paper.  Man,  28,  married,  draft- 

KXPERIENCP'D  American  reporter  proof,  degree,  7  years  small,  metro- 
oow  in  India  indefinitely,  familiar  politan  dailies,  wire  service.  Now 
vith  entire  sub-continent  seeks  news,  wire  editor  small  midwest  daily,  like 

[estnre  assignments.  Write  Paul  M.  similar,  copydesk,  or  rewrite  job.  Box 

Orimes.  %  Gray,  Earls  Conrt,  2nd  7159,  Editor  A  Publisher. _ 

.r”c.hi'e"orin?ws!'*’Bomb»;^  0«JER-COPY  READER-WIRE 

~r - - -  EDITOR,  seeks  situation  in  any  above 

EUROPE,  March-April.  News,  msga-  capacities,  preferably  on  Soothwest 
nne,  trade  paper  assignments.  Photos,  paper.  5  years  experience,  age  82. 
Box  7189,  Editor  A  Pnblisher.  draft  exempt.  Paul  Haines,  1300 

- - - - -  Ahriendo  Ave.,  Pneblo,  Colorado. _ 

«>^!Snf®n"B7sTo*n  fo^’p^Jer”  REPORTS 

P^fessional  and  trade  journali.  Boi  y®*’’?  «»P”'ence  on  trade 

Editor  A  Publisher  publication  seeks  new  opportunity. 

Draft  exempt  veteran,  28;  M.8.  in 
journalism;  knowledge  of  photo  edit¬ 
ing,  layont,  prodnction;  fluency  in 
.„  French;  excellent  nniverslty  and  Job 

ASSISTANT  Editor,  after  2  years  on  record.  Complete  resnme  on  request, 

srw  Jersey  weekly,  wants  to  utilise  Box  7179,  Editor  A  Publisher. _ 

tB?M*™rewrrte.**  wire."'^?en^!^  etc.  BWTOR  Reporter-Writer:  Seeking  re- 
Jonng  woman,  excellent  references.  »Pon»'ble  editorial  or  public  relations 
Box  7134.  Editor  A  Pnblisher  1°’’!  *'*  yc*rs’  newspaper  field;  spe- 

- - - I _  cialised  ^litics,  sports,  agricnltnre, 

A.  ENGLISH.  Vet.  25,  wants  to  «•'•■"<:*•  Box  7207,  Editor  A  Pnb- 
"tin  newspaper  career  on’  daily.  Lo-  l'*^cr. _ 


SITUATIONS  WANTED 


Editorial 


REPORTER 

YOUNG  MAN,  23,  BA.,  MA.  One 
year  to  present  on  New  York  daily:  in 
morgue,  on  newsroom  floor,  and  as 
space-rate  writer.  Editorial  assistant 
for  one  year.  Editor  of  college  year¬ 
book  and  newspaper.  Single.  Draft  ex¬ 
empt.  Will  relocate.  Type,  drive  car. 
Box  7172,  Editor  A  Publisher. 

RELIABLE  DESK  MAN,  fast  on 
heads,  tops  in  makeup.  Can  handle 
wire,  photos,  local  ayndicated  copy. 
Draft  exempt,  yonng,  SDX.  Box  7184, 

Editor  A  Publisher. _ 

REPORTER,  desk.  Vet,  25,  single, 
draft  exempt,  B.S.  Joarnalism,  KTA, 
some  experience,  eager,  serious,  any- 
where.  Box  7208,  Editor  A  Publiaher. 

ACTIVE  REPORTER 
GENERAL,  features — 12  years’  top 
experience.  Draft  exempt,  32,  mar¬ 
ried.  Will  relocate  anywhere.  Box 
7263.  Editor  A  Publisher. 

COPYREADER-REPORTER 

NOW  on  metropolitsn  morning  daily. 
Seeks  metropolitsn  afternoon  job. 
Single,  26,  B.A.,  draft  exempt.  Pres¬ 
ent  salary:  $75.  References,  Box 

7238,  Editor  A  Publisher. _ 

CDPYREADER — Fast,  accurate,  de¬ 
pendable.  Seven  years’  metropolitan 
desk  experience.  38,  married,  college 
graduate.  Available  now.  References. 
Box  7248.  Editor  A  Publisher. 


7m  Bo*  EXCEPTIONAL  writer,  editor.  Proved 

—  ■  *  Publisher. _  ability.  16  years  daily  experience. 


SITUATIONS  WANTED 


Editorial 


FEATURE  Writer,  Reporter,  experi¬ 
enced,  Vet,  26;  single;  draft  exempt. 
Box  7262,  Editor  A  Publisher. 


WORKING  editor,  syndicate  feature 
writer,  yonng.  Wants  teaching  posi- 
lion,  journalism,  etc.  in  Junior,  Senior 
college.  Has  M.A.  some  income  from 
writing.  Box  7246,  Editor  A  Pub¬ 
lisher. 


PtawlaicnipAcn  _ 


TOP  LENSMAN 

WISHES  to  relocate,  eapabla  handling 
background  in  newa,  featurat,  pub- 
Married.  Age  37.  Own  ear.  Box  7102, 
Editor  A  Publiaher. 


15  YBAJ18  of  all  around  experience, 
including  color,  age  84.  Presently 
employed  on  large  Midweit  daily  and 
Sunday.  Desire  change  for  personal 
reasoni.  Beat  references.  Member 
NPPA.  Box  7074,  Editor  A  Pnblisher. 


PHOTOGRAPHER;  Married,  veteran, 
32  years  of  age,  cnrrently  employed 
as  combination  photoengrsver-photog- 
rapher  on  10,000  daily.  One  year  on 
paper,  ten  years  photo  exporience — 
commercial.  Navy,  retail.  Best  refer¬ 
ences.  Late  model  ear.  Completa 
Speed  Graphic  outfit.  Prefer  north¬ 
east  or  Pacific  northwest.  Box  7125, 
Editor  A  Publisher. 


EDITORIAL  Beginner,  sound  English 
background  and  some  experience 
daily  and  weekly  seeks  position,  copy 
— rewrite — anything  with  a  future. 
Box  723.5.  Editor  A  Pnblisher. 


EXPERIENCED  woman  wants  posi¬ 
tion  on  daily.  Has  M.S.  in  Journal¬ 
ism.  18  months’  experience  as  report¬ 
er,  wire  editor  and  photographer.  Box 
72.51.  Editor  A  Pnblisher. 


EXPERIENCED  writer  and  newspaper 
woman  wants  writing  or  reporting  job 
in  or  around  New  York  City.  Box 

7228.  Editor  A  Publisher, _ 

EXPERIENCED  girl  reporter  wants 
news,  publicity  spot.  Box  7231,  Edi- 

tor  A  Pnblisher. _ 

FEATURE  Editor — 29,  now  publish- 
ing  own  weekly  seeks  return  to  New 
York  City.  Pictorial  syndicate  back¬ 
ground.  married.  Box  7233,  Editor  A 
Publisher. 


RECENT  grad.  Vet,  experience  re¬ 
porting,  editing  both  Army  and  school. 
Willing  to  relocate.  Box  7230,  Editor 
A  Pnblisher. 


PHOTOGRAPHER  REPORTER 
PHOTOGRAPHIC  School.  University. 
Experienced  studio,  speedgrsphic.  A-I 
reporting,  features.  Portiolio  on  re¬ 
quest.  34,  veteran,  car.  Box  7255, 
Editor  A  Publisher. 


PHOTOGRAPHER-Reporter  —  4x5 
Graphic — draft  exempt,  B.S.  degree. 
Journalism.  1  year  experience,  haa 
car.  Box  7234,  Editor  A  Publisher. 


Promodoo — PnbUc  Relations 


COMPETENT  ail  phases  institutional, 
educational  publicity,  public  relationa. 
Newspaper,  editorial,  promotion,  ra¬ 
dio.  teaching,  training,  supervisory 
experience.  Single.  Travel  or  re-lo¬ 
cate.  Now  in  New  York  area.  Collegt 
grad  MA.  Box  7183,  Editor  A  Pub¬ 
lisher. 


SOLID  PROMOTION,  publicity,  pub¬ 
lic  relations  post  desired  in  South 
West  or  West.  Ex-pnhlic  relations  ac¬ 
count  executive ;  Eastern  Division 
chief  West  Coast  business  firm.  At 
present,  regional  director  world -wide 
promotional  Arm.  College  graduate, 
age  26.  Box  7239,  Editor  A  Pnblisher. 


CONSERVE  THAT  PAPER  Valid  reason  leaving  present  job. 

$100  week.  Box  7211,  Editor  A  Pnb- 

?*^®'  tight-paper  experience  _ ' 

lesrcitV  qI2r.’Jir*  SUNDAY  PAPERS,  yonng  draft 

resri  writ!nV*o^ •»•**""*  <0*”^  *2).  25  exempt  deskman  expert  in  Sunday 

fo7  edoS;  I"*'  -  field,  good  as  assistant  to  Sunday  edf- 

»«r  imallH.^V,  tor.  First  rste  in  feature  ideas,  make- 

PloyeTb  it  x  bnJ  -J®,  "U-  photo  layouts.  Box  7185,  Editor 

msisuflJ''  l.Z  .P®®-  *  Publisher. 

luaneniiy  raise  yonngsters  In  pleas- - 

I"'?."  community.  Box  7122,  Edi-  HOUSE  ORGAN 

wt  A  Publisher.  EDITED.  PRODUCED 

- - -  REST  rates  include  editing,  layont, 

RFCENT  T.,., ^.1!  1  I  ^ —  "rt,  production  as  wanted.  Your 

li'b  mslor  aSX..'?  (tradnate,  Eng  pHntef  or  ours.  Box  7190,  Editor  A 
torisl  “5'  ®^'  Publisher. 

wisi  eapscity.  anvwhere.  Conv  edit  - 

MANAGING  EDITOR — tripled  circu¬ 
lation  two  years.  Strong  on  local 


wisi  eapscity.  anywhere.  Copy  edit 
711.  experience.  Box  MANAGING  EDITOR— tripled  clrcn- 

— i"-  Editor  A  Pnblisher. _  iation  two  years.  Strong  on  local 

ABLERFPnRTgD  ; - T  n'*'vs,  regional  coverage,  sparkling 

some  ediTu^  TO  **?*’■*■  P»"»-  Ag-ressive  top  producer--3.5 

I®  West  Pn..*  —Prefer  West.  Midwest.  Box  7186, 


EXPERIENCED  reporter-editor.  27. 
veteran,  jonrnslism  graduate  seeks 
sports  job  on  daily.  Box  7199,  Editor 


T^P  FLIGHT  NEWSMAN  r^ubiPsher" 

1  experience  with  AP  - 

large  dailies  seeks  job  with  ag-  JOURNALIST.  29,  experienced,  wants 
peper.  Can  fill  any  editorial  editing,  reporting  or  public  relations 
Rwtion.  Box  7131,  Editor  A  J^b-  Robert  Hunter,  706  Grown  Street, 

Morrisvllle,  Pennsylvania. 

editor  &  PUBLISHER  for  January  27.  1951 


REPORTER,  experienced.  M.U.  grad 
uate.  14  months  as  police  reporter. 
Veteran,  draft-exempt,  25.  Box  7250, 

Editor  A  Publisher, _ 

PROGRESSIVE  minded  newsman,  not 
afraid  of  hard  work,  tired  of  the  snow 
and  cold,  seeks  position  in  Southwest. 
College  grsdnste,  single,  war  veteran, 
30.  Three  years  sports  editor  of  one 
of  Pennsylvania’s  finest  dailies.  Box 

7*>i.52.  vditor  A  Pnblisher. _ 

TELKGR.APH  editor,  rewrite,  feature 
writer,  experienced,  cooperative.  Past 
military  age.  Unmarried,  non-drinker. 
Vow  employed  Atlantic  Coast.  Prefer 
morning  paper.  Box  7227,  Editor  A 

Publisher.  _ 

T0T\L  EDITORIAL — Publicity  ex- 
nerience — 5  years’  coliege,  veteran. 
27.  seeks  job  in  Chicago  area.  Box 

7258  Editor  A  Pnblisher. _ 

WIRE  EDITOR,  make-up  editor  avail¬ 
able  on  short  notice.  Experienced 
and  draft-exempt.  Box  7226,  Editor 
*■  Publisher. _ 

WOMAN  JOURNALIST,  27,  univer¬ 
sity  gradnate,  AB  degree.  Journalism 
major,  6  years’  experience  society  ed¬ 
itor  city  daily,  desires  similar  posi¬ 
tion  with  metropolitan  newspaper. 
Box  7229,  Editor  A  Publisher. 


MR.  PUBLISHER:  Do  yon  need  • 
good  composing  foreman  or  mechani¬ 
cal  snperintendent  that  knows  how  to 
handle  men  and  promote  harmony  t 
Box  7113.  Editor  A  Publisher. 

riOMPOSTNG  ROOM 
PRonrCT^ON  EXPERT 
SEEKS  JOB  WITH  A  CHALLENGE 
IE  YOUR  composing  room  is  in  a 
rut.  needs  new  blood,  MODERN 
know-how,  and  you  really  want  a 
capable  executive — here’s  yonr  man. 
My  methods  assure  efficient  opera¬ 
tion.  savings  and  harmony.  Know 
union  law.  My  age  is  43.  Married. 
Box  7260,  Editor  A  Publisher. 

LINOTYPE  —  Competent  proofreader 
with  hand  -  composition  experience 
wishes  opportunity  to  increase  his 
speed  on  the  machine;  non-union. 
Box  7222,  ^itor  A  Pnblisher. 

PRESSROOM  Foreman  or  combina¬ 
tion  press  snd  stereotype.  21  years’ 
experience  on  Goss.  Hoe  and  Duplex 
presaes.  40  years  old,  sober  snd  re¬ 
liable.  Capable  of  assuming  full  re¬ 
sponsibility.  Address  Box  7240,  Edi¬ 
tor  A  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


After  looking  it  over  from  all  balloons  or  emphasize  a  point, 
angles  it  seems  to  us  that  Presi-  But  it  seems  to  us  that  perhaps 
dent  Truman  is  using  his  press  using  criticism  of  the  press  as  a 
conference  as  a  sounding-board  vehicle  for  getting  something  else 
for  re  -  emphasis  of  previously-  .  across  to  the  public  is  something 
made  points  in  line  with  the  new. 

time-honored  prerogative  of  the  We  can’t  read  the  President’s 
President.  mind  but  it  is  logical  that  the 

The  new  twist  in  this  technique  Great  Debate  in  Congress  was 
provided  by  President  Truman  is  getting  too  much  for  him  and  he 
his  use  of  the  press  corps  itself  thought  he  might  tone  it  down, 
as  the  whipping  boy.  perhaps  sidetrack  it,  by  reiterating 

After  last  week’s  blast,  when  with  emphasis  that  he  would  con- 
the  President  declared  that  not  a  suit  with  Congress  on  the  subject, 
single  newspaper  in  the  U.  S.  re-  By  using  criticism  of  the  press  as 
ported  his  statement  that  he  was  a  means  for  doing  this  the  Presi- 
ready  to  consult  with  Congress  dent  in  a  nice  way  could  tell  the 
before  sending  American  troops  to  members  of  Congress  that  they 
Western  Europe,  Bert  Andrews  of  hadn’t  been  properly  informed  on 
the  New  York  Herald  Tribune  bis  intentions  rather  than  coming 
reprinted  the  lead  paragraphs  from  boldly  in  a  statement  which 
seven  different  dispatches  on  the  would  make  it  appear  he  was  criti- 
“consult”  conference  of  the  week  cizing  them  for  not  understanding 
before.  bim  the  first  time. 

The  similarity  of  language  se-  If  tbe  President  didn’t  feel  that 
lected  by  seven  different  writers  way  about  Congress  perhaps  he 
was  almost  unbelievable.  The  New  felt  the  idea  ought  to  be  sold 
York  Times,  Chicago  Tribune  and  more  strongly  to  the  people  who 
Washington  Star  lead  paragraphs  'o  tum  would  make  their  influence 
used  the  language  “he  will  con-  felt  on  Congress, 
suit.”  AP  and  INS  used  the  same  Of  course,  we’ll  never  know 
three  words.  The  Herald  Tribune  what  the  President  had  in  the 
said  “he  would  consult”  and  the  back  of  bis  mind  until  he  retires 
U.P.  said  he  “promised  to  con-  and  writes  his  memoirs, 
suit.”  ♦  *  * 

The  word  “consult”  was  in  It  is  known  that  President  Tru- 
every  one  of  them.  With  whom?  man  and  others  before  him  have 
Three  of  them  said  “with  Con-  been  clever  enough  to  use  an  oc- 
gress,”  two  said  “Congressional  casional  blast  at  the  press  as  a 
leaders,”  one  said  “Congressional  smokescreen  for  some  other  more 
committees,”  and  another  said  dangerous  or  ticklish  subject  that 
“members  of  the  Senate  Foreign  might  arise  at  the  press  confer- 
Relations  and  Armed  Services  ence. 

Committee.”  For  instance,  it  is  almost  leg- 

With  probably  90%  of  the  na-  endary  in  Washington  that  a  cor- 
tion’s  newspapers  using  one  of  the  respondent  who  was  a  close  per- 
press  association  leads  it  is  obvi-  sonal  friend  of  the  President’s 
ous  that  the  vast  majoritv  of  the  nsked  a  question^  once  which 
newspapers  printed  the  fact  the  touched  off  a  hot  tirade  of  abuse 
President  wanted  known  instead  of  of  the  press.  Needless  to  sav  the 
“not  a  single  paper”  printing  it  as  reporter  in  question  was  non- 
he  charged  last  week.  plussed  and  hurt.  After  the  con- 

The  question  therefore  is.  “how  ference  was  over  the  President 
much  more  consistent  and  accurate  allegedly  told  the  reporter  to  “for- 
could  the  press  be  in  reporting  a  set  it.” 

story?”  Those  “in  the  know,”  say  that 

*  ♦  ♦  the  President  and  the  late  Charlie 

IT  BECOMES  obvious  that  with  ^his  particular  ques- 

only  a  superficial  examination  of  coming  up  at  the  press 

the  newsp^rs  anyone,  including  conference  and  they  doped  out 
the  President,  would  have  known  ^  comment  when 

his  statement  about  consulting  ^  no  lament  might  have 

with  Congress  had  been  printed,  ^ 

®  ...  blast  at  the  press  would  get  the 

It  becomes  more  obvious  that  headlines  regardless  of  what  else 
the  President,  in  his  iwsition  and  he  might  say  at  the  conference — 
with  his  sources  of  information,  jhey  were  right.  It  was  just  un- 
must  have  known  that  and  he  fortunate  that  a  close  friend  of  his 
could  not  possibly  have  been  mis-  asked  the  question.  It  could  have 
informed.  happened  to  anybody. 

Therefore,  the  supposition  is  This  might  have  been  Presi- 

that  the  President  had  a  reason  dent  Truman’s  reasoning  last  week 
for  attacking  the  press  on  this  although  the  other  seems  more  ■ 
subject  at  this  time.  And  here-  logical, 
with  enters  the  new  use  for  the  *  ♦  * 

Presidential  press  conference.  We  Truman’s  criticism  of  the  press 
don’t  say  they  haven’t  been  used  last  week  for  treatment  of  his  re- 
by  Presidents  before  to  float  trial  marks  on  the  atom  bomb  a  few 


E  &  P  CALENDAR 

Feb,  8-11 — California  News¬ 
paper  Publishers  Assn.,  annual 
convention,  Sacramento. 

Feb.  9-10 — Northwest  Daily 
Press  Assn.,  annual  winter 
meeting,  Radisson  Hotel,  Min¬ 
neapolis. 

Feb.  9-12 — Midwest  Circu¬ 
lation  Managers  Assn.,  annual 
meeting.  Majestic  Hotel,  Hot 
Springs,  Ark. 

Feb.  10-12 — Northwest  Me¬ 
chanical  Conference,  Hotel 
Radisson,  Minneapolis. 

Feb.  12-13 — National  News¬ 
paper  Promotion  Assn.,  West¬ 
ern  Conference,  Ambassador 
Hotel,  Los  Angeles. 

Feb.  12-13— New  York  State 
Society  of  Newspaper  Editors, 
winter  meeting.  Syracuse,  New 
York. 

Feb.  16-17  —  Pennsylvania 
Newspaper  Publishers’  Assn., 
annual  display  advertising  con¬ 
ference,  Penn  Harris  Hotel, 
Harrisburg. 

Feb.  16-17 — Oregon  News¬ 
paper  Publishers  Assn.,  annual 
Press  Conference.  Eugene,  Ore¬ 
gon. 

Feb.  17-18 — Mississippi  Val¬ 
ley  Classified  Advertising  Man¬ 
agers  meeting,  LaSalle  Hotel, 
Chicago. 


Truman  Lacks 
Help  of  Official 
Clipping  Bureaul 


weeks  ago  appear  to  us  to  have 
been  a  mild  attempt  to  “get  off 
the  hook”  of  responsibility  even 
at  this  late  date.  If  the  President 
had  been  misquoted  as  he  as¬ 
serted  it  seems  hardly  likely  he 
would  have  waited  this  long  to  say 
so.  He  never  has  shown  any  reti¬ 
cence  in  this  direction  before. 

It  has  been  generally  conceded 
that  the  atomic  bomb  episode  was 
unfortunate  but  no  one  uo  until 
now  has  accused  the  press  of  mis¬ 
quoting  the  President  on  that 
story. 

In  retrospect  it  is  easy  to  charge 
the  press  with  mishandling  the 
story  but  viewing  it  as  a  current 
story  breaking  momentarily  over 
the  wires  it  is  impossible  to  see 
how  it  could  have  been  handled 
otherwise.  If  all  radio  commenta¬ 
tors  and  reporters  had  been  work¬ 
ing  for  weekly  magazines  there 
wouldn’t  have  been  any  furoi 
Then  they  would  have  had  the 
President’s  following  explanation 
to  what  he  said  at  the  press  con¬ 
ference. 

But  they  didn’t  have  that  when 
the  first  bulletins  went  out.  And 
although  they  reported  accurately 
what  the  President  had  said  they 
did  not  report  accurately  what  the 
President  had  intended  to  say  or 
what  the  true  situation  was  as  re¬ 
gards  the  use  of  atomic  weapons. 
That  was  all  ironed  out  later  after 
the  full  impact  of  what  the  Presi¬ 
dent  had  said  was  brought  home 
to  him  by  reaction  all  over  the 
world. 

Why  he  brought  it  up  this  late 
date  is  unknown.  But  it  sounds 
likfe  a  belated  attempt  to  say  “I 
was  misquoted”  and  to  put  the 
blame  elsewhere. 


Washington  —  President  Tie 
man’s  apparent  failure  to  note  tha 
his  statement  on  sending  troop 
abroad  had  been  generally  puK 
lished  in  the  newspapers  has  raistd 
the  question  whether  he  has  tk 
aid  of  a  clipping  service,  and  tk 
answer  is  “no.” 

A  government  -  wide  clippin; 
bureau  existed  for  many  yean 
It  was  one  of  the  most  efficient 
operations  of  the  Office  of  Gw 
ernment  Reports  headed  by  tk 
late  Eugene  Leggett  who  headed 
OGR  after  leaving  the  Washing 
ton  bureau  of  the  Detroit  Fm 
Press.  That  office  was  absorbed 
into  the  Office  of  War  Infomii 
tion.  Its  facilities  were  regular!; 
used  by  President  Roosevelt  and 
many  of  the  departments.  When 
OWl  was  abolished,  the  clippini 
functions  were  transferred  to  the 
Bureau  of  the  Budget  for  liquida¬ 
tion,  eventually  thinning  out  to 
the  point  where  a  single  secretan 
was  in  charge  of  operations,  it 
ceased  to  exist  several  years  ago 

That  does  not  mean  that  Presi¬ 
dent  Truman  is  not  kept  reason¬ 
ably  current  with  the  news  as  it 
appears  in  the  dailies.  He  is  a 
systematic  reader.  Before  going 
to  the  executive  office  each  morn¬ 
ing  he  reads  and  clips,  or  other¬ 
wise  notes,  the  essential  content 
(from  his  viewpoint)  of  all  avail¬ 
able  Washington  papers,  and  oth¬ 
ers  published  in  Baltimore  and 
New  York  City.  Later  in  the  das 
he  takes  time  out  to  keep  abreast 
of  the  news  as  reported  in  ev^ 
ning  papers  published  in  those 
areas. 

Supplementing  the  "Chiefs' 
newspaper  study  is  the  work  of 
Press  ^cretary  Joseph  H.  Short. 
Jr.,  and  his  two  principal  aides. 
Irving  Perlemeter  and  Roger  Tub¬ 
by,  who  examine  a  wide  variets 
of  publications,  clip  and  forward 
items  and  comments  which  they 
believe  may  interest  Mr.  Truman. 
And  each  mail  delivery,  plus  many 
departmental  messengers,  main¬ 
tain  a  steady  flow  of  clips  into  the 
Presidential  office. 
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Murphy  Appointed 

Hartford,  Conn.  —  Francis  S. 
Murphy,  publisher  of  the  Hartford 
Times  and  chairman  of  the  Con¬ 
necticut  Aeronautics  Commission, 
has  been  appointed  to  the  advisory 
panel  of  the  Air  Coordinating 
Committee  of  the  federal  govern¬ 
ment. 


Check  on  Defense  Ads 


Washington — Chairman  James 
M.  Mead  has  directed  the  Federal 
Trade  Commission  to  give  close 
scrutiny  to  “advertising  appeal* 
of  doubtful  nature  which  arc  re¬ 
lated  to  the  mobilization  effort. 
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Vthy  is  the  water-cement  ratio  important  to  you?  (See  p.  14) 


PORTLAND  CEMENT  ASSOCIATION 

Dept.  Ald-SO,  33  W.  Grand  Ave.,  Chicago  10,  ill. 

A  Mtional  orgonization  to  improve  ond  extend  the  uses  of  portlond  cement 
•*d  concrete  . . .  through  scientific  research  and  engineering  field  work 


Answers  to  these  and  hundreds  of  other  questions  about  port- 
land  cement  and  concrete  are  found  in  this  88-page,  free  book¬ 
let,  "Cement  and  Concrete  Reference  Book."  It  brings  editors  and 
writers  valuable  and  useful  information  about  the  history  and 
manufacture  of  portland  cement  and  concrete  and  how  they 
are  used  for  countless  strucmral  purposes  from  stabilizing 
railway  roadbeds  to  building  economical  skyscrapers. 

Portland  cement  concrete  has  a  great  variety  of  structural 
uses— more  than  any  other  material.  It  contributes  in  many 
ways  to  the  health,  safety  and  welfare  of  every  citizen. 

Making  portland  cement  and  concrete  even  better  and  more 
useful  construction  materials  is  a  job  of  the  Portland  Cement 
Association.  This  —  plus  its  technical  service,  safety  work  and 
educational  and  promotive  effort— is  made  possible  by  the 
voluntary  financial  support  of  the  67  member  companies  listed 
below  who  make  a  large  proportion  of  the  portland  cement 
used  in  the  United  States  and  Canada. 

Write  for  your  copy  of  the  "Cement  and  Concrete  Referettce 
Book."  It  is  distributed  only  in  the  United  States  and  Canada. 


•  j  ♦  one  of  the  best  safety  records?  (See  p.  24) 
What  heavy  industry  has  one  o 
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*#t»o  PortlaiMl  CMnMt  Ca.,  Bay  City,  Mich. 

Alaboma  Divisiaa,  Idaol  Camaat  Ca.,  Mobile 
Alleatawa  Partlaad  CeaieatCa.,Cafasauqua,  Po. 

Alpha  Partlaad  Camaat  Ca.,  Eoston,  Pa. 

Ariiaaa  Partlaad  Canwat  Ca.,  Pillifo.  Ariz. 

Arkaasat  Divisiaa,  Idaal  Camaat  Ca.,  Little  Pock,  Ark.  _ 
Ask  Grava  Linw  t  Partlaad  Camaat  Co.,  Kansas  City 
Tka  laisanMr  linMstoaa  t  Camaat  Ca.,  Youngstown 
Britisli  Calambia  Canmat  Co.,  Ltd.,  Victoria,  B.C. 
Calilaraia  Partlaad  Camaat  Ca.,  Los  Angeles 
Caaada  Camaat  Ca.,  ltd.,  Montreal 
Calorada  Divisiaa,  Idaal  Camaat  Ca.,  Denver 
Cansolidatad  Caawat  Carp.,  Chicago 
Raasas  Divisiaa,  Fredonia 
Mickigoa  Divisiaa,  Jackson 
Caplay  Caoiaat  Maaofoctariag  Ca.,  Coplay,  Pa. 
Cambarlood  Partlaad  Camaat  Ca.,  Chattanooga 
Dewey  Partlaad  Camaat  Ca.,  Kansas  City 
The  Oiomood  Partlaad  Canwat  Ca.,  Middle  Branch,  Ohio 
fedcfal  Partlaad  Camaat  Ca.,  lac.,  Buffalo 
General  Partlaad  Camaat  Ca.,  Chicago 
llerida  Divisiaa,  Tampa 
S'yaal  Maaotoia  Division,  Chattanooga 
Trinity  Divisiaa,  Dallas 

The  Gians  Tails  Portland  Camaat  Ca.,  Glens  Falls,  N.  Y, 


Groan  Bag  Camaat  Divisiaa,  Pittsbargh  Coha  ood 
CkamicolCo.,  Pittsburgh 
Golf  Division,  Idaal  Canwat  Co.,  Houston 
Hawkayo  Portland  Comant  Ca.,  Des  Moines 
Harcalas  Camaat  Carp.,  Philadelphia 
Hormitoga  Portland  Camaat  Ca.,  Nashville 
Horoa  Partlaad  Camaat  Ca.,  Detroit 
Kaystooa  Portland  Camaat  Co.,  Philadelphia 
Kasmas  Portland  Comant  Ca.,  Louisville 
lowronca  Partlaad  Camaat  Co.,  New  York 
Lahigb  Partlaad  Canwat  Ca.,  Allentown,  Pa. 

Lana  Star  Canwat  Carp.,  New  York 
laagharn  Portland  Comant  Ca.,  Son  Antonio 
Looisvilla  Comant  Co.,  Louisville 
Moaitowor  Portland  Comant  Ca.,  Manitowoc,  Wis. 
Margootta  Comant  Monafattaring  Co.,  Chicago 
Madasa  Partlaad  Canwat  Co.,  Cleveland 
Tba  Missaari  Portland  Canwat  Ca.,  St.  Louis 
Tha  Maoarcb  Camaat  Ca.,  Humboldt,  Kan. 

Manalitb  Partlaad  Camaat  Ca.,  Los  Angeles 
Monolith  Portland  Midwost  Co.,  Los  Angeles 
Notional  Canwat  Co.,  Birmingham 
Notional  Partlaad  Camaat  Co.,  Philadelphia 
Noioroth  Camaat  Co.,  Nazareth,  Pa. 

Nabratha  Divisiaa,  Idaal  Camaat  Co.,  Omaha 
North  Amorkoa  Camaat  Carp.,  New  York 


Narthwostara  Partlaad  Comant  Co.,  Seattle 
Northwostora  States  Partlaad  Canwat  Ca., 

Mosor)  City,  Iowa 

Ohlohamo  Divisiaa,  idaal  Canwat  Co.,  Oklahoma  City 
Tha  Olympic  Portland  Canwat  Ca.,  ItA,  Seattle 
Paarlass  Comant  Carp.,  Detroil 
Panasylvoaio-Dixia  Comont  Carp.,  New  York 
Pataskay  Partlaad  Comant  Co.,  Peloskey,  Mich. 
Pittsbargh  Plato  Gloss  Co.,  Calambia  Canwat 
Divisiaa,  Zartesville,  Ohio 
livorsido  Canwat  Ca.,  Los  Angeles 
Son  Antaaia  Partlaad  Canwat  Co.,  Son  Antonio 
Saothwastam  Partlaad  Comant  Co.,  Los  Angeles 
Spakana  Portland  Canwat  Ca.,  Spokane 
Tba  Standard  linw  G  Stooo  Ca.,  Baltimore 
Standard  Portland  Camaat  Divisiaa,  Dinmaad 
Alkali  Ca.,  Cleveland 
St.  Mary’s  Canwat  Co.,  ltd.,  Toronto 
Sopariar  Canwat  Divisiaa,  Now  York  Coal  Sola*  Co., 
Coiumbut,  Ohio 

Sopariar  Partlaad  Comant,  lac.,  Seattle 
Uoiaa  Portland  Divisiaa,  I^IConwat  Co.,  Salt  lake  City 
Uoivarsol  Allas  Comant  Ca.,  New  York 
Voiloy  forgo  Camaat  Ca.,  Catasauqua,  Pa. 

Valootaar  PortlaMi  Camaat  Co.,  Knoxville,  Tenn. 
Whitaball  Camaat  Manafactvriog  Ca.,  Philadelphia 


w 


Fort  Worth  has  grown  more — sales-  U.  S.  population  standings  to  SStk 
wise  and  population- wise— in  the  place.  This  obviously  makes  us  as 
last  ten  years  than  any  other  major  important  market  of  top  intenit 
market  in  Texas?  What’s  more,  to  wide-awake  advertisers  of  ni- 
we’ve  jumped  from  46th  place  in  tional  products,  * ' 

SALES  GAIN  POP.  GAIN  ^ 

FORT  WORTH .  297.1% .  55.94% 

SAN  ANTONIO .  255.5% .  60.25%** 

DALLAS .  254.5% .  46.89%  j 

Sell  to  this  great  Southwestern  Market  ^ 

by  advertising  in  the  Fort  Worth  PRESS  at  the  low  rate  of  19^  a  liiA 
and  save  up  to  57.7' « !  ^ 

*Dun  &  Bradstreet  release  **Includes  all  Army  persotmt 

*"4^  In  FORT  WORTH . . .  it  pays  to  put  it  in  the 


FORT  PRESS 


TAKE  ADVANTAGE  OF  THESE 
VALUABLE  FORT  WORTH  PRESS  SERVICES 


ADVANCE  MAILINGS— Entire  Retail 
Trade  Territory  (15  counties). 

TIE-INS— Incentive  given  solicitors. 

POINT  OF  SALE— A  selected  list. 

PUBLICITY — Weekly  Food  Features. 


SURVEYS — Consumer  Studies  and 
Distribution  Surveys. 

PRODUCT  TESTING — In  various  Income 
Groups  and  Markets. 

BROKER  AND  JOBBER  CONTRACTS— 

In  the  Entire  Field. 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  .  WorU-Tel»gramt  ThtSun  COLUMBUS . CiNzwi 

CLEVaAND . Prui  aNONNATI . Pott 


PITTSBURGH . Pr...  KENTUCKY . Po.t 

SAN  FRANQSCO . N*wi  Covington  mdilion,  Cincinnati  Poll 

INDIANAPOIIS . riinoi  KNOXVILLE  ....  Nowi-Sontinol 


GmotcR  Advortisino  Oapartmant,  330  Pork  Avanua,  Naw  York  City 


DENVER . Rocky  Mtn.  Nowi  EVANSVILLE . Prr» 

BIRMINGHAM  ....  Potl  Horold  HOUSTON . Prrti 

MEMPHIS . Proii-Scimifor  FORT  WORTH . Prrti 

MEMPHIS  .  .  .  Commorcioi  Appro/  ALBUQUERQUE . Tribwnr 

WASHINGTON . Nrwi  El  PASO . HrroM-Poii 

Chicago  Son  Froncirco  OotroH  Cincinnotl  Phllodolphia  Dollar 


